CENTRE FOR CONTEMPORARY
CULTURAL STUDIES

The University of Birmingham, P.O. Box 363, Birmingham B15 2TT

Stencilled Occasional Paper

WCOMAN BECOMES AN 'INDIVIDUAL' - FEMININITY AND
CONSUMPTION IN WOMEN'S MAGAZINES 1954-1960

by

Janice Winship



Yonman Becomes an 'Individual' - Femininity sad Consguoption in
Women's Mapazines 1958-65

Janice Winship

Centre for Conteoporary Cultural
Stuedies
University of Bir—ingham,

(1081 Fek,)



WOMAN BECOMES AN *INDIVIDUAL' - FEMININITY AND CONSUMPTION IN WOMEN'S

MAGAZINES 1954-69

CCORTENTS PAGE

TNTRODUCTION

i |

II Relations of consumption: economic, ideclogical and political
11T YWomen's magazines for Consumption
v Yomen and Yomen's Own - 1250's
1. ‘'Homework'
2« 'Ezarning Compliments'
3. Tensions and contradictions - commodity as 'ogre' and
"saviour!
v Honey - 1960 's
1. 'A girl spends her own money, has fun - and problems’'
2. 'Striding out and bouncing back'
3. 'The "individual" as "spectacle" '
L, ‘Consumption at work - it works too well'
CONCLUSTON
FOOT NOTES
REFERENCES

The 'Age of Affluence! - new work for women?

PAGES

1=2
2t

5=11
11-13

1418
18-19

19-22

23-26
26-28
28-31
31-34
35-36
37=-41
o LL



Every house in the street looks the same - but come inside and
see the difference. All over the country couples are coming back

from Honeymoon to a house that's one of a row., Edith Blair visits

three clever brides who show how beautifully individual 2 room,
same size, same shape as the neighbours can be.

(Woman 10/5/58 p.36)

Honey campaign clothes.
Vhichever candidate you put in your wardrobe, the cult of the

individual is sweeping the country. New young designers with
consfituencies from the Chelsea Bear to the Cheltenham lLadies

Club ‘have something to offer - the promise of fresh young clothes,

free opportunities for all to dress on a budget, and the right
of all hﬂnEI readers toc a democratic vote for the youmng, gay and
getahead outfits that swing., Turn the pages and elect a candi-
date dedicated to a policy of raising standards and furthering
prettiness. :

{aneI Oct. 1963 p.60)

_ INTRODUCTION

Tracing the origins of the Women's Liberation Movenent in the
1960s, Juliet Mitchell in Wonan's Estate (1971) discusses the con-
tradiction between the “active production” of sexuality and its "pas-
sive consutiption'. -She paintains that in this quntradictiﬂn lay the
potential strength of the 'sexual revolution! whose "oost visible
- sympton" was "dress and personal appearance” (ibid p.T41).

She writes

For wonen...the 'sexual revolution' has meant a positive increase
in the amount of = -~ sexual (and hence social) freedom; it has
also oeant an increase in their "use' as sexual objects. The
tension produced by the inevitable conseguence of the one on the
other has, in itself, been a nmotivating force behind the creation
8y Women's Liberation Movenment. Tllusorily offered the free and
glorious expression of-eurselves; it turned out_to_be only a fur-
ther zlienstion; turning ourselves into productm which are then
- confiscated for use in a consuper society.
' (ibid p.142)
What I want to do here is explore that contradiction between "active
production” and "passive consumption of sexuality. But I want to
exanine it pridarily in its ‘‘most visible sympton" of 'dress and
personal appearance’ as it is represented in the discourse of Honey
magazine in the 19€0s.  The nmagazine offers through the consumption
of personal cormodities a2 contradictory 'individuality# thich, mani-
festly'ptovocativeix sexusl, strains towards the wider arenas of
work and politics. The dress and appearance through which we are
“offered the free and glorious expression of ourselves’ become the

metaphor and symbolization of that "freedoo” but crucizlly its

of
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nillusory" purchase. The ideological construction of "individuality!'
for women through consumption and the work of femininity was, at one
and the ssme time a move towards independence from men and, in its
display in an ultimately feminine mould a repetition of traditiomal

dependence on, and subordination to, men. Yet in raising the 'spec
tre' of 'individuality' and 'independence' it both increases expecta-
tions and potentially poses some of the contradietions of feminity

as they newly manifest themselves - particularly for middle class
women. This whole area, as Mitchell suggests, is central then, to an
understanding of why the Women's Iiberation Movement 'broke', in the
late 60s; of why it was specifically a middle class movement; and of
why it developed a feminist interpretation of *the personal is politi-
cal',

(Cf. Brunsdon 1978)

However we must turn to the '50s, when 'women as consumer"' be-
gins to take on her considerable economic importance, for development
in which femininity is articulated through an ideology of consumption.
Here then, I want to focus first on that asrticulation as it is repre-
sented in Woman and Woman's Own from 1954-60, where 'woman' is inter-
pellated or addressed as 'the consuming wife', and consider second the

representations in Honey from 1960-69, where 'woman' is vthe "honey"
who buys her own thing'.1 My concentration on consumption in the '50s
and '60s is not to suggest that the intimate association of femininity
and consumptiocn does not continue into the '720s and after the WIM has
become a political force. (Cf Scott 1976) Rather I would argue that
the limits of consumption's ideological rescnance in relation to wo-
men were formed prior to then and have not since substantially shifted.

The 'Age of Affluence' - mew work for women?

Tt is the 'SOs, the period of Conservative government (1951-64) -
"You've never had it so good!' - vhich was termed the 'age of affluence’,
an 'affluence' which the left has since interrogated for its lack of
redistribution across classes. Nevertheless there was a real increase in
the average standard of living of the working class - according to
Michael Pinto-Dusehinsky there was a rise of over 30¥ between 19516k,
even allau1ng for inflated costs (1970 p56) - and the introduction of
commodity 'nluds' which remained permanent. In locking at women's
position in this period we can see, as Stuart Hall describes, that

Fconomically and ideologically women were the clue, the door to
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this selective penetration of the family and privatised consump-
tion by the 'new' capitalism.

(1979)
Moreover, although it is & different group of women, it still contin-
ues to be women who are at the o8ItT® of new consumption in the '6€0s.
(cf Scott 1976)

First then, how did consumption change in the 'S0s and '60s? Beb~
ween 1955-65 Mark Abrams (1966) reckoned thet the proportion of car
owning families doubled, and there were similar proportional inecreases
in households owning TVs (40-88%), vacuum cleaners (45-82%), and wash-
ing machines (20-56%). 2Additionally there were increases in ownership
of refrigerators (10=-39¢) and lawn=-mowers (38-52%). Further, he main-
tained that a “good 10% of the decade's additional prosperity has been
absorbed by expenditure on women's and infant's clothes (up by nearly
50%) and cosmetics (also up by 50%). There was no comparable advance
in spending on men's clothes” (ibid p.9). The rise in real consump~-
tion of food, he comments, showed a2 shift to "frozen vegetables, pro-
cessed meats and instan€ coffee” (ibid p.9). Rosemary Scott observes
that between 1953-69 the increase in the real walue of food purchased
per head was 23% and that ‘practically all this gain was in conveni-
ence foods" (Scott 1976 p.20).

Those commentztors concerned with the '"greater movements' of
capital (Cf Castells 1977, Hobsbawn 7968, Mandel 1975) select the
appropriately 'bigger' items of consumption, for example, vacuum clean-—
ers and cars, to indicate changing domestic consumption, but they fail
to mention sither the substantial and diversified consumption of clothes
and cosmetics which has continued to increase right thwough the '60s
when the 'boom' was over, or the massive expenditure on house contents
from furniture to lavetory brushes, which in terms of 'consumer de-
cisions', rather than value, are enormous.

(Cf Scott 1976) It is particularly within these two areas — clothes/
make up and household good that the activity of consumption entailed

an increasing proliferation of choice. A cosmetics'hyy does not just
mean mascara, eyeshadow, powder, lipstick but for each item, say mas-
cara, the selection of one kind: liquid, fibre, coloured, waterproof,
anti-allergic or... Eiﬁj_larly the range of 'convenience' household
items has magnified far beyond zny 'S5Os' hope. By the end of the '60s
we have: tissues, polythene besszs, jeye eloths, tin foil, plastie
scourers, non-stick pans ete. plus a2 multiplication of 'aids' for baby-

care. Yet all these new items represent a new work, even as they
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relieve the arducusness of some chores. Which should one by for what
_ purpose, choosing the appropricte specialised cleaner for bath, oven,
lavatory... not employing one 'old fashioned'! abrasive Viqfﬁjax.z
Consequently there is = new work of beauty, domesticity and child
care to follow the purch=se,

As Scott suggests then,

In the woman's function as consumer... she is indomitable and
it .is indisputable that the phenomenon of female consumption, ..
is marked by two overriding principles: first that %t is mas-
sive and second that it is both frequent and extensive”.

(Scott 1976 p.ix)

Additionally the experience of consumption, from single status through
to marriage and motherhood, whether or not women are in paid work, is
continuous and cumulative - unlike their usual experience of paid work
where. child bearins marks a disruptive break.. (However the relations
of consumption snd the ohjecf; which are consumed of course do markedly
alter according to class, age, marital status and motherhood). For
this reason alone an investigation of consumption work is important,
central even, to en understonding of women's position, -nd, moreover,
Saliant, to afeminist politics.
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II Relations of consumption: economic, ideological and political
In the post Second World War period women have continued performing

their economic and ideological functions in the home as wives and mothers.
But while as married women ﬁhey have increasingly participated in paid work -
primarily as part time workers, as young women they have entered very
particular sectors of expanding employment - shop work and clerical work
especially. (Ministry of Lebour 1967, Mackie and Pattulo 1977, Bland
et al. 1978). Moreover, 'heing at home' and.'gcing out to work' have both
been clearly associated with a consumption of commodities which has con-
tributed to the reproduction of their femininity. Here then it is perti-
nent to examine the ideological relations of consumption for women in the
work place and outside, at home and at leisure. That examination shifts
us beyond sole attention to the relations of capital to the ways in which

capital 'takes over' certain patriarchal relations between women and men;
a process which involves as much change for the relations of capital

as it does for the relations of femininity and masculinity.

However, such an interest, or posing of the problem, has not been the
concern of those who have initiated discussion of consumption. Here I want
briefly to consider some of these conceptualisations in order to begin to
open up a theoretical space and argue for, the necessary attention to the
ideological relations of consumption, and further their potential political
effect for women. These concerns should, I suggest, be central to any study
of post war developments in capitalist production of commodities and their

consumption, not just those in which the focus is explicitly women.

