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摘要 

 
 

I

 

摘要  

 

随着 Internet 的快速发展，人们的生活和 Internet 的关系越来越密切。如何

更好的利用 Internet 来提高人们对艺术文化的了解，是本文的主要研究内容。网

络艺术品销售平台随着电子商务的的快速发展，作为电子商务的一种形式是高效

率，低成本的优势，逐步成为新兴的经营模式和理念，人们已经不再满足使用信

息的浏览和发布，而是充分享受网络的便利。网络购物正适应了当今社会的生活

节奏快，使客户足不出户就能方便快捷轻松地选购自己喜欢的艺术品。 

本文综合应用软件工程学，社会工程学的相关内容进行艺术品销售平台的设

计。本设计实现的网艺术品销售平台选用.NET 为系统开发工具，Microsoft Visual 

Studio 2005、SQL SERVER 2000 分别作为系统前台和后台数据库开发工具，实

现了新用户注册、用户登录、商品查询、后台艺术品管理等模块，后台用户管理。

用户可以在系统中实现浏览商品、下定单、注册、搜索查询商品、；管理员可以

通过定单管理、商品管理、用户管理等功能来对系统维护更新。本系统很好地体

现了 Internet 的时代特点：操作简单，方便高效，便于管理，无地域限制。 

 

关键词：艺术品销售；在线购物；ASP.NET
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Abstract 

 

 
 

III

Abstract 

 

With the rapid development of Internet, the relationship between people's life and 

Internet is becoming more and more closely. Internet how to better utilize to improve 

people's understanding of art and culture, is the main content of this paper. Network 

art sales platform along with the rapid development allowing customers to remain 

within doors can be easily and quickly and easily purchase the commodities they like. 

In this dissertation, the comprehensive application of software engineering, the 

related content of social engineering design art sales platform. Art sales platform 

system can provide convenient online shopping environment for all types of users, in 

line with the current domestic popular e-commerce mode. Net art sales platform 

design and implementation of the.NET is selected as the system development tool, 

Microsoft Visual Studio 2005, SQL SERVER 2000 as the system the onstage and the 

backstage database development tools, implementation of the new user registration, 

user login, commodity inquiry, backstage user management, commodity management 

module background. Users registered in the system to achieve, browse, search goods, 

orders, processing orders and other functions; the administrator can manage through 

the function of user management, order management, merchandise management, to 

maintain the system updated. This system is a good example of the Internet era: 

simple, convenient and efficient, easy management, no geographical restrictions. 

 

Keywords: Art Sales;Online Shopping; ASP.NET;
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