South Dakota State University
Open PRAIRIE: Open Public Research Access Institutional

Repository and Information Exchange

Electronic Theses and Dissertations

1979

A Profile of Women in Broadcasting in South Dakota

Kathy Mitchell Austad

Follow this and additional works at: https://openprairie.sdstate.edu/etd

b Part of the Communication Commons

Recommended Citation

Austad, Kathy Mitchell, "A Profile of Women in Broadcasting in South Dakota" (1979). Electronic Theses
and Dissertations. 4896.

https://openprairie.sdstate.edu/etd/4896

This Thesis - Open Access is brought to you for free and open access by Open PRAIRIE: Open Public Research
Access Institutional Repository and Information Exchange. It has been accepted for inclusion in Electronic Theses
and Dissertations by an authorized administrator of Open PRAIRIE: Open Public Research Access Institutional
Repository and Information Exchange. For more information, please contact michael.biondo@sdstate.edu.


https://openprairie.sdstate.edu/
https://openprairie.sdstate.edu/
https://openprairie.sdstate.edu/etd
https://openprairie.sdstate.edu/etd?utm_source=openprairie.sdstate.edu%2Fetd%2F4896&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/325?utm_source=openprairie.sdstate.edu%2Fetd%2F4896&utm_medium=PDF&utm_campaign=PDFCoverPages
https://openprairie.sdstate.edu/etd/4896?utm_source=openprairie.sdstate.edu%2Fetd%2F4896&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:michael.biondo@sdstate.edu

A PROFILE OF WOMEN IN
BROADCASTING IN SOUTH DAKOTA

BY
KATHY (MITCHELL) AUSTAD

A thesis submitted in partial
fulfillment of the requirements for the
degree lMaster of Science, Major in
Journalism and Mass Communications,
South Dakota 3State University
1979

SOUTH DAKOTA STATE UNIVERSITY LIBRARY



A PROFILE OF WOMEN IN
BROADCASTING IN SOUTH DAKOTA

This thesis is approved as a creditable and independent
investigation by a candidate for the degree, Master of Sci-
ence, and is acceptable for meeting the thesis requirements
for this degree. Acceptance of this thesis does not imply
that the conclusions reached by the candidate are necessarily

the conclusions of the major department.

Richard Lee
Thesis Adviser Date

Kuth Laird
Major Adviser Date

Richard Lee
Head, Journalism Dept. Date



-

ACKNOWLEDGMENTS

This writer wishes to acknowiedge
the following people:
the women employed in broadcasting
in South Dakota for their cooperation,
thesis advisor Dr. Richard Lee,
and the other committee members--
Ruth Laird and Dr. Wayne Hoogestraat,
for their help and guidance
which enabled this paper to be a
worthwhile challenge and accomplishment,
the staff of KESD radio and TV
for their helpful advice,
my parents for their
loving encouragement and support,
and to Mike for his

&

patience, understanding, and love.

ii



ACKNOWLEDGMENTS ..

LIST: OF TABLES .

Chapter

TABLE OF CONTENTS

I,. INTRODUCTION . & ¢ o o o o o

II. REVIEW OF LITERATURE . . . .

III. METHODOLOGY AND ANALYSIS OF DATA

IV. SUMMARY, CONCLUSIONS, AND SUGGESTIONS

APPENDIX. e o °
BIBLIOGRAPHY . .

() L] L] o L] ] o o

gl

ii

ivev

21
56
65
74



10.

11.

125

13.

LIST OF TABLES

Demographics of Women in Broadcasting in South
Dakota L] L] L] L] [ ] [ ] [ ] L] [ ] [ ] L] L] [ ] [ ] [ ] L] [ ] L] [ ] [ ] L] 24

MaJor Fields of Study of Women in Broadcasting
ln South Dakota L] . L] L] L] L] L] L] L] L] L] L] [ ] L] L] L] 25

Areas Worked in of Women in Broadcasting in
S Outh Da.kota L] (] L] (] . L] . L] . L] L] L] L] L] L] L] . . 2?

South Dakota Broadcast Women's Perceptions of the
Importance of Various Job Aspects and How Well
Each is Provided in Her Present Job .« « « « « o 28

How Women in Broadcasting in South Dakota First
Heard About the Opening for Their Present Job . 30

Why Women in Broadcasting in South Dakota
Entered the ProfeSsSion « « « « o o o o « o o o o 31

Why Women in Broadcasting in South Dakota Would
Leave Their Present JOb « + o« « « o o o o« o o o 32

Areas Where Change Would Significantly Improve
the On-The-Job Performance of Women in Broad-
casting in South Dakota =+ « « o « « o « o o . o 3

Eventual Job Objectives of Women in Broadcast-
ing in South Dakota . + « ¢ ¢ ¢ &« o ¢ « o o o & 35

South Dakota Broadcast Women's Perceptions of
Job Opportunities Compared to Men . . . « . . . 36

South Dakota Broadcast Women's Perceptions of
Discrimination and the Ways in Which They Have

Been Discriminated Against « . « « ¢« ¢« ¢« o+ o o o 38
South Dakota Broadcast Women's Percéptions of
Favoritism and the Ways in Which They Have

Been Favored .« « o ¢ ¢ ¢ o o o o o o o o« o o 39
Characteristics of the Typical Broadcast Woman

in South Dakota According to Job Area . . . . . H4=k5

iv



14,

15.

LIST OF TABLES
(continued)

Characteristics of the Typical Broadcast
Woman in South Dakota According to Age . . . .

