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Introduction

The crowdfunding phenomenon in Africa is somewhat lagging other
regions and is still at its infancy. Despite the relatively slow adoption of
crowdfunding in Africa, it is often regarded as a mechanism with great
potential for increasing access to finance for entrepreneurs in developing
economies in general and Africa in particular (The World Bank Group
2015). According to the Cambridge Centre for Alternative Finance
(hereafter—“CCAF”), African volumes in a variety of crowdfunding
models reached US $182 million in 2016, growing 118% from US
$83 million in 2015 (Ziegler et al. 2018). From a regional perspective,
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whereas 41% of these volumes have been recorded in West Africa, 28%
have been recorded in Southern Africa, 24% in Eastern Africa, and the
remaining 7% in North and Central Africa (ibid.).

Despite representing the smallest global region in terms of volumes,
Africa exhibits one of the greatest potentials for crowdfunding growth.
This potential is based on Africa’s global leading position in terms of
adopting digital finance and mobile money, the relative low penetration
of traditional financial institutions, as well as crowdfunding’s cultural fit
with traditional funding practices. Evidence shows that digital financial
solutions have been expanding access and reach to consumers, especially
for the unbanked and under-banked, while significantly lowering costs of
such services and making it possible to serve the base of the pyramid in a
more profitable way (Rowan et al. 2018). Furthermore, mobile money
became an important component in Africa’s financial services landscape,
as driven by more than 140 mobile money service firms catering to one
in every ten African adults (Chironga et al. 2017).

At the same time, low penetration levels of traditional financial institu-
tions, such as banks and funds, are prevalent in many African economies
(KPMG 2015). This situation leads to a systematic discrimination of
micro and small enterprises in terms of access to finance, as well as often
insurmountable guarantees that are required for such financing when
access to finance is at least formally available. Efforts have been made to
fill this gap through financial solutions provided by microcredit agencies
and community institutions (George et al. 2016). However, the extent to
which such interventions provide an efficient and sustainable solution
remains questionable. In this context, several studies compare crowd-
funding to microfinance while suggesting that the advantages of the for-
mer can compensate for the inefficiencies in the latter (Wolf 2017;
Oruezabala and Peter 2016).

In terms of cultural fit, some of the limited research into crowdfunding
in Africa argues that modern crowdfunding can function well in supply-
ing funding for African entrepreneurs as it represents a technological
solution for “centuries-old and culturally-rooted sub-Saharan practices of
individuals helping each other through communal reciprocity” (Wolf
2017). Some also argue that it can be viewed as a conceptual broadening
of the participatory financing system familiar to locals from microfinance
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institutions (Oruezabala and Peter 2016). Furthermore, the potential for
crowdfunding is also linked to contributions through diaspora philan-
thropy, where social capital embedded in African diaspora connections
may translate into diaspora members funding of entrepreneurs in their
countries of origin (Flanigan 2017). Here, while African entrepreneurs
exhibit limited knowledge of crowdfunding, they also express interest in
using it once familiarized with the concept, as shown by a pioneering
study made in Rwanda (Berndt and Mbassana 2016).

Opverall, the conditions presented above seem to suggest great promise
for crowdfunding in answering market needs that are insufficiently met
by existing institutions, while simultaneously supporting development,
growth, and entrepreneurship. In the current chapter we explore the cur-
rent state of crowdfunding research and practice in Africa, while high-
lighting some of the challenges and gaps for further exploration.

The Current State of Crowdfunding in Africa

In reviewing the current state of the crowdfunding industry in Africa, we
mostly report findings from the CCAF second annual Middle East and
Africa bench-mark report (Ziegler et al. 2018). And, hence, unless other-
wise noted, all facts and figures presented in this subsection are referring
to findings from the above-named source.

