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ABSTRAKSI 

  Penelitian ini bertujuan untuk menganalisa pengaruh word of mouth, harga  

dan kualitas terhadap keputusan pembelian (studi kasus konsumen Smartphone 

Xiaomi di kota Kudus) dimana diajukan tiga variabel bebas/independen dan satu 

variabel terikat/dependen. Penelitian ini dilakukan dengan metode survei terhadap 

konsumen Smartphone Xiaomi di kota Kudus dengan jumlah responden sebanyak 

96 responden. Tahap pertama ialah menguji validitas dan reliabilitas pertanyaan 

setiap variabel. Tahap kedua, meregresi variabel word of mouth, harga, kualitas 

dan keputusan pembelian konsumen Smartphone Xiaomi di kota Kudus. 

  Hasil penelitian ini menunjukkan bahwa semua variabel dalam penelitian 

yaitu word of mouth, harga dan kualitas berpengaruh positif dan signifikan 

terhadap keputusan pembelian baik melalui uji t maupun uji F. variabel word of 

mouth, harga dan kualitas memiliki pengaruh terhadap keputusan pembelian 

sebesar 63,2%. Kualitas Produk memiliki pengaruh paling tinggi dibandingkan 

variabel lainnya, disarankan pihak xiaomi mempertahankan kualitas produknya 

karena hal tersebut mempengaruhi keputusan konsumen membeli sebuah produk. 

 

 Kata Kunci: Word of Mouth, Harga, Kualitas dan Keputusan Pembelian 

 

 

 

 
 

 

 



 

vii 
 

INFLUENCE OF WORD OF MOUTH, PRICES AND QUALITY AGAINST 

PURCHASING DECISIONS 

(Case Study of Xiaomi Smartphone Consumers on Kudus City) 

 

By: 

Hendra Wahyudi  

2014-11-191 

 

Advisor :   1. Dr. Mokhammad. Arwani, SE.MM 

    2. Dian Wismar’ein, SE. MM 

 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMICS AND BUSINESS MANAGEMENT STUDY 

PROGRAMS 

 

ABSTRACT 

 This study aims to analyze the influence of word of mouth, price and 

quality on purchasing decisions (consumer case study of Xiaomi Smartphone in 

Kudus) where proposed three independent variables and one dependent variable. 

This research was conducted by survey method to Xiaomi Smartphone consumer 

in Kudus city with the number of respondents as many as 96 respondents. The first 

step is to test the validity and reliability of the questions for each variable. The 

second stage, regressing variables word of mouth, price, quality and consumer 

purchase decision Xiaomi Smartphone in Kudus city. 

The results of this study indicate that all variables in the research ie word 

of mouth, price and quality have a positive and significant effect on purchasing 

decisions either through t test or F test. Word of mouth variables, price and 

quality have an influence on purchasing decision of 63.2% . Product Quality has 

the highest influence compared to other variables, it is recommended the Xiaomi 

maintain the quality of its products because it affects the consumer's decision to 

buy a product. 

 

Keywords: Word of Mouth, Price, Quality and Purchase Decision 
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