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Library Marketing Strategies Aiming at Reader Demand

Su Haichao
Library of Xiamen University, Xiamen 361005

Dai Lutao

{ Abstract) The best start to improve the development quality of library lies in library resources and services aiming at reader’ s knowl-

edge demand structure. To realize this structural equilibrium, we must focus on reader’ s satisfaction and loyalty and develop a series of

marketing activities. This article uses some typical library cases and economic theories to discuss library marketing strategies from the

following four aspects: how to excavale reader’ s demand, how to improve the value of reader’ s relationship, to enhance the manage-

ment of cooperation with readers and to integrate the library marketing system.
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