Unlike other regions, where funding is locally driven by indigenous
investors and platforms, crowdfunding in Africa has extensively been
dominated by backers from outside of Africa. In 2016, African crowd-
funding volumes reached $181.27 million, while growing 118% from
2015. However, a substantial part of this amount, capturing 88% of
2016 volumes and 89% of the 2015 volumes, was raised through foreign-
based platforms headquartered in Europe and the United States. The
growth curve and the dominance of foreign funds signal Africa’s unex-
ploited crowdfunding opportunities and the embryonic status of crowd-
funding as a financing vehicle in Africa. These indicators may suggest
several implications worth highlighting. First, there is a high possibility
for the continent to continue to experience exponential growth. Second,
a growing share of activities may emerge from within Africa as local
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platforms sprout, the populace gets better educated about and better
familiarized with crowdfunding, and as regulatory institutions build legal
frameworks that are more conducive and enabling of a crowdfunding
ecosystem. Such developments are likely to increase indigenous backers’
and investors’ appetite towards crowdfunding local projects.

The African continent includes multiple regional and national markets
with diverse development levels, institutional environments, and geo-
graphical conditions. Such diversity is also evident when examining the
development of crowdfunding in various regions of the continent. Here,
in terms of size, between 2013 and 2016, the East African region has
emerged as a consistent market leader with an average annual market
share of 38%. West Africa comes second with 34%, followed by the
South African region with 17%. Central and North Africa are behind
with 7% and 4% respectively. While some decline was registered in East
and Central Africa in recent years, dramatic growth has been recorded in
Southern Africa (824% in 2015 and 116% in 2016) and Western Africa
(150% in 2016), which are associated with market development in South
Africa and Nigeria respectively. Strong growth was also observed in North
Africa growing 80% on average between 2013 and 2016, with most
activities in Egypt.

At the national level, Kenya and Uganda dominate the Eastern African
region. Nigeria and Cote D’Ivoire account for the major share of the
Western African region. South Africa, Rwanda, and Egypt solely domi-
nate the Southern, Central, and the Northern African regions respec-
tively. On a continental basis, Nigeria, South Africa, and Kenya dominate
Africa’s crowdfunding industry overall. These three countries jointly
account for 74-82% of annual African crowdfunding market volumes
between 2013 and 2016.

When examining African crowdfunding by model, and like other
global regions, evidence shows that a large proportion of crowdfunding
volume is associated with investment models, which accounted for 79%
of total volumes in 2015 and 63% in 2016. When splitting these vol-
umes further among the various investment models, lending-based mod-
els jointly account for the largest share of investment-crowdfunding
volumes, capturing 90% of such volumes in 2015 and 56% in 2016.
These percentages correspond to volumes equal to $59 million in 2015
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and $63 million in 2016. This development is mostly evident with respect
to peer-to-peer business lending that grew 46% between 2015 and 2016,
while crowd-based pro-social microlending remained stable at $34 mil-
lion in both 2015 and 2016. Nevertheless, 2016 has seen the introduc-
tion of additional crowdfunding investment models in the continent.
Here, equity, real estate, and profit-sharing models grew from $6.39 mil-
lion in 2015 to $51.31 million in 2016, jointly representing an impres-
sive 701% growth. Overall, the emergence of these models jointly
represents 28% of total volumes raised in 2016, which explains the
shrinking share of crowdlending out of investment model volumes, while
the actual amount has increased.

At the same period, non-investment models of crowdfunding
accounted for 21% of total volumes raised in 2015 and 37% of volumes
in 2016. Here, reward-based crowdfunding experienced a modest increase
from $3.17 million in 2015 to $4.17 million in 2016, while accounting
for 2.3% of total volumes raised in 2016. Donation-based crowdfunding,
on the other hand, exhibits more substantial volumes and growth while
mostly relying on funders based outside of Africa. Under this model,
$14.26 million were raised in 2015 and $63.11 million were raised in
2016, growing 342% between 2015 and 2016. This implies that dona-
tion crowdfunding is the single largest model of crowdfunding in the
continent, representing 35% of total volumes raised in Africa during
2016. This stands at a stark contrast to all other regions in the world,
where peer-to-peer lending models dominate.

While not yet substantiated in empirical research, one may suggest
several explanations for the prominence of donation crowdfunding in the
African crowdfunding context. First, one can argue that Africa is just fol-
lowing market development observed elsewhere, where initial crowd-
funding activities were associated with non-investment types of
crowdfunding that later paved the way towards the proliferation of
investment-crowdfunding platforms (Bruton et al. 2015). Indeed, these
dynamics have been observed in many countries in Europe, Asia, and the
Americas. Second, and closely linked to the previous explanation, is the
concern with risk and development of trust. In this sense, non-investment-
crowdfunding engagements represent lower risk, involve modest sums,
and are characterized by fewer regulatory compliance barriers than
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investment crowdfunding (Belleflamme and Lambert 2016; Ziegler et al.
2019). As such, non-investment crowdfunding becomes easier to imple-
ment and experiment with. Once individuals accumulate positive experi-
ences with these models, they may develop greater willingness to gradually
engage in activities that may be considered riskier, involve higher sums,
and may carry greater regulatory implications (e.g. investor protection).

