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Abstract

National image as a significant part of the national soft power refers to the entire
cognition and reputation of the nation which the international community and public
have. It's not only gives expression to the national power but also a symbol of national
spirit. In the time of globalization, information explosion and the rapidity of the
information transmission confirms mass media's advantage of national image's
propaganda. Mass media gives much information of the nation and presents the
nation's image to the public. For a certain nation, media in different nations gives
different images of the country. But Mass Medias in a larger region give similar
information of the nation out of the region. That establishes the image of the nation. In
the Middle East, different countries and religious sects makes different attitude, but
we could also find the similar image of china from the report of the main media in the
region of the middle east. That is the national image of China in the mass media of the
Middle East. This is the theme of the thesis.

At the beginning of the thesis, I study on the mass media and the national image.
On the basis of the study that mass media definitely affects on the establishment and
transmission of national's image, I sketch the media in the Middle East. That's the
precondition of the explanation of China's national image from the regional media,
but also gives the basis for the choice of the sample media. Since the large amount of
the countries and different languages in the Middle East, and for the convenience of
the study and for the consistency of the discourse, the thesis chooses the media in
English. As the result, the chosen Medias are from the great power of the region, have
great influence of the media and in English. I choose six Medias as the sample of my
study; categorization of the report concerning China in 2008 is an important part of
the thesis. On the basis of the quantitative analysis of the statistical data, qualitative
analysis is also used in the frequency, preference and value orientation of the report
concerning China. It's the guidelines to sketch the national image of China. However,
I find out that the national image of China is far from the ideal national image. As a
result, the study on the reason and the way to solve the problem, and then to establish
and transmit the better national image of China is the inevitable extension of the
study.

Keywords: Middle East Medias; Chinese image; National image.
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