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Abstract 
As a strategy of economic growth entrepreneurship can be successful only if it is duly imparted and conscientiously 
induced. The peculiarity of adequate literature that assesses difference between growth expectation of 
entrepreneurs in Ethiopia and India motivated the researcher to conduct this comparative study. Hence, this 
research aimed at compares the growth expectation of entrepreneurs of these two developing economies. Research 
followed a descriptive research design to successful achieve the objectives of the research. Research utilized the 
Global Entrepreneurship Monitor (GEM) index of adult population dataset collected with the help of adult 
population survey (APS) of entrepreneurial growth expectations and various statistical tools were used to analyze 
the GEM data. The analysis of the data was carried out using SPSS version 20.The major finding of the study 
reveals that Ethiopian entrepreneurs has more perceived opportunities as compared to India and Ethiopia 
population who are either a nascent entrepreneur or owner-manager of a new business shows comparatively 
stronger situation than India. There is commonality between growth expectations of entrepreneurs in these 
countries. The study recommends and underscores the importance of determinants that facilitate cooperation and 
collaboration among Indian and Ethiopian entrepreneurs. Stakeholders, particularly the government, need to give 
undivided attention and support to institutions bestowed with the task of facilitating collaboration among the 
entrepreneurs. 
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1. Introduction 
According to neoclassical economist Solow and Swan (1956) determining the driver of economic growth and 
entrepreneurial growth for a nation is the challenging task. While Romer (1986) in his endogenous growth theory 
focus on one more factor that is; knowledge. But Acs and Audretsch (2005,2012) propounded that 
entrepreneurship as a factor of third parties enterprise has more substantial effect on a nation growth as compare 
to capital and labor. Global sub-prime crisis that intensify the problem of unemployment among youth brought the 
policy makers attention towards the solution side that is entrepreneurship, which is considered an engine for 
economic growth and  level of potential entrepreneurship is based on entrepreneurial growth expectations. Because 
it paved the way towards the new jobs creation, new employment opportunities, the materialization of new 
innovations, but also to the prompt the competition and competitiveness (Wennekers,1999). Carree, M.A.; Thurik 
(2003) Audretsch, D.B.; Keilbach (2004) in their study concluded that entrepreneurial expectations serves as a 
means for introducing innovations, knowledge spillovers, increasing competition, and increasing the variety of 
businesses. 

However, empirical studies by Stam and Van Stel (2009) also identify the role of macro environment like 
socio-cultural environment l and policy framework in development of entrepreneurial intention. Also Ovidiu 
Stoica, Angela Romanm and Valentina Diana Rusu (2020) in their comparative analysis investigated that 
opportunity-driven entrepreneurship and early-stage entrepreneurship would be key factors in stimulating 
economic growth across the sample of European countries. Their estimations also show that opportunity-driven 
entrepreneurship would have a greater impact in transition countries, while necessity-driven entrepreneurship 
would have a stronger influence in the innovation-driven countries. Nascent entrepreneurship as dynamics of 
entrepreneurship postulated a heterogeneity across different nations. Studies that are based on Global 
Entrepreneurship Monitor (GEM) depicts clearly the variations among entrepreneurial growth expectations 
between developed and developing countries and also with in itself among developing countries (Reynolds, 
Bygrave, Autio, Cox and Hay, 2002; Acs, Arenius, Hay and Minniti, 2005). 

Entrepreneurship based comparison between two countries is a tricky task. Moreover, starting a new venture 
in developing nations differentiated on the bases of entrepreneurial growth expectations .Often orientation towards 
international business and new product development considered as the bases of entrepreneurial growth 
expectations (Herrington and Kelllley,2012). 

In the present paper research we will distinguish between entrepreneurship growth expectations between India 
and Ethiopia on bases of different parameters. These parameters are orientation towards international business and 
new product development (Reynolds and White 1997). Present paper also addresses the elected framework of 
entrepreneurship determinants that is engagement levels (Audretsch, Thurik, Verheul and Wennekers ,2002). The 
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purpose of this framework is to understand and analyze what determines entrepreneurship. 
 