As the status of crowdfunding practice is now established, we now turn
to examining the status of research on crowdfunding in African contexts
while presenting key findings emerging from such academic work.

Emerging Insights from Crowdfunding
Research in Africa

Research into crowdfunding in Africa is limited and represents early
stages of market development, with most related studies being more con-
ceptual in nature. Here, according to Wolf (2017), the crowdfunding
phenomenon is congruent with traditional communal reciprocity culture
of sub-Saharan African individuals. This view is also shared by Berndt
(2016), who suggests that crowdfunding is a modern form of credit asso-
ciations in the African context, where individuals invest in the businesses
of others. Interestingly, the tradition of credit associations and other
forms of microfinancing (delivered in diverse formats) have existed in
many African cultures for decades. Credit associations work on the prin-
ciple of communal reciprocity, where individuals usually contribute
money periodically into a communal fund and the collected amount is
either shared among the community members or invested on their behalf
(ibid.). Notable examples of these credit associations include Susu in
Ghana, Mabati in Kenya, Ekub in Ethiopia, Tontine in Mali, and Stokvels
in South Africa (Coetzee 2013). Regardless of the form, these schemes
thrive on small-scale financing to support group saving methods, and
often involved communities are embedded with a culture of mutual sup-
porting for business ideas.

Several studies attempt to compare crowdfunding to microfinance,
with authors proposing that the advantages of the former can compensate
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for the inefliciencies in the latter (Wolf 2017; Oruezabala and Peter
2016). Here, based on a sample of 50 Gabonese small businesses,
Oruezabala and Peter (2016) note that 78% of these SMEs derived their
funding from personal funds, family, and credit associations. Thus, most
of these small businesses are excluded from microfinancing, possibly due
to their inability to meet certain requirements. Indeed, the researchers
argue that some Microfinance Institutions are moving away from their
social mission, a development that opens opportunities for crowdfunding
platforms and makes crowdfunding an attractive alternative for small
businesses.

Wolf (2017) suggests that the over-reliance of microfinance on subsi-
dies makes it unsustainable thereby limiting its success and impact.
Moreover, there have been calls for microfinance to focus not only on
poverty reduction but also on social emancipation through creativity (de
Haan and Lakwo 2010). In contrast, crowdfunding platforms are known
avenues for creative and innovative ventures (Wolf 2017). Thus, although
crowdfunding might draw some inspiration from microfinancing
(Munyanyi and Mapfumo 2018), it can promote co-creation of innova-
tion between entrepreneurs and funders (Wolf 2017) while strengthen-
ing the overall entrepreneurial financing dynamics which already exist in
the microfinance industry (Oruezabala and Peter 2016). Accordingly, in
their proposed model for crowdfunding penetration and success in Africa,
Oruezabala and Peter (ibid.) present crowdfunding platforms as a source
of new resources, rather as a new way to tap into old resources.

To these considerations, Flanigan (2017) introduces an additional
important consideration by examining how crowdfunding could contrib-
ute towards enhancing diaspora philanthropy. For this purpose, she
defined diaspora philanthropy as “money, goods, volunteer labor, knowl-
edge and skills, and other assets donated for the social benefit of a com-
munity broader than ones’ family members, in a country or region where
there is a population with whom the donor(s) have ancestral ties” (ibid.,
p- 498). Here, Flanigan notes that an integration of the literature on the
two phenomena shows that crowdfunding technologies could enhance
the delivery of diaspora philanthropy—where diaspora philanthropy is

seen as a subset of remittance flows into countries.
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In the same spirit, online philanthropy may be viewed as the giving of
financial and social capital for promoting human welfare through online
platforms (Munyanyi and Mapfumo 2018). Hence, through crowdfund-
ing, African migrants can continue supporting entrepreneurial activities
by helping family members and friends in their countries of origin via the
mediation of crowdfunding platforms. Again, this may be in tandem
with remittances which serves as an important source of incoming capital
in many African countries. Indeed, remittances sent by African migrants
reached nearly $40 billion in 2010, an amount equivalent to 2.6% of
Africa’s gross domestic product (Mohapatra and Dilip 2011). As noted by
Flanigan (2017), strategically capitalizing on the shared characteristics
and complementary strengths of crowdfunding and diaspora philan-
thropy can help diaspora generated ‘philanthropic crowdfunding’ thrive.

