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Agenda

•Researcher Identity

•Metrics 

•Altmetrics



Guiding Questions

How do scholars track their impact?

How would you explain your impact as a 
researcher?

What evidence “counts” when determining 
the value of someone’s work?



Always combine metrics with written 
explanations and context.



Researcher Identity



Researcher Identity

Why is this important?
• Create a research story

• Gives you control over that narrative

• Unique identifier

• Will be asked at some point to justify the value or 
impact of your research

• Collaboration and networking



Researcher Disambiguation

• ORCID Identifier
• Publons
• Scopus Author ID (Scopus)

Unique identifiers for each individual author 
allows you to distinguish researchers with 
similar names from one another







Scholarship@Western Expert Gallery



Identifiers & Creating a Record of Research



Proprietary vs. Non-profit tools

•Capacity to control what gets included

•Restricted access vs. Open access

•Attention to preservation

•Ownership of data / identity



Metrics



Metrics = methods of measuring 
something (usually quantitative) used for 

tracking and/or assessment



Types of Research Metrics

• Journal Metrics track citation patterns within journals and 
determine which journals are highly-cited.

• Institution Metrics measure an institution's overall impact 
based on the publications of its authors.

• Article Metrics involve tracking how many times a 
publication has been cited.

• Author Metrics measure the impact and productivity of a 
researcher.

• Altmetrics expands beyond citation counts to look at how a 
work is being used on social media, blogs, etc.



What the Numbers Mean…

• Publication counts: how many publications by an 
author

• Citation counts: how many citations an author has 
received 

• h-Index (by J.E. Hirsch in 2005):
“the index h is defined as the number of papers with 
citation number ≥ h”

• i10-Index: the number of publications with at least 10 
citations. 



h-Index*

*Hirsch, J. E. (2005). An index to quantify an individual's scientific research output. Proceedings of 
the National Academy of Sciences of the United States of America, 16569-16572. 
http://www.pnas.org/content/102/46/16569.full Accessed Feb 27, 2018.

e.g. an h-index of 20 
means there are 20 
items that have 20 or 
more citations.

http://www.pnas.org/content/102/46/16569.full


Impact Factor

the ratio between the number of citations received in that year for 
publications in that journal that were published in the two preceding 
years and the total number of "citable items" published in that journal 
during the two preceding years (Wikipedia)

• Proprietary – only Clarivate (Web of Science, Journal Citation 
Reports) can give an Impact Factor

• ONLY FOR JOURNALS. IF says NOTHING about an article or an author.



Demo: 
Author & Article Metrics



Author & Article Metrics – Pros & Cons

Pro Con

•Easy to find
•Easy to calculate
•Can be easily compared for 
researchers in the same discipline

•Commonly used in academia

•Numbers without context (e.g., 
how work is being cited)

•Can only be compared for 
researchers in the same discipline

•Comprehensiveness and accuracy 
of data depends on the database 
contents and authoritativeness



Altmetrics



Altmetrics – Alternative Metrics

• Use of nontraditional metrics (i.e., social web) to 
measure the impact of scholars in their field of 
study

• Examples include article downloads, citation in 
news or social media, blogs, collaborative 
annotation tools (social bookmarking and reference 
management services)

• Some publishers now include alternative metrics on 
their websites



Altmetric Indicators

Indicators commonly used to measure 
altmetrics:

1. The donut and Altmetric Attention Score

2. Plum Analytics

3. Site-specific measures 
(i.e. Scholarship@Western)



The Donut and Altmetric Attention Score









Scholarship@Western
Institutional repository software is able to display the geographic location of 
readers of papers that are included in it.

Hoffmann, Kristin, 
and Lise Doucette. 
2012. “A Review of 
Citation Analysis 
Methodologies for 
Collection 
Management.” 
College & Research 
Libraries 73 (4): 
321–55.



Demo: 
Altmetrics



Altmetric Bookmarklet
https://www.altmetric.com/products/free-tools/bookmarklet/



Altmetrics – Pros & Cons

Pro Con
•Fuller picture of research use
•Measures all research outputs
•Makes early feedback available
•Includes those outside academia
•Potential networking benefits

•Numbers without context
•Can be easily manipulated
•Is social media a valid forum?
•Resistance from entrenched 
institutional structures

Jenkins D. (2016). Altmetrics: a brief introduction. The Orb.  
http://www.open.ac.uk/blogs/the_orb/?p=1123 Accessed March 3, 2020.

http://www.open.ac.uk/blogs/the_orb/?p=1123


Summary
• Researcher Identity – why it’s important, different 

identifiers, ownership of identity
• Metrics – authors and articles, different sources

• Altmetrics – the donut, Plum, repository

How do scholars track their impact?

How would you explain your impact as a researcher?

What evidence “counts” when determining the value of 
someone’s work?



Always combine metrics with written 
explanations and context.



1 minute feedback

https://uwo.eu.qualtrics.com/jfe/form/SV_eu63ESP9
h52xNNI

https://uwo.eu.qualtrics.com/jfe/form/SV_eu63ESP9h52xNNI


https://guides.lib.uwo.ca/systematicreviews/partner


Questions?
Comments?

(now or later)

Kristin Hoffmann khoffma8@uwo.ca
Research & Scholarly Communication rsclib@uwo.ca

mailto:khoffma8@uwo.ca
mailto:rsclib@uwo.ca
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