2. LIERATURE REVIEW 
Entrepreneurial growth expectation has been defined as the consideration of future expansion and the aspiration 
to develop one’s own venture (Herrington & Kelley, 2012). Alemayehu, Vuuren & Groenewald (2017) concluded 
that entrepreneur’s growth expectation is determined by their orientation towards international business and new 
product development. They also designated that entrepreneurship quality (creation of business is driven by 
opportunity or lack of opportunity) also have an impact on entrepreneurial growth expectation. Karadeniz and 
Özcam (2010) in their article claim that demographic factors such as education level, gender, and family income 
and level of motivation and businesses size of early stage entrepreneurs have significant impact on entrepreneurial 
growth expectation. 

Similarly, Beier and Wagner (2017) assert that personal traits and intended strategies play a crucial role in 
the growth expectation of Total early-stage Entrepreneurial Activity. 

Moreover, one more factor “networking based on information” as identified by Daskalopoulou and Petrou 
(2010) manifested a decisive part for the future of well informed entrepreneurs helping them in sensing the 
opportunity. Delmar; Wiklund (2008) and Stenholm (2011) explored “motivation to grow” as the other aspects of 
growth expectation. Even in the resource less environment motivation to grow forces the entrepreneur to nurture 
his venture. (Alemayehu, et al., 2017).Attractive market opportunities motivated a entrepreneur better than push 
factors such as unemployment or underemployment for growth (Alemayehu, et al., 2017) and self dependency and 
survival need in uncertain environment act as the higest motivation for grow in early stage developing economies 
(Herrington & Kelley, 2012). Research findings of many researches find gender correlation with entrepreneurial 
growth expectations. Cliff (1998) found out the gender especially masculinity as the factor that effect 
entrepreneurial growth expectation but according to Morgan and Siak (2016) fear of failure is the main factor. 
In collective terms after investigation of findings of above empirical studies it is postulated that Entrepreneurial 
intentions, Perceived opportunities and Entrepreneurial Employee Activity responsible for entrepreneurial growth 
expectation. (Herrington & Kelley, 2012; Cheraghi, et al., 2014; Alemayehu, et al., 2017). 
 
2.1 Empirical Studies on India and Ethiopia 
The indicating results from developing economies illustrate a similar pattern. Like in case of study conducted by 
Das (1995), related with the Indian hardware market, found a significant negative correlation between growth of 
enterprise and Total early-stage Entrepreneurial Activity (TEA); similarly in a research of five south African 
economies McPherson (1996) founded a negative correlation between enterprise growth and  Total early-stage 
Entrepreneurial Activity (TEA); Goedhuys and Sleuwaegen (2000) and Sleuwaegen, L. and Goedhuys, M. (2002), 
respectively examining 141 and 129  enterprises engaged in manufacturing segment in Côte d’Ivoire, also found 
a negative correlations between enterprise growth and Total early-stage Entrepreneurial Activity (TEA. Over the 
period 1996-2003, running GEM panel, conducted a census-based study on Ethiopian manufacturing enterprises 
shows a similar result. Bigsten and Gebreeyesus (2007) study also showed the negative correlation between Total 
early-stage Entrepreneurial Activity (TEA) and enterprises employment growth. Mengistae (2001) during 
analyzing a randomly-selected sample of 296 Ethiopian SMEs, finds that the indigenous minority group owned 
enterprises of the Gurage perform superior in the Ethiopia; in particular, new ventures start larger and then grow 
faster. More recently, Goedhuys and Sleuwaegen (2010) show that the Asian dummy (Indian, Middle Eastern or 
other Asian origin) turns out to be positive and significant in affecting ventures growth in Sub-Saharan Africa. 
 
