View metadata, citation and similar papers at core.ac.uk brought to you byff CORE

provided by Xiamen University Institutional Repository

RGRAS: 10384 Nk FR
% 5. 31920101152902 UDC

B R}
B+ % B X

) P s SR RIS E 53
Researches of media credibility on portal websites

TRAL

RyFIFRL: FHAEK  #E
F ¥ % &K H ¥ F
LRI BH: 2013 F A
WX E#HE#: 2013F A
FHEZFAEH: 2013 F A

ERMEREER:
woH A

2013 £ H


https://core.ac.uk/display/41396164?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

BIIRFEZMIL X FE SRR

ANEZ WAL SGEANAE IR T T, AL SEAT TERCR o
ARNAEWRLEE TS H AR N stk e R R TR, 4E L
F L 207 AR B, IR A ERIEAN CRTTRAmE 7 AR AR
AFIE GRATH)s

SA, RSO O W (4D BIBFRECR, R O R

(H) KW= TE, £ O ERETM. GEEL SN
BRI T 57 NBSEIS = A RK, R BLITR B A AR, "TEL

AR B )

FIAN (B4
£ H H



B IXFEFAIR I EEUE R F A

AN FRIE TR AR (h Ao N RIS E 2 AL 260 AT St 7M%)
FE DR B AN L2228 00, JF IR0 28 B 1 sl g e MU IR 22 2 Ar
W CEFRART I 1RO, SRV AL ST TR B &
LA FER A ) A P o AR N TR SR TR SR A N 1 SO A [ el
it 2 57 1 S S BT B R AT A R S g S AR SO b AR
G AR, RASZEN g B el He Jr sNE BB 718 3

AR E T

O LB TRARER A SH EZENREZLLRE, T

O 2A40R%, &M B

CIELE LA AR 5 AT N B FARR 25 . (R 35 2200 SO
e L J I TRARE R AT 2 2R, REETTRAREER
S AL SN A TF A S IEA IREAIES 1, BRIAK
NI, ¥IEH ERA)

Sﬂ

FAN (B4
F H H






RS

i3

ARICEE A HTIE, IRBUETIRPET RS . AR EAUE . I ESE . R0

 BHEHE . B3 4i0E T 4L 3000 S8 HTFIS, 0 FLIB ) S A4 PR 40 73 Atk ——
1 I AR TS BE AT IR T, LA © A HHR M SRR (5 B
RSP A T SL B PR GE 2 (8], AIMEREAS S0 2.39 7). @ WRSRAUE . A H I
TE AT e TS, RIS BEAR 340 0 3.04 4y 271 4%, BErediiE, WM&
S | BT EE TS B A =AM, IS AR5 4008 1.82 43 2.10 43y
2.22 550 @ AT HIR I AR RIS BEREAT PEAN IS, S OV 1 B ) B ) A
RESEME DL R A uERA T, & BRIk B 93.4% A1 84.3%. @ LN AT, KILZ
RAEAS IR RIS B 73 BB o A £ AR AE 2 43 AT L 40

KRB TIRMGAR, BUARTER: WaED s 117 M



17 P s A AT A5 FE AT

Abstract

Through the method of content analysis, This study analysis 3000 comments
from news, sports, finance, entertainment channel, science channel, real estate
channel under sina.com.cn, in order to research deeply the portals credibility of the
media which is one of the Internet media segments. the main conclusions are as
follows: (O The audience overall evaluation on sina.com.cn media credibility
between neutral to doubt the credibility, a score of 2.39 points. @ The entertainment
channel, sports channel as the credibility of the highest channel, reliability scores
were 3.04 points, 2.71 points, real estate channel, financial channel, news channel
three channel the lowest credibility, credibility scores were 1.82 points, 2.10 points,
2.22 points. 3 Evaluation of the audience on sina.com.cn media credibility, the most
concern is the news content the authenticity and accuracy, the proportion reached 93.4%
and 84.3%. @ Through the content analysis, found the confidence score distribution

audience sample mainly focus on 2 points and 1 points.

