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Retrospect and Prospect of Tourism Research in Hong Kong:

Commentary based on such English Academic Journal as “Tourism Management”

GUO An=i

HUANG Fu—cai'

LI Wei?

(1. College of Management Xiamen University Xiamen 361005 China;

2. Chambery Graduate School of Business

Chambery 73000 France)

Abstract: Hong Kong is a worldwenowned tourism destination and tourism-generating region. Although its sovereignty

has been handed over to Mainland China

tourism scholars in Mainland are seriously inadequate in terms of their

concern over Hong Kong. The paper is based on 60 tourism literature published on the Tourism Management Annals

of Tourism Research and International Journal of Hospitality Management and so forth. Six research themes are

reviewed in the order of foreign tourist arrivals to Hong Kong Hong Kong residents’ outbound travel competition and

cooperation between Hong Kong and other tourism destinations tourism industry sectors service quality of tour guides

and relationship between cultural heritage and tourism. In addition directions for future research are proposed in the

hope of providing references for tourism research and practice in Mainland China.

Keywords: Hong Kong; travel to Hong Kong; outbound tourism; tourism destination; cultural heritage
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