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ABSTRACT

PERSONALITY TRAITS AND THEIR EFFECT ON FACEBOOK USER HABITS

A survey, conducted in cooperation with faculty and staff at Colorado State Utyiversi
was conducted with CSU undergraduates (n = 125) to explore how personality treits affe
Facebook use and levels of sei§closure among users. The intent was to explay
individuals partake in certain activities, and at what levels they engage-thssddisure on
Facebook based on their personality traits and gender. This study employed the Big Five
Personality Test and the Narcissistic Personality Inventoryeifirdt part of a survey to test the
levels of the personality traits narcissism, extroversion, openness to experience
conscientiousness, agreeableness, and neuroticism. The second half of the survey asked a var
of questions listed as scaled itemsa@mning Facebook activities having to do with self-
disclosure, and at what levels the participants engage in each activity.

While the personality traits observed were unable to predict the parti¢ipatitsations
for Facebook use and levels of self-tlistire in a statistically significant manner, this study
confirmed that gender was a significant predictor of whether females or mategen@
certain activity more often, and at what level. These results were useexamne
recommendations from past theoretical literature about how to predict Facebowikibeased

on personality traits.
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CHAPTER 1: INTRODUCTION

Social media has become a major venue for information distribution and consumption.
According to communication technology entrepreneur Jaron Lanier, social media trigelf-
promotion as a means to market to individuals rather than groups. The ptieseternet we
currently reside in, known as Web 2.0, is dependent upon a vergargec experience rather
than a more holistic one, encouraging users toesgifess and seffromote, ultimately to be
marketed to at an individual level (2011).

Sites like Facebook allow the user to create a personalized Web page all about him or
herself, their activities, and interests, allowing a consolidation of all of thierests by “liking”
certain products and brands, as well as to promote themselves bingad@ut their current life
situations. Therefore, | have made a personal observation that individualrtdattispositions
ultimately have an effect on Facebook habits.

In a study analyzing 85 Narcissism Personality Inventory (NPI-40) sbetes@& 1982
and 2006, college students’ narcissism scores significantly increased by aboatdissistic
answers (Twengé&onrath, Foster, Campbell, & Bushman, 2008). A follow-up study from 2010
discovered more increases in narcissism among college sttitenigh 2008, though the
increase in later years was not quite as steep as it was in the 1990s (Ronay & Hippel, 2010
These observations are motivation for conducting this study, with the idea in misddizét
media, specifically Facebook, may be uasa vehicle for these increasing levels of narcissistic
tendencies.

The problem explored in this study involves how Facebook users' possession of certain

personality traits will influence their behavior on Facebook, especially nongeself-



disclosureThe traits | am focusing on include narcissism and the “Big Fimeériness,
conscientiousness, extroversion, agreeableness, and neurotiysmeasuring these traits
within participants, | intend to determine how personality traits in individual ugerence
Facebook use.

There is much speculation that Facebook encourages a vecgselfed means of
communication. This may create an environment that fosters narcissismdiagdorthe study
by Buffardi & Campbell (2008),arcissistic traitst@ measured substantially higher among
today’s youth than ever before. Because of the interactivity available wottag’s media, it is
worth exploring how an individual’s traits may contribute to their Facebook halits. B
measuring the traits included in the “Big Five,” we are also gaining a more imldefgtinto
what traits influence levels of salfsclosure besides narcissism. The results of this study can
advance our understanding of public communication on Facebook, and direct future research.

Passible benefits resulting from this research includes what personality traitg amon
narcissism and the “Big Five” influences levels of skdfclosure, as well as gender, and time
spent away from Facebook.

This study functions to explain how the traits of Facebook users are related to their
Facebook habits. The independent variables (personality traits) may uliseted to explain
how individuals might possess more or less of a certain trait, influencing behaviorefnoétac

(dependent variables).



CHAPTER 2: LITERATURE REVIEW

Selfdisclosure
Self-disclosure on Facebook is unique to other methods of interaction. Due to the fact
that users are connected virtually, as well as-fadace in many cases, implications for
disclosure aremmediate (Hollenbaugh & Ferris, 2013). Sei$closure is an imperative element
of relationship development and maintenance (Altman & Taylor, 1973). According &oate &y
the Pew Internet and American Life Project (Smith, 2011), these adults styethatilize
Facebook in order to stay in contact with current friends and family, and recontiectdwi
friends. Based on Facebook’s mission statement: “To make the world more open and dgnnecte
(Facebook.com, 2013, para. 1), the format encourages self-disclosure in its useng lopbei
to presenting their inner thoughts and emotional states (Mazer, Murphy, & Simonds 2007).
Unique to social media, especially Facebook, individuals are more likely to engage in
selfdisclosure (and at higher levels) whte personal risk or cost in doing so is low (Andrare,
Kaltcheva & Weitz, 2002). It has also been shown that the heightened levels dissédisure is
a method in which Facebook users can compensate for the environment being largely textual
(Walther, B92). The depth of information disclosed is also taken into account with the lack of
nonverbal cues, causing an increase of intimate information to be disclosed by thealtber,(
1996).
Motives for Facebook use, as they relate todisiflosure, areften linked to an
individual’s realworld communication experiences. In one study concerning Facebook and self-
disclosure by Special and-Barber (2012), it was shown that those who used Facebook for an

entertainment outlet tended to disclose more in&tion. Those that were even more prone to



disclosure used Facebook primarily as a means to pass time (SpeciBlagber, 2012).
Individuals who felt that they could disclose their “true selves” online were hkely to utilize
Facebook to establish neelationships, as well as to maintain romantic relationships (Tosun,
2012). It is important to take into account predictor variables such as persoadhty t
sociological variables, and demographics which could lead to having an impact on self
disclosue on Facebook.
Personality Traits

Personality traits as they relate to Facebookdistflosure have been measured via the
“Big Five” personality traits scale. These are neuroticism, agreeableness, openness,
conscientiousness, and extroversion (John, Donahue, & Kentle, 1991). Relating the “Big Five” t
Facebook, Ross, Orr, Sisic, Arseneault, Simmering, & Orr, (2009) found that thospaattic
displaying higher levels of extroversion were more likely to join Facebook groups ads
were highly open indicated a need to be more open on Facebook. Participants low in neuroticism
shared more photos, while those that were highly neurotic frequented the Wallrf{2608).
Another study on Australian Facebook users revealed that Facebook users inape meoad
likely to be extroverted and narcissistic than those who do not use Facebook. The study showe
that those scoring high on exhibitionism preferred to share photos and partake in stdass upda
while those who were more neurotic preferred the Waitfion (Ross et al., 2009).

In another study, levels akuroticismand extroversion with internet use were observed.
It was shown that those high in neticsm were emotionally unstable, anxious, and insecure
(Hamburg, 2007). These individuals iderdiwith their true self through the Internet. Those
high in extroversion identified their true selves with fé@éace interaction. Thus, the internet

can be used as a tool to escape social anxiety and discomfort (Peter 8b\ualke2006). When



individuals are high in agreeableness, they will compromise in order to maarttarmonious
relationship (Hamburg, 2007). These individuals may exhibit more friends througdh frie
requests because they often comply, whereas those high in extroversion likebveviless
friends due to their need to state their opinions, rather than accepting otherbufiga2007).
Narcissism

Narcissism is a personality trait associated with a view of the self that tends to be
unrealistically positive, and highly inflated. Nasists are described as attentgmeking
exhibitionists who are chronically preoccupied with their physical appeararmies{ya
Naumann, Rentfrow, & Gosling, 2008). In addition, they generally tend to believe that they are
unique and special in compaoisto others (Leung@013.

Twenge links narcissism in the U.S. with the consumerist society, which isbitiame
high. In an individualistic culture, there exists a great amount of econaraaboim, but with
that is a great deal of pressure to remain hypdgpendent. The focus on the self can actually
increase levels of anxiety, leading to loneliness and isolation. Witheksyse to remain as
independent as possible, there is little energy left to focus on anyone else ehtares thigh
expectations from childhood to be “anything you want” and “have everything you want.” This is
actually a difficult obstacleand can create anxiety to live up to. Facebook becomes a means of
security in an increasingly isolated world. A vicious cycle develops as indisicesdrt to
narcissism to relieve these pressures, which create insecurity in turn. Inrenemironmat,
this is magnified (2003

Research from Bergman, Fearrington, Davenport, and Bergman (2011) suppalea the
that narcissism can be identified by comparing Facebook friends to amount peopé the us

actually knows in real life. Based off of thisethuthors speculate that this act of-setfulation



is reason to suspect that social networking sites (SNS) will increase narcigsesnfurther
elaborate that as the spifomoting nature of the narcissist is represented in Facebook culture,
these platforms will essentially activate and encourage narcissism amongsisetis011).

In other words, SNS cause narcissistic behavior to @atdnd become hip.

It is to be emphasized that narcissism is a type of personality that individaa|sossess
to a varying degree. Other traits associated with narcissism are a strong foaiself) thelings
of entitlement, as well as a general disregard for others. This contribukesrtarcissist's
inability to maintain deep relationships. Narcissistic tendencies with oftsult in a low interest
in forming and maintaining close, interpersonal relationships. Mostareddips that the
narcissist engages in are to fuel his or her narcissistic tendencies by reinpasiing: views of
the self via thether person in the relationship (Campbell & Foster, 2007). His or her main
motivation in the relationship is whatever will be of benefit to them personakgdorg how
their actions may harm or benefit others. A seemingly meaningful relaomstyi &ist for a
period of time, long enough for the narcissist to exploit the relationship and hdsvieshéfits
(Campbell & Foster, 2007). As narcissists alienate others due to a lack ohertipetlhus,
1998), they will often do so with a view of supeitip to their relationship partner. This is a
display of low commitment levels (Campbell & Foster, 2002), and a continuahdeamew
partners, especially “trophy” partners, resulting in a temporary elevation ime&@aenpbell,
Foster, & Finkel, 2002).

Social networking exemplifies a relatively new phenomena for individuals to display
exaggerate, and disclose their personality traits like never beforgefBetted personality traits
tend to be good predictors of how users will utilize SNS, wharehpresented via personal

profiles (Correa, Hinsley, & de uniga, 2010). As we can plainly see, the persdnaatitf



narcissism fits nicely with the services offered by SNS, especially thféaggbook: 1) Being
able to build either a public, or semiblic profile. 2) Selectively connecting with other users in
which some sort of a connection is shared. 3) Observing and keeping track of thosé ithevhic
user is connected to, ahkiewise the other way around (boyd & Ellison, 2007). In order to
maintain narcissistic tendencies, individuals must seek out methods to regubavly all
themselves to feel important, special, and successful (Bergman2éu4).,

Facebook is the ideal outlet for the narcissist to obtain this quick fix.elfieegulation
of traits, abilities, beliefs, strategies, behavior, and emotions of the narcissisosgally
predict and reinforce each other (Campbell & Foster, 2007). Foundational of this pgrsonal
maintenance is a complex combination of relationship management and identity camstructi
(Ong, Ang, Ho, Lim, Gog, & Le€01]). Again, Facebook is a very useful tool in successfully
achieving this maintenance through full control of gefsentation.