The specific unfolding of capitalist production in post war period has
generally been considered in its class aspects, at both production ﬁnd
consumption 'ends' of the economic circuit. Manuel Castells, for example,
defines consumption as "the socisl process of appropriation of the product
by people, ie. by social classes" (1977 p. 454). Further the particular
relation between capitalist production and consumption which delivered
the 'boom' of the '50s is examined as it affects the family, ie. the working
class family, which benefitted from the increase in standard of living and,
in appearance at least, aligned itself through these material appurtenances,
more closely with the middle class. Such analyses (Castells 1977, Hobsbawm
1968, Mandel 1975, Pinto-Duschinsky 1970) tend to disregard the unique role
within the family that women play - as consumers and as wage earners. But
additionally they also tend to ignore the partly autonomous position of
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single women outside the family, whose pattern of employment and consumption
are specific to them. In particular there is an absence of the ways in which
consumption is important in the work place itself, ie. that clothes and make-
up are essential to some 'women's jobs'; that women integrate shopping into
the working day etc. Where young women are distussed: they are often incor-
porated within the categories of 'youth' or 'teenagers', in effect young

men, in relatinnhfn whom consumption is wholly a leisure pursuit, wholly

outside of work.

The emphases of "class', '"family' and 'leisure‘'outside of work"' in
marxist analyses of consumption are partly attributable to Marx's own
conceptualisations and assumptions about consumption. Firstly what he
terms "individual consumption" is primarily defined by what it is not:
in contrast to "productive consumption" of machinery, raw materials and
labour power which takes place within the process of social production
itself, individual consumption is privatised - outside of the production

process in its narrow sense. But secondly Marx generally assumes a male
wage labourer who is a family man, equating his individual wages with
individual consumption which, as HMarx points out, in fact provides sub-
sistence for the whole family (cf. Bland et al 1978, Foreman 1977).
Since his analysis is primarily concerned with individual consumption

in so far as it reproduces labour power as an abstract commodity he does

not consider either the distribution of the '"family wage' for spending,

or the specificity of the commodities which each members of the family
buys. Additionally this absence ie an outcome of capitalism's under-
developed commodity production for the private sphere at the time Marx

was writing.

Nevertheless he not only argued for the economic importance of indi-
vidual consumption to the circuit of capital (cf. Marx 1973 p.91, p. 676;
Marx 1976 p. 718; Marx 1972 p. 77, p. 100) and deduced the mode of its
future expansion and diversification (Cf Marx 1973 p. L08-9, p. 419) but
also hinted at the ideclngiﬁal implications for the labourer whose "dependence
instead of becoming more intensive with the growth of capital become more
extensive" (Marx 1976, p. 769). Harry Braverman has detailed this penetrat
tinn5 of commodities into the family describing it as the tendency towards
a "universal market" (Braverman 1974). Sheila Rowbotham focussing speci-
fically on women's oppression has more vehemently castigated the trend as

"the imperialist onslaught into everyday life" which overwhelms even that
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most intineté szrea of perscnel life - sexuality (Rowbotham (1972, Ch. 7).
Yet althouch as Castells maintains "th process of consurption acguires-a
decisive place in the renrofuciion of the nmode of mroduction as & whole in
jts preseni phase" (Castells’1977 p. L57), there is a peucity of Marxist
work in thig eres, while,¥or obvious reascns, there is a wealt: of mariketl
research on the tonic (Cf Scott 1976).

']

The more Listorically specific analyses of the post Second Worid Yar
period,- for exenple (Hobsbawvm 1966), and the Bogdanor and Secidegizly. edited
collectios of esseys (1970}, éramine political and ideolctical as well =s
economic déterminents which contriute to il patierc cof conmimption in
Britain, Hobstavm zndg Pinto-Duschinsky hoth siresc the Zyre of conmodity
ezpension peculiar to Brilain: for the ome merlet ratier than for exrgport;
for '"fanily consurmtiion® ie, 'indiviéual conmumiion! a5 coposed o an
expanded 'produoctive constrmtion'. One central aspect of timt wes h
ermhasis the Conservative government placed on a2 hourse buildisng progreume,
so that Oy 1964, when the Conservetives west out of nffice_, T fapily in & was
in accomodaition milti while they were in pover, and half the population was
in ownmer occuniec Liousing, not rented accomodeiion, compared Lo orme guaster

-

so - = 2 s a = - =, 2
= 1951, A: the level of productiorn such an isvestment custeiled invesiment

e

in produciive incdusiry "more fundanmental! o the recoansiruciica of tle econoay®
(Bobsbawr: 13587 p. 62), Lut for families who rowved into thie housing it seant
the'need' itp Mur certain comndities - as anysone who has recently charnged
living guarters will well Imow.and therefore further stirzlated the consummibr
of denestic commodities. Hobsbaw: argues that dooestic purchoses masTed a
move from the puhlic erjoyment of leisurs - the pub, the football maich - to
the privacy of hLome, a characterisiic previously associsied with the lower

middle cless. Dt perhons more significantly e seggests

T:e itruth was that 2 noss-consunplicn socieir is dozinegted by
its Diggest mariwei vhick in Britais wes thet of the warlting
class. - Jencaforih il was their demenc wiich toolc over the

o

togi- of Filling the proletarian woricd.

f=ms L L)
{185 p. 2k2-3)
s e L]
Clearly e neglects ito consider that the worldng class has twe sezes. Firstly
women's leldsire showed no move fror pulbliic to private., If enyiking the demaxt
for married women workess in the face of male ¥full employmeast', meant less

leisure for then, BSeconély, and perhans curiovsly, it wos the
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consuming housewife whose "demand dominated commercially" on the basis both
of her husband's wage, but particularly of her own wage packet as wife and
as single women. (Cf. Bland et al 1978, Seccombe 1975).

Mandel, though not specifically dealing with Britain (Mandel 1975),
more adequately includes women in the analysis and grants them the centrality
owing them as paid workers in the boom of the 'S0s' consumption. Moreover
he also points to the tendency towards a displacement of the family as the

unit of consumption, in favour of properly individual consumption - in
particular the "teenage market" - but it is not sexually differentiated

by him (ibid p. 391n). He argues that the "accumulation of non-invested
surplus capitals" (ibid p. 387) generated, according to him, by the fall
of the rate of profit leads to the "vast penetration of capital into the
spheres of circulation, services and reproduction", ome feasture of which

is to extend "the boundaries of commodity production" ie. individual eon-
sumption and hence create further surplus value (ibid p. 388). The con-
stant contradition between the need to stimulate new consumption in this
area at an ever increasing rate, and the necessity to realize profits,
limits the "breadwinners' wages "below the level necessary to cover all

the new needs of consumption generated by capitalist production itself"
(ibid p. 392) wWithout going into the economic niceties and theoretical
differences around these arguments Wwe can note that one recognizable
outcome was the "“increased employment of married women" (ibhid p. 392).

As Hall observes about Britain "women were being called upon to be both
wives-and-mothers - spending homemakers - and (part-time) working women"
(HEall 1979). The two are of course integrally related: women{s wages often
spent by them on precisely those new commodities for home and themselves
which capital has to offer. (Cf. Seccombe 1975). It is this relation which
Mandel overlooks when he considers women's employment as representing an
undermining of the patriarchal relations of the family. On the one hand
commodities may well replace services and use values for which women were
responsible, but there is nevertheless still a work-of consumption required
for the commodities to be useful; on the other hand at the ideoclogical
level it is mot just labour power which is reproduced in the family, but
people as women and men, and hences as gendered labourers. -

It is consumption as = process, and a work which has ideological
purchase , to which Castells, despite his scarce mentions of women, gives
us some theoretical access. He conceptualises consumption as a process
with different effects at different levels: at the economic level of the



the production process the practice of consumption reproduces labour power;
at the political level consumption is an expression of class relatioms
within distribution; and at the ideological level it reproduces social

relations as far as the mode of production as a whole is concerned. . Thus

'*From the point of view of social classess, consumption is both

an expression and a means, realised according to a certain (ideo-

logical) content and.which conretizes at the level of the relations
. of distribution the oppositions and struggles determined by the

relations of production. ;

(Castells 1976 p. L455)

While his differentiation of three specific but overdetermined levels is
useful, I would argue against the kind of primacy he accords to the rela-
tions of production such that all other relations are mere expressions

of those. :However he writes also

The material realisation of the process of consumption involves the

relating of products (or consumer goods) with agent-consumers, accord-
ing fo a relatively autonomous social determination.

({bid p. 455)

Within that "relatively autonomous social determination" we have leeway to
locate patriarchal relations: women are "agent—consumers" of particylar
products by virtue of being women; their class position is (perhaps) only
secondarily relev;nt. The distribution of commodities expresese class
relations then, only as they are further articulated through patriarchal
relations and in a mode which is unpredictable by the relations of production
themselves, and in turn works back on those productive relations. Consump-
tion is -therefore a means of traﬁsfbrmatian as well of reproduction: the
penetration of capitalist consumption into the family mobilises already
existing patriarchal relations at both economic and ideological levels,

using both, but £lso transforming both so that although broadly, both
patriarchal and capitalist relations are reproduced, yet as we shall see,
there are significant changes. Particularly is that the case for women.

It is in those transformations-and the. contradictions to which théy give rise,
which I shall examine through magazines, that a potential basis for a shift
in pulitical:Fonscinusness arises for unggp,?
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From the representations in women's magazines I want to argue that
the articulation of patriarchal and capitalist relations, through women's
involvement in the process of consumption (and in peid work) has ideolo-
gically constructed them as 'individuals'. As Victor Molina describes in
MNotes on Marx and the Problem of Individuality"

In capitalist society the individual appears as !independent'’
because 'detached from natural bonds' ... this detachment from
natural bonds is simultsneously a complete attachment to ob-
jective social bonds.

(Molina 1977 p. 241)

For women the potential movement is detachment from patriarchal relations
to those of capital. However the articulation of the process of consump-
tion with an ideclogy of femininity renders it only = partial break:
women is a "feminine' individual whose "inddwidueslity"' and Implied
'inﬂependence' are, in part, recuperated by patriarchal relations.
Nevertheless as the Politicz]l Economy of Women Group entreat us in re-
lation to the introduction of a political or social reform, so we should
ask of a shift in ideoclogy "what new contradictions it sets up for women,
how these affect their copsciousness and the szbility to organize" not
whether it has "iﬁprnved‘the position of women". (PEWG 1975 p. 30).

To maintain that the, sphere of circulation is the breeding ground
of 'the individual' is not an original claim. In Capital Marx refers to
that sphere as "a very Eden of the rights of man (sic)" (1976 p. 280),
and in the Grundrisse he writes

Cut of the act of exchange itself, the individual, each one of
them is reflected in himself as its exclusive (determinant)
subject. With that, then, the complete freedom of the indi-
vidual is posited.

(1973 p. 244)

But he undoubtedly considers the exchange of lsbour power for a wage as the
primary exchange which forms the basis for this '"individualism' although
the further exchange of money for commodities is theoretically included. *
For men the one reinforces the other, but for women involvement in the
process of consumption may precede, and historically has preeeded, women's
wholesale entry into employment.  Even as a wife spending her husband's

wage she begins to demarcate an arena of power for herself, but comparzble _ R
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to his: he responsibly earns money; she responsibly allocates it.9
Furthermore consumption is firstly, so frequent that the repetition
of 'individual" cﬁnicea is endless (for men .as well), and appears as
'choice' unlike work which more often seems like compulsion; but
secondly its products are so visible, that for women whe have always
been judged by their looks (Cf John Berger "men act and women appear"

1972 p. 47) - even if it is the 'looks' of their house - consumption
grants them a market access to the comstruction of an 'individual

appearance', but indeed a feminine appearance which everybody can

recognize. Consumption is therefore the superstructural terrain par
excellence for the construction of an ideology of individuality in

relation to uumen.'D

Women's azines for consumption

Women's magazines are particularly appropriate for the study of the

ideflogical representation of consumption. Cynthia White maintains that

The boom in women's periodicals has in fact paralleled the boom
in domestic consumption and the wast expansion in advertising
which has sccompsnied it.