Characteristics of the Typical Broadcast
Woman in South Dakota According to Educational
Le Ve l L] L] [ ] L] L] L] L] L] L] * L] .‘ L] L] L] L] L] L] L[] L]

4889

54



CHAPTER I
INTRODUCTION

For many years the broadcasting profession has
been dominated by men. The majority of positions in the
broadcasting field, particularly those in the areas of
management, news, and engineering, have been held by
men. Women in broadcasting were primarily found in the
traffic or continuity departments. But are these obser-
vations true today? What types of broadcasting jobs do
women handle? Are they trained for‘these jobs, and are
they satisfied with them?

In 1960 the Association for Professional Broad-
casting Education and the Natiohal Association of Broad-
casters conducted an extensive study of persons employed
in broadcasting in the United States.l The study revealed
the following facts about women employed in broadcast-
ing:

More than one-half of the women in both television
and radio worked in the continuity department and an ad-
ditional one-third worked in the traffic department.
Continuity and traffic together made up about 85 percent
of the sample.2

Eighty-four percent of the women compared with only



17 percent of the men earned salaries of less than $96
per week. And salaries of less than $77 a week were
reported by 61 percent of the women and only 7 percent
of the men in broadcasting.3
Despite earning salaries much lower than those of
men, and despite being limited to a few broadcasting po-
sitions, more of the women in broadcasting expressed
satisfaction than dissatisfaction with their present po-
sition "for the long haul."u
About one-fourth of the men in broadcasting entered
the industry because they were trained for it, compared
with only 6ne-twentieth of the women. Chance was the
most common reason among women for entering the indus-
try, with about three times as many women as men just
happening to enter the broadcasting industry.6
Along with being concerned with the type of posi-
tions they hold, women in broadcasting are concerned
with salaries. As the Smith-Harwood study concluded:
The most startling differences found in comparing
1960 vocational characteristics of women in broads:
casting with those of men were in their salaries.’
Referring to the Smith-Harwood study, Abigail
Jones Nash wrote in 1974:
« ¢« o« it is quite possible that differences in

salary between men and women in broadcasting8may
well be as great today as they were in 1960.



Nash studied another area of concern among women
in broadcasting--discrimination.

It appears then that in terms of representation in
the field, types of positions held and salaries
earned, women in broadcast journalism experience
discrimination in comparison with men. But aside
from a very few specific studies, there is little
hard data to describe the nature and extent of this
discrimination.

Nash added that discrimination against women in
broadcasting was simply one example of a pattern of oc-
cupational discrimination against women in general--a
pattern she said is well-documented by the literature of
the women's movement.10

Through the advent of women's liberation, more wom-
en are seeking jobs in broadcasting. Thus, questions
relating to women in broadcasting become even more rel-
evant. This study is designed to help answer pertinent

questions relating to this topic by surveying women em-

ployed in broadcasting in South Dakota.

Statement of the Problem and Purpose of the Study

The purpose of this study is to develop a profile
of South Dakota's typical women broadcasters. The pro-
file will report how long they have worked in broadcast-
ing, what their age was when they started in the indus-
try, how many stations they have worked for, if their

previous job was in broadcasting, if they were living in



the present town before they took their current job, how
they first heard about the opening for their position,
and why they entered the broadcasting profession.

The study is also an attempt to find out the atti-
tudes of women in broadcasting toward job performance,
sex discrimination, Jjob satisfaction, and eventual job
objectives.

In addition, the profile includes basic demo-
graphic data such as age, marital status, number of
children, educational status, major fields of study,
salary, working hours, specific job'duties and time
spent in each duty. The profile is based on a question-
naire sent to the 154 women currently working in non-
clerical jobs in broadcasting in South Dakota.

The results of this research are compared with
other studies of women in broadcasting, particularly a
national study conducted by Abigail Jones Nash in 1974
of women working in broadcast journalism. The Nash
study assessed newswomen's job satisfaction.

Nash found that two-thirds of the newswomen said
they had been discriminated against on the job because
of their sex. Areas of pay, promotion, and story assign-
ments were frequently mentioned examples. But despite
perceived discrimination, more than eight out of ten

newswomen responding to the survey expressed overall



satisfaction with their jobs.11

The data on salaries indicated that newswomen were
being paid less than the average news staffer. And from
one-third to three-fourths of the respondents felt their
opportunities ih various areas of employment were not as

good as those of men.12

Hypotheses

The results of the Smith-Harwood and Nash studies
have helped to develop the following expected profile:

1. More than 50 percent of broadcast women in
South Dakota are 30 years of age or iess.

2. More than 50 percent have at least a college
degree.

3. The weekly salary of those who work in manage-
ment is significantly greater than the weekly salary of
those who work in other areas of broadcasting.

4, The weekly salary of those who work in sales
is significantly greater than the weekly salary of those
who work in other areas of broadcasting.

5. More than 50 percent believe they have been
discriminated against on the job because of their sex.

6. More than 50 percent believe they have been
favored on the job because of their sex.

7. More than 75 percent work 40 hours or more a



week.

8. More than 50 percent work in the continuity
and/or traffic department.

9. DMore than 50 percent entered the broadcastiné

industry by chance.

Limitations of the Study

The study is limited to providing a profile of
those women employed at South Dakota radio and televi-
sion stations in the areas of on-air announcing, sales,
management, production, news, traffic, continuity, pro-
gramming and promotion. Women at these stations em-
ployed as receptionists, secretaries, accountants, book-
keepers, or other strictly clerical jobs, and who do not
work at all in the previously mentioned broadcasting
jobs, are not included in this study.

