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Abstract

Abstract

In recent years, the rapid development of China's forest parks in promoting
international exchange and stimulate economic growth, expanding employment
opportunities, increase national income and so on have made outstanding
contributions, and highlights the strong potential for development. Forest Park is
currently in the study on sustainable development, the domestic academic emphasis
on the study of resources of the object on the tourist consumer behavior theory and
methodology Study on fewer, but spot checks carried out systematic study of
consumer behavior and the forest park visitors can be the relationship between
sustainable development is very small. In particular, the tourism consumption before
the decision-making, consumption activities during and after consumption of the
whole process as a whole to conduct the study less, most of the research is a process
in which a particular piece or a one-sided as a separate study. Through tourist
spending and activities to managers, operators and tourists organically linked to the
promotion of tourism development of the internal driving force, so the tourist
consumer behavior research, will help visitors to grasp the changes in consumer
behavior and trends to effectively lead the country Forest Park development and
management and achieve sustainable development of national forest park.

This article attempts to consumer behavior from a tourist point of view, the
theory of sustainable development and tourism laws and regulations as the theoretical
basis of tourist consumer behavior research and analysis with the National Forest Park
in the relationship between sustainable development, including the National Forest
Park Visitor consumer behavior characteristics, Tourist spending behavior on the
national forest park factors for sustainable development proposed tourist spending
behavior and the National Forest Park, there is another constraint for sustainable
development and mutual promotion of the contradictory relationship and proposed
tourist consumer behavior based on the sustainable development of the principles of
national forest park and measures of sustainable development of national forest park
management requirements for tourists and measures to coordinate the behavior of
tourist spending and the national forest park the contradictions of sustainable
development, promote the sustainable development of national forest parks; and

through the Zhangjiajie National Forest Park in empirical studies, surveys analyze the
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characteristics of consumer behavior Zhangjiajie tourists, tourist spending behavior on
the Zhangjiajie National Forest Park development and operation of the impact of,
Zhangjiajie community residents consumption behavior of the attitude of tourists
found that Zhangjiajie National Forest Park management and development of existing
problems and shortcomings, and explore the development of tourist consumption
behavior based on national forest park views and strategies for sustainable

development.

Keywords. tourist consumer behavior ;  national forest park;  sustainable

development
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