(White 1970 p. 201)

Continuimg into the '60s we can see that the appearance of new magazines
for young women closely followed the boom in the personal consumption for
femininity. clothes, make up etc.

. .

Women's magazines are themselves capitalistically produced commodities
which must, necessarily, be consumed, But their economic viability relies
on two economic exchanges: the zale of space to advertisers whose purpose is
to further purvey the sale of commodities, and the sale of the completed
magazine to readers - mainly women. From the mid-"50s the balance between
these two shifted, with several consequences. . Editorial departments were
pressured by advertising departments to "co-operate in stimulating consump-
tion" (White 1970 p. 157) so that there was a closer tie up between editorial
and edvertising material and hence a narrowing of editorial feature:''the °

"muffling of intelligent writing" (ibid p. 203). We could say that the raison

d'étre of magazines became consumption. Further since revenue was derived

increasingly from ads, rather than cover price and circulstion nuzbers,
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. . . 1
magazines were geared to readers in terms of their consumer demands. !

Thus the general and mass women's market which Woman snd Woman's Own
together with Woman's Weekly, Woman's Realm and Woman's Mirror, repre-
sented in the second half of the '50s was fragmented into its different

consumer groups.

Honey was launched in 1960 as a specific response to research by
Abrams on the potential .-~ .~ power of young unman,12 and was to
provide a colourful shop window for fashion and cosmetics. It would
perhaps be apt to credit IPC & Honey with the creation of the 'young
woman as consumer'. Indeed Honey went further than most in its links
with consumption.---While most magazines have offers': clothes, furni-
ture etc. Honey established its own hnﬁtiques and hairdressing salons
(1965) , which carried the Honey sign and standards, snd were reported on
each month in -the magazine. Then in October '68 began the Homey Club
offering free gifts, special buys and the chance to be invited for a
dsy out and beauty treatment in London.

On the domestic scene Family Circle (1964) and Living (1966) were
clear examples of an attempt to capture a particular consuming sudience,
"the young housewife with a full time interest in home-making" (White 1970
p- 150). TUniquely distributed through supermarkets and originally con-
taining no fiction Family Circle was, as White describes, "the most
remarkable of the new magazines tailor-made to reach pre-researched
markets” (ibid p. 189) and which showed a "meteoric rise" (ibid p. 193)
in its circulation figures. In a slightly different field Annabel (1966)
appeared designed for the young mum who "wants to read all about parenthood.
And that involves everything from prams and pedal cars, to looking pretty
while pregnant" (ibid p. 185). i

My study here of ideological representations of consumption, specifi-

cally in Womsn, Woman's Own and Honey is not arbitrary. Woman and Woman's
Own were the magazines of the '"50s5 selling at their pesk around 3 million
copies per week (1958), though they were not the magazines which were geared
most closely to domestic consumption. (That accolade would perhaps be =
conferred on Good H—::mseieepim{ and Homes and Gardens with Woman and Home

the third but lower middlef;nrking class contender). Moreover they remain,

I would maintain, the "prototype' of women's magazines in terms of their
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content. (Cf “inship 1978). On the other hand Foney was not the chief
circulation puller of the '60s, nor was it the earliest magazine for young
women. Apart from the pop orientated romance comics of the mid '50s She
had blazed its outspoken trail from 1955, and Vanity Fair for the 'younger,
smarter woman' had appeared in 1249. sShe, however, while its circulation
has increased when that -.':.f other magazines, including Foman and Honey,

has decreased, has been set apart from other magazines by its format - iis
concentration of material, black and white photos, and its newsy, jokey style
more aligned with Titbits and Veekend than most women's magazines. Vanity

Fair might have been for 'younger' women and was certainly a vehicle to
sell clothes, but it aped a Vogue style of chic, middle class glamour
typically for the 'wife of the young-up-and-coming-executive', whereas
Honey of the '60s did indeed capture -the mood of the peried, ifnot always
the reality — the scene of 'Swinging England'. 1In its presentation of
fashion and beauty for the young, its emphasis on 'style' of presentation,
its declaration of "fun', it has shaped the appearance of many later
magazines, and even U_DE_EE has not escaped its influence.
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III WOMAN AND WOMAR'S OWN - 1950s

1. "Home worlk!'

I would argue generally about the 505 for women that it was a
period of amazing optimism, when it wac frequently comsidered, particularly
by middle class women and men, that women had achieved equality, or at
the most there remained only a few 'mopping up' operations (Cf 'The
Feminists Mop UP' Douglas 1956). _However women were represented as
'equal but different' to men. Their 'natural' difference organized
through their potential position as mothers remained central but rather
than being seen as a source of subordinstion was transformed, in its
glorification, into an sttribute of 'equality'. Ideologically there

—— gk struggle to privilege this representation, which, fraught with
the contraditions of women's dual role' was imposeibly difficult for
women themselves to live out. The only resistance to any dissatisfaction
they mag.haye felt could, in the face of such privilege bestowed on
them, only be expressed in the terrain of the personal. (Cf. French
1978, Friedan 1968, Laing and Esterson 1964, Myrdal and Klein 1956).
The problem pages of Woman and Woman's Own reveal the mere ripples of
a serious pool of unhappiness and frustration.

However, it is not the ideology of 'equal but different' in its
complexity that I intend to detail here.12 Instead I want to examine
the ideology of consumption, or more precisely the ideology of the work
of consumption, as it most decislively consolidates the equality through
difference, constructing women as individuals with their own specific arena
of work operation - primarily in the home. Consumption justifies and augments
women's domestic role.1h In 1951 Evelyn Home had written, in response to
a reader's letter complaining about a fiance who had twice jilted here.

To almost every woman her work comes first too - the work of
homemsking and husband tending. He is interfering with your
career as a wife and T advise you to_telt} him so.

(Woman 13/1/51 p- 33)
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As Mark Abrams, the market researcher, later put it

Since now home has become the centre of his activity and most
of his earnings are spent on or in the home his wife becomes
the chooser and spender and galns a new status and control -
her taste forms his life.

(Abrams 1959b p. 914)

Or as a festure on "New Homemskers" in Woman describes one particular
couple (Cf. epigraph).
»+= Margaret is loving the privacy of this first home of her

OWh.... Though Derek wasn't a contemporary fan he had complete
faith in Margaret's choice - happy now about the furmiture

thE'I bﬂ‘llght- e n
(Woman  1/1/57 p. 27)

This power of consumption decision making for women which establishes
them as "individuals' through the individuality of their homes, does not
reside in their having money of their own as wage workers. The evidence
that increasing numbers of married women are earning is generally dis-
placed from view =nd moreover frowned upon. This is Monica Déckens, herself
a "working mother', advising a mother on whether she should return to paid

work.

I hope Mrs. X does not go rushing out to look for a job. She
is not cheating he children by staying at home. She is giving
them the supreme gift - herself.

(Woman's Own 8/3/56 p. 28 Quoted in
White 1970 p. 150)

It is an argument she is still rehearsing in 1961 (Cf Women's Own 28/1/61).
Woman's '"power' lies in the skill - the knowledge and practice of shﬂpping
successfully. Consumption, as work, has its own procedures, rules, planning
and measurements of efficiency in the same way, it is represented, as the
work of production. If men fight their battles and gain their excitement
on the shop floor of industry women do so on the shop floor of the loecal

store at sales time.

This is the time of year when even the most timid shopper
feels her fighting spirit come to the fore ... 5o before
we plunge into the fraye«.

(Woman 7/1/56 p. 7)
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The whol: process of consumption has three stsges at each of which
there is a certzin work to be performed, a work which the magazines aid
(15). First there is the prior knowledge required of particular commodities
on the market: on carpets - "Here's a sample of the wonderful colours awvailabls
in the new tufted carpets...Tufted carpets are made by a new process which/
gives them a lwxury pile at reasonable cost...They don't have quite the
dirt resistance that wool has...(Woman's Own 25/9/57 p.30). (This is also
knowledge gleaned from ads - (Formica.,.. there's a place for Formica in
every room, a calour or pattern to suit every scheme,..won't chip, crack
or stain. Resists heat up to 310 0F,, stays like new for jears..." fh?ﬂ
18/8/56 p.60)). But a housewife also needs to understand how to arrange
a room - which colours it is thought are c:ﬁinlementary, which colours
clash; which curtaine she should buy to tome with a highly patterned carpet
ete. Througkout the '50s Tdith Blair persuasively educates housewives -
"a strong all-over patterned wall paper needs plain quiet colours to make
a restfull room" (Woman 10/5/56 p.36).- Or she guides through example -
Margaret and Derek's home ='bolour and clever furniture choosing have
brought this plezsant old house very much alive without losing any part
of its quiet charm” (Woman 6/1/57 p.27). Additionally =z wife must kmow
how to set about her shopping. In preparation for the “'sales fray", for
example "this chart gives you the essential statistics you'll need on
your list when sales shopping' (ibid p.24 a list of curtain/bed/kitchen
measurements), "Before you go out take a careful look _round the house...
you'll avoid mistakes* (Homan's Own 3/1/57 p.14). Thus "Bargadn hunting
is & dangerous sport for innocents but a rewarding one for those who
go armed with real knowledgze® (Woman 7/1/56 p.24).

.

For the second stage of 'shopping' = cool temperzment is r&q?ired.
"First and foremost get you ideas straight...keep your head firmly on your
shoulders” (ibid p.12), #nd "don't let your heart run away with your head”
(EEEEE 28/L/56 p.2k). Nevertheless you do need a lively mind - "Heep your
ideas versatile" (Woman 7/1/56 p.12). There are too, zids to shopping
which only the initiated knmow sbout - "Lots of young wives have told us
that they find it a bewildering jo® to search out the best value from
a wide range of gﬂads;..they ask, how can we be sure that a2 good-looking
article will be hard wearing, too?...The-secret is look for the sign of *
the kite" (Woman 21/6/58 p.19). ie. The British standards sign. But
there are also practiéal skills to acquire - '...you can spot- the skilled
sales shopper by her critical eye, by the list in her hand, her booklet
of snippets of furnishing... and her inguiring finger and thumb apprais-
ing fabric textures...The critical eye and thumb-and-finger technique

are not difficult to acgquire if you gzo about it in this war.." (Yoman
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7/1/56 p.24), and which 2re bound to deliver results - "Joan's practical

eye was guick to spot the zip=fasteners on the cushion covers which means
it can be taken off for cleaming" (VWoman 7/4/56 p.19).