Facebook provides the narcissist with an ideal venue because of a full contrfl of sel
presentation. Narcissists thrive on superficial relationships since their abilppkéep a
meaningful relationship means that they must forgo their narcissistiomt@aseFor this reason,
Facebook allows the narcissist to build adangtwork of shallow “friendships,” of which he or
she is not obligated to maintain (Ong et al., 2010). These are known as “wealotiegctons
to others that give the narcissist evaluative input, but are lacking in emolmseiess
(Granovetter, 1982 Narcissists are motivated to have as many “friends” as possible, and
generally have more friends on Facebook thanmarissists (Bergman, Fearrington, Davenport
& Bergman, 2011Buffardi & Campbell 2008).

Users' levels of extroversion has eapedly shown to be the most prominent and

important trait in determining the usage of SNS (Correa et al., 2010). Narassistiten



associated with displaying the personality trait of extroversion, but thssraidenake the two
traits mutually exclusie (Vazire et al.2008.

Measuring levels of narcissism is accomplished by using a model known as the
Narcissistic Personality Inventory (NPI). This 2B3m inventory has been refined to include
three specific categories: Leadership/Authority, Grandibgdebitionism, and
Entitlement/Exploitativeness. Leadership/Authority is a narcissistic qualigllysassociated
with positive tendencies (Ackerman, Witt, Donnellan, Trzesniewski, Robins,s&y2011) so
we will only look at Grandiose Exhibitionism @tEntitlement/Exploitativeness as they relate to
Facebook use.

Grandiose Exhibitionism (GE) includes salfsorption, vanity, superiority, and
exhibitionism. Individuals with high levels of GE experience optimal satisfacti@mwhey are
the center oéttention. They will often say things for the purpose of shocking and may
inappropriately self-disclose for the sake of not being ignored. Any attention is ¢geatbat for
the narcissist high in GE (Ackerman et al., 2011). As these individuals wisintaglarge an
audience as possible, they will likely have an unrealistically high friend canoe ®eir main
draw to Facebook is a broad audience and not socially interacting with existing, frireydaill
be prone to accepting friend requests from people they do not know. Attention is sought by those
displaying GE by frequently updating statuses, posting pictures, and changing profilespicture
(Carpenter, 2014).

Narcissists with high level of Entitlement/Exploitativeness (EE) are not ddotsettle
with mere attention seeking. Those possessing EE have a need to sense of entitledmdspect,
are willing to manipulate others as a means for themselves. They are also ilaekmgathy

towards the needs of others. These individuals tend to be anti-social, and expésuppairt



and respect from others without reciprocating. (Ackerman et al., 2011). The maim ttegts
someone exhibiting EE would pay attention to the statuses of those in their network would be
determine what is being said abthtm to the level that their sense of sedirth feels they

deserve (Carpenter, 2013). Those who are high in EE have a tendency to become adgressive i
they feel disrespected (Bushman & Baumeister, 1998; Twenge & Campbell, 2003). On
Facebook, this is seen when individuals high in EE become angry when they feel others do not
pay ample attention to their status updates (Carp@ft&s).

Media attention has linked sgifesentation on social media with narcissism, which is a
dispositional trait. A recdrcrosstemporal metanalysis found that narcissism levels in
American college students have risen over the previous two decades. This rgal imedia
and it's accessibility/opportunity for sgdfomotion greatly contributes to the ability for
narcissists to promote themselves, although the steady increase of narcissistadsmaen
adolescents had existed prior to the mass adoption of social medlia asdociated technology
(Twenge, Konrath, Foster, Campbell, & Bushman, 2008

Distinguishing narcissism on Facebook from general exhibitionists, the éatter o be
more attracted to the platform as a means to merely show affection, vent negatigs feeld
gain recognition. In contract, narcissists will proclaim their views of supigriirmay be easy
to confuse narcissism with a need for recognition, but the narcissist on Facebook is driven m
by a need for cognition. Recognition is insignificant to the narcissist as thagairnew
themselves as inherently unique and special. Rather, as individuals wittaaosedfd
disposition for leadership, their recognition is generated by the self fromgieelf superiority

to others (Dewall, Maner, Deckman, & Rouby, 2011).



Related to selesteem, narcissistic techniques can be usefuhése with low self-
esteem on Facebook, although they may not be true narcissists, although mistaken as such. Thes
individuals may possess a desired self that they have not been able to achieve iméheadili
for one reason or another, and can “gate” their undesirable features on Facebook. SNS,
especially Facebook, provides an ideal place for these types of users to compensate for th
guality that they might be lacking in a fateface environment (Zhao, Grasmuck, & Martin,
2008). This is exempligd most potently with users’ profile pictures, where the highest amount
of selfenhancement is present to cover up/hide undesirable features and physical flaws
(Mehdizadeh, 2010
Hyperpersonal Model

The Hyperpersonal Model is a concept that suggests that through computer mediated
communication (CMC), users are allowed a heighteneepbsedientation and interaction amongst
a supposed similarity of users. Through these means, greater levels of intetvaegrbusers are
obtained than would be through falweface communication. Through CMC, messages are vastly
easier to manipulate, and information may be self-censored to protect anaimtha@tdesired
image of the user. Delivery of cues between users is also manipulated to achielar gsahof
imagecrafting. The Internet has afforded the Facebook user with the tools to iNadieself-
present,” emphasizing certain details. (Walther, 1996). The Hyperpersonaltidedbiectly
into the indulgence of narcissistic tendencies online, and is argia@bhyain method for
narcissists to craft their manipulated image.

University students comprise a bulk of Facebook users, 90% of whom have a Facebook
account (Cheung, Chiu, & Lee, 2010; Kirkorian, Pempek, Murphy, Schmidt, & Anderson, 2009).

Psychologicaldctors largely associated with narcissistic Facebook use includes more time spent

10



interacting socially online, as well as posting a more than average amount obitdarabout
the self while also checking their accounts more frequently. Narcissisticareemore prone to
express themselves by posting photos and joining groups than they are by disclosing information
in the “About Me” function of Facebook. Making more positive representations of the self
through photos (show) as opposed to text in the “Abceit fdlature (tell) represents an
acknowledgment from the user that they are attempting to conceal undesiraiskagtigrc
tendencies (Zhao, Grasmuck, & Martin, 2008). It has also been revealed from a stlthgef c
students test by the NPI-40 that those who rated higher on the scale werdehpte present
themselves in a seihhancing manner via external feature (physical attractiveness) than internal
features (intelligence) (Collins & Stuk&)08.
Impression management

By constructing d&acebook profile, users are engaging in impression management
(Walther, Van Der Heide, Hamel, & Shulman, 2009) in which the user actively workesate c
maintain, and modify an image that reflects the idea self (Gonzales &€Elgr2008). An online
self is created to fulfill a sense of presence as well as to maintain connections &rish oth
(Lampe, Ellison, & Steinfield, 2007). This environment also allows users to dqioesical
perfections, and construct an idealized version of the self (Rafaelin Ralkaalman,2005).

Warranting theory provides a good model in viewing impression management through
social networks. A warrant is online information that creates a percenkeldiween the online
and offline self, or any personal information shared online that can be used to judge what
person is like (Walther & Parks, 2002). While users may attempt to enhanogrdfteid image,

friends of the user can keep the user in check. Friends of users have been surveyed to see how

11



closely profiles hold up @ifne characteristics. These friends generally report slight
enhancements in the Facebook profile versus offline identities (Vazire &nGdz004).

There are three main components of warranting theory: warrant credibédifyetbeived
value of a wamnt, and warrant diagnosity. 1) Warrant credibility is affected by the pedceive
norms of a particular community. This is not limited to the online world. Camtres that exist
in social networking establish a communal common ground with establishedarmtmsactices
(Ellison, Hancock, & Toma, 2012). These community members can recognize when cesain ¢
link to the offline self than others. 2) The perceived value of a warranthsstysthers rely upon
certain cues to to judge user personality (Waltti@n Der Heide, Kim, Westerman, & Tong,
2008). On Facebook, this includes status updates, wall posts, and descriptions of personal
interest. 3) Warrant diagnosticity is the predictive value of a warrant. Theates how closely
a warrant is related @ user’s offline persona.

The Web, and especially social media, is a relatively new phenomenon. There are
comparisons to be made of online versus offline interaction. tedfeee interaction occurs in
reattime, and includes behavior that is often not thought out extensively, but is spastane
Online, users can spend hours purposefully constructing a particular impression, badied on s
presentational behavior (Toma, Hancock, & Ellison, 2008). Maintaining publicity of one’s
identity, possibly due to théelihood of future interactionss an important factor in impression
management. Knowing that one’s online persona will seep into the offline persona willtenot
individuals to manage their impressions more carefully (Leary, 1996). Redess showithat
individuals are concerned with the company they keep in formation of impressions. dhevel
level of perceived attractiveness of one’s Facebook friends is related to the @nofer’s

physical and social attractiveness. This research also shatithé more Facebook friends a
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user has, the more attractive they are perceived to be. This research conclual@aittailar
Facebook identity is socially desirable, yet difficult to obtain offline (k¢alt2008).

Goals are a major motivator in hambehavior. Human action tends to be gbedeted
while human cognition is shaped by goal-directed behavior (Berger, 2002). There ame certa
goals that may be seen in Facebook behavior. One of these is an interaction goal, which focuses
on a desire to gain attention, emotional support, and social comparison (Dillard, 1990

In dealing with social appropriateness, we can see how Facebook users attempeto adhe
to norms to maintain a status. These high self-monitors are conscious of enatdat and think
of them, and are adept at keeping their identities in flux in order to adagiabstuations
(Daly, 2002). This sensitivity to social awareness allows high self-monit@tzange their
perceived image to suit their impression goals (Snyder, 1987).

Machiavellianism is a character trait often encountered on Facebook. This is wwpén pe
manipulate and fabricate their persona in order to maintain a certain imprefsiemselves
(Christie & Geis, 1970; Leary, 1996). Those displaying high levalshmvellianism also display
high levels of selBrientation and assimilation.

The need for selpresentation has been defined as one factor in motivating Facebook
users of continued utilization of the SNS. Self-presentation on Facebook is a needhofocenti
impression management. With this idea of impression management in mind, thastiarossr
will refine an idealized representation of the self, as opposed to promotinguaataatepiction
through his or her profile (Nadkarni & Hofmann, 2013&lfpresentation was tested on
undergraduates at a Midwestern university in which the intended image conveyed by subjects
and its relation to socially inappropriate material posted (i.e. informationdewadi sexually

appealing, wild, and/or offensive by nature) were compared. Based on the study, it was found
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that those posting inappropriate material were doing so to present an image imangedgs
their peers (Peluchette & Ka#010.

Profile pictures are generated by the owner of a Faceboolepeoid are of significance
because they represent the most widely seen depiction of that individual, thog m#le most
important means of setepresentation. These flattering images are shown when a search is done
of the user, and alongside any comment or wall posting made by the user (Buffardi &Campbel
2008; Siibak, 2009; Strano, 2008). Being that this is the case, most profile photos depg it the us
in an optimal way, and often conceal physical flaws (Walther, 2007). Photos can be taken in a
preferable light, filtered, certain body parts may be hidden from view, or aifigtfgroto can be
self-taken with the intention of presenting it as the profile picture (affecebndubbed the
“selfie”).

