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Spillover Effects of Crisis Events: Homogeneous
Mixture or Heterogeneous Coexistence
Empirical Evidence from Tencent-Qihoo 360 Spat

XIONG Yan', LI Chang-qing', WEI Zhi-hua®

(1. School of Management ., Xiamen University, Xiamen 361005, China;
2. School of Economics, Xiamen University , Xiamen 361005, China)

Abstract: Taking Tencent-Qihoo 360 spat as an example, this paper an-
alyzes the spillover effects of crisis events from the angles of competitive re-
lation and social distance, and verifies the heterogeneity of the spillover
effects for the first time. As for competitive relation, competitive companies
obtain positive cumulative abnormal returns in the crisis events which is fea-
tured by competitive effect, and non-competitive companies obtain negative
cumulative abnormal returns, which is featured by contagion effect; as for
social distance, the opposite camp with the longest distance benefits from
the crisis event; the neutral camp and the union camp suffer losses in the cri-
sis event. This paper not only perfects current studies that only focus on
mixed spillover effects, but also provides evidence for the deep study of the
influential factors of spillover effects.

Key words: heterogeneous spillover effect; competitive relation; social

distance; case study ( )