The results of this research are limited to con-
clusions drawn from a questionnaire sent to the women in
broadcasting in South Dakota. This is not an attempt to
provide a profile of women in broadcasting throughout
the nation, but rather it is an attempt to profile South
Dakota's women broadcasters and then compare these find-
ings with studies done elsewhere, particularly the Nash
study of a nationwide sample of women in broadcast jour-

nalism.



Definition of Terms

Several terms used throughout the thesis should
be defined. They will be defined as follows:

profile--As used in the title of the thesis, this
term refers to demographic characteristics such as age,
marital status, education, job classification, and sal-
ary, as well as job satisfaction and occupational goals.

women in broadcasting--This phrase refers to fe-
males employed at radio and television stations in the
areas of on-air announcing, sales, management, produc-
tion, news, traffic, continuity, programming and promo-
tion. It does not refer to women employed in clerical
facets of broadcasting such as secretaries, reception-
ists, bookkeepers and accountants.

full time--This refers to an employee who works 35
hours or more a week.

part time--This refers to an employee who works
less than 35 hours per week.

typical woman--This phrase refers to the respon-
dents having characteristics which occur with the great-

est frequency among those surveyed.
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CHAPTER II
REVIEW OF LITERATURE

Numerous studies of the broadcasting profession
have been made throughout the years. These studies have
examined demographics, salaries, Jjob descriptions, dis-
crimination, and job satisfaction, as these factors re-
late to broadcast employees.

Of the broadcast studies reviewed, the following
contain information on the thesis topic.

In 1966, Smith and Harwood drew conclusions from
data gathered in 1960 by the Association for Professional
Broadcasting Education and the National Association of
Broadcasters.1 In this large study of broadcasters,
questionnaires were sent to 6,000 people chosen at ran-
dom from various job classifications in 2,500 radio and
television stations. The conclusions of Smith-Harwood
were drawn from the answers of 72 women in television
and 84 in radio, a total of 150 women--about one-tenth
of the 1,573 male employees with whom the women were
compared.2

The study pointed out that about one-fourth of all
full time employees in broadcasting were women. It was

also noted that more than one-half of the women in both



television and radio worked in the continuity department
and an additional one-third worked in the traffic de-
partment. Continuity and traffic (preparing logs) to-.
gether made up about 85 percent of the sample.3

Besides being underrepresented in broadcasting,
women in the industry also appeared to be underpaid.

The Smith-Harwood study concluded:
The most startling differencés found in comparing
1960 vocational characteristics of women in broad-
casting with those of men were in their salaries.

For example, at the high end of the salary scale,
one out of ten women in television compared with eight
out of ten men earning more than $115 per week.[‘L

Writing of salary differences between the sexes of
broadcast journalists, Helen Epstein said in "Women on
the Air":

While it is difficult to ascertain comparable sala-
ries (due to variable schedules, in-studio vs. field
reporting, and popularity of the individual news-
casters), it is clear that many wom%n receive far
less money for their work than men.

Although salaries for women in broadcasting are
higher today than in 1960, Abigail Jones Nash said in
1974

« « « 1t is quite possible that differences in sala-
ry between men and women in broadcasging may well be

as great today as they were in 1960.

A probable explanation for the salary differences

10
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between men and women in broadcasting is found in the
Smith-Harwood study--about one-fourth of the men in
broadcasting entered the industry because they were
trained for it, compared with only one-twentieth of the
women.

Other findings of the Smith-Harwood study are:

About one-fourth of the women in radio and one-
sixth of the women in television were less than 25 years
old, compared with much smaller proportions of men in
this age group.8

Among employees who have been in broadcasting five
years or more, television wemen are more heavily repre-
sented than are radio women.9

In addition, the study showed that men stayed
longer with the same company than women did.1o

Women employed in broadcast news work have been
the topic of several studies. One of the earlier studies
was initiated in 1962 by the Radio-Television News Di-
rectors Association and conducted by Gary N. Bender.
This research project was designed to determine how many
people were employed in broadcast news work and what job
responsibilities they have in news. Responses were re-
ceived from 2,052 radio and television stations in the

United States--37 percent of the operating stations.ll
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The results showed 1,546 men working in full time
TV news compared to 35 women working in full time TV
news. There were 518 men working in part time TV news.
compared with 18 women in part time TV news.12

The statistics for radio showed 2,298 men working
in full time radio news compared with 153 women in full
time radio news. There were 4,298 men working in part
time radio news as combared to only 352 women working in
part time radio news.13

In 1971 a study was conducted by Fang and Gerval.
The authors mailed a single-page questionnaire to the

news directors of 680 commercial television stations in

the United States, as listed for 1970 by Television Di-

g,est.lLL

It was shown that three out of four major metro-
politan television stations employ women as reporters.
So do three out of five stations in cities between
500,000 and 1,000,000 population. News directors in
very small cities are less likely to hire women. DMore
than one news director explained that reporters were re-
quired to tote heavy camera gear, and they would not
hire a woman for that reas0n.15

Overwhelmingly, however, news directors said they

would hire a woman as reporter. No question drew such
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uniform response as "Would you hire a woman as a report-
er?" Nationally, 94.1 percent of the news directors re-
plied "Yes," and in no category was the response less
than 91 percent affirmative.16