By measuring narcissism as a predidtorprofile picture selection, gender differences
have been taken into consideration in a variety of studies. Women are most oftenexbnce
about attractive looks, whereas men wish to be portrayed as active and fun loving (Strano, 2008)

The frequency of a user to change the profile picture and cover photo can be related to
the impermanent and predetermined image that the narcissist wishes to cdreréyiriior of
the machine” is a concept which states that users long to see themselves as théhiele htitye
constructed (Turkle]l995). They want to be seen by others as their Facebook selves, resulting in
the progressive confirmation of the idealized self (Zdanow, 2013).

Photos are not the ideal medium for one to display levels of power or intediggmcthe
narcissist will carefully select images which will highlight their attractivenessompeality, and
connections to others. Since the narcissist has an inflated view of the self, it makelsaddrese t

or she will display overtly flatteringhotos as a means to obtain admiration (Kapidzic, 2013).
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The same can be said of their representations of personalities through images, siawasgist
also hold the view that they are unique and more interesting than others (Paulhus, 1998

Interestingly, a content analysis of Facebook profiles in revealed that the imaged craft
for the Facebook persona are done so while keeping in mind what is socially desiraisle. Use
aspire to attain these identities in the offline world, but in most casedail@eto do so for a
variety of reasons (Zhao, Grasmuck, & Martin, 2008
Affinity S eeking

Affinity seeking on deals with an individual’s need to be accepted and included.
Regardless of the level of awareness present in online identity constructiaty, affeking
remains ever present on Facebook to one degree or another (Leary, 1996). There isran inhe
need in people to be liked and accepted, so they will various affinity seekingissatdl be
used to achieve this (Rubin, Rubin, & Martin, 1R9%3elfpresentation tactics as well as
impression management are examples of this, in an effort to make a desired impreasion on
audience.
Social Identity and Online Groups

The social identity framework supports the idea that group identificatiaryseffective
at influencing the sel€oncept, attitudes, and behaviors of individuals. The group is relied upon
by the individual to complement and reinforce their own identities (Brown, 2000). Gategor
oneself into a specific group helps the indiabito describe themselves and their crafted identity
depending on their group memberships, whether that be an in-groupgroopt-When in
group or outgroup membership is firm, individuals will resort to satreotyping in favor of the
in-group sociatategory. Individuals will generally focus on similarities to thgroup and

difference for the out-group (Turner, 1991). What is often observed through a Facebook group
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discussion are individuals who work to sustain a group identity. This is done by resorting to
language strategies in order to shield the group from criticism and strengteayplesent in
group biases (Mullen, Brown, & Smith, 1992). In the context of Facebook, if there is a dominant
idea being presented on Facebook, and a dissenting voice speaks out against the in-group, that
individual will be swarmed with defense of the dominant idea. A common stratqrgyaa to
accomplish this is to use polarizing language in order to distinguish betweergtioinand
out-group. In order to keep up with group affiliation, individuals of a group will distance
themselves from the out-group, and assume a stereotypical identity of the in-group, again, oft
seen through the use of polarization (Morin & Flynn, 2014
Operationalization of Key Concefs

In a study conducted by Mehdizadeh, by administering the NPI-16 to college
undergraduate Facebook users, the author correlated a relationship between Isigt level
narcissism with low levels of sedfsteem. When observing the “about me” section, “notes”
section, and “status updates” amongst these undergraduates, he reported that émdse stud
exhibiting this correlation were likely to spend at least an hour a day on Facebook., Fueteer
individuals were prone to posting self-promoting images @igelves that were digitally
enhanced by the software program, Photoshop {2010

Ong et al., in observance of the relationship between narcissism and extroversion by
adolescents between the ages of 12 and 18, found that after first accounting forgatrove
narcissism was the factor in how sgénerated content was presented.-§eiferated content
includes profile pictures, status updatéisend” count, and photo count (2011

There has been no significant correlation between levels eéstelém and narcissism in

the context of amount of time spent and number of friends on Facebook. Impression
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management, however, is a concept that the two personality traits do have in c&athon.
work to display information in order to influence others' opinions of oneself (Goffman,. 1959)
This is accomplished on Facebook by having certain friends, “checking in,” displaytaim cer
photos, and removing/adding tags to photos (Skues, Williams & Wise).2012
How Claims have Withstood Esting

Determining what ame first: the chicken (narcissism) or the egg (Facebook) and
Facebook’s influence on narcissism might be explained by considering McKinneg 20ap’
study. They conclude that Facebook seems to be an outlet for adolescents to be openrabout thei
day-to-day lives rather than to exhibit narcissism. On the other hand, they viear Bsitt more
desirable platform for the narcissist to utilize. From this, they surmise that leghnoes not
generate narcissism, but rather, those with narcissistic tendencies sdwlobotpcto practice
narcissism.
Key Criticisms

McKinney, Kelly, & Duran (2012) are critical of the claims that narcissismsagh a
dominant role in SNS. The authors argue that the basis for these claims areitaekapgrical
evidence, and that it needs to be taken into consideration that sites such as Faukbadtken
are communication tools first and foremost. According to the authors, Faceboolngsererely
using the platform for its intended use, not to be confused with narcissism. They tlispute
findings of Buffardi & Campbell’'s 2008 study which used the NPI, relating higher numbers on
the scale to number of Facebook interactions. It was revealed that ttstee exi relation
between quantity of information pesl regarding the self and that profile owner’s level of
narcissism. Rather, narcissism was positively related tgpemtfioting posts as well as profile

photo attractiveness. Mckinney et al. were also skeptical of the results found hylBffa
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Campbell claiming that since the study author performed the ratings of self-prgmmanttent,
there exists a potential bias affecting the study’s results.
Empirical Basis for Criticisms

Conducting their own study, Mckinney, Kelly, & Duran (201@)nd that nanssism is
not related to a user's frequency of posting about oneself, but rather the amountepiostdtir
Facebook friends as well as s&ltused status updates and photos. They conclude that excessive
posting about oneself is not a narcissistic tengdout an attitude of enthusiasm to share
information with a broad array of friends.

According to &2011study by Hampton, Goulet, Rainie, & Purcell, the majority of
activity by users on Facebook consists of commenting on friends’ posts, updates and photos.
This outnumbers the amount of status updates about oneself, supporting the idea of Facebook as

a tool for intimacy ratér than selcenteredness

Identification of Gaps/“Holes” in Explanatory Power

In literature attempting texplain the psychological effects of narcissism on Facebook,
studies will only test one or two psychological variables at a time, as opposed to observing
simultaneous effects of variable in interaction with each other (i.e.,fdat ef narcissism in the

presence of psychopathy) (Skues, Williams & Wise, 2012).

Communication Behavior/Effects/Fhenamena Left Unexplained
According to Leung's 2013 study, generational differences in content generation in social
media by measuring narcissism, causality of thhesdencies are yet to be concluded. Leung also

maintains that cultural backgrounds may be an important factor in determining valesgfr
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narcissism, and that future studies ought to consider empirical studies froersatgiof

languagesethnicities, and cultures

Parts that Need More Development

Studies examining the correlation between extroversion and narcissism amadngokace
users are minimal in the context of SNS. Narcissists are often extrowgrgtimverts do not
necessarily have to marcissists. This may explain the lack of research done in this area, as
extroverts are not necessarily as concerned witkpse#fentation as narcissists tend to be (Ong et
al., 2010.

Garcia &Sikstrom reveal in their 2013 study of Facebook that natijative studies of
status updates had been performed to date. Their study instead focused on the semantic
representation of status updates represents personality traits. It mighfudeausonduct a

guantitative study which observes how people present themselves on Facebook.

RQ1: Is there a relationship between time spent on extracurricular activities andytrentre of
selfexpressive Facebook posts?

RQ2: Is there a relationship between time spent maintaining one’s social life amagdcial
media, and the frequency of Facebook use?

RQ3: How will demographic information such as gender, ethnicity, age, and occupation have an
effecton Facebook use?

RQ4: Will individuals scoring high in extroversion disclose higher levels ofgatierated
content on Facebook (status updates, photos)?

RQ5: Will individuals scoring high in neuroticism post status updates more often?
RQG6: Will individuals scoring high in narcissism also score high in extroversion?

Hypothesis 1:Participants who score highen the NP140 will also be more likely to disclose
information, customize, and self-express on Facebook.
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CHAPTER 3: METHOD

Research Design Summary

To examine the research questions and hypothesis, a sample of college students via a
two-partsurvey was conducted in which participants were asked to assess their various
personality traits as well as their Facebook habits. The independent varial@agpresented
by gender, levels of narcissism via the Narcissism Personality Inventory, diiiitfieve”
personality test. The dependent variables represented were Facebook user habits.

Data was collected following approval of the study by Colorado State University’s
Institutional Review Board following federal guidelines for conducting humanasbgsearch.
Participants

The population for the survey consisted of Colorado State University college
undergraduate students enrolled in JTC 300: Professional and Technical Comonsmié&atch
section contains approximately 100 students. By drawing from this group of participants, a
thorough and representative sample of the college population will be exaAliegu
students must complete an advanced writing course, JTC 300 being among the Thigices.
way, conclusions drawn were representative feomariety of backgrounds and interests,
providing a reasonably representative cresstion of undergraduate college students at
Colorado State University.

Although this conveniare sample of students provided insights into the Facebook habits
amongcollege students, there were some litiotas. The survey’s findings carot to be
generalizable to the public at large. The survey does not take into account indivigsale of

the average undergraduate age group, those with no college experience, or graduége Istude
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addition, because this study was exclusive to Colorado State University, its fincengst
necessarily applicable to other universities or geographic locations.
Recruiting

Recruiting for this study took place immediately upon the proposal defense, and IRB
approval. Participants could not be those who attended the researcher’s owinngmtiods, as
this presented a conflict of interest. In coordinating with two JTC 300 lecture spdethe
researcher attended lecture perioddMarch 25 and March 30, 2015 to recruit participants.
Upon approval from these JTC 300 lecture professors, students willing to pariicifrasestudy
received ten extra credit points for their participation. All students preseénéalay of the stly
were eligible to receive the extra credit. Those who chose not to complete theroasstiwere
given an alternative task for the extnaedit points. The assignment was a two part questionnaire,
measuring the effects of personality traits on Facebook habits. Confidentialigravasd to
participants, in which all surveys were tagged with numbers corresponding to Sudgesént
forms.
Instrumentation: Questionnaire Overview

For this study, a two part survey was administered, via a ten-pageoquest, to
collect information. The first part collected general demographic infoomatich as gender,
age, ethnicity, and college major. The first part of the survey contained the 4dmuest
Narcissistic Personality Inventory, as well as theg@Bstion “Big Five” personality test,
measuring extroversion, neuroticism, agreeableness, conscientiousness, and apenness t
experience. Also addressed in part one of the survey were moderating variables such as

extracurricular activities, and social life.
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The second part of the survey examined Facebook user habits such as frequency of
Facebook use, sharing/responding, reasons for use, levels of self-expression, esifrdisghd
customization.

Gender identification was answered as either male/female. Ethnicity offered user$ a set
options, or a “write in” under “other.” Age was gt on a 7point Likert scale. All other
guestions on each part of the survey will consist of options on a yjetscale. The exception
is the Narcissistic PersonalitgMentory, which asks participants to choose between the two most
relevant responses.

