
Scopus

Document details

  37 of 165  

Self-regulation of the Peruvian food industry: health message cues in the context of
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Abstract
Objectives: One strategy to prevent the onset of non-communicable diseases is to motivate healthy lifestyles through health
media messages. In Peru, the food industry is currently implementing such strategy with health message cues, in the form of
a small icon of a walking person or a healthy dish, appearing on televised food and beverage advertisements. Yet the extent of
this practice is unknown. Thus, the objective of this study was three-fold: to identify (1) the food and beverage advertisements
showing health cues, (2) the types of health cues, and (3) their length in time. Study design: Cross-sectional analysis of
televised food and beverage advertisements that children and adolescents encounter on Peruvian television. Methods: Content
analysis of the presence of a health cue, type of health cue (physical activity and healthy diets), and the length in time of the
health cue appearing on televised food and beverage advertisements in Peru. Results: Health cues appeared on over 70% of
advertisements for sugary drinks and tended to promote healthy diets more so than physical activity. Conclusions: This study
shows that the food industry is currently advertising their products along with health message cues, and children and
adolescents are exposed to this practice. Thus, we call for further testing of the effect of these health cues on children's and
adolescents' food preferences and behaviors. © 2018 The Royal Society for Public Health

SciVal Topic Prominence 

Topic: 

◅ Back to results ◅ Previous  ▻Next

CSV export  Download  Print  E-mail  Save to PDF ⋆ Save to list  ▻More...

View at Publisher

Public Health
Volume 159, June 2018, Pages 1-3

Busse, P.a  Bernabé-Ortiz, A.b 

a

b

 View references (10)



Advertising as Topic | Food | Food advertisements

PlumX Metrics
Usage, Captures, Mentions,
Social Media and Citations
beyond Scopus.

Metrics 

Cited by 0 documents

Inform me when this document is
cited in Scopus:

 

Related documents

, 
(2018) Journal of Children and
Media

❓



Set citation alert ▻

 ▻Set citation feed

The tween television diet: a content
analysis of US tween program food
references

 Hahn, R. Aubrey, J.S.

Food content of TV shows seen by
children in Peru: A double dose of
food messages?



https://www.scopus.com/home.uri?zone=header&origin=searchbasic
https://www.scopus.com/results/results.uri?sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&offset=37&origin=recordpage
https://www.scopus.com/record/display.uri?origin=recordpage&eid=2-s2.0-85054123171&citeCnt=0&noHighlight=false&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&relpos=35
https://www.scopus.com/record/display.uri?origin=recordpage&eid=2-s2.0-85046905684&citeCnt=0&noHighlight=false&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&relpos=37
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.puhe.2018.03.003&locationID=1&categoryID=4&eid=2-s2.0-85045195689&issn=00333506&linkType=ViewAtPublisher&year=2018&origin=recordpage&dig=a507410724459d976f87314e5db39115&recordRank=
https://www.scopus.com/sourceid/17697?origin=recordpage
https://www.scopus.com/authid/detail.uri?authorId=26634840300&amp;eid=2-s2.0-85045195689
mailto:pbusse@ulima.edu.pe
https://www.scopus.com/authid/detail.uri?authorId=24075217600&amp;eid=2-s2.0-85045195689
https://www.scopus.com/standard/help.uri?topic=12031
https://plu.mx/plum/a/?elsevier_id=2-s2.0-85045195689&theme=plum-scopus-theme
https://www.scopus.com/results/rss/handler.uri?citeEid=2-s2.0-85045195689
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-85035100200&citeCnt=0&noHighlight=false&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&relpos=0
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=57188647891&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=7004314182&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-85045204976&citeCnt=0&noHighlight=false&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&relpos=1