Finally having made an appropriate pmechase which is typieally
'practical, pretty and versatile'; there is lilkely to be a further
work. On the one hand commodities sre seen to do 'work by themselves',
particulzrly in ads which conceal a2ll trace of the real lsbour of domesti-
city performed by women — “Tide®s in - dirt's out” (Woman's Own 13/12/56 p76),
"Batchelor's soups make a pood meal wonderful" (ibid p.66). This "commodity
work' often appears as adulation of products - V...take a tube for ease
and economy...light weight, easy to pack..."” (Woman 2/8/58 p.37). On the
other hand the purpose of most pmrchases is to aid further work, eg polish-
ing, or it must be transformed Ly lsbour to be of any use. Especislly
is the latter the case with sales' buys - “It's zmazing what a spot of
paint can do..." on & chipped chair (‘Joman 7/1/56 p.23), and of course
) with food purchases (16). New commoditites also mesn 2 hitherto unheard
of work = “Give an ugly fireplace a lovely new look with these easy-to-lay
“ tiles says Edith Blair" (Yoman 7/4/56 p.22).

Although 'outside'! the maéaéiﬁes, as Scott suggests, women view
cshopping "ambiguously as a skill and a chore, a pleasure and a duty"
(Scott 1976 p.105), in tﬂé-aégazinea1we have scarcely & glimpse of these
tensions. Perhaps in the reference to sales as an "adventure...lacking
in a routine day's shopping” (foman's Own 3/1/57 p.14), there is at least
the hint of a hidden tedium. ‘hile assuming "duty" the magazines contrive
to construct a pleasuresble 'Bkill™ ﬁhich, once achieved, transforms the
“"Chore" through the rewards it brings. (Cf Derek's pleasure at Margaret's

choice; Joan's satisfaction of a 'qud' buy). UYomen's ®duty" is, of

course, centrally constructed in gelation to men - their husbands. The
process of consumption places Homén in a mmgimentﬂ position to their
husbands, but it is a 'balance nrfpnwer' which, for the sake of marital
harmcny must not bg abused. Theérole of husband should always be tact-
fully considered: vomen are addréssed as the 'ones who know', but the

1 1

choice alsc appears %o be his - p woman schemes tc gain his co-operation -

"It 1s a wise wife W
empty...he will be ha
it all afternoon...If
final choice. There
the final choice is a
be..."(UJoman 10/5/58 p.
lationship reappears in the final stage of consumption work, the_uurk

sterts off carrying the shopping basket when it's
ier tn'h_:‘ o it when it is full if he has not had
he is wige then Ehé will always let him make the
plnasuré and intéFest in this for him because
ending Sf taste - his-and hers, the way it should

). Thé_cnnstructiun of a complementzry re-
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performed on or with the commodity itself - "Tackle it together' - a

regular ‘oman column gencrally featuring house imprﬂﬁaments.

2. "Barning Complimenis'

It might be thought that there is a world of difference between the
fairly obvious work of home making and the cther major area cof feminine

1
work - beauty ?.

While commodities 2rs used here with the most finesse; husband/boy-
friend relations are at their most fragile; consumption and its work more
clearly "fun' - "This summer your shoes will be your most glamorous sc-
cessories. Have fun choosing them" (Voman 28/4/56 p.2%); more personal -
Colour in fashion offers you the most personal way of using colour in
your life, The colour ef clothes expresses your personality and influences
your mood..." (Yoman 12/1/57 p. 16); and creative - "Get friendly wilh
colour, mingle it with an artist's skill to create a brilliant seaside
picture...to make you the centre of seaside attraction” (Voman 1/6/57 p.36),
yet the work of beauty closely parallels the work of the home. Tt confirms
your 'individuality', which in home moking can only be expresaed through
the appesrance of your home, in your personal appearance, but it is
similarly a fairly serious business which demands the astuteness needed
in any other work. Moreover women asre encourmgod to look "protty"™ amd
"glamorous" not to please themselves in a hedonistic way but to conform
to the the regulations of fashion, to the parameters of femininity in
that period 18. and hence to gain compliments from men. It is your
duty' as a woman to dress appropriately for the occasion at hané, but
by whatever means: men pay attention to your finished appearance, yet
know little of the 'deceit' that lies behind it. The aim i= to appear
"natural® - "Choose the fashion and make up that enhance your natural
colouring” (Woman 12/1/57 p.36), and to tread the precaricus line be-
tween discrete and glamorous femininity.

First then you must sezrch out the knowledge - 'It's = fascinating
business, beauty - the more we know about it the more there is to learn...
Sharpen your wits hy scanningz this page...Beauty know-how - make sure '
you've got it right" (Women 2/8/58 p.13). TYou need to plan - "The girl
who is wise about clothes doesn't zdd - she builds...that means p#tience.
Careful, look zhead planning in fact" (“oman 5/1/57 p.32). You must
choose discriminatingly - "To find the perfect accessories means only
picking the right shede for the basic colowr" (Woman 7/1/56 p.6), knowing
the rules - "With a plain outfit ryou can wear a fancy show or a plain

one...But with a print dress you'll choose a2 plain coloured shoe, picking
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up one of the colours of the season...’ (Woman 28/4/56 p.24), while at
the same time following 'mature's' contours -'The rules are simple.
Stress a good point, bypass a bad one." (Yoman 21/6/58 p.14), "Every
girl has at least one good beauty peint...resolve to devote a g-reat deal
of your cosmetic budget to emhancing it" (Yoman 5/1/57 p.21). However
the product will not enhance ycﬁ zlone - yon-must--work at it. "Glamour
is added. Something we can achieve - if we work for it. These cover
girls we so much admire have acquired their loveliness the hard way"
(Vomen 3/10/59 p.38). HNor is there any let up in the work - ‘‘Glamour
begins with impeccable grooming, Earmerlk one evening each month for
clothes® maintenance..” (ibid p.38). Anﬁ'uhat do you receive in return
for your work? 'They have earned their glamour. &nd so can you" (ibid
p.38), “an allout effort...will repay you everyday in compliments (“oman

. 5/1/57 p.21).

3. Tensions and contradictions - cammoditz_g&_lggre' cnd '"saviour'

While consumption is necessary to femininity, wamen.muﬁt never
Eﬁandnn themselves to the pursuit of merely material possessions. It
iz always a finely balanced procedure which clearly poses limits and
and tensions for women. As the commodity form invades family relations
motherhood slides dangerously into domestieity. Child care features are
few compzred to the piges devoted to the home. In ads 'good mothering'
becomes servicing children with the appropriate commodities. An editorial
holding on to the magezines' disappearing 'core' of the motherchild
relation therefore has to warn women of this seduction te the value of
monetary possessions for their children: "Children - and adults, if théy
are wise = don't judgs by the price tag...often the simplest things give
the greatest pleasure" (Woman 2/10/54% p.3). There is also a danger within
marrizge itself. !All that you are” a short story (Woman's Owm 3/1/57 p.9)
tells of a wife's attraction to the “glitter of material things®, and
her att&mpts-tn push her husband into z betier paid job so that she could
have Yhew clothes and a hnu.—:«e filled with space, light and air, a house
with a gerden'. ﬂiually Bhe recognizes the felly of hor thoughts = “The
glitter of outward things had begun to obsess her, but she realised now
that outward things would never be enough. She still in her heart Haﬂted.
that-true person who was Tony" and she resolves to love and support him
as he is. In the work of 'glamour' too it is not just the commodity that
counts but also personal cheérm - "...Ina., Besides her good grooming, she
has a lot of thﬁt other elusive guality: charm. I'd define that charm

2s a mirture of g'én_érnsitg and awareness..." (Woman 3/10/59 p.38). ¥et_

while we are advised to be restrained in our spending there are times
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when 2 frivolous spree is encouraged. If you arc “jaded" for example -
HJt's no frivolous exiravegonce to trest yourself to a little fashion

present...vwear it with confidencs..." (Woman 5/1/57 p.29).

But if there are boumdaries within particular areas of consumption
beyond which women must not pass, there are also contradictions within

femininity which, not in themselves created by the process ofcensumption,
ere nevaertheless, articulcted through certzin aspects of consumption

and often shaped by them. The three major contrzdictions relmeéented

in the magazines are between motherhood snd domesticity; between the
femininity of single stotus, in paid work, zond svailoble for morricgc,

and that of merital ststus; st home, ard sexually posscssed; and between
the 'wifehood® of motherhood-domesticity =nd that of a-sexuslly-zttractive-
woman-to-husband. Ir the ads mothesrhood ond domesticity do not conflict
in editorial fe=zture and fiction ther often do.

My 12 month old son will have nothing to do with his toys but a-
dores 'helping' in the house. I find this a trial as I like to
get down to my work uninterrupted. Can you suggest any method of
keeping Bobby anchored in his pen at least for a few hours a day?
REPLY: ;

It is natwral to want rour house to be clcan and shining but I'm
sure your son's ucll beings is cven morc important to you. Try
to be patient with him over his passion for housework - it is for
his owm g‘ﬂ{lﬂ.-

(Homan 30/10/54 p.39)

Single status is szen as the time when women have money to spend on
commodities. In fictionsthe contrast is made between the 'smart’,
*glamorpus' clothes of such women, and therefore their attraction to
men, and the slightly old fashioned, down-at-heel, functionzl clothes
of the wife and mother who fezrs she h=zs lost her attraction to men.
The central contradiction is thus between beauty (which hides beneath
it sexuality) the necessary attribute of being a wife, and the combina-
tion of motherhood and domesticity which constantly renders the task
of personal self casre =z feat for the outstanding only. Yet that per-

sonal, individual care remains the salve of individuality in the face

of merriage and motherhood.

In a story by Rebecca Shallit "A day in town with the girls" (loman
2/10/54) the 'symbolic' place of consumption is well illustrzted: it
is certain commodities and consumption itself u};ich feature- s central
moments in the story. It recounts hov a young married woman, mother
of twin boys, goes to London_ for the day with "the girls" - her married
women friends, in order to get away from her "unbearably bhumdrum" life
at home. GShe first appeers im the story, having performed her beauty



feature by Jokn Deane Potter "Girl with the dressing gown mind" (Womon
26/11,/60 p.Eﬁ]qgi illustrates both the likely 'fzll' from husbonds

grace ond the disintegrction of 'individuzlity' and ‘independence', thaot
the strugzle to hold together the controdictory strands - the problem

of dressing ottractively ond of maintaining an active mind, while keeping
up the standords of motherhood ond domesticity = is likely to incur. Here
her appearcnce, whether ‘meatly dressed” when single, or in the "ill-
fitting skirt" and “grey dressing gown" when - wife ond mother, is seen
to reflect her mind - “intelligent” in her “bright” secretary days, now
succumbing to its Ygrey dressing gown” character. Typical of the period
she, personally is to blame for her 'failure' -nd her husband's retreat
from her.

«esShe wes 32...5he wore on ill-fitting, somewhci creased, pleated
skirt which seemed to brozden her hips...¥et I remember her as one
of the brightest secretcries I hove encountered...She was always
ne=tly dressas, without beribboned fussiness, and was witty and
opinionated....liow hera she wzs after seven yeors with her two nicely
behaved childran....As she babbled on zbout demestic details rang-
ing from ths children to her kitchen layout, I realized suddenly
what she had become - girl in a grey dressing gown. 1 could visua-
lise her wendering about the house ir the early morning with her
hair flopping into her ayes, ond that worm, serviceachle garment
roped sround her,..

