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Research of social advertisement in Mount Wutai Painting of Dunhuang mural
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| ABSTRACT | Ever since the early 90th, there are different beliefs on which one should be the origin of advertisement,
Commercial or social, even when we are still being left far behind average on the research of "social
advertisement” in China. The article takes the most famous historical painting "Mount Wutai Map” as the object
of study, from the perspective of religious culture, hoping To discover the implied social advertising elements,
thereby for us to commit comprehensive research and further investigation.
We found that, the painting "Mount Wutai Map” contains rich social advertising ideas, strategies and
performance. As with " the variant " of the beliefs on the phenomenon of “ change " and " form “, countless
advertising positioning significance of Buddhist advertisement location strategy, banner advertisement, title
advertisement, sound advertisement, POP advertisement, Totem advertisement, so on and so forth. The
painting "Mount Wutai Map” is not only a large Buddhist historical painting, but also a great advertising images
which reflects the history of the development of advertisement from the perspective of religious culture from
the ancient society of China.
To create the advertising history research on "Mount Wutai Map” and the Dunhuang murals, can not only provide
powerful evidence from the “social advertising” perspective, as the origin of advertisement, but also enrich the
research of dynastic history and regional history to a certain extent. Meanwhile, it will also lead
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