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Abstract

Currently, most of the small and medium-sized mobile phone vendors to
information management is handled manually, This approach workload, error-prone,
and lack of systematic, standardized information management tools.In this dissertation,
the preliminary investigation and analysis, both in research and design of a B2C
model mobile phone online marketing system.The software uses Web system interface,
to meet the basic needs of small and medium-sized business maobile phone sales
management.

This dissertation studies the mobile phone sales system based on B / S mode
architecture, the main contents include the establishment of database management
background and the front page of Web design.The dissertation first describes the
background and significance of the research phone online sales management system,
followed by the development of e-commerce systems technology is described in detail,
according to the basic flow of the mobile phone online sales system analysis and
system design, and finally using ASP.NET technology onThe system module
development, and system testing.The system consists of a back-office systems
management and front desk members operate two parts,Manage order management,
merchandise management, membership management, sales management, message
management and other functional modules, front members operating mainly
commodity information browsing, membership registration, member login, member
information changes, shopping cart management and other functional modules.

The system can help the mobile phones sold online mobile phone shop
management, can provide the basis for management decision-making, which can
reduce the various aspects of the waste of money, to avoid the backlog of phone or

shortages to ensure the normal operating cell phone.

Key Words: E-commerce; Online Shopping; Mobile phone sales
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