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Resumen:

El presente trabajo esta orientado a comprender y a analizar la estrategia de
Marketing de un producto de crédito de consumo a ingresar a un nuevo mercado.

La elaboracion del planeamiento estratégico se realizara en base al analisis del
mercado, ademas de la informacion demografica basica de la poblacion con lo que
se realizara la segmentacion del mercado objetivo. Ademas se realizara la
identificacion de la competencia en la provincia en la que se va a realizar el
presente analisis culminando con la identificacién de las 4P’s del marketing, que

constituyen la esencia de todo el programa de marketing.

Haciendo uso de informacion recopilada a través de encuestas en la provincia de
estudio se realizara el analisis de la participacion de este producto de crédito

consumo utilizando Cadenas de Markov.
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Summary:

The present work is guided to understand and to analize the marketing strategy of a
consumer credit product to enter a new market.

The development of strategic planning will be made based on market analysis, in
addition to basic demographic information of the population with which to perform
the segmentation of the target market. It also made the identification of competition
in the province in which to perform this analysis culminating in the identification of

the 4P's of marketing, which are the essence of the entire marketing program.

Using information collected through surveys in the province of study should be
conducted the analysis of the involvement of this loan product consumption using

Markov-Chains.
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