Prominence percentile: 97.488

Author keywords
Children Food and beverage advertising Peru Self-regulation

Indexed keywords

GEOBASE Subject
Index:

advertising child health food industry food preference media role television

young population

EMTREE medical
terms:

adolescent nutrition advertising Article beverage child nutrition content analysis

cross-sectional study dietary intake food industry health promotion nutritional health Peru

physical activity public health message sugar-sweetened beverage symbolism time factor

adolescent advertising association beverage child food human medical information

procedures social control statistics and numerical data television

Regional Index: Peru

MeSH: Adolescent Advertising as Topic Beverages Child Cross-Sectional Studies Cues Food

Food Industry Health Communication Humans Peru Social Control, Informal Television

Funding details

Funding sponsor Funding number Acronym

Comisión Sectorial de Investigación Científica

Funding text #1
This study was possible thanks to funding and support from Instituto de Investigación Científica of Universidad de Lima.

Funding text #2


(2016) International Journal of
Communication

(2018) Journal of Children and
Media

 

Find more related documents in
Scopus based on:

Busse, P.

Analysis of advertising in the
multimedia environment of children
and adolescents in Peru

Busse, P.

View all related documents based
on references

 ▻Authors  ▻Keywords 

https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=26634840300&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-85041220913&citeCnt=0&noHighlight=false&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&relpos=2
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=26634840300&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85045195689&src=s&all=true&origin=recordpage&method=ref&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85045195689&src=s&all=true&origin=recordpage&method=aut&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85045195689&src=s&all=true&origin=recordpage&method=key&zone=relatedDocuments


References (10)

The study reported in this article was possible thanks to the financial support of Instituto de Investigación Científica of
Universidad de Lima.

Matthews, A.E.

(Open Access)

(2008) European Journal of Public Health, 18 (1), pp. 7-11.  .
doi: 10.1093/eurpub/ckm015

La República
Gobierno publicó polémico Reglamento de la Ley de Alimentación Saludable [Government published controversial
regulation of the Law of Healthy Eating]. La República
(2017) 
Junio 17 (Accessed 15 August 2017)

 

Busse, P.

(2016) International Journal of Communication, 10, pp. 1194-1211.  .

ISSN: 00333506
CODEN: PUHEA
Source Type: Journal
Original language: English

DOI: 10.1016/j.puhe.2018.03.003
PubMed ID: 
Document Type: Article
Publisher: Elsevier B.V.

29653225

 ▻View in search results format

1

Children and obesity: A pan-European project examining the role of food marketing

Cited 52 times

View at Publisher

2

http://larepublica.pe/sociedad/886752-gobierno-publico-reglamento-de-la-ley-de-alimentacion-saludable

3

Food content of TV shows seen by children in Peru: A double dose of food messages?

Cited 3 times
http://ijoc.org/index.php/ijoc/article/download/3836/1586



https://www.scopus.com/redirect/linking.uri?targetURL=http%3a%2f%2fwww.ncbi.nlm.nih.gov%2fpubmed%2f29653225&locationID=1&categoryID=41&linkType=PubMedLinking&origin=recordpage&zone=journalDetails&dig=5e4f43d8b5f6940f0e408771ef00fe73
https://www.scopus.com/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=1402e77797a7b3f0f76354c27070761a&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-85045195689%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-85045195689
https://www.scopus.com/record/display.uri?eid=2-s2.0-38549152427&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85045195689&refeid=2-s2.0-38549152427&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1093%2feurpub%2fckm015&locationID=3&categoryID=4&eid=2-s2.0-38549152427&issn=11011262&linkType=ViewAtPublisher&year=2008&origin=reflist&dig=330e3bb10063f9614f8cb65099308f3a&recordRank=
http://larepublica.pe/sociedad/886752-gobierno-publico-reglamento-de-la-ley-de-alimentacion-saludable
https://www.scopus.com/record/display.uri?eid=2-s2.0-85045204976&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85045195689&refeid=2-s2.0-85045204976&src=s&origin=reflist&refstat=core
http://ijoc.org/index.php/ijoc/article/download/3836/1586


Kunkel, D., Castonguay, J., Wright, P.J., McKinley, C.J.