In a 1971 study conducted by Vernon Stone, univer-
sity students, professors at the same university, grade
school children in a small town, and the children's par-
ents were surveyed regarding their attitudes towards
television newswomen.17

The study revealed that although most of the news
directors said they thought their viewers would prefer a
man as an evening newscaster, the most frequent re-
sponse in all audience groups surveyed was that it made
no difference to them whether the newscaster was a man
or woman.18

The news directors overrated male "believability."
More than a third of them thought their audiences would
generally find news more believable if reported by a man.
But not more than about a fifth of any audience group
said they would be more likely to believe a report be-
cause it was reported by a man rather than a woman. The
main reasons given by respondents who said they some-
times preferred a man to a woman for television report-

ing were preferences for the male voice and a desire to

343023 SOUTH DAKOTA STATE UNIVERSITY LIBRARY
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retain what they were used to.
Another question asked the TV news directors was
whether they believed a woman "of comparable ability"
could handle each of several key news jobs as well as a
man at their stations. Practically all the news execu-
tives said they believed a woman could do as well as a
man in news writing and editing (97 percent) and on-air
field reporting (95 percent); 88Apercent thought women
could edit film or tape as well as men. But not quite
two-thirds (64 percent) rated women as equal to men as
newscasters.20
The Stone study also showed that women were seen
as better used in front of than behind TV news cameras.
Fewer than half the news directors (47 percent) said
they thought women could handle newsfilm equipment as
well as men. The reason cited for doubting women as
newsfilm photographers was the bulk of sound-on-film
equipment--about 70 pounds for the "portable" rigs in
use at perhaps the majority of stations surveyed.21
Stone and Dell conducted a study in 1972 of Radio
Television News Director Association (RTNDA) newsrooms.
The study found at least one full time newswoman working

in 113 of the 225 newsrooms responding, with part time

newswomen boosting the figure to nearly two-thirds of
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the stations.22

The study also concluded that one is twice as
likely to find a full time newswoman in a TV or joint
radio-TV newsroom as in a radio-only operation. Also;
broadcast newswomen are more often employed in larger
markets. Two-thirds of RTNDA stations in areas of one
million or more employ newswomen, compared to less than
half in smaller markets.Z2>

A 1972 study by the Radio Television News Direc-
tors Association (RTNDA) surveyed a random sample of ra-
dio and television stations in the United States. The
study concerned news directors and operations.zu

It was found that there were very few women news
directors, and they were in radio. Twelve (4 percent)
of the 338 radio news directors in the survey were women,
and two women were among the 112 respondents from TV-
radio operations, whereas every one of the 286 TV-only
news directors responding was a man. 25

In a 1974 study, Nash surveyed national samples of
women employed on news staffs at radio and television
stations as well as surveying their news directors. The
study was designed to examine how working conditions for
women in broadcast news compare to those for men, and to

26

assess newswomen's job satisfaction.
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Two-thirds of the newswomen said they had been
discriminated against on the job because of their sex,
with the areas of pay, promotion, and story assignments
as frequently mentioned examples. But despite perceived
discrimination, more than eight out of ten newswomen re-
sponding to the survey expressed overall satisfaction
with their jobs.27

The news directors were geﬁerally pleased with the
newswomen's work; 89 percent rated the job performance
of their women employees as "good" or "excellent." About
one-fourth said women did not perform as well as men, but
more than two-thirds said the job performance of the two
sexes was the same.28

Naegel did some similar research in 1973 when she
studied women employed in radio stations to ascertain
their demographic characteristics and how they felt about
their jobs. The study also attempted to determine what
obstacles women may encounter to succeed in a broadcast-
ing career and how they perceived sex discrimination.2?

The study found that those in business and admini-
strative positions earn the highest incomes while those
in other positions may expect to earn considerably less.

Also, the longer a woman has worked in the radio field,

the greater her salary. And as income increases, so does
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the degree of job satisfaction.Bo

In 1975 the South Dakota chapter of the National
Federation of Press Women surveyed women working in
South Dakota in the area of communications. Ten women
in radio responded and five women working in television
responded.31 The answers to the questionnaire are cate-
gorized as follows:

Radio (10 returns):

A. Two women's news; two public service directors;
one operations manager; one news director; one program
director; one editor; one chairpersoh of the board; one
broadcaster.

B. Two earned less than $4,000; three, $4,000-
$6,999; one, $7,000-$9,999; two, $10,000-$13,999; one
over $17,999; and one unanswered.

C. One master's degree; two college degrees; four,
1-3 years of college; three high school diplomas.

D. Four were in the 20-30 year old bracket; two,
31-40; four, 41 and over.

E. Most were enthusiastic about their jobs; manage-
ment was positive to tolerant. |

F. Six were related to other staff members.

Television (5 returns):

A. Three reporters; one assistant director of
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programming; one ad writer.

B. One, $10,000-$13,999; three, $7,000-$9,999; one
earned less than $4,000.

C. One held a master's degree; three held college
degrees; one held a high school diploma.

D. Three were in the 20-30 year old bracket; two,
41 and over.

E. Most were enthusiastic about their job; manage-
ment was positive.

F. Two were related to other staff members.
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CHAPTER III

METHODOLOGY AND ANALYSIS OF DATA

All South Dakota radio and television stations

listed in the 1978 Directory of South Dakota Radio-TV

Stations1 were contacted by phone. The nature and pur-
pose of the study was explained to them. Each was then
asked to supply the names of the women employees working
at the station. The names of the 154 women in broad-
casting in South Dakota were obtained this way.

