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Abstract

Abstract

In recent years, with the rapid development of China economy and the
increasing improvement of people's living standards, China’'s car ownership has
been growing at a double-digit rate. At the end of August 2011, Ching car
ownership for the first time exceeded 100 million, ranking the second in the world,
which means that China is stepping into the ranks of the world- class automobile
powers. Along with the automobile era, China's automobile service industry has
embraced great developing opportunities.

China Post is active to get involved in the automobile service market. Through
enterprises’ internal and external service resources, taking full advantage of Post’'s
advantage of “three class unit”, it has put forward a service product of “ZiYouYiZu”
and provides the car owners with integrated VIP services.

Starting from the anaysis of China's current automobile service market
condition, the article comprehensively analyzes the external and internal
competitions which the “ZiYouYiZu’ project of the Quanzhou Post is facing,
discusses the target customer orientation of the “ZiYouYiZu® project of the
Quanzhou Post and the marketing strategies to be adopted.

The article includes six chapters:

Chapter 1. Introduction, mainly including the research background, purpose
and significance and the research ideas,

Chapter 2: The summary of marketing theory, mainly including the theories of
marketing and service marketing, the theories of market segmentation and
orientation, the summary of service marketing 7P portfolio theory;

Chapter 3: The anaysis of China's automobile and automobile butler service
market, mainly including the situation and summary of the automobile and
automobile butler service in China' s market and Quanzhou’ s market;

Chapter 4: The analysis of the current situation of the “ZiYouYiZu” project of
the Quanzhou Post, including the outline of China's “ZiYouYiZu’ project, the
external and internal conditions of the“ZiYouYiZu” project of the Quanzhou Post,
current project marketing condition and major existing problems ,and summary;

Chapter 5: Based on the analysis of the current situation, putting forward the
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marketing strategies of the “ZiYouYiZu’ project of the Quanzhou Post, including
target market orientation and the use of 7P portfolio marketing strategies to deeply
anayze the “ZiYouYiZu’ project of the Quanzhou Post and put forward
countermeasures and recommendations.

Chapter 6: the main conclusions and the recommendations and outlook of the

future development.

Keywords: Quanzhou Post; “ZiYouYiZu” Project; marketing strategy
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