Keywords: Internet media; Media credibility; Content analysis; Portal websites



H %

H F

T B . e 1
1.1 AEHECEEBEMERER. ... 1
1.2 AEHE BB RIMEE. .. ... 4
1.2.1 BEEMSAEEREK, EEAERESNL ... ... 4

1.2.2 BEENEGRAEEEREEME SAGEE. ... 4

1.2.3 XTERMEFRRMEERNENREE. ... ... 5

2 TR . . ..o e 6
210 WAAMEEMRER. ... 6
2.2 BRAE IR E. 9
2.3 PUEHARBIR. .o 12
2.3.1 MIAERIBMR. ... 12

2.3.2 EEMEARTEEZTEERNEHNMAR. .............. .. 13

2.5 BESRIEIRE. .. 13
KRR S - b~ 14
3 BRRMEGEREAR. . 14
3.1 TR, 14

3.1.2 MRBMERL. .. 14

313 EEUFICHIARAE. ... 14

314 FPRHREARBGERL ... 15

3 2 BB, 16
321 HWREIAR. ... 16

3.2.2 HRRDIRFR. . 17

3. 2.3 G 17

A R RS T . 20
4.0 FRESTIE. ... 20
4.2 RBIIE. ... 22



17 P s A AT A5 FE AT

4.3 WHESTUE. ... 24
4.4 BRRIFUE. ... 27
4.5 BHESTIE. ... 29
4.6 BREESIIE. . . 31
4.7 BERBEE 33
3= -~ 34
51 FURMEAAIMEE DM RIRERRN. ... 34
51.1 ERVCHISS TUBRRIMERE. ... ... 35

5.1.2 SAKEERNEBEEUIR. ... 35

5.1.3 FRMAEMEENTIZEW. ... ... 35

5.2 FRMESERMEEEREEERM. ... ... 35
5.2.1 RYBIRIMEXEMAAMEERNEIE. ... 35

5.2.2 FRPMABRERMEARAEENZM. ... 37

5.3 FHFERMIBIEIL. . ..o 38
5.4 BT TEERIEL. .. 39
IR i - S 40
B B . . 41
5 R 46



Table of Contents

Table of Contents

I S Tor 1o o 0 o USSR 1
1.1 Internet media affects Marketing ............ccocoviiiiiniiienen e 1

1.2 Apprehension of Internet Media...........ccocooviiiiiiniiicn e 4
1.2.1 Low level of media reliability..........cccoooiiiiiiiini 4