Questionnaires were mailed to each woman (see ap-
pendix). A cover letter explained the study. Two weeks
after the first mailing, a second letter and question-
naire were sent to those not resbonding to the. firet
letter.

One hundred and twenty six, or 82 percent, of the
questionnaires were returned. Two of the questionnaires
were set aside--one because the respondent had retired
and- the other because she was employed strictly in cler-
ical work, thus did not meet the definition of a "woman
in broadcasting."

The following are the results of the predicted
profile:

1. More than 50 percent would be 30 years of age

21



or less. PFifty-nine percent of those surveyed were 130

vears of age or less.

2. More than 50 percent have at least a college

degree. Only 31 percent of those responding were college

graduates.
3. The salary of those who work in management is
greater than the salary of those who work in other areas

of broadcasting. There was a significant difference (.05

level) between the salaries of those who work in manage-

ment and those who work in other areas of broadcasting.

L, The salary of those who work in sales is greate
than the salary of those who work in other areas of broad
casting. There was not a significant difference (.05

level).

5. More than 50 percent of those surveyed feel

they have been discriminated against on the job because

of their sex. Only-28 percent felt they have been dis-

criminated against on the job because of their sex.

6. More than 50 percent of those surveyed feel
they have been favored on the job because of their sex.

Only 20 percent felt thev have been favored on the job

because of their sex.

7. More than 75 percent of those surveyed work 40

hours or more a week. Eighty-two percent work 40 hours

22
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or more a week.

8. More than 50 percent work in the continuity

and/or traffic department. Forty percent work in the

continuity and/or traffic department.

9. More than 50 percent entered the broadcasting

industry by chance. 0Only 21 percent entered the broad-

casting industry by chance.

A profile of women in broadcasting in South Dakota
can be drawn from this research. The study shows that
the typical South Dakota woman broadcaster who was sur-
veyed is 32 years old, married, and does not have chil-
dren. This woman works on the average of 40 hours a
week, and her weekly salary is in the range of $131-
$180. |

The typical woman surveyed has spent about three
years in her present position and about four and a half
years in broadcasting. She has worked for only one sta-
tion and plans to continue in broadcasting for about 5
more years.

Less than one-fourth of those surveyed are college
graduates. Thirty-eight percent have had some college.
Of those listing a major field of study in college or a
technical school, areas are numerous with liberal arts
(20 percent) and radio-TV (14 percent) being areas re-

ceiving the highest response.



TABLE 1

Demographics of Women in Broadcasting in South Dakota

Demographics No. Pct. of Total
Age:
20 and under . . . .« ¢ . « o« 12 10
21-30 . . . . . . ° ] . . . 61 49
1"“0 . . . . . ° ° . . . . 27 22
1-50 . . . ° . . . e o . . 10 8
OVGI‘ 50 . . ° ° . . . . . . 14 11
124 100
Marital Status:
Single « « ¢« ¢« + + ¢+ « « ¢« o« 38 31
Married . . « « « o« « « « « 61 Lg
Divorced-Separated . . . . . 22 18
Widowed . ¢« ¢ ¢ o« ¢ o« o o o 3 2
1254 100
Have Children?
Yes . + « « . « 59 48
No ... ... 65 52
124 100
Educational Status:
High School Graduate or Less 30 24
Technical School Graduate . . 7 6
Some College . « « + + o« o o 47 38
College Graduate .+« .« . 28 23
Postgraduate Work . . . . « . 8 7
Postgraduate Degree « « + « « 3 2



TABLE 2

Major Fields of Study of
Women in Broadcasting in South Dakota

25

Field of Study No. Pct. of Total
Liveral Arts 25 20
Radio-Television 18 14
Secretarial 14 11
Journalism 13 10
Business Administration 11 9
Fine Arts 10 8
Education 2 4
Other 9 4
Speech-Theater 9 v
Science b 3
Political Science 2 2
Engineering 2 2
126 100
NOTE: Multiple responses were given to this question.
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This research showed that women in broadcasting
in South Dakota are working in many facets of the indus-
try. The working areas receiving the highest number of
responses were news (16 percent), writing and producing
ads (10 percent), selling ads (9 percent), and continuity
(9 percent). The three working areas with the least re-
sponse were art, set design, and set construction (1 per-
cent), shooting news stories (1 percent), and programming
(1 percent).

In rating how they perceive the importance of var-
ious aspects of their jobs, those sufveyed believe that
the use of their abilities is more important to them than
their opportunity to advance or their salary. The use
of abilities was rated very impoftant by 88 percent of
. those surveyed, which is more than the number saying sal-
ary is very important (53 percent), or those saying op-
portunity to advance is very important (63 percent), or
those believing their job's value to society is very im-
portant (51 percent). The respondents seemed skeptical
about their opportunity to advance: 54 percent rated it
fair to poor.