Data Collection

Student participants were utilized for a survey in whiatadvas collected in two
separate, onbour sessions separate from normally scheduled classTivodecture halls were
scheduled on separate days, allowing flexibility for students to choose a conviemgeithe
test administrator gave a statement outlining the purpose of the study:

You are here today to participate in a study on Facebook user habits. After | hand out the

guestionnaire and ask you to begin, please read and follow the instructions on the

guestionnaire. Be sure to read and sign the front page regarding informed consent before
you begin. Please complete the questionnaire at your own pace. When finished, turn the
guestionnaire over and wait for collection. Once completed, do not open the
guestionnaire to change any answers.

Following the briefing statement, questionnaires were distributed. Eadtipzart
received a questionnaire frdime top of the stack. To ensure willingness to participate, and in
order to assign extra credit, students completed gpage-consent form, which was attached to

the front of the questionnaire. To assure anonymity and confidentiality, each student bimught
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or her completed questionnaire to the front of the classroom. Students were askexhte tepa
informed consent form from the questionnaire. The students later will then patatmeed
consent form in one box and the questionnaire in anotheMbexquestionnaires were stored in
a locked cabinet separately to assure anonymity of the results.

Upon completion of the questionnaire, subjects received a debriefing. Students were
asked not to discuss expearee for at least 48 hours.
Demographic Information

The first part of the survey began by asking participants demographic information, which
were the independent variables in the study. This was in the context of “prg-syuestions.
These include: gender, ethnicity, age, occupation, ameeolParticipants selected either male
or female for “what gender do you identify as?” For ethnicity, the major ethnic groups we
listed, and the participants selected one, or filled in the black for “othge.ivas presented on a
7-item Likertscale. College major was a writeresponse.
Part-One of Survey
Personality Traits

All data being analyzed in part-one of the survey represented independent variables
Narcissism was be measured by utilizing the Narcissistic Personality Invemthif]-40,
developed by Westmoreland (2009). Prior to taking thaetf-test, instructions were given to
choose the most relevant response from theitevos presented “that best matches you (even if
it's not a perfect fit)”

Personality traits were measured by utilizing the “Big Five” Personality ilegth uses
the BigFive Factor Markers from the International Personality Item Pool, developed by

Goldberg (1992). This test consists of 25 statements. Each statement was ratedracihoe
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participant agrees thdtdt statement on a five point scale: (1) disagree, (2) slightly disagree, (3)
neutral, (4) slightly agree, and (5) agree.
Extracurricular Activities/Social Life

Finally, part one of the test included three moderating variables. Willingnesslimsd
gawe participants a multiple choice response on levels of willingness to disclose personal
information. Time spent on extracurricular activities was measured -qguog8Likert scale.
Time spent maintaining one’s social life outside of social media was redasu a 8-point
Likert scale.
Part-Two of Survey
Facebook User Habits

Part two of the test examined Facebook user habits as the dependent variabl®asAll i
were measured on apdint Likert scale, and assessed frequency of use as well, levels of
disclosure, and customization. Frequency of Facebook use was measured by asking participants
how many hours a day, on average, they spend on Facebook. Frequency of sharing on Facebook
was assessed by asking “On average, how many times a day do you share an item on Facebook
(article, photo, video, etc.)?” Frequency of responding on Facebook was assessed by asking
participants “On average, how many times a day do you respond to others’ Facebook lsyatuse
using the “comment” feature?” The response portion askewt tequency of “liking” others’
statuses.

The variable of “reason for Facebook use” was measured by asking participants their
motivation for utilizing Facebook. Participants rated their levels of importainte the
following items:Announcing notable events/activities in my life, sharing photos, engaging in

social discourse (debate, discussion, argument), browsing satirical grtiotes/memes,
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seeking news stories, keeping in touch with family/friends. Each of these iesmaeasured by
utilizing a 74point Likert scale on levels of importance: 1) not important at all 2) not all that
important 3) somewhat important 4) neutral 5) somewhat important 6) important 7) very
important.

Levels of seHexpression were assessed by asking participants “Ongaydrawv many
times a day do you post a status update about your daily life?” This was measured on a 7-point
Likert scale of hours in the day. Seltpression was also assessed by asking “On average, how
many times a week do you post photos of yourself?”

Levels of selfdisclosure was assessed by asking “How much information about yourself
do you choose to share on Facebook?” and then giving a list of items to rate regarding self-
disclosure on Facebook. These included: “Significant events (birthdays, newojad, etc),”
“Whenever | feel that my Facebook friends might find something about me interestirtg (wha
ate, what | wore, what music | listen to, what is currently on my mind),” and “Ispetsts
updates so that my Facebook friends know most of thertlerwents in my life.” Each of these
items was rated on apbint Likert scale ranging from “never” to “more than once a day.”

The final variable to be measured was levels of customization of a Facebook phefile.
base question was “How much have you customized your Facebook profile?” giving a list of
items to rate on customization of a Facebook profile. The items included: “Caorftagmail
address/phone number),” “Work/education,” “Places you've lived,” “Favorite musavrite
movies,” “Favorite TV shows,” “Favorite books,” “The “About you” section,” and
“Family/Relationships.” Each item was rated onpoit Likert scale ranging from “Not at all”

to “I update immediately after some life change.”
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Pretesting

Pilot testing was necessary in assessing the level of effectiveness, comprehension, and
timeliness of the survey, and was conducted on March 27, 2015. To ensure that indivituals wit
similar level of education and background were evaluating the survey, students from the
researcher’s own réation sections of JTC 300 were utilized. This did not present a conflict of
interest since these results were not included in the research. Ten pointa ofexkt was
awarded to these students, and an alternative assignment was given as an dptise feho
opted out of the pilot test. A short opage questionnaire was provided to pilot test participants
to offer feedback regarding their experience with the test.
Statistical Analysis

Data was compiled and analyzed using the SPSS softwaretddata entry, the
guestionnaires were numbered. Data was then compiled, edited, and analyzed usi8&the SP
software. Scale measures that were reversed in the survey were recoded so all scales ran
consistently negative (1) to positive (7). Data was analyzed by first runeimggincies and
descriptive statistics showing means and standard deviations. Indices wereforestald
measures of concepts by combining the scores and computing a mean for each index, after
Cronbach’sy was computed for eachdax to ensure reliability. Hypotheses were tested and
research questions were explored primarily using Pearson’s r correlatahgsis of variance
(ANOVA) tests were run to investigate the effects of certain demographic varialitey o
concepts in thetudy. Correlations were considered statistically significant at the .01 leve

To determine the reliability of the scales within the questionnaire, a Croslbaghs
used for each of the scales. For this study, bivariate correlations and muéieadgsis was

used. Correlations were used to study the relationships between interval data.
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CHAPTER 4: RESULTS

Profile of Participants

A total of 125 undergraduates from Colorado State University enrolled in JTC 300
participated in the study. 54 (43.2%) participants were male and 71 (56.8%) wale. fém
(77.6%) participants reported as being white. 116 (92.8%) of participantsectperhg between
18 and 22¢earsold.
Measures

After all data was entered in SPSS and checked for errors, certain scales werd reverse
coded so that all scales would utilize the same low to high agreement, where ong thguale
strongest positive responseddfive equaled the strongest negative response. Thisr5s-
version of the Big Five Personality Inventory (BE) is unique in that positive responses are
ordered lower on the Likert Scale, and negative responses are ordered highemffdeeitem
1is “quite often”, and item 5 is “almost never”). Reverse coding was necessary for etgt of t
25 items in the set of questions concerning personafigr recoding, a factor analysis was
conducted in SPSS.
Independent Variables

Upon completion of redibility tests concerning independent variables, seven factors
emerged. These factors were used as scale items only if Cronba@ssqual to or greater than
.70. If reliability was low in factors, the individual items comprising the factoe weeasureth
correlations rather than the scale as a whole.

The first factor reflected participants' ideas regarding the personalityftbaing a

loner, and was thus named “Loner.” The five items in this factor were “I enjoy explogiw
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places,” “I pridemyself on being different,” “I have a broad range of interests and hobbies,” “I
am good at thinking 'outside the box',” and “I go out of the way to better myself.” The combined
five-item Loner index revealed a mean of 2.8D € 0.58).

To determine if tese items were consistent indicators of participants' dispositions for
being a loner, they were tested for reliability and resulted in a Cronlaahg3.

The second factor reflected participants' ideas regarding the persta#livy
extroversion, and was thus named “Extroversion.” The four items in this factof'Mikesto
attend gatherings where | can meet new people,” “When | meet someone new, ittdbesnd
long to tell him/her a lot about myself,” “I am a private person,” and “Interaetith other
people is...” The combined four-item Extroversion index revealed a mean ofS2.600(74).To
determine if these items were consistent indicators of participants' ideas oéesitroythey
were tested for reliability and resulted in eo@bach'sy of 0.73.

The third factor reflected participants' ideas regarding the personaiitgftbeing
unorganized, and was thus named “Unorganized.” The three items in this factoDweng “
tough times, | am more prone to unhealthy behaviors (abusing drugs or alcohol, eating unhealthy
foods, getting less sleep),” “I procrastinate on matters relevant to work,” andesily
distracted.” For the factors to be found to be reliable, muliipte-indices were constructed.
The items comprising thigctor were not found reliable with a Cronbaehtsf 0.6, and were
therefore used as single items during analysis.

The fourth factor reflected participants' ideas regarding the persanaiitgf
neuroticism, and was thus named “Neuroticism.” The it@ms in this factor were “I present
myself in ways that are very different from who | really am,” “I break promisesgséd

important things/documents,” and “| am able to motivate myself to complete s das
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necessary tasks.” For the factors tdduend to be reliable, multipl#gem indices were
constructed. The items comprising this factor were not found reliable withrdo&zh's: of
0.59 and were therefore used as single items during analysis.

The fifth factor reflected participants' idaagarding the personality trait of selbntrol,
and was thus named “Sealbntrol.” The three items in this factor were “| feel like I'm on an
emotional roller coaster,” “I can calm myself down when under stress,” and “Wjstrahgry |
have  selfontrol.” For the factors to be found to be reliable, multipdéen indices were
constructed. The items comprising this factor were not found reliable withrd&xh's: of
0.52 and were therefore used as single items during analysis.

The sixth factoreflected participants' ideas regarding the personality trait of validation,
and was thus named “Validation.” The two items in this factor were “I need sontetafiente
that | have done a good job in order to feel good about my work,” and “If you were seated on a
crowded bus and noticed an elderly person standing, would you give up your place?” For the
factors to be found to be reliable, multiglem indices were constructed. The items comprising
this factor were not found reliable with a Cronbaahis 0.39 and were therefore used as single
items during analysis.

The seventh factor reflected participants' ideas regarding the pesstnadtliof trust, and
was thus named “Trust.” The two items in this factor were “It's my way or thevhig” and
“Most people are trustworthy.” For the factors to be found to be reliable phedtém indices
were constructed. The items comprising this factor were not found relighle Wronbach's
of 0.39, and were therefore used as single items during analysi

The eight factor determined levels of narcissism within participants, amthwsnamed

“Narcissism.” The 40 items making up this additindex consisted of binary questions in which
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participants would choose thetterof the two responses. The nominal dichotomous items were
coded 0 and 1, adding up thedhswers to obtain the narcissism score, with higher scores
signifying more narcissism.