1.2.2 Effects of Internet media 0N adVvertiSers..........ccooeviiiiiienineiiennennn, 4

1.2.3 Rethink of the reliability of Internet Media ............cccccooiiiniveneane. 5

2 RESLAICNES REVIBW ...ttt bbbt 6
2.1 Themes on media reliability ............cccooeiiiiiiiiii e, 6

2.2 Methods on media reliability ...........c.ccoeiiiiiiiiiiccc e, 9

2.3 Limits of fOrmer reSEarches .........ccooviiieiiiiiiiicsieieee e 12
2.3.11imits 0N MELNOAS ......oveiiiiiiie 12

2.3.2 IIMITS ON BIBA ...ciiviiiiite et 13

2.5 PROJECT ...ttt ikttt bbbt 13
BIMEBENOA ... e 14
3L SAMPIES ..o et nre s 14
3.1.1 POrtal WEDSITE ..o 14

3. L2 CRANNEIS. ... 14

3.1.3 Selection Standard.............ccooviieiiiinen e 14

3. 1.4 COMMENTS ..o 15

B2 ENCOUR ...ttt bbbt 16
3.2.1 ENCOAE tabIe ... 16

3.2.2 ENCOUE PIrOCESS ....cuvevieieeie ettt sttt et sra s 17

3.2.3 SEALISTICS ... 17

4 ReSUILS @Nd ANAIYSIS .....viiiieiie et sree e 20
4.1 NEWS CRANNEL ...t 20

4.2 SPOrtS ChaNNel ........ccoiiiii s 22



17 P s A AT A5 FE AT

4.3 Financial Channel .........c..cooiiie e 24

4.4 Entertainment Channel ...........cooiiiiiiie e 27

4.5 Technical Channel ... 29

4.6 Real-estate Channle ... 31

A7 OVEIVIBW ...ttt bbbttt b bbbt 33

5 DIHSCUSSIONS ...tttk ettt bbbttt bt bbb e b 34
5.1 Explanation of low reliability.........cccccooiiiiiiiiii e 34
5.1.1 ANONYMOUS EFFECES ....voiveeiiie e e 35

5.1.2 Information channel effects ..., 35

5.1.3 SUPErVision effeCtS .......cccciiveiieie e 35

5.2 Explanation of difference on reliability ..., 35
5.2.1 HiStorical effECTS........ccviiiiiiiieiie it 35

5.2.2 Personal emotion effectS..........ccccoieiiiiiiniiiicce e, 37

5.3 SUQGQESTIONS TO SINA ...ecvvieiiviiiiieiie et 38

5.4 SUQQEStiONS 10 A0VEITISEIS .. .civviiiiiiiceece et 39

6 ReSearch lMItation ........c..ooiiiiiiie s 40
REFEIBINCE ..o 41
ACKNOWIEAGEMENTS ...t ere s 46

\



1 4t

1 4

1.1 fedlESHE L A BB RS (i

2% 6 AR A R E A OB ) ELIC P AR, AN 1 AT DU
IR 5 H 280 IUASAE 2010-2011 “EAEBRAR AR, BRJE V5 — K & B4, st
FRIE B2 IRZ TG ALY 2008-2009 4F, FHARAE 4 FLIK ISR & HURE A 1Y K232 35
YERFTE 50%LL b, L8 A Bk H .

75 2% - 100.0%
5500.0 A 60.4% 56.9% 57.6%
- 50.0%
22.0%
2000.0
- 0.0%
175.0
1500.0 T | c00%
1000.0 - -100.0%
500.0 - -150.0%
0.0 L -200.0%
2007 2008 2009 2010 2011
AT e iR e T Hofthy e [ 25 4 1805

Kl 1 2007-2011 FEHEAATEMERLFRY CRA: 278D

FEISTRI A, LR RGBT ORGSR & ERSRR, i A 3k,
IR BT ARGAR) 5 ASEEE BT, BT AR R, aa i ik A
AR o 3 4h, T i RO HE BORCS fERECR Sy T A D 3 2 W 51 o
FEREERN .

R G A T I ISR A T B S g (R LR PR R AR ) B St

1



17 st A AT A5 BE B 9T

180% ‘\/\\
13.0% -~
8.0%
3.0% \\ /./.\._ .9
D, \
-2.0% ¥ vd4 4
2008 2009 2010 2011 2012
—— PALBFRAIGIE | 17.7% 15.8% 18.5% 14.9% 12.7%
== CPI} i 5.9% -0.7% 33% | 5.4% 2.6%

B2 Sl AR S CPI R4k Ge it

CLREAE NG, B 2 o 1id & 5 AR IR S i An S B AR AL i O
AT RREE AL 35 I KR B35 G, PR e AR AR AR AL TR S et AL
JEAHIZZAL . NIRRT BUE ), AR S A AR a9 L CP1 A2 A s L K EL
2L, (HEAFERIG KR IYERE 10%LL E, Zm TR CPlgiE.

