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innovation of supply patterns of tourism

public services has become an urgent and important task for tourism management departments to adapt to a wide

range of social demand for tourism public

services

the

inherent requirements of government function

transformation and practice of tourism public services. Providing public service is one of the most basic and

frequent functions for the country and the government; it is also one of the logical beginnings which the government

exists. But the government should not be the only direct provider of tourism public services; it is possible for other
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social sectors to enter the field of tourism public services. It is also an important policy tool for tourism industry to
build public—private partnership in transition. This paper uses the theories of public economics and public
management as the main analytical tool combines with practices of domestic and international tourism public
services clarifies the function and role of government in plural supply of tourism public services and explores
plural supply patterns of tourism public services with “Government Market and Society ” involved in. Tt is
necessary to correctly handle the relationships between the government( G) the market( M) and the society( S)
as well as the relationships between fairness and efficiency to ensure the lead responsibility of government and to
give full play to the role of market and society in plural supply of tourism public services. Government is to stress
giving the best overall service to our customers while others emphasize on the part of the services. Individual needs
are different services of for—profit organizations are to meet the needs of individual differences which is a response
to customer segmentation. Non-profit organizations to a certain extent can add up the governments” inadequate
supply and make up the deficiencies for commercial enterprise supply of tourism public services. Individual supply
of tourism public services more strongly reflects in the consciousness of citizens and positive entrepreneurial spirit
the return of civic pride and social responsibility. Its nature is similar to non-profit organizations but there is no
clear organizational form which involes an individual non-institutional participation with greater adaptability.
There are at least four main supply patterns including governmentded supply pattern ( G-G; G-M; G-S) market—
oriented supply pattern ( M-M; M-G)  voluntary community-based supply pattern ( S-S; S-G; SM/M-S) and
combination supply pattern ( G-M-S)  which ensure that tourism public services are effectively supplied within
institutional framework to meet the growing public demand for tourism public services and achieve public interest. It
should be noted that the choice of different supply patterns of tourism public services is affected by the nature of
tourism public services the demand of tourism public services level of region economic development development
degree of private capital transformation of government functions and other factors. The same or similar kind of
tourism public service may not adopt the same pattern in different regions. At the same time the government’s
responsibility is not reduced but increased instead of the micro to the medium—and macro level which is reflected
in the strengthening of universal service obligations reducing differentiated services and the core of supply which is
generally available to the public of undifferentiated and welfare tourism public service in plural supply of tourism
public services.

Key words: tourism public services; supply patterns; polycentric governance
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