Moderating Variables

Willingness to Disclose

To gauge how willing participants were to disclose personal information about
themselvesiespondents were asked to rate their willingness usirgant Likerttype scale (1
= Not at all, 7 = Very). The statement included: How willing are you to discloseratrs
information about yorself?
Extracurricular ACtivities

To gauge how often participants engaged in extracurricular activities awaydecah s
media, participants were asked to rate their time spent ushppmi/Likerttype scale (1 =Q
hours, 7 = more than 20 hours). Btatement includedHow many hours a week do you spend
on extracurricular activities away from social media (athletics, artaompus
clubs/organizations, church, etc.)?
Social Life

To gauge how often participants engaged in activities concerning kieceabay from
social media, participants were asked to rate their time spent usipgiat Likerttype scale (1
= 0-1 hours, 7 = more than 20 hours). The statement included: How many hours a week do you
spend maintaining your social life away from sbenedia (time with friends, significant other,

family)?
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Dependent Variables

Upon completion of reliability tests concerning dependent variables, eightsfactor
representing Facebook activities and disclosure emerged. These factors were usede@sscale
only if Cronbach'st was equal to or greater than 0.70. If reliability was low in factors, the
individual items comprising the factor were measured in correlations raéimethi scale as a
whole.

The first factor reflected participants' ideas of what constitutes disclosure of
entertainment preferences, and was thus named “Entertainment.” The four iteis$aattin
were “Music,” “Movies,” “TV,” and “Books.” The combined fodtrem Entertainment index
revealed a mean of 1.8496 (SD = 1.15). To deteniithese items were consistent indicators of
participants' preferences in entertainment, they were tested for reliabilitysattedan a
Cronbach's: of .88.

The second factor reflected participants' ideas of what constitutes egff@cebook
content, and was thus named “Exploring.” The four items in this factor were “Photos,
“Browsing,” “News,” and “Family.” The combined four-item Exploring index revealedean
of 4.0860 (SD = 1.50)o determine if these items were consistent indicators of participants'
ideas of exploring Facebook content, they were tested for reliability and resudt&onbach's
a of .80.

The third factor reflected participants' tendencies to post news about themselwesand
thus named “News About Self” The fouers in this factor wer&A nnouncing notable
events/activities in my lif¢ “What my Facebook friends might find interesting,” “Current events

in my life,” and “Family/Relationships.” For the factors to be found to be reliabldiptedtem
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indices were castructed. The items comprising this factor were not found reliable with a
Cronbach's: of .67, and were therefore used as single items during analysis.

The fourth factor reflected participants' permanent profile informatidnaas thus
named “PermaneniThe three items in this factor were “Contact information,” “Workplace,” and
“Places you've lived.” For the factors to be found to be reliable, muitgteindices were
constructed. The items comprising this factor were not found reliable withrd&h'sa below
.70, and were therefore used as single items during analysis.

The fifth factor reflected participants' daily frequencies of posting orbBakeand was
thus named “Daily Frequencies.” The two items in this factor wdaeif's,” and “Sharing.For
the factors to be found to be reliable, multifgeam indices were constructed. The items
comprising this factor were not found reliable with a Cronbach&low .70, and were therefore
used as single items during analysis.

The sixth factor reflectedarticipants' frequencies of responding to others, and was thus
named “Respond.” The two items in this factor were “Commenting,” and “Liking.”Heor t
factors to be found to be reliable, multiglem indices were constructed. The items comprising
this factor were not found reliable with a Cronbachlselow .70, and were therefore used as
single items during analysis.

The seventh factor reflected participants' frequencies of engaging in misceaneo
Facebook activities, and was thus named “Other.” The three items in thiswWaceotUpdate
your status,” “Engaging in discourse,” and “Significant events.” For the factors to be éobed t
reliable, multipleitem indices were constructed. The items comprising this factor wereurat f

reliable with a Cronbachisbelow .70, and were therefore used as single items during analysis.
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The eighth factor reflected participarftequencies of posting content, and was thus
named “Content Frequency.” The two items in this factor were “How many timesgidagin
about daily life,” and “How many times/week do you post a photo of yourself.” For the faxtors t
be found to be reliablenultiple-item indices were constructed. The items comprising this factor
were not found reliable with a Cronbact'below .70 and were therefore used as single items
during analysis.
Research Questions

Research questions were investigated by th@lseamining correlations. Given the
large number of independent and dependent variables in each research questiorthtite fact
some are categorical and others are continuous, and that the research questigresserimutin
differences between groups and correlations between variables, additional aredyseeded.
To ensure a thorough examination beyond correlations in regards to the relationstwes be
variables, stepwise multiple regression was utilized for all research qee3tios was to
identify what accounted for the variation in the dependent variables beyond besliaticors.
Research Question 1

Research Question 1 asked whether a relationship existed between time spent on
extracurricular activities and the frequency of sadpressive Faebook posts.

To determine if a relationship between extracurricular activities and Facebook use
existed, a twdailed correlation test was conducted. As shown in Table 1, respondents ohdicate

no relationship.
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Table 1

Correlation between extragicular activities and frequency of s@lkpressive Facebook posts

Moderator Extracurricular Announcing Interesting Current
Extracurricular Pearson Correlation 1 .156 .079 .045
activities Sig. (2tailed) .083 .387 .622)

N 124 124 122 122

Because results of the correlation indicated that extracurricular actéresnot a
predictor for frequency of self-expressive Facebook posts hoasstepwise multiple regression
analysis was conducted to determine other possible predictibrs of selfexpressive Facebook
posts.

The stepwise multiple regression was conducted with all of the survey's independent
variables entered against the News About Self dependent variables (thisnelcided the items
“Announcing notable events/actiivs in my life ,”“What my Facebook friends might find
interesting,” “Current events in my lifeand “Family/Relationships”)News About Self
variables representexlfexpressive Facebook posts.

From these independent variables, gender emerged feigbraslictor of frequency of
“Announcing notable events/activities in my life.” As noted in Table 2, gender acddont&.5

percent of the variance found.

Table 2
Results of stepwise multiple regression analysis for predictdfsrafouncing notable events/activities in my life.”
Predictor B SE B t
Gender .768 .329 .208 2.332

Overall:F(5.438)= .021, Adjusted®.035, p<.05

BFI-1 (I feel like I'm on an emotional roller coaster), gender, and BFI-19 (ltisagyor
the highway) were predictors of frequency for “What my Facebook friends might find

interesting.” As noted in Table 3, BFI-19 accounted for 10.2 percent of the variance found,
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gender accounted for 7.5 percent of the variance found, and BFI-1 accounted for 5 percent of the

variance found.

Table 3
Results of stepwise multiple regression analysis for predictoraifréisting.”
Predictor B SE B t
BFI-19 -.242 114 -.184 -2.116
Gender 456 .205 .199 2.231]
BFI-1 -.212 .098 -.192 -2.157

Overall:F(5.501)= .001Adjusted R=.102, p<.05

BFI-23 (When | get angry, | have self-control) and gender were predictors of
frequency for “current events in my life.” As noted in Table 4, gender accounted farenpef

the variance found, and BFI-23 accounted for 4.6 percent of the variance found.

Table 4
Results of stepwise multiple regression analysis for predictdGuofent events in my life
Predictor B SE B t
Gender 407 .203 178 2.004
BFI-23 311 127 .218 2.455

Overall: F(5.483)=.005, Adjuste&? =.070, p<.05

BFI-3 (I feel uneasy in situations where | am expected to display physical affection) was
a predictor of frequency for “Family/Relationships.” As noted in Table 5;38&dcounted for 3

percent of the variance found.

Table 5
Results of stepwise multiple regression analysis for predictdfaaiily/Relationships”
Predictor B SE B t
BFI-3 -.256 .118 -.195 -2.160

Overall: F(4.667)= .033 Adjusted R.030, p<.05

Research Question 2
Research Question 2 asked whether a relationship existed between time spent

maintaining one's social life away from social media, and the frequency of Faaedmok
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To determine if a relationship between social life and frequency of Facebook sted exi

a twotailed correlation test was conducted. As shown in Table 6, respondentseitidioa

relationship.
Table 6
Correlation between social life and frequency of Facebook use
Moderator Social life Hours Share Daily Post
Social life Pearson

Correlation
Sig. (2tailed)
N

125

.100

.268
125

.072

423

125

-.015

.867

125

Because results of the correlation indicated that social life was not a predictor f
frequency of Facebook use, pbste stepwise multiple regression analysis e@sducted to
determine other possible predictors of the of frequency of Facebook use.

The stepwise multiple regression was conducted with all of the survey's independent
variables entered against the Daily Frequency dependent variables (this fdatiednhe items
“Hours” and “Sharing”) and Content Frequency dependent variables (this fadtmeidthe
items “Daily post” and “Weekly photo”).

From these independent variables, BRI-feel like I'm on an emotional roller coaster)
and BFI-13 (When I'meally sad or down, | seek the company of others) emerged as the first
predictors of frequency of “blirs” As noted in Table 7, BFI-13 accounted for 8.9 percent of the

variance found, and BFI-1 accounted for 6 percent of the variance found.

Table 7
Results of stepwise multiple regression analysis for predictdtsonfrs”
Predictor B SE B t
BFI-13 -.167 .076 -.190 -2.957]
BFI-1 -.238 .080 -.256 2.455]

Overall:F(6.937)= .001, Adjusted?X-.089, p<.05
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BFI-13 (When I'm really sad or dowhseek the company of others) emerged as a
predictor of frequency of “sharing.” As noted in Table 8, BFI-13 accounted for 4.1 perckat of t

variance found.

Table 8
Results of stepwise multiple regression analysis for predictd&hafring”
Predictor B SE B t
BFI-13 -.053 .021 -.222 -2.502

Overall:F(6.258)= .014, Adjusted®.041, p<.05

Gender emerged as the predictor of frequency of “weekly photo.” As noted in Table 9,

gender accounted for 5.5 percent of the variance found.

Table 9
Results of stepwise multiple regression analysis for predictdmgeakly photo”
Predictor B SE B t
Gender .215 .075 .251 2.854]

Overall: F(8.147)= .005, Adjusted®.055, p<.05

Research Question 3
Research Question 3 asked whether gender had an effect on Facebook use. Facebook use
included the dependent variables Entertainment index, Exploring index, the News Albout S
factor (“Announcing notable events/activities in my life,”) “What my Facebook friend&tmi
find interesting,” “Current events in my life,” “Family/Relationships”), f@menting,”
“Liking,” “Daily post,” and “Weekly photo.”
To determine if a relationship between gender and Facebook use existed, an independent-
samples-test was conducted. Significance was found amongst dependent variables the
Exploring index, “Announcing notable events/activities inlifg;” “What my Facebook friends
might find interesting,” “Current events in my life,” “Commenting,” “Liking fic“Weekly

photo.”
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In comparing “Exploring” between males and females, there was a significant difference
in the scores for males (M=1.80, SD=1.52) and females (M=4.60, SD=1.26); t{(101.22)=-4.70, p
= 0.000. Specifically, our results suggest that females explore Facebookegmently than
males.