WA 28 [ A1 EE 5 0, B B RN A 7 17 il 4 B AR (3G KA e A4
BUHAME, MBS OLE, BB E SN @k EE, Bl sH7]
ST, PIER 7 A BT 8k, B AL & st R R A R B te oy 17
TR I ]

BB IR R T AU AL I N 5E, 2011 46, T w2
DL XS BRI B ) — 30 S TR, AR S PR AR OL T, T Y
BT AR R LA AR A A il Rt 8 3+ 5 AN E A e AT HLAL
ARG AR IR GO, ELIR MBS ) AR T RS HER B2 AR
SENL LR OB 73, X SR S i AR B 7 dla b

BB AR e, ROR BTN H 2858 %

CHFER T A RIR B, AR AN RIE IR S B R,
—MULERT, 298 SRR A BB FAEIA ) AR E AR 2
ToAR A& H AR AL R TR AR I S ok A R 5 ORI )



1 %t

(EE BB LI ) 75 FA 3 K, 32 AR HEDLIC SRR I BB B By TR
PNILELSIE

R SEHLARAT R cookie RS, I e w] PLSEHUR I [ ER B2 5>
o BEEZ A, cookie AW HAEN 1 J5 8 FH U7 In) 5 FH Rl B REA% 4 25 i A\ K
SEMESHER. NESH, MuiCIFEAIH cookies BRERGTTH ™ U7 1] X 3
I3, Leantt Ak e s, rial 7 oREE UL, AEREAS P TR R I (R4S, T
Al #0150 DB A 5 DAL IR FH P 7 T 03 58 sy 0 ) 3l A A 5 B 3 T {8
RTE 12 A 507 T RRF R ARG 5 R e e g 2 e (B REFFEE AT AT ™ (i 4 A4
VLECHI) o FETLERI DS AT, SR AR SRR 32 A i 1 A1 AT R BEAALA T
5 cookie HEL, AR R AESRBUBEARGE R, HEZUEERMAE, KR
55 PRiE DL AT BEAFAE 1R %, T cookie 7EFRR AT LUKELFTA SZARIIME &, RN
REM B AT A, HAZRE RIS T thAbh, AR R REMRWT#E4T, 1 cookie
ENREANA) Wit 3o 52 AR FEAT 20, FLAE R R R .

SRR, TR ) — DL (AR e A A g4l . Tl 4l
PESOAR, PR R B T R R BLRGEIE T o 1 e A R T SRR
B R AE) & B AT, HARF ria] LU 2508

S WA A AR 5 52 A n] DL RAE 2R A S Bt W, [ R B
FEJLT 8, % JLN Z IR S A5t DL T8 i AR SR RCR L A RN 5 2K
R

JTEMER L 28 AR 5 BAT Hy it T L7 b AER got B A
RIS, PSSR E e B dr, ol D etk gt) & e X e Wi =5 £
MLJR DA BT e R LG 0 o AL R 2% 15 ORI A . R S5 R e S
HERPE R R iy o TR TR G t-$ahs , A B TR AR 5159 BIMER 25 2R .

P ZR ) AR R 2% ) ORI A REAE I KT AR T, IR
ZHIRE AR AT IS, (2 5 HEREREEE N, WEY K, BT
) ORI R 2 DA (5

T P E RIS ERIHEAN G MES S, | EZARAZIHENR
MR . A2 TPt [l 25 B R A g 1), R e v A M S ) 75 32 AR Y
SEE5EE. WAESRSERGHIE NERES, ERAAEE.



17 P s A AT A5 FE AT

ZoutIE: WM SRR KR BOR T B, Bikgt) S irEM L, FERIA
TN, HUSAEAR, R AR 5 HOR VAL A RS

1.2 I E$HE BB A B RS

1.2.1 BEENISAEERE, HEFEREFY

— 7T, ELERI 5 T USRS R R 8 RS2 AR, Re 8 i R IR BE 51 32 A% (1) 9T
F—Ji T, HEPIPRE PR RFATE, JE R TR SR, TERM B
H & B R AT 1 500 B B ] L

2011 4, CNNIC Y& IR, 37.8% M EE H B PI4s )35 “ S A= ”; 22.7%
9 B AN TR A 2 T 35 1 O B ke M) it i 5, T 12 B ) £ rEAR SR
431N 18.4%A1 13.8%.