(2014) Communication Law and Policy, 19 (3), pp. 263-292.  .

doi: 10.1080/10811680.2014.919797

Directiva Publicidad de Alimentos y Bebidas No Alcohólicas Dirigida a Menores de 12 Años. [Advertising guideline
for food and non-alcoholic beverages targeting children under 12]. Anda Perú. [Accessed 15 August 2017].

 

Jordan, A.B., Robinson, T.N.

(2008) Annals of the American Academy of Political and Social Science, 615 (1), pp. 119-132.  .
doi: 10.1177/0002716207308681

Kunkel, D.L., Castonguay, J.S., Filer, C.R.

(2015) American Journal of Preventive Medicine, 49 (2), pp. 181-187.  .

doi: 10.1016/j.amepre.2015.01.027

4

Solution or Smokescreen? Evaluating Industry Self-Regulation of Televised Food Marketing
to Children

Cited 7 times
http://www.tandf.co.uk/journals/titles/10811680.asp

View at Publisher

5

http://www.andaperu.pe/wp-content/uploads/2014/11/DIRECTIVA-PUBLICIDAD.pdf

6

Children, television viewing, and weight status: Summary and recommendations from an
expert panel meeting

Cited 68 times

View at Publisher

7

Evaluating Industry Self-Regulation of Food Marketing to Children

Cited 27 times
www.elsevier.com/locate/amepre

View at Publisher



https://www.scopus.com/record/display.uri?eid=2-s2.0-84903734644&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85045195689&refeid=2-s2.0-84903734644&src=s&origin=reflist&refstat=core
http://www.tandf.co.uk/journals/titles/10811680.asp
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f10811680.2014.919797&locationID=3&categoryID=4&eid=2-s2.0-84903734644&issn=10811680&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=84d4c5404f95708481484d4b9a60c67a&recordRank=
http://www.andaperu.pe/wp-content/uploads/2014/11/DIRECTIVA-PUBLICIDAD.pdf
https://www.scopus.com/record/display.uri?eid=2-s2.0-37349127766&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85045195689&refeid=2-s2.0-37349127766&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1177%2f0002716207308681&locationID=3&categoryID=4&eid=2-s2.0-37349127766&issn=00027162&linkType=ViewAtPublisher&year=2008&origin=reflist&dig=88095aed7fb4b23955017e85fa6f6870&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-84937517941&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85045195689&refeid=2-s2.0-84937517941&src=s&origin=reflist&refstat=core
https://www.scopus.com/record/www.elsevier.com/locate/amepre
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1016%2fj.amepre.2015.01.027&locationID=3&categoryID=4&eid=2-s2.0-84937517941&issn=18732607&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=b0504d5f250b605fc9ed7567fa5e1882&recordRank=


  37 of 165  

Busse, P.

(2018) Journal of Children and Media, 12 (4), pp. 432-447.

doi: 10.1080/17482798.2018.1431557

Warren, R., Wicks, R.H., Wicks, J.L., Fosu, I., Chung, D.

(2008) Journal of Broadcasting and Electronic Media, 52 (2), pp. 231-246.  .
doi: 10.1080/08838150801992037

Andrews, J.C., Netemeyer, R.G., Burton, S.

(2009) Journal of Public Policy and Marketing, 28 (1), pp. 41-55.  .

doi: 10.1509/jppm.28.1.41

 Busse, P.; Instituto de Investigación, Científica, Universidad de Lima, Instituto de Investigación, Avenida Javier Prado Este
N.° 4600, Santiago de Surco, Lima, Peru; email:  
© Copyright 2018 Elsevier B.V., All rights reserved.

8

Analysis of advertising in the multimedia environment of children and adolescents in Peru

http://www.tandfonline.com/loi/rchm20#.Vsw0oPl95Mx

View at Publisher

9

Food and beverage advertising on U.S. Television: A comparison of child-targeted versus
general audience commercials

Cited 44 times

View at Publisher

10

The nutrition elite: Do only the highest levels of caloric knowledge, obesity knowledge, and
motivation matter in processing nutrition ad claims and disclosures?