Furthermore, diaspora members offer networks and knowledge that
could help offset crowdfunding’s vulnerabilities. Indeed, earlier research
shows that diaspora networks have significant impact on cross-border
investment (Leblang 2010). And that diaspora investments in countries
of origin are affected by perceived ethnic advantage (over other investors)
and altruistic tendencies, while perceptions of business impediments do
not affect such investments (Gillespie et al. 1999). Bringing such insights
into the context of crowdfunding, platforms may reduce informational
and technical barriers for such investment opportunities and may enhance
their likelihood by tapping into diaspora members’ sense of ethnic advan-
tage and altruistic orientation towards opportunities in their countries of
origin. The latter reflecting beliefs that investors should invest in one’s
country of origin and not just send donations there (ibid.). One example
for such initiative is the French-based LelapaFund platform, which is
dedicated to facilitating investments in Africa by tapping onto African
diasporas, which, according to one of its co-founders, perceive fewer bar-
riers to such investments while normalizing risk associated with African
venturing (Mulligan 2015).

Other authors have explored the factors influencing the plausibility of
crowdfunding in Africa. More specifically, Munyanyi and Mapfumo
(2018), focusing on Zimbabwe, identified four factors that influence the
plausibility of crowdfunding, including strong and active social network,
easy and reliable payment system, a passionate audience, and a funding



14 Crowdfunding in Africa: Opportunities and Challenges 327

gap. In this context, the identification of crowdfunding success drivers in
Africa and how they can be directed towards economic development in
the region are extremely important for both entrepreneurs and funders. A
good example of such approach can be found in suggestions that crowd-
funding may be adapted to solving regional issues such as power short-
ages, which are usually experienced in most parts of Africa, and by
addressing a concrete need affecting people’s lives, which will make
crowdfunding more attractive for those who live in affected areas

(Berndt 2016).

Challenges for the Development
of Crowdfunding in Africa

Whereas crowdfunding is considered to present great opportunities
towards enhancing access to finance, as well as supporting entrepreneur-
ship, innovation, and development in Africa, it is also important to con-
sider some challenges that may hinder crowdfunding adoption and
growth in the continent. This is especially important when taking into
considerations that the main vehicles for crowdfunding market develop-
ment, namely crowdfunding platforms, are mostly entrepreneurial ven-
tures themselves. And while entrepreneurs deal with adversity regardless
of context, some challenges reign prominent in African contexts in gen-
eral (e.g. Alon and Shneor 2017; Belwal and Singh 2008) and the African

crowdfunding context in particular.

Regulation

In this context, researchers particularly emphasize that regulatory factors
matter (Berndt 2016; Flanigan 2017). This assertion is supported by
Munyanyi and Mapfumo (2018) who argue that, despite the viability of
crowdfunding in Zimbabwe, there is a lot to be done to set up an enabling
regulatory framework in the country. Overall, the health and strength of
the SME sector in Africa is often viewed as a policy priority in most
countries across the continent. Accordingly, African governments may
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address crowdfunding regulation as an enabler of domestic innovation
and entrepreneurship. One path for such development may be facilitated
by learning from the experiences of other countries elsewhere around the
world. In this context, earlier research in Europe indeed showed that the
more adequate national regulation is perceived to be by platforms operat-
ing in the same national market, the higher the overall crowdfunding
volumes per capita in the same market (Ziegler et al. 2019).

