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Abstract

With the social and economic development in Chinese society, people’s
consumption ability has been greatly improved, and consumer attitudes are also
undergoing unprecedented changes. In this process, clothing plays an increasingly
important role in people’s lives. University students with high education have an
avant-garde consumption concept and a unique set of values, which will have a
profound impact on the composition and evolution of Chinese society’s consumer
culture. This study will be helpful to the understanding of consumer psychology and
behavior motivation. To some extent, it can expand research areas of domestic
sociology of consumption.

This study is carried out among undergraduates of Xiamen University by random
sampling and questionnaire survey. First of all, the author describes the features of
students’ clothing consumption. Secondly, the author attempts to find out the
consumption motivations and affecting variables respectively by factor and regression
analysis. Finally, the researcher interprets students’ consumption motivation with the
theory of social identity.

This study shows that there are mainly four aspects that affect university students’
clothing consumption motivation, i.e., “Other People’s Concerns”, “Utility Functions”,
“Brand Preference”, and “Gender Identity”. Of “Other People’s Concerns”, the
affecting independent variables are gender, grade, birthplace, family economic
conditions, extra-curricular activities and interpersonal relations. The affecting
independent variables of “Utility Functions” include gender and birthplace. As for
“Brand Preference”, gender, mother’s education level, family economic conditions,
family relations and whether the respondent is the only child of the family are
significant independent variables. Meanwhile, gender and interpersonal relations have
a significant effect on the factor “Gender Identity”.

The research reaches the following conclusion: Firstly, traditional utility function,

like durability, no longer meet the demands of university students for clothing as they
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attach more importance to aspects such as comfort and security; secondly, university
students tend to display themselves to attract others people’s attentions in order to get
the target group’s acceptation; thirdly, as a symbol of gender identity, students that are
expert in interpersonal communications pay especially closer attention to gender
performance. There are obvious differences in the attitude of unisex clothing between
male and female students seeking social acceptance and personal achievement. Last
but not least, designer clothing is a visible symbol of identity and status in society.
The preference for clothing brand is a reflection of their desire for identity and social
status. Meanwhile, transmission of family capital is an important factor affecting their
brand preference.

As an exploratory study, the dissertation is to provide related data support for the
study of university students’ clothing consumption motivation through standard
quantitative analysis. It aims to find out those affecting factors to clothing
consumption motivations and explain the findings within disciplinary framework of
sociology of consumption. This attempt will function as a reference to ideas and

methods for follow-up research.
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