My wife did not agree when I said that the corny emding might
be in sight - that he would look for something a little nore glamo=
rous and amusing to compensate for her mental lowliness. No...She
is a good natured girl &nd = fine mother =nd he is not the lovimg
kind. They will live together but drift further and further a-
part....Ee will spend more time under the car...she will be zbsorbed
in the house, her children and her neighbours. It is ths pattern
of many marriages. And it will be mostly the wife's fault as she
is generally the one who supplies the stimulus.

But the mystery still remained,” Why did a girl so intelli-
zent, so eager, sudaenly jump off life's bus?

Yithin the terms of the magazines there really is nn snser. Deane Potter
falls back on “magic" - “not even Black Magic - it was just rather dull,
dreary grey’. The magazines have constructed the possiblity and success

of 'you' the wife and mother managing thes various aspects of femininxty,
s0 long =25 you work hard emocugh at it - and anyway hadn't all those commod-
ities the '50s' boom brought made the task that much easier?

We must shift to the terrain of femininity 'outside' of marriage .
and motherhood for the developments which meke any kind of break at all
conceivable. Attention tc thet terrzin was pointed to in the '50s by,
among others, Abrcms in *The Teenage Consumer'. He wrote of the teenager
as "newly enfranchised in an economic sense’ which "has given him (sic)
the chense to be himself =nd show himself" (1959a p.3). Vhile Womzn and
Yoman's Own were extensively read by yvoung women in the '50s it did not
purport to address itself solely to them. It was however, precisely for
this group that Honey was brought out.
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work - "hair shining...fresh lipstick® - in "“"the pink housecoat he had
given for her birthday. This most feminine of garments, which parts
“to reveal a glimpse of her lsgs”, is the personal commodity thiﬂugh
which her husband asserts merital rights to her sexuality, a sexuality
other men may only admire from a distance. She could still deserve a
wolf whistle anywhere Jim thought with great pride"”. Yet Julie herself
remoéniZES that marriage and family have lessened the attention she and
Yithe girls" pay to the cultivation of their sexuality - "We don't fuss
over our hairdoes or manicures any more'. Consequently the anticipated
day out, when "the idees is to give ourselves one completely carefree,
unplanned day when we can forget zbout being wives and mothers and just
be - women'', necessitates just such personal seclicitude. She buys a new
hat, that item of '50s clothing which most neatly summed up wemen's mode
of femininity: frivolous, sober, sensible.,.,.? In this instance she asks
her husband "Does it do anything for me? TYou lknow, make me seem young
and gay, not like = wife but somebody a man might look twice at?' "The
5illy hat perched on her head® transforms her ‘‘blue- suit", so that as
she sets off one Staturday morning, Jim notices that she "looked pretty
and young =nd carefree'. Yhen she's not yet back late that evening he
worries, contemplating on what a “"desirable woman.she was', that she has
-gnne off with another man. But of course she xrives at last, only having
missed her 1ift and ther the train. She takes off her symbol of 'care-
free femininity' - the hat, and immediately asks after the children,
recounting her daf out. She confesses "I'm afraid I really went on a
spending spree darling™., Hovever it turns out that the shepping extra-
vaganza hes not been for herself but for her husband and children. Even
on her day out as a “woman’’ she could not forget that she was a "wife
and motheri’. Noticing her reluctance tc i'let go of the day" and change
her clothes - "the far away lock was still in her eyes", Jim casually
suggests that-she put on her “pretty housecoat". She agrees. She
disappears upstairs to where Jim also adjcurns. He knocks st their
bedroom door, in acknowledgement of her 'separateness' from him, recog-

nizing her as an "individuzl' and 'independent', not merely an adjunct
to him. However as he enters to find her 'dabbing perfume behind her
ears', he reasserts his 'conirol' and 'dominance'. She is indeed wearings
his present once more, and he pulls “her down on the bed beside him" -
"the fzraway lcok left Julie's eye and was replaced after = while, by

a look of utter contentment".

The woman here has held conto vestiges of herself outside of her
rcle in the family, even if it is only for one day, and in that way
retains her sexuality and her attractiveness to her husband; - -But-a



IV HONEY - 1960s

1. "A zirl spends her own money, has fun - amd problems"

The relations of comsuription represented in Honey are manifestly different
from those of Yoman and Woman's Own in the '50s. While there is a
disarticulstion of femininity from childcare, and primarily a concern with
the 'run-up! to marrizge itself, consumption is, on the other hand insevarable
both from paid work and sexuality (20). It is explicitly the wholehezrted
individual and mainly personal gonsumption of one's own wage. Sexusiity
provides the reason for the kind of consumption that is indulged in and
is constructed by that consumpticn. The contradiction which iiitchell refers to
betiweer - the ¥active production” and Ynassive consumption” of sexuality is
built into the consumption process itself. At one and the same time the aci
of consumption as it is realized in women's appearance, expresses their
Vindividuality' and 'independence’ uhileuﬁrnviding the means by which
patriarchal relsticns are potentially reaffirmed both by women themselves
and by men, Yomen construct themselves as the unigue woman attractive beyond
all female rivals to men. Hen construe the 'image' as a 'sexusl independence!
winich can be 'exploited' and abused, or 'fecycle' the image to sell the
drabber comnodities to themselves. Ads directed at women entrench the
contradiction by collapsing both sides into one visuzl/vcerbal represent-

ation. (eg. #Come joia the freedom lovers' Berlei girdle ad-cf p.31)

With the same editor - Andrey Slaughter - for most cf the '€0s this
magazine for the Yyoung, gay and get ahead” has, despite its anpearance of
making each issue different from the last® (White 1970 p.173) a coherence
which begins to break at the end of the decade. It disintegrates, I would
argue, as the contradiction between the “active production" and “passive
consumpticn® ‘of sexuality becomes more acute, and because fashion and its
discourse no longer has the ideological power to carry with it and, to
speak for, the develcpnents in those 'outside! areas of sexuality, work
and politics. (21). These contradictory elements are already there at
the outset irn Honey but we need to explore their burgeoning growth to
understand their ideological and eventual political im act.

The magazine sets itself up irn 1960 with the intimacy between
editorial staff and readers which is its hallmark for that pericd., Tke
people who work on the magazine are not mere photos at the head of a
column like they are in Woman and Woman's Own: they deal with readers'
requests and anxieties in what is sometimes a motherly/big sisterly style,
but they also become frieads whoses lives, and especizlly working lives on

the magazine, we learn about. They too, often act as the'kuinea pigs' and
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modzls for beauty and fashion features, so that we see them 'guilty' of

+he same bad fashicn habits as us. In one sense then, a2t the level of
representation, the division betwecn zroducer and consumer is dissolved,
although the magazine itself, as comoodity, is witness to that separation.
Such a dissolution is possible because it is assumed that most readsrs

are women in naid work — YHelen Kayes 20. She works in the fashion department
of a famous store...", "Perscnal as:istant in a busy press office, Felicity
Wigs is 21..." (Jan '61 p.12). Honey therefore enters women's lives in

a different mode fom Woman and Yoman's Own. The latter provide entertaiament

but in the space of woas=n's work of femininity in the home, a work which
must be constructed as work, to 'cover up' women's subordination. The
terrain of Honey's entertzinment is similarly a work of femininity,

though a difforent work - 'catching a man', which precisely because

there is tiuwt other arene of paid work (to which the magazine is not wholly
aligned) need not be constructed as work. The upshot of this difference

is that the magazire can be more outrageously fun, and at the lesvel of
representation there is an apparent blurring of 'fantasy' and 'reality*
that does not occur in Woman's Own and Woman of the '50s where each is

clearly demacrated. (22).

'Fun' eminently tzkes place outside of the family home. As a "honey!
you are assumed to live away from your parents, in flat or bedsit, possibly
in a different town, or at the very least to have your own room at home
that you've transformed from bedroom to bedsit status. Thus you have
established an 'independence! which you mark with your individuality -
your room: “It was a2 room in search of a true individuality but our
friend Betsy took it. She had ambitions...you see the clever results
of her colourful outlock? (Jan '61 p.8&), and in your appearance: "stand
out in a crowd" (May '61 5.17) "hit an original note” (April '60, p.0h),
"turr a head" (May '61 p.16).

This individuality of appearance is in part made poscible by the
breakdown of fashion convention and its construction as '"fun'. The seads
of this shift in fashion's seriousness had already been sovm in 1957 uhen,
as Christopher Booker describes, the sack shocked fashion protocol and
“the waistless Twenties—style Sack dress and the new kneelength 'short '
skirt! were able to swecp away the last remnants of the Hew Look" {1??0 Pe3C).
Veronica Scott in Woman had simply proclaimed - "It's fun...we've been
stuck in a fashion rut for years" (EEEEE 19/10/57 p.13). But now in
‘Honey gore too were those other marks of '50s' fashion: the model hat, the
little gloves even for summer, the classic bag to tone and the red lipstici.

Clothes were 'forward lokking' in a vay they had not been since the '20s
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(and have not been since), ie. thev were not revamped versions of what

had already gore.before, but were original to the '60s. In particular

the rapid apecrance of the mini skirt in 1965, then trouser suits, the
convenience of tights and the later outrage of hotpants, sumied up thct
move, Dut even before those were introduced we hod: low heeled and round
toed shoes, =zs opnosed te the pointed stilletos of the late '50s, the
design of P¥C clothes in Yop-art' pattesrns, and brightly ccloured stockdings.
"Trdividuality', possible throurh the plurality of choice is both available

and indeed accentable,
N il g i v

But the rigorous effort at individualiiv is, at least ir the carly
years of Honey, still governed by attention to the likes of mea, whose
oninions in this area ars ouch sougnt after: "Bachelor - "I don't like
seeing a badly dressed firl eitkh-r in the ofiice or out of it - it arnoys
MEaas..Hy Job is wery exacting, aad the girl vho looks really wonderful
mekes me want to be in the office - she doesn't distract me, but helps
me to work,.." (April '60 p.ﬁﬂ}.- Such arrogant sexisr in these early
days is fatelistically considered 'natural': honeys accomodate to it -
here we have the clothes which meet with that male asprovsl. The blatant
‘active pursuit! of men, the attempt zt provocation through an earance -
“a dress designed to clinch any budding romance" (May *61 p.18), "Danger,
woman at work czpturing hearts...'€os a young man's farcy can't help
turning in the direction of this brilliant crimson pique dress" (ibid p.20),
brings with it the problem of sex, which iscx.cerbated by living away from
the parental home. "How to say NO. Any girl on her owa Lss to learn to
master a delicate art...the know-how of HO=how!' (Jan 'S§1 ».15-17). In
Honey there is a lag between the 'freedem! that is offered through
consumption and the quite conservative pronouncements on virginity which
are later, fairly reluctantly drovped by the nmagazine. TYet the two are
integrally relzted. Booker soints out "Mary Quant's constanily gucted
reiteration that che wanted clothes she designed sbove all to be 'sexy'"
(Booker 1270 Pe21)a But while Honey saw fit to illustrate and talk about
'sexy' fashion in the ezrly '60s it was not able to relax taboos on sex.
It was a tension which had continually to be discussed - how far could
a girl go

Your most reneated no..will be the ever-present problem of neckinge.