Thus far, there remains “no bespoke, tailor-made alternative finance
regulation regime that has been enacted in Africa as has been the case in
other more established markets” (Ziegler et al. 2018, p. 22). And, in the
absence of crowdfunding-specific regulation, generic financial services
regulation applies to firms seeking to provide services falling within the
scope of activities covered in existing laws. Nevertheless, several regula-
tory initiatives to support financial innovation more generally have been
adopted by various African government agencies. These include, but are
not limited to, various steps taken towards establishing regulatory sand-
box processes for financial technology companies in Kenya, Mauritius,
Mozambique, Rwanda, South Africa, and Uganda (Ziegler et al. 2018).
In addition, the African Crowdfunding Association was established in
2015 as an industry organization dedicated to lobbying in favour of
crowdfunding legislation creation and reforms, increasing public aware-
ness of crowdfunding, and ensuring industry practices that protect inves-
tors and democratize access to capital (African Crowdfunding
Association 2019).

Information Technology Infrastructure

Since online forms of crowdfunding heavily depend on access to social
media and social networking sites, as well as web-based platforms, inter-
net access is paramount to its successful dissemination and uptake. Here,
an important challenge for the development of the industry in Africa
relates to internet infrastructure and the relative low internet penetration
in many regions across the continent. As a whole, internet penetration
rate in Africa stood at just 37.3% in May 2019 in comparison to 60.8%
in the rest of the world (Miniwatts Marketing Group 2019). Here, again,
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regional and national variations do exist, and while some countries report
relatively high penetration levels such as 83% in Kenya and 80.1% in
Liberia, others exhibit much lower rates such as 1.3% in Eritrea and
4.1% in Niger (ibid.). Such conditions limit the ability of African fund-
raisers to capitalize on the value of network externalities in crowdfunding
(Wolf 2017). To overcome such challenges, crowdfunding platforms
operating in Africa have leveraged mobile technology while using innova-
tive ways to create and promote projects via SMS, popular mobile apps
(e.g. WhatsApp, Messenger, Viber), and use of mobile money to fund
projects (Boum 2016).

Social Trust

Furthermore, from a social-normative perspective, African countries are
often found to be characterized by a relative low level of social trust
(Delhey and Newton 2005). Social trust was defined as “the belief that
others will not deliberately or knowingly do us harm, if they can avoid it,
and will look after our interests, if this is possible” (ibid., p. 311). While
this may seem at odds with traditional crowdfunding practices in Africa,
it is explained by the distinction between trust towards in-group mem-
bers versus strangers. Africans may exhibit trust towards familiar in-group
members, while exhibiting lower levels of trust towards strangers outside
their immediate circle of acquaintances (Posel and Hinks 2012) than
other societies. However, both trust between strangers and trust towards
online transaction are required in order to facilitate a thriving crowd-
funding market (Kshetri 2015).

Research from other contexts of online transactions shows that satis-
factory online customer experience enhances trust in e-retailing/online
shopping (Rose et al. 2012) and in e-banking/online banking (Ghane
etal. 2011). Taken together, these insights may suggest that trust can also
be created with experience, and that adoption may be enhanced by creat-
ing opportunities for crowdfunding experience with low entry thresh-
olds. Moreover, the transparency involved in crowdfunding transactions
can serve as a trust facilitating mechanism (Spanos 2018). Here, informa-
tion about delivery and repayment of loans, as well as non-delivery or
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non-payment on loans, will be publicly available and deter fundraisers
from shirking such responsibilities for avoiding a damage to their reputa-
tion and self-image. Indeed, research shows that concerns about disclo-
sure, visible failure, and projecting desperation hinder entrepreneurs
from using crowdfunding (Gleasure 2015), and by extension may help
curtail related moral hazards. In addition to the above, the transparent
digital recording of transactions can also help in limiting opportunities
for corruption in the financial sector, which represents a concern in vari-
ous African countries (Hanlon 2002; Demetriades and Fielding 2012).

Finally, as platform survival and growth depend on positive user expe-
riences and successful campaigning, most platforms engage in careful
campaign filtration, validation, and selection processes. This is evident in
platform onboarding rates, which reflect the percentage of campaigns
published out of total campaigns requesting to be published on a given
platform. Here, while onboarding rates are not yet available for African
platforms, European platforms report average onboarding rates of 49%
in reward crowdfunding, 74% in donation crowdfunding, 17-22% in
leading crowdlending models, and 6% in equity crowdfunding (Ziegler
etal. 2019). In this sense, platforms serve as risk-reducing players in com-
parison to independent and unverified fundraising initiatives that do not
go through the scrutiny of platform validation procedures (e.g. fundraiser
identity verifications, background checks).

