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ABSTRACT

ABSTRACT

A good idea makes great economic value, which has been proven by many times
in the modern information society. Good ideas have been widely used in many areas,
especially in advertising, fashion design, art, film and entertainment industry. The
idea itself (such as the advertising scheme, the business scheme, the script outline of
the story) is much more valuable than the expression of the idea (such as specific
pictures of clothing designs, the advertising designs, the works of a play).

In order to make full advantages of good ideas of the great economic value,
all-round interaction among hardware facilities, creative talent, laws and policies of
the soft environment is badly needed. Whether we can properly define ideas and
whether the law can provide adequate relief for the infringed ideas, that directly
provides a bearing on the creative enthusiasm of idea providers and the intensity of
innovative idea stimulating the economy.

At first, this paper focuses on the intense of the idea, from the concept,
characteristics and outreach, analyzing the relationship between ideas and thought,
content and expression. It will define the concept of idea is novel, concrete and
undeveloped knowledge and information. Secondly, the article uses a balance
principle, according to Locke's labor theory, demonstrated that idea should be
protected. Finally, drawing on the jurisprudence of the United States, it discusses the
non-property rights protection methods to protect the idea submission, including an
express contract, implied contract, quasi-contract, competition law and other
methods of protection, are not comprehensive. At the same time, China's current
intellectual property system is not also able to provide protection for the idea
submission. With a comparative analysis of these methods, it gets a conclusion that
the intellectual property protection model is the inevitable choice for the legal

protection of idea submission.

Keywords: Idea, Novelty, Concreteness, Undeveloped, Intellectual Property
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