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1.0 INTRODUCTION

Name of the company: GULANAU APONG & CO

Nature of business: Our business is owned by partnership, organized by
Gulanau Apong & co. Our business is established to satisfy our consumers
with our service that provide dessert (ice cream) with various of flavours

from Sarawak. The way of selling is by using food trucks.

Location of business: B-19-G, Jalan Serai Wangi, K16/ K ( Alam Avenue 2,
Seksyen 16), 40200, Shah Alam, Selangor, Malaysia.

Date of business commencement: 1* of January 2017

Factors in selecting the proposed business: Gula apong ice cream is a
famous dessert in Sarawak. We find it as an opportunity for us to open up a
business in Peninsular Malaysia. While introducing the uniqueness of gula
apong ice cream throughout Malaysia. Selling it with high quality ice cream
with various of flavours. It t has been estimated that truck food business serves

about 2.5 billion people daily worldwide (according to Wikipedia)

Future prospects of the business: In the future, we can upgrade our business
to gain more customers. We planned to expand the quantity of our food trucks

throughout Malaysia within 5 years.

Vision: to become the leading brand in mobile food truck business in Malaysia
Mission: Our expertise is to provide finest quality freshly made gula apong ice

cream from the original recipe from Sarawak.

Motto: “Nyaman gilak aih!” is basically a Sarawak sentence which means
absolutely delicious. We choose this motto because Gula Apong Ice Cream

was originally from Sarawak and the taste of the ice cream is totally

different with other ice cream.