Over half of those responding to the survey (57
percent) heard about the opening for their present job

from a source outside the media. This would include



TABLE 3

Areas Worked in of Women in Broadcasting in South Dakota

Area Worked In: " No. Reta o "ToMal
Writing, Producing Ads . . . . 39 10
Continuity . . . . . « « « « . 38 9
Selling Ads .+ ¢« « « « « « « o 36 9
Traffic . . . ° . . . . . ° . 28 ?
On-Air Announcing . . . . . . 26 6
Community Calendar . . . . . . 23 6
Profucing . . » o« « « « o« s o L9 5
Newscasting . . « » o s ¢ W 18 5
Administration-Management . . 18 L
Promotion . . . . ¢« « « « . . 18 L
Clerical . « « « « o« « o o« o o« 17 L
Film or Tape Editing . . . . . 16 L
General Reporting . . . . . . 16 L
Feature Reporting . . . . . . 15 L
Other o L] L] L] L] L] L) L] L] L] L] L] 13 3
Writing, Editing Newscasts . . 11 5
Directing . . . « +« ¢« ¢« ¢« « « 9 2
Programs Aimed at
Homemakers and/or Women . . . 9 2
Studio Cameraperson . + « « . 8 2
) DiSC JOCkey . . . . . . ] ° . 8 2
Weathercasting . « « « « ¢« « o« 7 2
Art, Set Design, Set
Construction . « + « « « « « « 5 1
Shooting News Stories . . . . 5 ;&
Programming . « « o« « « « « o 4 1

NOTE: Multiple responses were given to this question.



TABLE 4

South Dakota Broadcast Women's Perceptions
of the Importance of Various Job Aspects

and How Well Each is Provided in Her Present Job

28

Importance
Importance

Importance
to Advance

Importance
to Society

How Well S
is Provide

How Well U
is Provide

How Well O
Advance is

How Well J
Society 1is

of Salary

of Use of Abilities

of Opportunity

of Job's Value

alary
d

se of Abilities
d

pportunity to
Provided

ob's Value to
Provided

Pct.
Very
53
88
63
_51
Pct. PCT.
Excellent Good
13 39
27 Lo
16 30
27 48

Pct. Pct.
Fairly Not
L2 5
12 0
27 10
Ls L
Pct. Beit.
Fair Poor
33 15
21 3
26 28
21 L
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such means as their own initiative, through Job Service
from an advertisement, or from a friend. Seventeen per-
cent of those surveyed heard about the opening for their
present position from a source within the media, this
station (eg. supervisor or co-worker, advanced at the
station, previous part time work, intern), and 16 per-
cent were recruited by a media source (eg. offered the
job, asked to apply, job created for me).

There were numerous reasons given why those re-
sponding entered the broadcasting profession. The two
main reasons are personal desire (24 percent) and chance
(21 percent). Only 14 percent entered the industry be-
cause of training, experience, and aptitude.

In response to the question, "If you leave your
present job what do you think would be the most likely
reason?", slightly over one-fourth (26 percent) would
leave because of family, health, and personal reasons.
Another one-fourth said they would leave because of job
dissatisfaction, including low salary, unequal status,
no chance to advance, frustration, and disinterest.

Those surveyed were asked to select areas where
change would significantly improve their on-the-job per-
formance. The responses to this question were quite
evenly distributed among numerous areas with better

overall leadership (19 percent) and improved cooperation



TABLE §

-

How Women in Broadcasting in South Dakota ‘
First Heard About the Opening for Their Present Jodb

30

No.

Pct.

of Total

Source Outside the Media (eg.
own initiative, Job Service,
just applied, advertisement,
“friend")

Source Within Media, This
Station (eg. supervisor or
co-worker, advanced at the
station, previous part time
work, intern)

Recruited by Media Source
(eg. offered the job, asked
to apply, job created for me)

Educational Source (eg.
professor, school counselor)

Other (eg. unspecified "word
of mouth", only if source
cannot be ascertained)

Source Within the Media, General
Communications Industry (eg.
"broadcast grapevine", personal
contact at another station or
paper)

67

20

19

118

57

17

16

100



TABLE 6

Why Women in Broadcasting in
South Dakota Entered the Profession

No. Pct. of Total

Personal Desire 57 24
Chance 51 21
Training, Experience,
Aptitude 33 14
Creativity,
Self-Expression 32 13
Advancement 17 7
By e 16 6
New Industry-Growth
Potential 14 6
Interesting, Challenging 7 3
Need for a Job and Money 7 3
Other 4 2
238 100

NOTE: Multiple responses were given to this question.



TABLE 7

32

Why Women in Broadcasting in South Dakota
Would Leave Their Present Job

No. Pct. of Total
Family, Health, Personal L3 26
Job Dissatisfaction (low
salary, unequal status, no
chance to advance, frustration,
disinterest) Lo 25
Another Broadcast Job 24 15
Will Stay in Present Job
Indefinitely 23 14
Another Media Job, Not in
Broadcasting 13 8
Other 11 7
Don't Know 9 5
163 100

NOTE: Multiple responses were given to this question.



by co-workers (14 percent) receiving the highest number
of responses.

The eventual job objective of about half of the
women in broadcasting in South Dakota is either to ad-
vance in one's own field (27 percent) or to stay and
grow with the company (22 percent). Only 6 percent
want to have full or partial ownership in a station,
and only 8 percent want to work for a network.

When comparing the job opportunities of men to

women at their respective stations, over 50 percent of

those surveyed felt that the job oppbrtunities for women

were the same as those for men in all areas listed ex-
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cept in entering management. Here..only 36 percent rated

women's chances the same as men's, whereas 59 percent
said the chances are worse for women than for men in
entering management. Forty-three percent said women's

chances are worse than men's in the area of promotion,

and 32 percent said women's chances are worse than men's

in being assigned to important work.

