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4 People from outside the organization are | 1 2 3
consulted when decisions are made within
the company.
éhmm‘ C)lAU‘LﬂJa\ngJm:‘”‘é
A8, Jala el jall e
5 Our organization prides itself on being | 1 2 -
partnership oriented.
E‘)mwlaabhm 2la R
6 QOur organization has greatly reduced the | 1 2 5
time it takes to resolve a customer’s
problem.
43 3 ‘_,_f:ﬂit.:ﬁ}u_)}_ns.\;‘_’]!w" 2ie Cuiadd
o aall JSUaa Jal
7 It is important for the company to share | 1 2 5
knowledge with its partners.
o SJJAI'IJTQJ’.A.“JJMLJ‘M ‘as_d.n(_').n
LS s
8 Our organization gets feedback from |1 2 5
customers under different circumstances.
QA;M'I w;.ﬁl.nj‘ _)_’_\‘)j'lu_lc d\dﬁjm
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9 Our organization has relatively complete | 1 2 5
data about the suppliers.
sl O L ALK ity Lo Uialaia
10 | Our organization continually meets |1 2 5
customers to find out what they want.
‘se.)bu:ua A E}A;M‘@J‘f}whbm A) __n.n.'.;.l‘_'
No. | Structure Capital [Se) Jdl SD D SA
e | e g | G381 g
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1 | Our organization has a well- developed | 1 2 5

reward system related to performance.
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