You do want to say no to more than affectionate kisses. You do

want to say no to parking, lovers' lanss, to bear huzs. You don't

want to say no to your beau's place in your life, if he's basically .
nice and only occasionally crosses ths border of sood dating sense.

(Jan 161 p.16)
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And how did you actually cope with it? (23)

Your words should be something on these lines "I like you Bob. Youbre
nice, you're fun, you're attractive, But we're both adult emough to
know that liwing for the moment doesh't make sense. Let's keep this
evening the kind we'll remember as a good happy oae'.

(ioid p.16)
2. '5triding out =and bounciag back!'

»

The momentum of 'self-confidence! and 'individuzlity' gains grounc as
the '60s progress and "the cult of the individual® through fashion precceds
(Cf epigraph). In Jan "85 the theme of the issue wes "How far will you go?"
hgh-t HE;IE really after”, wrote Audrey Slaugiater in har editorial, “is
the girl who goes far to be an individual®. There were two main aspects to this
tindividuality': 'work' and '"fashion'; but it is primarily the discourse of
fashion that sets the perameters within which 'individuality'! is constructed.
The 1965 girl is the one whe realizes the tremendous rewards there ave in
working at an sbsorbingz job', but also WShe's the girl wao tzinks fashion
is fun, not = dictator. She'll mess about experimenting but she'll carve her own
way through the maze of what's new so that she makes everybody wish thry'd
thought of the vrecise way of wearing that, In May 1966 the magazire
proclaimed “Next monih we're ste;;ing'nut of line.®

We're tired of being told what mot to d0ee.-dh0 says vou can't do anything

about the face you were born with....Bsauty for the individualist...

and fashion too. Who says youlve zot to look like the girl at the

next desk?...ihat law ever said you must stick to work th=t bores you

~ when the world is full of out—of-line jobs if youlve got the
guts to find time?,

(Hay '66 p.3)

If honeys stride out to take &dventourus aoldiays and jobs in unusual
places (if not umusu2l jobs) it is in their appearance that the "derring"
is most obvious. It is the discourse of fashion which seems to 'speak!
on behalf of these movements in other arenas — it encapsulates them. Thus in 1967

Audrey Slaughter asks "vhat is fashion?" and can answer

It's an expression of mood, of our sge, of political climate, of

€COnoiliC DresSsures...we're hanzing onto the shreds of our individuality...
We've discovered a new coanfidence, a kind of derring-do...the current
dolly strides in, supremely unconcerned that her outfit is a combination
of attic finds, boutigue gimmick, Sellotape creation and tin-feil

glitter. She!ll take on a big job now that previcusly she would hgve

had to wait years to get...and fiad s job in a faraway place with little
to go on except a terrific optimism and faith in her own ability to make
oute..Fashion isn't frivolous, though it's fun (cor should be); it's

a creative exoression of our age...

(Jan '67 p.3)

However this optimism belies the contradictory relstions which construct

tindividuzlity'. BEven the "dolly" herself azs modellzd in the magazine, with



N

her childlike Twiggy waifness, and wide eyed innocence, is uncertainly bold.
Then there is the 'man problem'., The acceptance of men - as they are, with

all their faults - in the early '60s, is quickly challenged, but contradictorily.
In the August '62 issue, Yall about men", there is idolisation of men and

still the nbsess_ive concern to attract them with one's looks, but also

acute discontent. This fictional leticr from a 'mother! captures these

contradictions.

Daughter dear, take a long, cool look at the men you're going to mcet
in your life. They're wonderful and deserve & great deal of us. For
example you'll need a high standard of grooming, dressiny and beauty,
seasoned well with wit and personslity, if you're going to be lucky
enough to attract ore of the creatures for all tiwe. This may mean
sutting up with giant rollers in your hair ecach night...screwing and
scraping to buy clothes and cosmetics...keseping abrezast with new
thought, new books, new talk. Eschew 2!l ideas of 'splurging cash oa
cais, good luncheons, nights on the town. Only men can enjoy that
sort of thing. In return - what do yw get? Darling, men, of coursel
Isn't that enoughl...Aren't you a lugty girl?

(August '62 p.15)

Yet in the same iscue a fashion feature oa frilly underwear complacently declarss

"T'm a girl and by me that's only great™ (ibid p.33)

In 1963 the inequality between women anc men is explicitly voiced

eesall this talk about eguality is sheer illusion...the dice is heawily
loaded...Just think about it a girl canmt be an airline pilot Ore..

A girl cannot really have a night out with the girls...It is the girls
who stay at home with the kids...

(Oct '63 p.94 - note that it is the

same issue as epigraph)
But further the mode of operation of feminiaity which copes with this is also
challenged

Making herself maddeningly, delicicusly feminine as possible, she takes
her revenge in all the subtle ways opez fo her., Realizing she doesn't
hold the trump cadds, she plays her inlerior hand with superlative
skill - and if she's really swart she pay even take the last trick,
This isn't a real solution, of course, because I, for one, dor't want
to go around being maddeninzly feminiy all the time, but so far I
haven't thought of a better answer. iave you?

(ibid . 7%)

The work of beauty which has always ken deceitful achieves the
ultimate with a battery of commodity 'falte' behind which 'you' in your
vindividuality' are hidden. If clothes declare themselwes a mock up in
their outrageousness, body beauty apes "the naturzl'. Thus this worrisd
honey:

Help me, Honey! I'm a fake; I wear - false hair piece, false eye lashes,
falsies to give me a bigger bust, a jantie girdle to give me smallsr
hips and false nails. Now I'm terriiied of neing exposed because my



boyfriend, who's bezn fooled so far (and k=eps saying how nice and
‘pnatural' I am) wants me to go swimming with him.
The reply displays perhaps surnrizing insight

You aren't & fake - you just know how to make the best of yourself
and should contimue to do so. You can either - keep up your present
image with well cut bikinis that have built in tops...waterproof
eyeliner...or you can show him the 'matural' you. But of course the
natural state has been carefrlly tended with sun tan preparations,
de-fuzzing ecuipment, deodzrants...lt's all a gquestion of hard work
once again, but our only other suggzestion is to find = short sighted
boyfriend.

(Jun '66 p.k0)

4Ads endeavour to enshrine women within the commodity, well typified by 2

Coty ad in which a woman's face is fromed by “Hot lips™ lipstick (May '69 p,49),
though they also offer "freedom' through the commodity - ICome join the

freedom lovers", the captiorn of a series of ads for Berlei f-undation

garments, in which wonen wearing this 'controlling' attire hold the banner

which proclaims "freedom" (ibid p.72).

3. "The "Mindividual® as "spectacle!!

Honey presenits to the rcader a series of 'spectacles' right through
from the colourful ads to editorial feature. This wvisuzlity, in relation
to the v=rbal material that is its sumwort (2&), manifestly reveals 'the
individusl' as only mere 'spectacle'; Guy Debord in the Society of the

Spectacle has argued for the centrality of the 'spectacle' in a consumer
society.

eselived reality is materially invaded by the contemplation of the
spectacle...reality emerges into the spectacle, and the spectacle is
real (Paragraph 8).

.+sthe world at once and zbsent which the spectacle lets us see

is the world of the commodity dominatinz everything that is lived.

(Para 37) The spectacle is thc moment when the commodity has

achieved the total occupation of social life. Hot only is the relation
to the commodity visible but it is all one sees: the werld one sees

is its world (Paragrapk 42).

(Debord 1967 Ko page numbers)

In the context of the megazine it is fashion photography which most clearly
'spectacularises!. The foreizn couniries which provide the backeloth are
emptied of their own reality which is replaced by the fashion models and
their clothes. In a similar vein there is the "Gypsy Caravan...a lEEE_thaf
conjures up flamboyant men and women from hot-blooded lands... a defiant
look.worth chasing on fiery July days. And who better to follow than the
Evpsiest...Your gynsy scene is Lowa..Th&'Enﬁana'lEEE_{Julj 65 p.b2-71,

My emphases). The "look: is indeed all we heve of the gypsies whose

history and hardships are displaced from view. Their 'look! is transformed
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by the commodity form and traansferred to young English women who create
their 'individuwality' through that 'look'. It refers to a reality it
attempts to teke over in a process comparable to that explained by Judith
Williamson in relation to ads. She suggests that they employ "hollowed
out referent systems" which are "filled" by the commodity (Williamson
1978 p.168).

Likewise the fashion item "Jail break" {(Mzy '66 p.bk) relies on an

original mesning with its connotations of excitement and daring initiative

but 'plays' om it.

Prisonsrs take he-rt! And if you've ever heavéd yourself out of your
underclothes with a sigh of relisf at the end of the day, that means
youl So cast off your fetters - tough plastic, bones, rins and other
feminine tortures - liberation day is here, underwear is light and
mobile as your skin, and coloured that way. Hake a run for it.

(Cf Berlei girdle ad p.31)

The meaning of "Jail-break® is limited to the use of a particular commodity
in a mode which Herbert Harcuse has termed the "languzge of operaticnlism"
(Marcuse 1569 p.78) "in which opposites are reconciled” (ibid ».79), and
which impose themselves with an overwhelming and petrified concreteness"
(ibid p.82). For Marcuse it is such ways of thinking that contribute to a
lone dimensional society'.

eeothe products indoctrinate and manipulate; they promote a false
->conscousness which is immune against falsehood. And as these bemeficial
products become more available to more individuals, in more social classes,
the indoctrination they carry ceases to be publicity; it becomes a
way of life. It is 2 good way of life - much better than before -
as a good way of life it militates against qualitative change. Thus
energes a pattern of one dimensional thought and behaviour,

(ibid p.26)

It is what John O'Neill has termed a "goods society" (0'Heill 1972 p.27).
But if it is pernisious it is s0 in the contradictory manner that Marcuse
poses of being in fact "better than before', This is important for women
in a particular way. While commodities have 'invaded' the personal arena,
they have also made that arena public (Cf. Rowbotham 1973 p.110) so that in
a2 limited way, through commodities, the masculine construction of femininity
can be turned back into men's fzces by women themselves: showing that it is
indeed & masculine construction. Thus what Marcuse says here does not quite
fit in relation to women. ‘

The idea of "inner frezdom"...it designates the private space in which
man may become and remain "himself”. Today this private space has been
invaded and whittled down by technological reality. Mass production and
mass distribution claim the entire individual... )

(Marcuse 1969 p.23)



Women have never had an Vinner freedom, a VWgelf', but have been the "hidden
mystery of the female sex', the 'matural' for men. (Cf Brunsdon 1978) In
the '60s women now flaunt to men the visible sexuality hitherto confined

to privacy, but it is a sexuality in part constructed by the commodity,
amhigunusly-'evailable' to all men, but partially controlled by women
themselves. O'leill seems not to undsrstand this point when he remarks

eseWhat is even more shocking to critical reason is that this
irrational eccnomic order is able to appear quite bemeficient

through a technique of splitting behaviour and fantzsy in the
packaging of goods. To consider a trivial example (sic), the girl who
is not free to resist the mini-skirt fashion can be sold her sexual

or feminine liberation with it in & vicaricus fantasy of admirztion
and congquest which is split off from the everyday mini-seenes in
which nothing hajpens to h=r or to the men around her.