Sex discrimination and favoritism were other areas

covered in this research. The study revealed that al-

most three-fourths (72 percent) of those responding said

they had not been discriminated against on the job be-

cause they are women. Of the 28 percent saying they had

been discriminated against on the job because of their



TABLE 8

Areas Where Change Would Significantly Improve the
On-The-Job Performance
Of Women in Broadcasting in South Dakota

No. Pct. of Total
Better Overall Leadership 45 19
Improved Cooperation by
Co-Workers 33 14
Fairer Compensation -
Practices 30 h
None 28 12
Better On-The-Job
Training 25 ol
Clearer Direction as to
What to Do 22 10
Improved Physical
Equipment 20 9
Better Working Conditions 20 9
Other 7 3
100 . 100

NOTE: Multiple responses were given to this question.



TABLE 9

Eventual Job Objectives of Women

in Broadcasting in South Dakota

35

NOTE:

No. Pct. of Total
To Advance in One's
Own Field Lo 27
To Stay and Grow With
the Company 32 22
To Work in a Larger
Size Market 25 17
To Reach a Management
Level 17 1=2
To Work for a Network | 12 8
To Have Full or Partial
Ownership in a Station 9 6
Other 8 5
To Do Free Lance Work L 3
100 100

Multiple responses were

given to this question.



TABLE 10

South Dakota Broadcast Women's
Perceptions of Job Opportunities, Compared to Men

36

Job Opportunities in Comparison to Men

When it comes to:

Hiring

Receiving a Pay Raise
Entering Management
Being Laid Off

Assignment to
Important Work

Fair Evaluation of Work

Consideration of
Suggestions

Promotion

Pet,
Better

Chances

18
2

Séﬁfo W§¥gg
Chances Chances
73 9
77 21
36 59
88 6
62 32
75 18
66 27
53 43
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sex, over half of those responding feel this discrimi-
nation was revealed in a lower salary (28 percent) or
in sexist attitudes (29 percent).

Regarding favoritism, 80 percent of those surveyéd
said they had not been favored on the job because they
are women. Of the 20 percent that said they were favored
on the job because of their sex, the reasons for this
favoritism were varied with 32 percent saying they were
favored by having good working relationships with co-

workers, sources, and clients.

Comparison With Nash Study

The newswomen of Nash's study were compared with
the newswomen responding to this study. About 75 per-
cent (149) of the Nash respondents were under 30 years
of age.2 About 57 percent (71) of the newswomen in this
study were under 30.

About 75 percent of the respondents of Nash's
study held college degrees, with LO percent of those
with college degrees listing journalism as their major.3

Thirty-one percent (39) of this study's respondents
held college degrees, with 25 percent (31) of those with
degrees listing Jjournalism or radio-TV as their major.

The average weekly salary of Nash's newswomen was

higher than that of those working in South Dakota. The



TABLE 11

38

South Dakota Women in Broadcasting's Perceptions
of Discrimination and the Ways in
Which They Have Been Discriminated Against

Have

you been discriminated against

on the job because you are a woman?

NOTE:

Pet, Yes Pct. No

28 72

For the 28 percent reporting discrimination, it has

been in the form of:

Sexist Attitudes
Lower Salary
Being Denied Certain Jobs

Hard to Advance, Must Work
Harder Than Men to Get Credit

Working Conditions (hours, etc.)

Being Expected to Do Certain Jobs

Other

Multible responses were given to

Pct.

28
28

19

W w oW

100

the ‘second question.
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TABLE 12

South Dakota Women in Broadcasting's Perceptions
of Favoritism and the Ways
in Which They Have Been Favored

Bet,Yes Pcts No

Have you been favored on the job
because you are a woman? 20 80

For the 20 percent reporting favoritism, it has
been in the form of:

Pet,
Personal Relationships (with
co-workers, sources, clients) 32
Working Conditions (carrying
equipment, hours) , 24
Favored to Provide Equal
Opportunities (FCC pressure
to support women, hired because
I am a woman, station now trying
to provide equal opportunities) 24
Assi ents (being given certain
jobs§ 16
Other L
100

NOTE: Multiple responses were given to the second question.
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average weekly salary of the Nash respondents was $195h’
while the average weekly salary of those in this study
was in the $131-$180 bracket.

Despite the fact that the Nash respondents earn
higher salaries than the respondents of this study, more
of Nash's women report experiencing sex discrimination.
About 67 percent of Nash's respondents said they ex-
perienced on-the-job sex discriminationS; 28 percent of
the respondents of this study said they did.

At the same time the Nash womenlreport sex discrimi-
nation, about half also report being.favored on the job
because of their sex.6 Twenty percent of the respondents
of this study have felt favoritism on the job.

Well over half of the respﬁndents in both studies
believe that at their respective stations a woman's
chances in various job opportunities (ie. getting hired,
getting a raise, being promoted, etc.) are the same as
a man's, except they say the chances are worse in getting
into a management position.7

Generally, the results of the two studies are
quite similar with the exception of higher education,
salary, and on-the-job sex discrimination. The Nash

respondents earned a higher salary but felt greater sex

discrimination.



The Job Factor

From the findings of this study, comparisons can
be made of the "typical" women working in specific job
areas of broadcasting. The job areas have been divided
into five categories: news, sales, administration-manage-
ment, traffic and miscellaneous. The miscellaneous cate-
gory includes those working as disc jockeys, producers,
directors, camera operators, engineers, artists, and
other areas not included in the previous classifications.