FRGUAR H TPy s A& A, B S B BT A H ROV RE R AL, &4
FEZ AR RE TS B AERE, I AE BB ML 35 2 5 2 % BN AL 4
GBS o T ELIBE I A J e T, AR SGIR R DLER _EAT MV R e Z3, (A5 AN R I
i Z [A] RT3 BEAFAEAR R G bAh, FEHET i BARA A Tx 2 AR idkAT € for, 5
[FI At 25 SRS A0 SZ AR BE AL B G, RTINS 2 77 A SRR 1 26

1.2.2 EHRMEARTEE BRI SRR
X IR S, HATAE B R AR A

F£1 7 ETEELMEAZR (Austin, 1994)

AP HER
JTEE SR I R AT

) Ak SIS RSN R AME BRI R LA
JE N REN 77l

TEER HAE . ISR WU, 05

A=

SARKITA ZASTFEE R TEE TR B SRR

TRITTUE R HES KRR |5, JEEN . TR
T AE B R =N R ) B G RE A ) S R g PR

4



1 %t

2 (53%MIFE L), HRWE “ B8 HHSAARNAERE” (50.9%), “J &4
SN E” (20%) A ERE LR RNE 5 T 5 FEEE

1.2.3 XTEEMEGAM{EENERBE

I FE P E SeEURR AL & R A 10 Ax4E, HICMIEER R BT, EEL
KA = EHR A EO 5] /N 45 2, BRIERTE T 45 0 H PR R 2
i A TE B o AN 5 4FK, BEAE BRI AU S Hh 2 5 1) B bRk K4 (i
Wiz sy, WFMEE), TEH HARSZ A BARTE RELRA BTl . (B4 5050l 5
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2.1 EAUEEMRER

FE OB E” WA P s, JRATTAT BUAIL, PEITH) “HEN RIS B
FLbr EAZ T AT RIE/EIEATEE (source credibility) . 15 5/ P45 AT
{5 & (message/content credibility ) %218 /154 7] {5 J& (channel/media credibility ) .

X I3 RIFAIE L« A5 B 0I5 BE UL SR TE vl {5 A LB, 4 U “IEA T {5
B 7 PR & 2 W% FLASR HxE DL BT (Stone & Hoyt, 1971; Edelstein & Taft, 1974;
Newhaven & Naas, 1989; Sunder, 1999; Kiosks, 2001). “Kii/fFIR A5 "
TR RAEH%E#E (communicator, message sender) FJ{5 )5, HIEEHEHEME GriE
M) FIAE BB AN A E B “A5 B/ WA ATE " ARG aE N
AAMEE CUHEWEELE) ERE; “RE/GNIER” FTER TEENE
MfERRE AL A, T8, J0d. M%) —— MR NANRIESE ——
WIRIERE, “E LBUAN R SR8 /A I AT 5 FE ) i R Ot

B X A &G M B E A5 (Thorson & Moore, 1996). —YEHF7RE
®WY, Hse b, (EUERL S ERIEIE AT {E LR T AR A ST SR A I & A LR
PR 52 Aot THE U A5 B LR IR TE 15 AR FE AVE AR 3 I AN [] (Johnson & Islet,
1972; Edelstein & Taft, 1974). tbtn, Z5MHEGRZ AN T35 B A
BV, 17 HABA RS 2545 5T A5 BE RV s tHE AN TR] , 38738 52 A0 0 58 SR A5
AT P AN BB PE 5 B ANE (Hovland, 1953; Stone & Hoyt, 1971;
Edelstein & Taft, 1974; McCarty & Hendricks, 1974; Hammond, 1987; Austin &
Dong, 1994). fHZ, W CHKIRT “GENAMEE" WS, XU ER
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(2) Zrirsem “EEA AR HOCRIER

FE_ B3R 6 AR b, (1) (22PE77 “URAATAE B T 5T U AR 8] 7

6



Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways:

1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library.

2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.



http://etd.xmu.edu.cn/
http://etd.calis.edu.cn/
mailto:etd@xmu.edu.cn