Cited 69 times
http://www.ama.org

View at Publisher

 
pbusse@ulima.edu.pe

◅ Back to results ◅ Previous  ▻Next  Top of page

About Scopus Language Customer Service



https://www.scopus.com/record/display.uri?eid=2-s2.0-85041220913&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
http://www.tandfonline.com/loi/rchm20#.Vsw0oPl95Mx
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f17482798.2018.1431557&locationID=3&categoryID=4&eid=2-s2.0-85041220913&issn=17482801&linkType=ViewAtPublisher&year=2018&origin=reflist&dig=224ad745791bb1c2b8fe394664fa5b8a&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-46249132347&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85045195689&refeid=2-s2.0-46249132347&src=s&origin=reflist&refstat=core
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1080%2f08838150801992037&locationID=3&categoryID=4&eid=2-s2.0-46249132347&issn=08838151&linkType=ViewAtPublisher&year=2008&origin=reflist&dig=fc46e3843cc0753858c12f459914f782&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-70149096502&origin=reflist&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85045195689&refeid=2-s2.0-70149096502&src=s&origin=reflist&refstat=core
http://www.ama.org/
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.1509%2fjppm.28.1.41&locationID=3&categoryID=4&eid=2-s2.0-70149096502&issn=15477207&linkType=ViewAtPublisher&year=2009&origin=reflist&dig=4e82d1dfb388e6d11cfdca7f101095b0&recordRank=
mailto:pbusse@ulima.edu.pe
https://www.scopus.com/results/results.uri?sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&offset=37&origin=recordpage
https://www.scopus.com/record/display.uri?origin=recordpage&eid=2-s2.0-85054123171&citeCnt=0&noHighlight=false&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&relpos=35
https://www.scopus.com/record/display.uri?origin=recordpage&eid=2-s2.0-85046905684&citeCnt=0&noHighlight=false&sort=plf-f&src=s&nlo=1&nlr=20&nls=afprfnm-t&affilName=%22universidad+de+lima%22&sid=acf325cc604a2d0fc1e1f47f5693e59a&sot=afnl&sdt=afsp&sl=39&s=%28AF-ID%28%22Universidad+de+Lima%22+60078115%29%29&relpos=37


What is Scopus

Content coverage

Scopus blog

Scopus API

Privacy matters

⽇本語に切り替える
切换到简体中文

切換到繁體中文

Русский язык

Help

Contact us

 

Copyright © . All rights reserved. Scopus® is a registered trademark of Elsevier B.V.

We use cookies to help provide and enhance our service and tailor content. By continuing, you agree to the 
.

↗Terms and conditions ↗Privacy policy 

↗Elsevier B.V 

use of
cookies

 



https://www.elsevier.com/online-tools/scopus
https://www.elsevier.com/online-tools/scopus/content-overview/
https://blog.scopus.com/
https://dev.elsevier.com/
https://www.elsevier.com/about/our-business/policies/privacy-principles
https://www.scopus.com/personalization/switch/Japanese.uri?origin=recordpage&zone=footer&locale=ja_JP
https://www.scopus.com/personalization/switch/Chinese.uri?origin=recordpage&zone=footer&locale=zh_CN
https://www.scopus.com/personalization/switch/Chinese.uri?origin=recordpage&zone=footer&locale=zh_TW
https://www.scopus.com/personalization/switch/Russian.uri?origin=recordpage&zone=footer&locale=ru_RU
https://www.scopus.com/standard/contactUs.uri?pageOrigin=footer
https://www.scopus.com/standard/contactForm.uri?pageOrigin=footer
https://www.elsevier.com/
https://www.elsevier.com/locate/termsandconditions
https://www.elsevier.com/locate/privacypolicy
https://www.elsevier.com/
https://www.scopus.com/cookies/policy.uri
http://www.relx.com/

