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Research on the Operation and Pricing Strategy of Platform Network

Business Model

Ye Di
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China)

Abstract: In nowadays network economy times Platform business model universal existence and constantly extends to all

walks of life  many of the participants involved in its value stream make the grasp of the overall interests the platform become

more complexity. The purpose of this paper is to comb and reviews the platform network business mode of operation and pricing

strategy. This paper firstly analyzes platform business model value connotation and its main participation

secondly make an in—

terpretation of various types of platform and its each role in the network effect and in-depth analysis the economic characteris—

tics of the platform network business model finally sums up with the each stage of pricing strategy of platform network business

model and the important factors influence of the success of pricing . This paper aims in provide certain reference for the theoreti—

cal research and practical operation for the platform business model.

Key words: platform; network business model; operation; pricing strategy