(D'Heill 1972 p.51)

While her life may well be a series of "mini-scenes" yet he does not
grasp what Marcuse holds on to, that the mini-skirt is liberation for
those who wear it - even if it is only the 'look! of liberation. Hot

to wear a mini-skirt may well 'look' better if you're legs are podgy, your
bottom large, but it is not only to cover up your legs but also to

forego the attempt at, and the idea of, an active 'sexuality' and
'freedom'. As young women in that period we all had to wear mini-skirts
- or be categorised as a fzilure and a 'frump': old fashiorad and a =
sexual.

In granting the 'reality' of the 'freedom' offered by such developments
Marcuse refers to the "absorption of ideology into reality" (Marcuse
1969 p.26), in which

the tension betwsen apuearance and reality, fact and factor, substance
and attribute tend to disappear, The elements of autonomy, discovery,
demonstration and critigue recede before designatiosn, assertion and
imitaticn. Magical, authoritarian and rituzl elements permeats
speech and language...

(ibid p.78)

This assignation is partially true of Homey, but there is also 2 way in

which the Mabsorption of ideology into reality" is aso a means of

questioning the 'real'. The m'ni-ekirt, through the contradictions it

throws up, begins to chzllenge the Etatus.of female sexuality for mesz,

If we consider the October '635 issue from which the epigraph is taken :
this process becomes more defined. IHoney takes over the vocabulary

and procedurs associated with election caupaigns, but transfzrs it to a

site not usually considered political - clothes (25). "Here's Honey girl

in action again. This month she's been trailing up and down the country
fixing for you tn-sec the Cempaign elothes" (Oct '63 p.35). The 'candidates’

are the various fashion designers. But having exhausted that 'election' the
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magazine then turns to a further extrapolation.

Won any good elections lately? I'm not joking. Most of us are
being 'elected' for things all our lives - or beiag beater ir
lglections! we don't even know about. Take jobs for instance...
Even marriage is a sort of election. Well - it is, isn't it?

(ibid p.111)

Moreover sandwiched between these Yelections' discussions the three leaders
of Britain's major political parties arc given a platform to tzll sbout
voung people. The issue is scrious despite its 'fantasy' zir: the
'*politics' that General Elections are zbout seem to be completely cut

off from the lives which Honsy readsrs lead where, indeed, the more personal
elections over work, marriage and fashion are the problems and issues of the
day. As the introduction comments "...we don't fegl inspired to join in"

(ibid p.50)

L, Consumption at work - it works too well!

If consumption in Homey is dzpendent on having a job,.it most
frequently also has 2 place within thet job. There is little paid work in
which it is not expected that a woman should look fewinine, and in Homey
the most often discussed jobc sre those in which the reproduction of
labour power necessitates the reproduction of a femipine labourer: shop
assistants, models, actresses, secretaries, Honey's own editorial stafi,
must all comserve their anpearance through the purchase of comzodities
and the work of beanty. For these women work andé consumption wesh neatly
together. In Dec '66 Honey there is a primarily visuel feature "Once Upon
a Time" (p.i:) which concisely represents in a highly fictionalised form,
the relations between paid work, consumption/commodities and love.
Ostensibly about a girl who moves from = village shop, to London where
she works "behind the cosmetic counter in a city department store”, it
describes and illustrates the work shé does and her conceptions of it -
Wthe customers were pleasant”, "it was a novelty to be able to offer a
customer choice of no fewer than eight Revlen hair sproys”, but it also
details these commodities and displays them, as well as some of the
clothes she we.rs. Further it is through the process of selling a young
man "just what he wanted” for his mother that she also succeeds in love.
In the July '60 issue Honey announced that it would hold "earcer checkpoinbs
in various towns where Honey readers could *talk to experis about careers from
Advertising to Zoology"(p.76). But additionally and necessarily - "that's
not all,..a Honey tezm will be advising on fashion and experts from Helena

Rubenstein will be giving advice on how to make up for the pffice™ (p.76)
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Marcuse extensively discusses the libidinization of the work1plane
(Marcuse 1969, 1972), yet he fails to differentiate on the basis of gender.

It has often been noted that advanced industrizl civilization operates
with a grester degree of sexual freedom - 'operates' in the sense that

" the latter becones a market value and a factor of social mores. Without
ceasing to be an instrument of labour, the body is allowed to exhibit
its sexual features in the everyday work world and in work relations,
This is one of the unigue achisverments of iadustrial society - rendered
possible by the availability of cheap, attractive clothing, beauty culture
and physical hygiene; by the requirements of the advertising industry,
ete. The sexy office and sales girls, the hadsome, virile jumiar
executive arnd floor walksrs arc highly marketable conditions.

(Marcuse 1963 p.70-1)

To understand this shift we hawe to consider the development at tie
consumption 'end' of capitzlist production of a "privatised hedonism™ (28)
or "libidinization of consumption" (Hall 1979), as it initially takes

place through women's sexuzlity. As Mitchell describes, women became the
"subject of the most advanced ideclogical utilization™ (1971 p.1:3) to-sell
such hedonmism, But they do so decause they too are sold commodities for their
personal consumption - for use cn their person precisely because they are
already confined to their 'sex' (Cf Mitchell 1975 p.405). Only later has a
similar male izarket been explorsd - deoderants for men, sexy underwear etc.
This commodiiy production therefore mobilises but transforms already
existing patriarchal relations, in a miode which potentially contradicts

the social relations of the capitalist work place. What Kitchell calls the
shift from a ""production-and-work ethos to a consumption—and-fun ethos”
(ibid p.147} has an articulaticn in the worlk place.as well as outside.

It is women taldng their sexuality, in its comiodity form, into the work
place itself, which allows mean a relaxation on this front toc. "Repressive
desublimation” (larcuse 1555 p.069) in which the "body is allowed to exhibit
its sexual features in the everyday work warld and in work relztioms" is
therefore primarily articulated through women's sexuzlity, but via the

comnodity form.

However the libidinizstion of consumprion and the work place could not
have taken place so easily withcut the contraceptive pill. Heoney's earnest
entreaties to say "No" finally proved to be of no avail. Between the Scylla
of hedonistic consumption with its sexual zppeal, and the Charybdis of access
to the pill (27), women were caught in sexaal activity. May '69 Homey is
a paradise of female mudity and sensuality. It boasts ercoticism at visual
and verbal levels, with such ads as "Eros' {suiﬂuéarfundﬂrﬂfar), “"The 'Soflons!
inspiration...a stroke of genious caressing you in a tender embrace..."
(tights), "Hot 1lins" (lipstick), #So not you can feel a new sensztion™

(tights). It is an ambizuous sexualitr - often obviously for male consumption,



- 00 -
but sometimes a more self-involved narcissim that excludes men (28).
There is too a 'sideways' double spread featuring a sexy shirt -
ngexeez - stretchies, sce throughs, skin tights" (p.120), a fashion
fezture on shoes - "Stop pussyfsoting around - this cat's shoes are the
cream” (p.10%), and "plunge into the decp end for the now slinky swimsuits" (p.73).
It is in this '"sexuel enviromment'! that Honey carries one of its most
serious articles = "Birth Control and the Single Girl” (p.122) (In 1966
Honey had issued a booklet - Birth Control & the Single Girl). ﬂEEEI accedes
to contraceptior not in a proclamation of sexual enjoymont but at the level
of provention of that "umlucky, unloved third" (.123). On the busis of
statistical probability - 767,000 illegitimate children are bora each year,
and there are roughly 100,000 abortions a year' - that you and your boyfriend
arc asked to face your responsibility and "be sure that this sort of tragedy
doesn't happen to you' (p.5)i Sex is represented as that 'natural?
sonctimes uncontrollsble animal urze of igayusl desire” - It is undoubtedly
true that, once a girl has started indulging in petting, she is in danger of
becoming pregnant, simply because of the difficultr of stopping when sexual
desirc is aroused” (p.5). The magazine attempts to hold firmly to the
respectability of virginity until marriage, showing a puritanism out of
keeping with the 'fun' ethic of its fzshion festvres. Hevertheless the
following feature - 2 versonsl view - "Anyone can marry", scems not to
advocate such restraint. Rebecca Greer morc cpenly diccusses the options
in "the mating game" - Yon bchalf of the single girl" - in terms of what
Myou' will gain from a relaticnshin with a man who need not becoie your
husband., With men as “{riends" and "lovers" a wonan does not lose her
'independence!, but "the price you pay for marriage" is “relinguishing your
freedom to do wh:tever you want with anyone you please™ (?.155}-
Besides the '"break' represented here in sexual relations outside of
marriage, there is also a shift signalled in the field of politics. In
Oct '63 politics entered only at the level of clothes. Im March 66 “the
soap boxes” werc again "pulled out on Honey" (2.3) and this time the
representation straddles the 'masculine! and 'feminine! versions of
politics. Alongside the sericus airing of political views by Homey's
editorial team Gillian Cooke, then fashion editor, describes the kind of
people they are and chooses the most suitable 'clothes policy'! for them; this
we see implemented on the fashion pages. We were also greeted with -
Wijould you make a good politician's wife?", a flippart quiz and "Our vote for
the big time — James Fox"., By 1969 votes for eighteen year olds are
seriously being discussed, but the greater interest the magazine now shows

in politics is probably more attributable to the vigibility of women's
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issues at the political level: as well as abortion and contraception,

equal pey and divorce reform in particular, which had been struggled for
outside the terrain Honey was primarily concerned with. The "Honey Club
Opinion Poll" (May '69 p.152) was no longer a fashion poll, but a survey
of what hon=ys would do with a 'rezl! vote now that 'you'! have "a growing
interest in politics especially when they are concerned with social

affairs which affect your 1ife’ (p.152). Seemingly ancaalously it was
Enoch Powell who overwhelmingly headed the people honeys would vote for

as prime minister, but to 'balance! him in the top ten are Berbara Castle -
o we've a sneasky foeling collect:d extra votes just because she's one

of us" (p.152), Jeremy Thorpe, Joe Grimond, Harold Wilson, and Jimmy
Saville, Yet the cnnservatives-still easily won the poll, Was Enoch Fowell
2 Vflash-in-the-pan' or the most 'out-of-the-ordinary' and 'individual'
_politician, if strikingly the most racist (29). Ir this same issue there
is a fashiion feature in whiich black models zre used — “"The temperzture of
yellow fevered fashion — cooled be black and whrite" {p 82) = which is an
obvicus but curious play or race (30). The Conserv=tism of honerys which
the Ypoll® feature revecled is partly outweighed by a criticzl but
'1iberally' positive evaluation of the underground press: it, Oz, Black
Duerf etc. (p.130), but firally there is an item entiiled “The revolutlonary
Hr. Sharif" {p.gé’}, which refutes its contents. Mr Sharif who is ulaying
Che Guevara in a film épeaks of his own a-oliticism but more particularly
disvlars 1is lack of a sexual politics by the sexisa of his renarks -