Early Days of African Crowdfunding: Hybrid
Forms of Crowdfunding

As mentioned earlier, African crowdfunding for Africans and by Africans
remains at a very early stage. Accordingly, fundraisers in this sphere
attempt to tap into crowdfunding’s promises of improved access to
finance and enhanced transparency, while manoeuvring between existing
barriers to adoption at both social and institutional levels. Such efforts
can be characterized as hybrid forms of crowdfunding implying combi-
nations of multiple channels for fundraising in addition to crowdfunding
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platforms. In this section, we present several illustrative examples of such
hybrid forms from East African crowdfunding campaigns.

First, a donation campaign created for a Tanzanian member of parlia-
ment, who got shot and was severely injured, sought to raise funds for his
medical treatments. The campaign was created on the US-based global
platform Gofundme by a group of Tanzanian diaspora members in the
United States (Kolumbia 2017). However, in parallel, locals in Tanzania
used M-Pesa mobile money to support the same campaign where the
money was being paid directly to the account of the beneficiary. The local
campaign was steered primarily through Word of Mouth. Here, even
though most of middle-class Tanzanian citizens had the capacity to make
their contribution via the Gofundme platform, they preferred sending
their contribution using mobile money and direct bank account trans-
fers. As a result, most online contributors were members of the diaspora.

Second, a different donation campaign was created to raise fund for
the development of the Fishmate platform. This platform aims to serve
the fishing and aqua-culture industry as a channel for information aggre-
gation and dissemination, as well as a marketplace linking demand and
suppliers among fishing communities in Kenya. The campaign was cre-
ated on the global Dutch-based platform Onepercentclub by the entre-
preneur—Mukeli Matai (Raymond 2015). Here, again, support from
foreign and diaspora members was collected via the platform, but in
addition Mutai needed to build a group of individuals who would form
the base of her campaign in Kenya. This group, however, was either
unable or reluctant to contribute money through the platform. In
response, Mutai formed an offline fundraising campaign effort known
locally in its traditional name—“Harambee”. Under this effort, a “trea-
surer” was appointed to collect money from contributors via the M-Pesa
mobile payment system or in cash. This treasurer then made a single
contribution to the Onepercentclub platform, which then transferred
funds to Mutai’s bank account. Overall, Fishmate raised €2678 from
about 20 family members in Kenya, a sum which was later matched with
€6000 from the Cheetah Fund. Here, the matching fund scheme pre-
sented is an important incentive for her network to contribute online via
the platform and not directly.
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Third, in one of the first reward campaigns launched through a new
platform being developed in Tanzania under the Dar Technology and
Business Incubator, it was reported that individuals collected money
from peers offline and then transferred the collected sum to the intended
recipient. A major challenge from this method as highlighted by the plat-
form owners is the difficulty in identifying those who contributed
through offline groups because it is only possible to track the one who
transferred the funds. As money laundering is a concern in most of the
countries, it is important to establish the identity of contributors for
complying with legal and ethical practices in fundraising. Here, while the
platform does request detailed information from contributors of rela-
tively large sums, it remains a challenge to establish the accuracy and
trustworthiness of such information.

Overall, the above examples indicate that crowdfunding uptake in
Africa requires overcoming challenges associated with trust and technical
concerns at early stages of crowdfunding engagement. The cases pre-
sented above suggest that campaigners complement campaigns posted in
online platforms with traditional or technical payment systems Africans
are already well familiar with. Specifically, combinations of online and
offline efforts seem to support fundraising activities by tapping into dif-
ferent groups of prospective contributors. Such approach has received
support in earlier studies showing that offline activities play an important
role in sustaining online communities (Lin 2007).

Indeed, initial steps towards understanding the role of offline activities
in crowdfunding have shown several interesting findings in other con-
texts. Here, a study of civic crowdfunding (when citizens, in collabora-
tion with government, fund projects providing a community service)
concluded that integrating online and offline approaches are essential for
such campaigns’ success (Stiver et al. 2014). And, a different study on
crowdlending in the United States showed that when borrowers are reg-
istered in same state as the borrowing group leader (used as proxy for
likelihood of offline interactions) crowd loans get more bids from pro-
spective lenders but show no effect on the total amount raised (Kuwabara
etal. 2017).
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Conclusion

In this chapter, the current state of crowdfunding research and practice in
Africa has been outlined while highlighting some of the opportunities
and challenges associated with them. Overall, we show that African
crowdfunding is at its infancy. However, the extent to which crowdfund-
ing may deliver on its promises of improved access to finance and enable-
ment of growth remains to be substantiated empirically as the market
grows and the industry matures.