3. Research Methodology 
Since the comparative analysis of entrepreneurial growth expectations is totally based on secondary GEM data, 
that exploited the adult population dataset of GEM for the year 2013 in which Ethiopia and India are a part. Besides, 
in terms of approach, the research has used a descriptive research design. Ethiopia and India were a part of GEM 
2013 report and the institution (GEM) elicited a huge data from more than 3000 women and men entrepreneurs. 
The preliminary assessment conducted by the researcher on the data quality and reliability indicated that it is a 
good source if used properly. Therefore, driven by the view of making use of this data and associated benefits, the 
required data for this study was drawn from this source. To support findings, published articles and reports were 
also used. 
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4. DATA ANALYSIS 
Table1: Comparison of Entrepreneurial Growth Expectations between Ethiopia and India. 

Indicator                     Sub Saharan region Asian 
Region 

Growth 
Expectation 

Ethiopia India 

Percentage of 18-64 population who see good 
opportunities to start a firm in the area where they 
live 

Perceived 
opportunities 
 

64.89 

  

41.43 

Percentage of 18-64 population who believe they 
have the required skills and knowledge to start a 
business 

Perceived 
capabilities 
 

69.1 

  

55.78 
 

Percentage of 18-64 population perceiving good 
opportunities to start a business who indicate that fear 
of failure would prevent them from setting up a 
business 

Fear of failure 
rate 
 

32.66 

  

38.91 

Percentage of 18-64 population (individuals involved 
in any stage of entrepreneurial activity excluded) 
who are latent entrepreneurs and who intend to start 
a business within three years 

Entrepreneurial 
intentions 
 

23.84 

  

22.79 

Percentage of 18-64 population who are either a 
nascent entrepreneur or owner-manager of a new 
business 

Total early-
stage 
Entrepreneurial 
Activity (TEA) 

14.73 

  

9.88 

Percentage of 18-64 population who are currently an 
owner-manager of an established business, i.e., 
owning and managing a running business that has 
paid salaries, wages, or any other payments to the 
owners for more than 42 months 

Established 
Business 
Ownership 
 

10.2 

  

10.66 
 

Rate of involvement of employees in entrepreneurial 
activities, such as developing or launching new 
goods or services, or setting up a new business unit, 
a new establishment or subsidiary 

Entrepreneurial 
Employee 
Activity 

 

0.57 

  

 
0.93 

Percentage of those involved in TEA that are 
improvement-driven opportunity motivated, divided 
by the percentage of TEA that is necessity-motivated 

 
Motivational 
Index 
 

 

3.4 

  

 
 
0.93 

Percentage of female 18-64 population who are either 
a nascent entrepreneur or owner-manager of a new 
business, divided by the equivalent percentage for 
their male counterparts 

Female/Male 
TEA 
 

0.78 

  

1.0 

Percentage of those involved in TEA who indicate 
that their product or service is new to at least some 
customers AND that few/no businesses offer the 
same product 

Innovation 
 

13.6 

  

20.94 

SOURCE: Extracted from GEM DATA, 2013 
From the table 1 it is considered that a considerable portion (64.89%) in Ethiopia more perceived 

opportunities as compared to India (41.43 %) postulates a better scenario. Similarly 69.1 percentage of Ethiopian 
population who believe they have the required skills and knowledge to start a business have better perceived 
capabilities than India (55.78%). 23.84 % population of Ethiopia (individuals involved in any stage of 
entrepreneurial activity excluded) who are latent entrepreneurs and who intend to start a business within three 
years shows a remarkable better position in Entrepreneurial intentions than India (22.79%). In case of Total early-
stage Entrepreneurial Activity (TEA), 14.73 % of 18-64 age groups Ethiopia population who are either a nascent 
entrepreneur or owner-manager of a new business shows comparatively stronger situation than India (9.88%).  But 
in case of established Business Ownership (10.2%), Entrepreneurial Employee Activity (0.57%), Female/Male 
TEA (0.78%)  and specially Innovation (13.6%); Ethiopia slightly behind the Indian growth expectation parameter. 
These numbers imply that majority of entrepreneurs in both countries are better aligned when it comes to 
entrepreneurial growth expectations. The lower level of Female/Male TEA in entrepreneurial growth expectations 
could also be taken as the reflection of patriarchal societal belief and norms that has been constraining women 
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from seeking personal growth and economic empowerment. Perhaps it is possible to say that majority of them 
expect to improve their existing position and size in future. 