In comparing “Announcing notable events/activities in my life” between matks a
females, there was a significant difference in the scores for males (M=2.98, SDxid73
females (M=3.76, SD=1.82); t(123)=-2.42, p = 0.017. Spedyidale results suggest that
females announce notable events/activities in their lives on Facebook noprenthe than
males.

In comparing “What my Facebook friends might find interesting,” between males and
females, there was a significant differencéhi@ scores for males (M=1.42, SD=0.908) and
females (M=1.90, SD=1.24); 1(120.88)=-2.50, p = 0.014. Specifically, our results suggest that
females announce what their Facebook friends might find interesting more fredhantly
males.

In comparing “currenevents in my life” between males and females, there was a
significant difference in the scores for males (M=1.66, SD=1.073) and femat@sl(d/

SD=1.16); t(121)=-2.36, p = 0.020. Specifically, our results suggest that females announce
current events itheir lives on Facebook more frequently than males.

In comparing “Commenting” between males and females, there was a significant
difference in the scores for males (M=1.11, SD=0.462) and females (M=1.38, SD=0.962);
t(106.08)=-2.07, p = 0.041. Specificalbur results suggest that females use the “Commenting”

feature on Facebook more frequently than males.
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In comparing “Liking” between males and females, there was a significant difference in
the scores for males (M=1.59, SD=0.981) and females (M=2.17, SD=1tA@3)=-2.45, p =
0.016 Specifically, our results suggest that females use the “like” feature on Facetwsok m
frequently than males.

In comparing “weekly photo” between males and females, there was a significant
difference in the scores for males (M66 SD=0.23]) and females (M%*.28 SD=0.512);
t(102.79=-3.30, p = 0.041Specifically, our results suggest that females share a weekly photo on
Facebook more frequently than males.

Research Question 4

Research Question 4 asked whether individuals scoring high in extroversion disclose
higher levels of selgenerated content on Facebook.

To determine if a relationship between extroversion and levels ejeedfrated content
on Facebook existed, a twaHed correlation test was conducted.she®wn in Table 10, only the

Entertainment index indicated a relationship at -0.251 percent.

Table10

Correlation between social life and frequency of Facebook use

Entertain Weekly
Independen|
ariable Extroversion ment |Announcing| Interesting|] Current Relation | Comment Like Daily Post photo
Extroversion| Pearsor)
Correla 1| -.251" -.002 -.159 .025 -127 -.075 -.105 -.014 129
tion
Sig. (2
.005 .986 .080 .789 .163 410 247 877 155
tailed)
N 124 122 124 122 122 122 124 124 124 124
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Because resulisf the correlation indicated that extroversion was not a predictor for
levels of seHgenerated Facebook content, plost- stepwise multiple regression analysis was
conducted to determine other possible predictors of levels ofjsedrated content.

Thestepwise multiple regression was conducted with all of the survey's independent
variables entered against the Entertainment index, Content Frequency depemalgies\v#his
factor included the items “Daily post” and “Weekly photo”), News About Self dependent
variables (this factor included the item&thouncing notable events/activities in my life,”

“What my Facebook friends might find interesting,” “Current events in my life,” and
“Family/Relationships”), Responding dependent variable (this factor iedltite items
“Commenting,” and “Liking”), and Content Frequency dependent variable (this factodéutl
the items “Daily post,” and “Weekly photo”).

From these independent variables, BFI-9 (I need someone to tell me that I've dode a go
job in order to feel good about my work), the Extroversion index, and BFI-19 (It's my way or the
highway) emerged as the predictors of frequency of Entertainment as noted inlT&He-a
accounted for 13.6 percent of the variance found, Extroversion index accounted for 11.1 percent

of the variance found, and BFI-19 accounted for 6 percent of the variance found.

Table 11
Results of stepwise multiple regression analysis for predictdateftainment
Predictor B SE B t
BFI-9 -.217 .104 -.178 -2.089
Extroversion .378 132 .244 2.855
BFI-19 -.238 .080 -.256 -2.854

Overall:F(8.644)= .004, Adjusted®=13.6 p<05

The Loner index, BFI-9 (I need someone to tell me that I've done a good job in order to
feel good about my work), and gender emerged as the predictors of frequency of Exploring. As

noted in Table 12, the Loner index accounted for 21.6 percent of the variance found, BFI-9
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accounted for 19.1 percent of the variance found, and gender accounted for 14.7 percent of the

variance found.

Table 12
Results of stepwise multiple regression analysis for predictdgpibring
Predictor B SE
Loner -.462 211 -.181 -2.189
BFI-9 -411 .128 -.266 -3.19§
Gender -462 211 -.181 -2.189

Overall:F(12.114= .000, Adjusted R=13.6 p<05

Gender emerged as the predictor of frequari¢yAnnouncing notable events/activities in

my life” As noted in Table 13, gender accounted for 3.5 percent of the variance found.

Table 13
Results of stepwise multiple regression analysis for predictoramdéncing
Predictor B SE B t
Gender .768 .328 -.208 2.332

Overall:F(5.438)= .021Adjusted R=.035, p<.05

BFI-19 (It's my way or the highway), gender, and BHl-feel like I'm on an emotional
roller coaster) emerged as the predictors of frequency of “What my Facebook ighd$nd
interesting.” As noted in Table 14, the BFI-19 accounted for 10.2 percent of the vaoande f
gender accounted for 7.5 percent of the variance found, and BFI-1 accounted for 5 percent of the

variance found.

Table 14
Results of stepwise multiple regression analysis for predictdtatefesting”
Predictor B SE B t
BFI-19 -.242 114 -.184 -2.116
Gender 456 .205 .199 2.231
BFI-1 -.212 .098 -.192 -2.157

Overall:F(5.501)= .001, Adjusted#x-.102, p<05

Gender and BFR23 (When | get angry, | have setfrtrol) emerged as the
predictors of frequency of “current events in my life” As noted in Table 15, gendmrraed

for 7 percent of the variance found, and BFI-23 accounted for 4.6 percent of the variance found.
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Table 15
Results of stepwise multiple regression analysis for predictdGusfent events in my life”

Predictor B SE B t
Gender .407 .203 178 2.004
BFI-23 311 127 .218 2.455

Overall:F(5.483)= .005, Adjusted#x-.070, p<05

BFI-3 (I feel uneasy in situations where | am expected to display physical affection)
emerged as the predictor of frequency of “Family/Relationships.” As noted in I dB1-3

accounted for 3 percent of the variance found.

Table 16
Results of stepwismultiple regression analysis for predictors‘®family/Relationships”
Predictor B SE B t
BFI-3 -.256 .118 -.195 -2.160]

Overall: F(4.667)= .033, Adjusted®.030, p<.05

BFI-1 (I feel like I'm on an emotional roller coaster) emerged as the predictor of
frequency of “Commenting.” As noted in Table 16, BFI-1 accounted for 3 percent of the

variance found.

Table 17
Results of stepwise multiple regression analysis for padicf “Commenting”
Predictor B SE B t
BFI-1 -.154 .069 -.201 -2.246

Overall:F(5.042)= .027, Adjusted3.032, p<.05

The Narcissism index and Gender emerged as the predictors of frequency of “Liking.
As noted in Table 18, Narcissism index accounted for 7.4 percent of the variance found, and

gender accounted for 3.7 percent of the variance found.

Table 18
Results of stepwise multiple regression analysis for predictdtskifg”
Predictor B SE B t
Narcissism .050 .021 .216 2.423
Gender 677 .240 .251 2.818

Overall:F(5.851)= .004, Adjusted®=.074, p<05
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Gender emerged as the predictor of frequency of “Weekly photo.” As noted in Table 19,

Gender accounted for 5.1 percent of the variance found.

Table 19
Results of stepwise multiple regression analysis for predictotgvegkly photo”
Predictor B SE B t
Gender .204 .075 242 2.730

Overall:F(5.042)= .027, Adjusted®.032, p<.05

Research Question 5

Research Question 5 asked whether individuals scoring high in neuroticismapgst st
updates more often on Facebook. The four items in “Neuroticism” factor were “| pneypesif
in ways that are very different from who | really am,” “I break promises,” “| iog®rtant
things/documents,” and “| aable to motivate myself to complete unpleasant but necessary
tasks.”

Status updates were represented by the factor “News About Self.” The four itémss in t
factor were Announcing notable events/activities in my lif&What my Facebook friends
might find interesting,” “Current events in my life,” and “Family/RelationsHips

To determine if a relationship between neuroticism and frequency of posting status
updates on Facebook existed, a taibed correlation test wanducted correlating the items in
the Neuroticism factor with the items in the News About Self factorhaw/s in Table 20,

respondents indicated no relationship.
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Table 20
Correlation between social life and frequency of Facebook use

BFI-4 BFI-6 BFI-7 BFI-22 Announcing | Interesting | Current Relation
BFI-4 Pearson X .
1 .255 .235 .110 .020 .058 .010 .041
Correlation
Sig. (2
.004 .008 224 .823 521 917 .653
tailed)
N 125 125 125 125 125 123 123 123
BFI-6 Pearson ) N )
.255 1 517 .287 -.041 -.036 .048 .073
Correlation
Sig. (2
.004 .000 .001 .649 .696 .601 421
tailed)
N 125 125 125 125 125 123 123 123
BFI-7 Pearson X A
.235 517 1 .201 -.088 .009 -.032 .049
Correlation
Sig. (2
.008 .000 .025 .329 .925 725 .593
tailed)
N 125 125 125 125 125 123 123 123
BFI-22 Pearson N
110 287" 201 1 -.077 -.067 -.028 -.063
Correlation
Sig. (2
224 .001 .025 .394 461 .758 491
tailed)
N 125 125 125 125 125 123 123 123

Because results of the correlation indicated ieatroticism was not a predictor for the
frequency of posting status updates on Facebook hpasstepwise multiple regression analysis
was conducted to determine other possible predictors of frequency of posting states. updat

The stepwise multiple regssion was conducted with all of the survey's independent
variables entered against the News About Self dependent variables (thisifelcided the items
“A nnouncing notable events/activities in my life ,” “What my Facebook friends might find
interesting” “Current events in my life,” and “Family/Relationships”).

Gender emerged as the predictor of frequari¢Announcing notable events/activities in

my life” As noted in Table 21, gender accounted for 3.5 percent of the variance found.
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Table 21
Results of stepwise multiple regression analysis for predictorsrafdéncing”

Predictor B SE B t

Gender .768 .328 -.208 2.332
Overall:F(5.438)= .021, Adjusted®.035, p<.05

BFI-19 (It's my way or the highway), gender, and BRI-feel like I'm on an emotional
roller coaster) emerged as the predictors of frequency of “What my Facebook mighd$ind
interesting.” As noted in Table 22, the BFI-19 accounted for 10.2 percent of the vaoandge f
gender accounted for 7.5 percent of the variance found, and BFI-1 accounted for 5 percent of the

variance found.

Table 22
Results of stepwise multiple regression analysis for predictdiatefesting”
Predictor B SE B t
BFI-19 -.242 114 -.184 -2.116
Gender .456 .205 .199 2.231
BFI-1 -.212 .098 -.192 -2.157

Overall:F(5.501)= .001, Adjusted3x-.102, p<05

Gender and BF23 (When | get angry, | have setintrol) emerged as the
predictors of frequency of “current events in my life” As noted in Table 23, gendmrraed

for 7 percent of the variance found, and BFI-23 accounted for 4.6 percent of the variance found.