Here, on the one hand, conditions of growing popularity of digital and
mobile finance, low penetration of traditional financial institutions, and
a long cultural heritage of communal mutual support may enhance
crowdfunding uptake. On the other hand, conditions of unclear regula-
tion, relatively low levels of internet access, and societies characterized by
low social trust may all hinder crowdfunding uptake. Hence, for wider
public adoption of crowdfunding, stakeholders interested in such devel-
opment may need to engage in relevant policy development, implemen-
tation of technological solutions suitable for available ICT and financial
infrastructure, raising public awareness through education, reducing user
entry barriers, and creating low-risk or risk-free incentives for trial. Such
actions can support the shift away from donation collection to invest-
ment fundraising, and from reliance on foreign investors towards enabling
local micro-investors to build up their own capital base.

Implications for Future Research

Our review clearly shows that research on crowdfunding in the African
context remains limited and conceptual. This implies that opportunities
for future research are abundant and especially when considering empiri-
cal work that can test and challenge insights and findings from elsewhere
around the world. Specifically, future research should focus on investigat-
ing crowdfunding adoption and its implication for development in
Africa. Such efforts will enhance the understanding of how and to what
extent does crowdfunding help in unlocking the potential of access to
finance and investment opportunities for wider financial inclusiveness,
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business development, and job creation in Africa. Studies on crowdfund-
ing adoption may explore the applicability of existing theoretical frame-
works such as the Technology Acceptance Model (Venkatesh and Davis
2000) and the Theory of Planned Behaviour (Ajzen 1991), as well as
highlight needs for their modification in the new realities of digital and
mobile finance in development contexts. Studies examining the impact
of crowdfunding can help us measure and capture the extent to which
crowdfunding contributes to venture creation, survival, and growth, as
well as the extent to which crowdfunding enables greater inclusivity and
access to finance for groups that traditionally struggle with it such as
women (Carter and Rosa 1998; Coleman 2000) and minorities (Ram
et al. 2003).

Furthermore, the African context itself may represent a particularly
conducive environment to study several important issues. First, research
should identify and explore the effectivity of mechanisms and strategies
for establishing trust in crowdfunding in societies characterized by low
social trust. Second, research can also examine complementarities of
offline and online dimensions of crowdfunding in environments charac-
terized by limited ICT infrastructure and e-readiness. Third, research can
examine the role played by diaspora in African crowdfunding campaign
success in general, as well as facilitators of trust for African crowdfunding
campaigns particularly vis-a-vis other international supporters.

Implications for Practice

Our review also shows that the African crowdfunding industry is at its
infancy. As a new emergent sector that aims to solve market gaps by both
extending and supplementing existing fundraising channels, certain criti-
cal elements need to be developed for supporting such efforts. First, regu-
lators should engage with domestic and international industry players, as
well as peers in other countries in reviewing and amending legal frame-
works towards accommodating a good balance between user and investor
protection while enabling the industry’s responsible and sustainable
growth. In addition, government bodies in collaboration with educa-
tional institutions may engage in developing training programmes and



14 Crowdfunding in Africa: Opportunities and Challenges 335

dissemination of public information about the risks and benefits of using
crowdfunding for fundraising and investment purposes for both indi-
viduals and organizations.

In parallel, platforms aiming to establish themselves in African mar-
kets need to invest their resources into developing technological solutions
that fit development realities and infrastructure conditions in Africa (e.g.
integration of mobile payment, social media, and instant messaging
functionalities), implementing relevant filtration and validation proce-
dures for quality assurance and avoidance of fraud (e.g. creative solutions
for identity verification and documentation), as well as introducing
incentive mechanisms to encourage trial by prospective users while reduc-
ing entry barriers and risks associated with such trial (e.g. internal insur-
ance funds, gradual increasing sums for fundraising based on historical
performance of users).
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