 
5. DESCRIPTIVE FINDINGS WITH RESPECT TO EACH STUDY VARIABLE: 
In general, perceived capabilities are higher than perceived opportunities, but they decline along the economic 
development level—Similarly this pattern is manifested in table 1 in case of India  both perceived opportunities 
(41.43%) and perceived capabilities (55.78%) are lower than Ethiopia (64.89% and 69.1%) respectively . This 
pattern shows a long-term economic stability. The same holds for Bosnia and Herzegovina, a non-EU country 
(19.6% vs. 47.3%). High level of perceived opportunities indicates institutions, like professional infrastructure 
institutions, education sector are more functional in Ethiopia which can help in building the individuals’ capacity 
of recognizing opportunities. Both economies present high social values towards entrepreneurship and high 
measures of perceived opportunities (regarding the next six months to start a business in the area where their 
citizens live) and perceived capabilities (the required skills and knowledge to start a business). It means that in 
both economies entrepreneurship framework conditions are needed in order to support such individual preferences. 
5.1 Fear of failure can be a strong inhibitor for seizing opportunities and transforming entrepreneurial intentions 
into entrepreneurial activity. The high fear of failure (measured among the group with perceived opportunities) 
was expressed by respondents in Indian economy (38.91%) than Ethiopia (32.66%).  Generally in the most high 
stage developing countries, the fear of failure is higher than in factor-driven and. This shows India movement 
towards efficiency-driven economy from factor driven economy. 
5.2 Entrepreneurial intentions are the highest among factor driven economies and the lowest among innovation-
driven economies, which confirm the already known pattern that starting an own business is dominant where other 
options to provide income for living are limited. At the same time, it is obvious that the existence of social values 
towards entrepreneurship and the quality of the entrepreneurship framework conditions provide support or 
hindering factors in building entrepreneurial intentions. On the level of individual economies, this is observed 
interesting in Ethiopian case: there is a high share of respondents with perceived opportunities (64.89 %) and 
perceived capabilities (69.1%), and a low level of fear of failure (32.6 6%) but that led to very low 23.84% of 
respondents with entrepreneurial intentions. Same was seen in case of India such an entrepreneurial activity can 
take a wide variety of forms, from self-employment in less demanding ventures regarding skills and other resources 
to knowledge-based ventures. 
5.3 Total early-stage entrepreneurial activity (TEA) correlates strongly with capabilities (skills): In order to 
show interlinked components needed for building entrepreneurial growth expectations, measured with help of TEA. 
Perceived opportunity (E-64.89%, I-41.43%) and perceived capability (skills) (E-69.1%, I-55.78%) are not having 
the high association with TEA (only 14.73 in case of Ethiopia and 9.88% in case of India). But Ethiopia still 
exceeds than India in TEA. The reason behind low TEA in both economies is fear of failure that influences 
entrepreneurial activity (TEA) negatively.  
5.4 Motivation for starting a business matters: The identification of differences among economies around the 
world as for social values, individual attributes and TEA can be better understood if the motivational aspect of 
starting businesses is included. GEM Adult Population Survey shows a very low Motivation Index in case of India 
(only 0.93%) manifested that he/she started the business because there were no better options to obtain resources 
for living, necessity driven. Reason behind that most of them engaged in family owned business not on innovation 
based but in case of Ethiopia percentage is much higher than India (3.4%) that indicates Improvement-driven 
opportunity entrepreneurs in the economy. These are those who either started the business because they want to 
earn more money or to be more independent. TEA also supports present motivation differences in early-stage 
entrepreneurial growth expectations between two economies.  
5.5 Established business ownership: Established businesses are the core of the economic canvas of any country. 
The balanced dynamics of entering total early stage entrepreneurial activity (TEA) and successful transition toward 
established businesses should be one of the key concerns of any government and other stakeholders responsible 
for the well-being of their citizens. In order to provide a stable economic structure, the rate of early-stage 
entrepreneurial activity should always be higher than the rate of established business ownership (because of the 
discontinuance rate). Through Table1 when researcher compare TEA rates and established business ownership 
rates, Ethiopia follow the above general pattern i.e TEA is more than established business ownership (14.73% > 
10.2%) but India scenario is totally different (TEA 9.88% < EEA 10.66%). In India in-spite of low TEA 
establishment i.e venture conversion rate is high, shows a higher dynamics. 