Table 23
Results of stepwise multiple regression analysis for predictdtswofent events in my life”
Predictor B SE B t
Gender 407 .203 178 2.004
BFI-23 311 127 .218 2.455

Overall:F(5.483)= .005, Adjusted#x-.070, p<05

BFI-3 (I feel uneasy in situations where | am expected to display physical affection)
emerged as theredictor of frequency of “Family/Relationships.” As noted in Table 24, BFI-3

accounted for 3 percent of the variance found.
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Table 24

Results of stepwise multiple regression analysis for predictotsarhily/Relationships”

Predictor B SE B t

BFI-3 -.256 .118 -.195 -2.160

Overall: F(4.667)= .033, Adjusted?x.030, p<.05

Research Question 6

Research Question 6 asked whether individuals scoring high in narcissisoa¢shigh
in extroversion.

To determine if a relationship between narcissism and extroversion existedtaaéado
correlation test was conducted with the items in the Narcissism Personalitiohyv@iP40)
and the items in the Extroversion index. As shown in Table 25, respondents indicatakl a w

positive relationsip.

Table 25
Correlation between social life and frequency of Facebook use
Narcissism Extroversion
Narcissism Pearson Correlatior| 1 263"
Sig. (2tailed) .003
N 124 123
Extroversion Pearson Correlatior 263" 1
Sig. (2tailed) .003
N 123 124

Hypothesis

Hypothesis 1 predicted that participants who scored higher on the NPI-40 would also be
more likely to disclose information, customize, and self-express on Facebook.

To determine if a relationship existed between betweecissism and disclosure of
information, customization, and self-expression of Facebook, &ateal correlation test was
conducte with the items in the NP40 and the items in “News About Self” (this factor included

the items “Announcing notable evsfdctivities in my life,What my Facebook friends might
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find interesting,” “Current events in my life,” and “Family/Relationships”), dred t

Entertainment index. As shown in Table 26, respondents indicated no relationship.

Table 26

Correlation betwe® narcissism and disclosure of information, customization, aneésetéssion

Narcissism | Announcing] Interesting Current Relation | Entertainmen Update Discourse | Sigevents

Narcissism Pearson
Correlatio 1 .091 .048 .064 .036 .103 -.078 .057 .016

n

Sig. (2-
317 .599 482 .696 .260 .392 .530 .862

tailed)
N 124 124 122 122 122 122 124 124 122

Because results of the correlation did not support Hypothesis lh@ostepwise
multiple regression analysis was conducted to determine other possible psenficisclosure
of information, customization, and self-expression on Facebook.

The stepwise multiple regression was conducted with all of the survey's independent
variables entered against the News About Self dependent variables (thisndatted the items
“Announcing notable events/activities in my life,” “What my Facebook friends miigdht f
interesting,” “Current events in my life,” and “Family/Relationships”) aredEnhtertainment
index.

Gender emerged as the predictor of frequarfi¢yAnnouncingnotable events/activities in

my life” As noted in Table 27, gender accounted for 3.5 percent of the variance found.

Table 27
Results of stepwise multiple regression analysis for predictoramduncing
Predictor B SE B t
Gender .768 .328 -.208 2.332

Overall: F(5.438)= .021, Adjusted#.035, p<.05

BFI-19 (It's my way or the highway), gender, and BKl-feel like I'm on an emotional

roller coaster) emerged as the predictors of frequehtwhat my Facebook friends might find
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interesting.” As noted in Table 28, the BFI-19 accounted for 10.2 percent of the vaoande f
gender accounted for 7.5 percent of the variance found, and BFI-1 accounted for 5 percent of the

variance found.

Table 28
Results of stepwise multiple reggsion analysis for predictors ‘dfiteresting”
Predictor B SE B t
BFI-19 -.242 114 -.184 -2.114
Gender 456 .205 .199 2.23]
BFI-1 -.212 .098 -192 -2.157

Overall: F(5.501)= .001, Adjusted®=.102, p<05

Gender and BFR23 (When | get angry, | have setfrtrol) emerged as the
predictors of frequency of “current events in my life” As noted in Table 29, gendmrraed

for 7 percent of the variance found, and BFI-23 accounted for 4.6 percent of the variance found.

Table 29
Results of stepwise multiple regression analysis for predictdt€ofrent events in my life”
Predictor B SE B t
Gender 407 .203 .178 2.004
BFI-23 311 127 .218 2.455

Overall:F(5.483)= .005, Adjusted®=.070, p<05

BFI-3 (I feel uneasyn situations where | am expected to display physical affection)
emerged athe predictor of frequency OFamily/Relationships.” As noted in Table 30, BFI

accounted for 3 percent of the variance found.

Table 30
Results of stepwise multiple regressioralysis for predictors of Family/Relationships”
Predictor B SE B t
BFI-3 -.256 118 -.195 -2.160

Overall:F(4.667)= .033, Adjusted?X.030, p<.05

BFI-9 (I need someone to tell me that I've done a good job in order to feel good about my
work), the Extroversion index, and BFI-19 (It's my way or the highway) emerged as the

predictors of frequency of Entertainment As noted in Table 31, BFI-9 accounted for k&6t pe
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of the variance found, Extroversion index accounted for 11.1 percent of the variance found, and

BFI-19 accounted for 6 percent of the variance found.

Table 31
Results of stepwise multiple regression analysis for predictdateftainment
Predictor B SE B t
BFI-9 -.217 .104 -.178 -2.089
Extroversion 378 132 244 2.855
BFI-19 -.238 .080 -.256 -2.854

Overall:F(8.644)= .004, Adjusted®=13.6 p<05
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CHAPTER 5: DISCUSSION

This study investigated the effects of personality traits on individualsbbak habits.
Specifically, it explored the factors that prompt individuals to engagetaircdrehaviors on
Facebook, and at what frequency based on personality traits.

Offline Activities and Frequency of Facebook Ye

Results did not support a correlation between time spent on extracurricividieacnd
frequency of Facebook use,acorrelation between time spent maintaining one's social life
away from social media ancefjuency of Facebook use. It is assumed that the population
sampled will make time to spend on Facebook regardless of time spent on extiacurricu
activities and social life. Individuals may even be encouraged to spend angtantim
extracurricular activities and offline social life in order to create more irgtom to disclose on
Facebook. This relates to warranting theory, which creates a link between tieeamdlioffline
self. Warrants help make judgments about an individual in the offline world based upon what
they disclose in the online world (Walther & Parks, 2002). Therefore, users might engage in
impression management by going out of their way to participate in offline actitotiestablish a
preferred image in the online world, also relatioghte Hyperpersonal Model (Walther, 1996).

Posthoc stepwise multiple regression analysis was used to determine other predictors fo
selfexpressive Facebook poselfexpressive Facebook posts were represented by the factor
News about Self. Ais fador included the items “Announcing notable events/activities in my
life,” “What my Facebook friends might find interesting,” “Current events in ney’ldnd

“Family/Relationships.”
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BFI-19 (It's my way or the highway) accounted for 10.2 percent of the variance, gender
accounted for 7.5 percent of the variance, and Bfflfeel like I'm on an emotional roller
coaster) accounted for 5 percent of the variance found for “What my Facebook frightls mi
find interesting’ This may suggest that individuals disclose information on Facebook when they
are experiencing highly emotional or stressful periods, or who potentially have alloantr
demeanor. Research suggests that individuals will “gate” undesirable features orokézebo
compensate for qualities kiag in a faceto-face environment (Zhao, Grasmuck, & Martin,

2008).

BFI-23 (When | get angry, | have_____ self-control) accounted for 4.6 percent of variance
and gender accounted for 7 percent of variance found for “Current events in my life.indi
suggest that individuals of a certain gender disclose information about thesnse Facebook
depending on their levels of self-control. Gender accounted for 5.5 percent of variance found for
sharing a “weekly photo” on Facebook. This is explained further in the discussiorr ehiage
differences between means are explored, and Facebook activities between males aacgfemal
explained.

BFI-3 (I feel uneasy in situations where | am expected to display physical affection)
accounted for 3 percent of variance found for “Family/Relationships,” which may stigatest
individuals who feel uneasy in situations where they are expected to display paffsiiaon
tend to disclose more information about family and/or relationships, possibly as atmeans
compersate for a lack of physical affection in a faogace environment. This is in line with
research that suggests that individuals who are highly neurotic frequentlthendton on

Facebook most often (Ross et al., 2009).
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BFI-1 (I feel like I'm on an emotional roller coaster) accounted for 6 percent ohearia
and BFI-13 (When I'm really sad or down, | seek the company of others) accounted for 8.9
percent of variance found for frequency ofothls” spent on Facebook. This may suggest that
individuals wto are in a turbulent or sad emotional situation spend more time on Facebook,
seeking the company of others as a means to cope. BFI-13 also accounted for 4.1a&f varian
found for “sharing” items on Facebook, further explaining Facebook activity when “fealing s
or down” and seeking the company of others online to cope.

Extroversion and Levels of SeHGenerated Gntent

Results supported a wealkgative relationship between extroversion and levels of self
generated content on Facebook with regards to the Entertainment index. This weiake-negat
relationship suggests that individuals high in extroversion will post lower amaiunts
entertainment content on Facebook.

Posthoc stepwise multiple regression analysis was used to determine other predictors fo
seltgenerated content on FaceboBklfgenerated content was represented by the
Entertainment index, the News About Self Factor, Commenting, Liking, Daily pastVaekly
photo.

BFI-9 (I need someone to tell me that | have done a good job in order to feel good about
my work) accounted for 13.6 percent, the Extroversion index accounted for 11.1 percent of the
variance, and BF19 (It's my way or the highway) accounted for 6 percent of the variance found
for the Entertainment index. This may suggest that individuals who seek validatiore axed iar
their ways are more prone to disclosing self-generated content having to do withrenésrta

(music, movies, TV, books).
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The Loner index accounted for 21.6 percent of the variance, BFI-9 (I need someone to
tell me that | have done a good job in order to feel good about my work) accounted for 19.1
percent of the variance, and gender accounted for 14.7 percent of the variance found for
Exploring on Facebook. This may suggest that individuals who are percsitleders” that
seek validation are more prone to explore on Facebook depending on gender. Loners may find
solace in exploring content on Facebook since these individuals typically sperahttheir
own than with others. Facebook may grant them thetyaloliexplore the outside world without
having to do so in the company of others. This would also explain that since there is no
significant correlation between extroversion and self-disclosure on Facebwok)d make
sense that there would be a relasibip for those identifying as “loners” as opposed to
extroverts.

BFI-19 (It's my way or the highway) accounted for 10.2 percent of variance, gender
accounted for 7.5 percent of variance, and Bflfeel like I'm on an emotional roller coaster)
accounted for 5 percent of variance found for “What my Facebook friends might find
interesting.” Research suggests that Facebook encouragdssk$ure in its users by being
open to presenting their inner thoughts and emotional states (Mazer, Murphy, & Simonds 2007)
In this case, individuals feeling like they are on an “emotional roller cdastgr be more likely
to selfdisclose seHyenerated content.

