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Customer Satisfaction Model Based on Sub Electric Business Sampling
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Abstract: The customer satisfaction model based on sub electric business sampling uses customers sub electric businessin past
three months and the indices of American customer satisfaction model to design personalized questionnaire. It adopts
hierarchical Neyman sampling, complemental sampling algorithm and algorithm of structural equation model customer
satisfaction index ( CSI) to evaluate customer satisfaction score of power enterprises sub business. Based on the questionnaire
data results, an analysis is made on the gap between different departm ents sub business satisfaction score and the customers
expectations, thus providing a detailed solution to improve business service level and a decisiormaking basis for power grid
corporations to get sustainable improvement on customer satisfaction.
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