Also in India rate of early-stage entrepreneurial activity (TEA) of 9.88% is very close to the rate of established 
business ownership rate of 10.66%. This dynamics can be explained also by the presence of a more efficient 
entrepreneurship ecosystem (education, R&D transfer, access to finance, friendly regulatory framework) 
supporting new entrants in business activity. 
5.6  Innovative orientation: GEM looks at innovative orientation of early-stage entrepreneurs through two lenses 
(product/market): how much an entrepreneur’s product/service is new to all or some customers and if few or no 
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other businesses offer the same product/service. This measure of innovative orientation is quite a context-
dependent measure, because despite globalization, internal market in many economies can recognize some 
products/services as new one, which already exists on some other markets. Table 1 presents the percentage of 
early-stage entrepreneurs (TEA) with innovative orientations, measured by: 
• The percentage of TEA that declare to have a product/ service which is new for all or some of their customers. 
• The percentage of TEA that declare to be new on the market with few or not other businesses offering the same 
product/ service. 

Indian economy is more innovation-oriented than Ethiopia on both criteria, because they enjoy own big 
indigenous markets, with higher purchasing power, less orientation to new markets due to their own huge markets. 
Ethiopia is low in both measures but he trying to develop both aspects of innovation capacity—with very high 
share of early-stage entrepreneurs (14.73% as compare to India-9. Reason behind is that Ethiopian entrepreneurs 
have a product/ service which is new to all or some of their customers, and at the same time they sell on the market 
where they have only few competitors. 
5.7 Entrepreneurial employee activities: The broadest and best-known definition that “entrepreneurship is the 
process by which individuals pursue opportunities without regard to the resources they currently control”  (Gartner 
and Baker, 2010) is the basis to look for entrepreneurial behavior everywhere. Such definition bridges usual 
division between “independent entrepreneurship” and “entrepreneurship within and existing organization”. 
Since its inception, GEM focuses on “independent entrepreneurship” from nascent to start-up phase of business 
venture. In 2011, the first survey of entrepreneurial activity of employees confirmed that besides early-stage 
entrepreneurial activity, there is also entrepreneurial activity performed by proactive, innovative and responsible 
employees (Bosma et al., 2013). GEM highlighted the entrepreneurial employee activity as a situation in which 
employees develop new products/ services, or set up a new business entity, but not—for instance—work on 
optimizing internal operations of a firm. The measure of entrepreneurial employee activity (EEA) is lowest in 
factor-driven Ethiopia and India economies. Both economies have the very low incidence of entrepreneurial 
employee activity, which confirms the presence of less entrepreneurial culture (proactive, innovative) in their 
business sectors. 
 
6. CONCLUSION 
Present study is important for policymakers of both of developing economies because it highlights the importance 
of entrepreneurship growth expectations of entrepreneurs in Ethiopia and India. An increased share of 
entrepreneurs motivated by necessity in the economy can lead to long-term effects on economic growth and on 
business performance. Also existence of social values towards entrepreneurship and the quality of the 
entrepreneurship framework conditions provide support or hindering factors in building entrepreneurial intentions. 
Implicitly, decision makers should issue policies to stimulate the business environment and create business 
opportunities, stimulating the multiplication of entrepreneurs motivated by opportunity generating positive effects 
on the economy. Additionally, sustained economic growth has positive long-term effects on businesses. Thus, a 
high quality of the entrepreneurial growth expectations, at present, generates positive effects on the economic 
growth, and subsequently determines an improvement on the business environment. The results of our study help 
policy makers and future researchers become aware of implications entrepreneurial growth expectations for 
measurable entrepreneurship development, and a participatory mechanism to review implementation at the 
national, regional, and global levels. 
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