BFI-23 (When | get angry, | have __ self-control) emerged as the predictor of
frequency of “Current events in my life” accounting for 4.6 percent of variance and gende
accounted for 7 percent of the variance found. This may suggest that depending on the level of
self-control present during anger, individuals may feel more of a need to disclosd eveets

in their lives.
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BFI-1 (I feel like I'm on an emotional roller coaster) emerged as the predictor of
frequency of “Commenting” accounting for 3 percent of the variance found. High levels of
emotional frequencies may prompt an individual to comment more often on Facebook.liResearc
suggests that unique to social media, individuals are more likley to engagediscledure, and
at higher levels) when the personal risk or cost in doing so isAadrére, Kaltcheva, Weitz,
2002). In a facee-faceenvironment, an individual might be more reserved in commenting
during moments of increased emotions, but less inclined to do so while on Facebook.

The Narcissism index emerged as a predictor of frequency of “Liking” accountidgifor
percent of variace and and gender accounting for 3.7 percent of variance found. Those
individuals high in narcissism may feel like they are doing a favor otherskioyg™ content,
essentially granting their seal of approval to their own Facebook friends.

Gender alsoraerged as the predictor of frequency of “Weekly photo” with 5.1 percent
of variance found and “Announcing notable events/activities in my life” with 3.5 percent of
variance found. This will be further explored in the “Gender and Facebook Use” selséina w
difference in means are compared.

Neuroticism andLevels of Posting &tus Updates

Results did not support a correlation between neuroticism and frequency of postisg sta
updates on FacebodRosthoc stepwise multiple regression analysis was us€eétermine
other predictors for self-expressive Facebook p&sh-expressive Facebook posts were
represented by the factor Nedbout Self. his factor included the item#&hnouncing notable
events/activities in miife,” “What my Facebook friends might find interesting,” “Current events

in my life,” and “Family/Relationships.” Posiac stepwise multiple regression analysis was
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previously run on the News About Self factor in tiidffine Activities and Frequency of
Facebook Use” section and yielded the same results.

Research suggests that individuals who are highly neurotic post statusupdegeften
(Ross et al., 2009). This conflicts with our results, which suggest that no relgiiersis
between neuroticism arnevels of status updates.
Narcissism and Extroversion

Results supported a weak positive relationship between narcissism and sidrovidris
relationship suggests that individuals high in narcissism might also displdgrtcies of
extroversion. Reearch suggests that narcissists are often associated with displaying the
personality trait of extroversion, but this does not make the traits mutuallysiec(Vazire et
al., 2008). This might explain why there does not exist a stronger relationship.
Narcissism and Facebook

Results did not support a correlation between narcissism and frequency of miisclosi
information, customizing information, and self-expressing on Facebook. This is coatrary t
research from Bergman et al. that states that thgsmtfioting nature of the narcissist is
represented in Facebook culture, actively encouraging narcissism in the ué¢rfaethoc
stepwise multiple regression analysis was used to determine other predictosslémude,
customization, and sedéxpressie Facebook posts.

Disclosing information on Facebook wapresented by the factor “Newsdut Self.”
This factor included the items “Announcing notable events/activities ilifeny“What my
Facebook friends might find interesting,” “Current events in my life,” and

“Family/Relationships.” Poghoc stepwise multiple regression analysis was previously run on
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the News About Self factor in th®©ffline Activities and Frequency of Facebook Use” section
and yielded the same results.

Customized Facebook posts were represented by the EntertainmenBirRd@X] need
someone to tell me that I've done a good job in order to feel good about my work) emerged as a
predictor of frequency of Entertainment, accounting for 13.6 percent of the variance fosnd. Thi
suggests that individuals with a need for validation are more likely to customize #oeibdok
profile with regards to listing favorite books, movies, TV shows, etc.

The Extroversion index emerged as a predictor of frequency of Entertainment, exgcount
for 11.1 percent of the variance found. This suggests that individuals who are more edrovert
are more likely to customize their Facebook profile with regards to listing favorikes,boo
movies, TV shows, etc. This also suggests that there may be a mistondetween correlating
narcissism and extroversion, and further reinforces the idea that extroversioadgtop of
self-generated content rather than narcissism.

The results of the hypothesis are in line with McKinney, Kelly, & Duran's 2€fieéism
of Buffardi & Campbell’'s 2008 study in which they argue that the basis for any claims of
correlation between narcissism and Facebookacks empirical evidencd&uffardi & Campbell
used the NPI, relating higher numbers on the scale to number of Facebook interactiomgpsimila
how our correlation measured narcissism scores with levels of Facebook use. Buffardi
Campbell's study indicated no relation between quantity of information posted nggheliself
and that profile owner’s level of nardiss, similar to our study. Rather, narcissism was
positively related to seffromoting posts as well as profile photo attractiveness.

Gender and FacebookJse
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Gender appeared various times after conductinghmsstepwise multiple regression
analysis as possible predictor for Facebook use. After performing an independent sdaegple t-
to determine if a relationship between gender and Facebook use existed, seven dependent
variables emerged in which females showed significantly higher activity on Fekdebal
seven areas than males. These dependent variables were the Exploring index as well as
individual items “Announcing notable events/activities in my life,” “What mydbaok friends
might find interesting,” “Current events in my life,” “Commenting,” “Liking fich“Weekly
photo.” According to research from Gonzales & Hancock (2008), users who engage in
impression management work to create, maintain, and modify and imagefléets the ideal
self. Our findings suggest that females are more likedy tmales to partake in impression
management on Facebook. In a study from Strano (2@@®n narcissism is measured for
profile picture selection, females are most often concerned about attractisevidilie males
are more concerned with portraying an image of being active and fun-loving. This aligns with
our results, which show that females present a “weekly photo” significantlyafterethan
males.

Practical Implications of Findings

While our research questions and the hypothesized significacoerefations between
Facebook use and personality traits were largely unsupported in this study, thenemefgme
significant predictor of Facebook use does suggest some practical applicatooifbmedia
researchers.

Results indicated that gender is a significant predictor for Facebook usepasapp
the individual personality traits limited to this study. With seven Facebook edieinerging as

more frequently utilized by females than males, we see that gender plays assignifie in
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levels of seHdisclosure on Facebook. This does not rule out the possibility that personabty trait
do not play a role in self-disclosure on Facebook, but rather that the personadityftframales
differ from males when it comes to motivation to shffclose on Facebook, and must be weeded
out further.

Narcissism and extroversion can be ruled out as predictors -afiselbsure on Facebook
according to our results. This may suggest that those individuals scoring hagligsism
already viewhemselves as superior, and therefore do not require external validation from peers
to reinforce this perspective. Dewall, Maner, Deckman, & Rouby reveal thatrthgsist on
Facebook is driven more by a need for cognition. Recognition is insignificiv taarcissist as
they already view themselves as inherently unique and special. Rather, akialdiwith a self
avowed disposition for leadership, their recognition is generated by the seleebng$ of
superiority to others2Q11).

Extroversion is not a predictor for selisclosure either, while our post-hoc multiple
regression indicated that the Loner index accounted for 21.6 percent of the variande for sel
disclosure. This finding suggests that if an individual has tendencies for exinovie the
offline world, he or she does not have the same tendency online. Conversely, those displaying
traits of being a “loner” will disclose more on Facebook, possibly compensatingifdattieof
extroversion and out-goingness in the offline world. These findings on narcissism and
extroversion might prompt us to consider that individuals possessing traits inira@ offl
environment will not necessarily display those same traits in an onlin@emént. In fact, our
results suggest that individuals éiting traits in an offline environment are likely to engage in
the opposite behavior online, perhaps as a means to engage in behaviors they aretaht@mfor

with in the offline world.
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Limitations

A main limitation of this study was the operationalization of th&@% Big 5
Personality Test, found on psychologytoday.com. After implementing the test, theme was-
scale to be found on how to decipher which questions were indicative of which of the five
personality traits. Once reliabilitgsting was performed on the questions, only two sets of scales
out of nine had a Cronbachisabove 7.0 to be used as indexes (Loner and Extroversion). All
other scales were too low to be used as indexes, so individual items were ruelations: It
will be important to replicate the present study employing a stronger versios BFt.

The population sampled was not representative of the population as a whole. The
majority of participants were between the ages of 18 and 22-years old, and alimediathigh
school education pursuing higher education. This may explain how no relationship existed
between amount of time spent on extracurricular activities/social life ardspant on
Facebook. The millennial generation is the most immersed in éakeand other forms of social
media, and will find the time to engage in these platforms, while offline activiagsaffect
older generations more considerably. The majority of the population sampled wasswhite
equal representation of diverse rases not examined.

Since several of the survey questions on the BFI and NPI clearly indicated a negative
connotation, there is the risk that participants did not answer honestly tasassociate
themselves with a negative statement. For exarBple25 (If you were seated on a crowded
bus and noticed an elderly person standing, would you give up your place?). Future research
might explore a means to phrase questions in a manner that will not trigger pattitipanswer

in a way that makes them feel setfnscious about their responses.
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Future Research

Following the observation of the previously mentioned methodological and contextual
limitations, there are several recommendations that might enable future réseatplore
personality traits as a predictor of Facebook use.

First, a more thoroughly tested and utilized version of the BFI ought to be used to ensure
accurate results from participants, and greater ease in examining data. litseigabigher,
organizationm SPSS will be easier since more indexes will be utilized rather than relying on
individual scale items.

An attempt should be made to collect data for the study from a larger and more diverse
sample so that conclusions can be drawn regarding the effect of Facebook use based upon
personality traits. It would be wise to sample an entire community, or segaraiunities. If
possible, it would be wise to sample populations from different parts of the caarmgogsibly
discover any difference ind€éebook use based off of geographical location and culture. Since the
population sample consisted overwhelmingly of white millennials, it would be adpemis to
follow the example of a 2013 study on narcissism from Leung, in which he contends ttrat cultu
backgrounds may be an important factor in determining varying roles of narcissism. Future
studies should consider empirical studies from a diversity of langugthes;ities, and cultures

By ruling out narcissism, extroversion, and neuroticism as predictors of Facebook
disclosure, it would be wise to move on to other personality traits which may havearoeff
disclosure. We saw from our multiple regression that the personality tréoinef™ was revealed
as a predictor of disclosure. Since gation from peers is often a sought after commodity by
Facebook users, self-esteem/insecurity with a need for validation might alsodreapgrsraits

to explore as an explanation for Facebook disclosure. Dewall, Maner, Deckman, & Rouby
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reveal that the@arcissist on Facebook is more concerned with a need for cognition that
recognition, already viewing themselves as unique and sp20iHl) (

Mehdizadeh(2012)correlates a relationship between high levels of narcissism and low
levels of seHesteemFuture researchers might consider testing personality traits simultaneously
rather than individually to determine Facebook activity, as put forth by Skues, Wilkidivise
in their literature on determining psychological effeaftgarcissism on Facebook.

Other questions concerning Facebook use might have been asked to reveal more about
personality traits such as number of friends on Facebook. This is to utilizecheSea
Bergman, Fearrington, Davenport, and Bergman (2011) who support the ideartegism can
be identified by comparing Facebook friends to the amount of friends a user maintaes in t
offline environment.

Finally, this studysuggests that gender plays a large role in determining Facebook
activity and levels of disclosure on Facebook. Future research should delve deepés idéat
and determine what personality traits between genders cause a differebgatvern males and
females, motivating each gender to disclose more or less information about iesnosel

Facebook.
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