“] wouldn't objact to marrying a woman who has a carecr, as long as that
career was being oy wife and that was all..." (p.23). In more aporomriate
Igharif territory! the cover on which we finaily close the mazazine
declares "Undies to be sold in" - 2 women in bra and pants parades her body
in front of a gathering of Arsbh males. (An ad for Triumph Internatiomal

underwear})
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The 'progress' represented by the address to 'you' as the 'individual'
woman who actively and responsibly votes, works and has sex is undermined
by the address to a 'you' uho passively consumes the masculine- fantasies
of 'your' sexual rernresentations. The 'real', actval individual - you wio
in \969 read this magazine - would appear to stand confused or irzte at the
dislosation of the two. Yet the rebellion of the Women's Liberation
Movememt does not aypear from within Honey's covers althougn the seeds of
the contraedictions which feed it are in evidence. Indeed it cannot, for
Honey is fiystly too firmly 'inside' consumption, most particula~ly in the
area of paid work for women. In the May '069 issue, for example, "not just
a pretty face.., more of a hard slog" details the work of models for whom
a continual appraigel of their feminine appearance is integral to their
work. However it is all women who @re measured by this gender criterion.
Thus George lewnes in the Times felt justified in asking of women bank
manazers “Could you ever be sure that inside every bank manager there was
not a sex symbol trying to get out? ('Unfair Comwent?' Times 31/70/66).
This is not Honey's area of concern. HHoreover, secondly, the magazine
addresses you as young women withouvt children. YWozen's structural
subordinaticn on the siie of the family where 'motherhood' throws you back
into the 'maturzl' and econonic dependence on men is displaced from view. -
Even the work of domestic consumstion that Woman and Woman's Cwn ideologically

construct to mals sense of that place for woien need pot be discussed.

Yet all women bring to Homey or the similar ideological representations
of femininity on z2d hoardings, TV and popular newspapers, '"'images” that they
“already have of themselves, their mothers and women gemerally" (Cowis
1977 p.23)e Thus for some - primarily middle class and educated - women
in the late '60s the discourse of the magazine as a whole contradictorily

placed them in relatign to the economic and soclial position they thought
they knew and experienced 'outside' - as participators in higher eduaction
with men, and as co-workers: 'equal individuzls' no less, not 'sexual objects'.
Nevertheless as Mitchell percipiently notes it was in part through the
‘benefits' of ar ideolegy of consumption which offered them tindividuality"',
that women gained this insight.

Expanding the consciousness of many (for the sake of expanding -

consumerisn) does mean expanding their consciosness... The ideologies

cultivated in order to achieve ultimate comtral of the markst (the

free choice of the individual of whatever bramd of car suits his
individuality) are ones which can rebel in their own teras.

(Hitchell 1971 p.31)
The WIM with its comaitment tc 'the personal is political'! bears witness to
that rebellion. Yet as pre—condition to thzt it is the possibility of "free
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choice", implemented within femininity, that is pertinent, As Marcuse

commente Mslaves must be free for th:eir liberation before thev can becomne
free? (Marcuse 1969 p.%7). The ideological comstruction of women as 'individuals'
begins to mark out that pre-requisite of Yfree for", although there is by
no means any eutomaticity in its transformation beyond ferininity to
feminism. Indeed precisely because it speaks of 'freedonm' tequality’,
tchoice!, 'individuality', it has the power of all ideology: as Althusser
describes the individual is int=rpellated as a (free) subject...in order
shat he shall (freely) accept his subjection (Althusser 1971 p.165). For
vomen her individuality is, then, subjected to femininity and patriarchal
relations - and importantly th-t ideclogical censtruction is still
pervasively at work to-day. And yet I hope I have denonstrated how,
paradoxically, ever such an oppressive consiruction - as it was
srticulated tarough ar ideology of consumption in the 50's and 60'z -
potentially contributed to foundations for a political move forwarcs for

women, and didn't just constitute a mere shift in ideological gears
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FOOTIICTES

1. I have chosen 1954 to begin the period, -as the first year eof
‘unrestrained' spending after the ending of rotioning in 1953. I
have ended in 1959 beczuse that was the vear vhen the ‘‘omen's
Tiberation i'ovement, vhich I see as partly arising out of th-

contradictory developments around consumption, began.

2. ‘“einbaum ané Bridces (197€) would appeer to have been the first
o coin the tern 'consumption work's. They interestincly argue
Kow that work has increzsed for women with the appearance of
self-service shops: the shopper now has to do the choosin: and
sometimes the weighing of food which would previously have been

performed by an assistant. .

3. Scott recounts that it hes teen estimated that in the '70s women
in Britain and Lmerica decide 75-90% of the number of total sales.
Faulder (1977) suggests -that women spend £8C ocut of every £100.

L, See Clarke et 21 (1975) who discuss 'youth .consumption' for this
period without mention of women, and see McRobbie and Garber in
the same volume for z criticism of this sbsence. Abrams (1959a)
variously differentiates women from men but at certain points
discusses them as one grouping.

5. The term 'penetration', with all its sexual connotatioms, T use
advisedly here: it indicafes the argument T am malcding that there
is 2 reinforcement of capitalist and patriarchal relations by
this extension of the market.

6. Abrams (7966) rives slightly different figures, but the.trend is

the same.

7. Along somewhat similar lines Weinbaum and Bridges (1976) argue
that - "the work of consumption, while subject tc and structured
by capital, embodies those needs - material and non-material -
most antagonistic to caritalist production; and the contradiction
between private production and socially determined needs is embodied

in the activities of the housewiie'.
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Vorking class women have, of cgurse, always been engased in paid
employment in greater or smaller numbers; in the Second Vorld War
too large numbers of all vomen were employed, and I do not want
to underestimate the importance of that. I want merely to
emphasise snother sigrnificant feature of the post war period:

the economic and idealogical construction of all women - across
classes - as consumers. Alornzside that married women have
increasingly entered paif work, but ideologically that has been
unevenly and contradictorily acceptable, according to class

and maritial (ie childcare) responsibilities.

Cf = cartoon in Vomen's Yorld where a middle aged, rather large
women stands aggressively by and agymchair in whick cowers her
small husband, and declares: 'You may make the money clewer Dick,

but I have to decide how you're gaing to spend it" (Sept 1978 p.89).

Lefebvre (1971) ¥ho discusses both 'femininity' and 'consumption'
quite extensively nevertheless does not make the association of
vindividuality' through ccnsul;:ptj.un for women. However he does
say on the ome hand about ap ideology of corsumption that it
creates "an image of the 'I! n:uns-‘.:uner fulfilied as such, realiging
himself in actions sese" (p.90); ¢n the other hand that "the
ideology cf femininity ... is only another form of the ideology

of consumption" (2.96).

1963 weeklies offset 67% and mmith]ies 82¢ of their costs from

See Abrams ""he Teenage Consumer™ (1959). The 'tcenager' was
defined for consumptiom purposes as a young person between 15
and 25 years old. Curiously Abrams collates consumption figures
for vomen and ren together, although it is clear that the largest
section of commodity purchase - women's cleothes - must be gender
specific. Overall however it is young men who irn fact spend
the most - 67¢ of all teenage spending. A curious paradox here?

where were the sdvertising and magazines addressed to them?

For further discussion of the ideology of 'equal but different!
see Birmingham Feminist History Group (1979) ané Elizabeth
Wilson (1980).



ik,

15-

16

18.

19

-39 -

long time editor of Woman Mary Grieve observes in her
autobiography which is primarily about her life with the
magazine that — “A very great part of a woman's life is spent
choosing, buying and preparing goods for her own and her
family's consumption ... An immense amount of her personality
is engaged in her function as the selector ‘of goods, and in
this she endures many anxieties, many fears.  Success in this
function is am cheering and vitslising to her as it is to a
mzn in his choeen czreer, failure as stimulating” (1964 p.137.
Also quoted in “hite 1970 p.146).

Scott (1976) delimits two stages within consumption: 'shopping'-
and 'buying', but fails tc consider the final stage of what is
done with the commodity after it is bought.

'Cocking" is anotherarea of ‘home making' that T do not

consider here. It is however as important and subject to the

" same raticnalisation and ambiguities of bcing both 'work! and .

'fun'. T have briefly discussed it elsewhere (Winship 1978 p.1h4€).

For other discussior of the work of beauty see ¥cRobbie 1977

- Winship 1578.  There is a third area of work for women - the work
. of personal life, of relaticnships with children and especially

with husband - which, not performed with the aid of commodities,
1 do not examine here. (See Brunsden 1978, Zaretsky 1976).

The prioriety of fashian's usuzl codes is reflected in a comment

on Audrey Hepburn's bresking of the rules. "Would you have the
nerve to wear this outfit without any jewellery but a simple
wedding ring?" (Woman 10/5/58 p.6).

Tn 1957 a film, scripted by Ted “illis, directed by J. Lee Thompson
was released with the title (h Woman in a dressing gown'. Tt
concerns precisely such a woman as is discussed here znd it

would seem that the film which was a great success is probably

implicitly being referred to here.

In & wider study than this one would have to examine these
factors 'outside' Honey. Specifically in relation to the
eventua) appearance of the WiM. Rowbotham (1973) =nd Mitchell
(1971) both discuss these devclopments.
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21 As a sign of this disintegration Honmey's circulation dropped
between 1960-72 from 201,223 to 178,120 copies per month although

bogon to rise agein in 1975. (iudit Burezux of Circulation).

N

22, It's 'fun' character must =lso be sssociated simply with the fact

thot it is o momezine for young women,

2%. rheila Rowbothar recounts her perscnal experience of this problem-
"T could never think ouickly enoush scmehow to translate the
gonetes =nd zygotes we learned about in biolegy into information
a.bcu}: whet Honey called “How far to go?" So I would quickly
abdicate my theoretical position and say 'no' on the rare occasions
when physical cireumstances made 'yes' possible (1973 p.13)s

2k. 1In comparison the visual aspect of Yoman and Women's Own, which
T 4id not discuss, seems of marginsl importance. However
‘visuality'! was, in relation to other magazines of the period,
their big selling point.

25. October '63 was the month Macmillan resigned as prime minister
through ill health and after the trials of the 'Profumr affair'.
A general election was being discussed although it 4id not
take place until the following October. | -

26, See Altmann who discusses "the present requirements of capitalism «...
for privatised hedonism to maintain .... extensive consumerism™,
as they relate to being gay. He argues that in such a situation
"homosexuals represent an attractive market rather then a social
threat" (1978 p5). It would appear that 'women who express
their sexuality' are in = s:.m:l.lar position.

27. The Family Planning Asscciation nﬁened their clinics to unmarried
women in June 1967. '

28. See Brooks 1977, Millum 1975 and Williamson 1978 for 'narcissism’

in ads. . "
29. TPowell had delivered his 'Rivers of Blood' speech in April 168,
30, It must be said that the black models are 1diseretely’ black,

ie; they are 'light' skinned, do not have Afro hair and are possibly of
isian origine Their fleeting appearance here has never since 1969,



burgecned into any serious attempt to deal with the problems of
black or Asian women: British women's megazines cultivate a
white interest with only the 'token' article either featuring

black models or discussing the experience of being black.
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