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	Tujuan penelitian ini adalah untuk mengetahui: (1) pengaruh harga terhadap word of mouth (2) pengaruh citra merek terhadap
word of mouth, (3) pengaruh kualitas produk  terhadap word of mouth (4) pengaruh harga terhadap kepuasan konsumen (5)
pengaruh citra merek terhadap kepuasan konsumen, (6) pengaruh kualitas produk terhadap kepuasan konsumen (7) pengaruh
kepuasan konsumen terhadap word of mouth (8) pengaruh tidak langsung harga, terhadap word of mouth melalui kepuasan
konsumen, (9) pengaruh tidak langsung kepercayaan terhadap word of mouth melalui kepuasan konsumen dan (10) besarnya
pengaruh tidak langsung kualitas produk terhadap word of mouth melalui kepuasan konsumen. Penelitian ini dilakukan pada
Produk printer merek Epson di Kabupaten Aceh Barat Daya. Adapun yang menjadi objek penelitian ini adalah harga, citra merek,
kualitas produk, kepuasan konsumen dan loyalitas. Hasil penelitian membuktikan bahwa terdapat pengaruh harga, citra merek dan
kualitas produk berpengaruh terhadap word of mouth. Hasil penelitian juga membuktikan bahwa harga, citra merek dan kualitas
produk berpengaruh terhadap kepuasan konsumen. Hasil penelitian juga membuktikan bahwa kepuasan yang dirasakan oleh
konsumen juga berpengaruh terhadap word of mouth pada produk printer merek Epson di Kabupaten Aceh Barat Daya. Hasil
pembuktina hipotesis juga membutkikan bahwa terdapat pengaruh tidak langsung harga terhadap word of mouth melalui kepuasan
konsumen, terdapat pengaruh tidak langsung citra merek terhadap word of mouth melalui kepuasan konsumen dan hasil penelitia
membuktikan bahwa terdapat pengaruh tidak langsung kualitas produk terhadap word of mouth melalui kepuasan konsumen pada
produk printer merek Epson di Kabupaten Aceh Barat Daya.
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The purpose of this study was to find out: (1) the effect of prices on word of mouth (2) the effect of brand image on word of mouth,
(3) the effect of product quality on word of mouth (4) the effect of prices on consumer satisfaction (5) image influence brand to
consumer satisfaction, (6) the influence of product quality on consumer satisfaction (7) the influence of customer satisfaction on
word of mouth (8) indirect effect of prices, on word of mouth through customer satisfaction, (9) indirect influence of trust in word
of mouth through consumer satisfaction and (10) the magnitude of the indirect effect of product quality on word of mouth through
customer satisfaction. This research was conducted on Epson brand printer products in the Southwest Aceh District. The objects of
this research are price, brand image, product quality, customer satisfaction and loyalty. The results of the study prove that there are
effects of price, brand image and product quality influencing word of mouth. The results of the study also prove that price, brand
image and product quality affect consumer satisfaction. The results also prove that the satisfaction felt by consumers also affects
word of mouth on Epson brand printer products in the Southwest Aceh District. The results of the hypothesis verification also prove
that there is an indirect effect of prices on word of mouth through customer satisfaction, there is an indirect effect of brand image on
word of mouth through customer satisfaction and research results prove that there is an indirect effect of product quality on word of
mouth through customer satisfaction on Epson brand printer products in Southwest Aceh District.
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