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Abstract

Tourism is a fast growing industry. It brings Thailand a huge foreign exchange
income every year. Which is one of the largest contributive sectors for the economic and
social development of Thailand . The expansion of tourism has also help on driving up
the regional prosperity and the development on other industrial sector among the society,
for example, transportation and hospitality.

Thailand is surrounded by the sea with minimum temperature of 18 degree or above
throughout the whole year. Therefore Thailand has lush vegetation and beautiful coastline.
Tourism is an early developed industry, having well-equipped and leading tourism
projects, in addition, Thailand’s traditional culture and Buddhist culture is also an
Important factor to arouse the interest of tourist, so up to now, the number of tourist is
Increasing successively. However, as the development of the world tourism economy , as
well as the international pattern of travelling have changed, Southeast Asia has become
the second largest tourist region. There is strong competition on tourist resources among
the Emerging and Growth-leading economies in southeast Asia. In recent years, political
turmoil, global economic crisis, infectious diseases, natural disasters and climate change
have created a significant impact on the tourism industry in Thailand. Keen competition
from Southeast Asian countries is also bringing Thailand a potential risk on further
development of tourism. It’s a worthy problem to study that how to maintain the
advantage in tourismand achieve better development for Thailand.

This paper is divided into six parts. The first chapter is the introduction. The second
chapter is the overview of the tourism market. The third chapter analyzes the macro
environment of Thailand tourism market by the tool of PEST. The fourth chapter list out
the exiting problems of Thailand tourism market base on the six aspects analysis of
Thailand main tourism market, and then analyze the strengths. weaknesses. opportunities
and threats during the tourism development. The fifth chapter is the policy
recommendations, including the Thailand tourism market positioning, and throwing out
suggestions from two aspects of government and enterprises. Finally chapter is the
conclusion.

Keywords: Thailand ; Tourism ; PEST ; SWOT
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