An examination shows that differences occur in
salary among the different job areas. The study shows
that the salary of the women working in the sales, traf-
fic, and miscellaneous category is $81-$130 a week,
while the women in news earn $131-$180 a week. The
woman in administration-management is either in the $181-
$230 or $231-3280 bracket. Thus, the highest wages of
women in broadcasting in South Dakota are earned by
those working in administration-management, followed by
those in news.

This salary difference might be explained by the
fact that those employed in news and administration-
management have worked in their present position longer
(from 2-5 years) than those in the other job areas (a
year or less).

In addition, the typical woman in administration-

41
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management (along with the woman in sales) is 30 years
of age or older. This older age, coupled with a longer
period of time on the job, may be another important
reason why women in administration-management are in a
high salary range compared with the others. In rating
salaries, the typical woman in news said her salary is
fair, while the women in other areas said their salary
is good.

The women working over 40 hours a week are found
in the news and miscellaneous categories. Those in traf-
fic, sales, and administration-management work a regular
LO hour week. Thus, perhaps the news and miscellaneous
job areas can be described as less structured and more
time-consuming than the other job areas.

In looking at how these women perceive various
aspects of their jobs, it is found that the typical
woman in traffic and administration-management believes
her salary, use of abilities, opportunity to advance,
and her job's value to society are all very important
to her.

Those in news and miscellaneous are less concerned
with salary, believing it is only fairly important to
them. The women in miscellaneous and sales feel their

job's value to society is fairly important to them.
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All typical women in this study believe their
opportunity to advance and use of their abilities are
very important to them.

The woman in administration-management feels her‘
job makes excellent use of her abilities. The others
are less satisfied. The women in traffic, sales and
news feel their job makes good use of their abilities,
while the typical woman in the miscellaneous category
believes her job makes fair use of her abilities.

Likewise, the typical woman in the miscellaneous
category feels her opportunity to advance is poor. A
fair chance is how the woman in traffic describes her
opportunity to advance, while those in the other cate-
gories describe their opportunity to advance as good.

All of these women feel their job's value to
society is good.

Generally, all of the typical respondents believe
that at their respective stations, a woman's chances are
the same as a man's, except they believe her chances are
worse in getting into a management position.

In addition, the woman in the miscellaneous cate-
gory believes a woman's chances are worse than a man's
in being promoted, while the newswoman believes a woman's

chances are worse than a man's in being given important




TABLE 13

Characteristics of the Typical Broadcast Women

in South Dakota According to Job Area

Ly

News Sales Admini- Traffic Misc.
stration/
Manage-
ment
Characteristic:
Weekly Salary $131-$180 $81-$130 $181-$280 $81-$130 $81-$130
Age under 30 30 plus 30 plus under 30 under 30
Hours Worked
Per Waak over 40 Lo .70 Lo over 40
Experienced
Sex yes no no no no
Discrimination
Experienced
Favoritism - MO L L = e
Reason for
Entering chance personal chance pergonal personal
Broadcasting desire desire
Eventual Job advance advance grow with grow with advance
Objective in own in own company company in own
field field field
Perceived fairly very very very fairly
Importance important important important important important
of Salary
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TABLE 13
(continued)
News Sales Admini- Traffic Misc.
stration/
Manage-
ment
Characteristic:
Perceived
Importance of very very very very very
Her Opportunity important important important important important
to Advance
Perceived g
Importance very very very very very
of the Use of important important important important important
Her Abilities
Perceived .
Importance of very fairly very very fairly
Her Job's Value important important important important important
to Society
How She
Describes Her fair good good good good
Salary
How She r
Describes Her good good good fair poor
Opportunity
to Advance
How She 3
Describes the good good excellent good fair
Use of Her
Abilities
How She
Describes Her good good good good good
Job's Value
to Society
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work assignments.

None of the typical women in this study feels

favored on the and the only typical woman reporting
discrimination on job is in the news area.

All of the women in each job area heard
about the opening their present position from a
source outside the (ie. own initiative, Job Service,

just applied, advertisement, friends).

The women in three of the job areas--traffic, ad-
ministration-management, and news--entered the broad-
casting industry by chance. It is interesting to note
that those in news and administration-management who
entered the industry by chance are also in the higher
salary ranges. Chance has apparently paid off. Those
in sales and the miscellaneous category entered the in-
dustry because of personal desire.

The eventual job objective of those in traffic and
administration-management is to stay and grow with the
company. The eventual job objective of the others is

to advance in their own field.

The Age Factor

The respondents of this study were divided into

two age groups: those under 30, and those 30 and over.

The following comparisons between the two groups can be
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made:

The typical woman in the younger age category is
single while the woman in the older age category is
married.

Both women have had some college.

The older woman works over 40 hours a week at a
weekly salary between $131-$180, while the younger woman
works a regular 40 hour week eafning $81-$130.

The typical woman under 30 works in the miscella-
neous category and has worked in her present position
for a year or less. The older woman works in sales and
has worked at her present job for about 2-5 years.

All job aspects--salary, Qpportunity to advance,
use of abilities, and her job's value to society are all
very important to the older woman. Although the younger
woman also feels that use of her abilities and opportu-
nity to advance are very important to her, the job as-
pects of salary and her job's value to society are only
fairly important to her.

In rating how these job aspects are actually pro-
vided, the older woman feels her job aspects are good.
The woman under 30 feels her salary, use of abilities,
and her job's value to society are good. However, she

feels her opportunity to advance is poor.



TABLE 14

Characteristics of the Typical Broadcast Women
in South Dakota According to Age

48

Under 30 Years 30 Years
and Over

Characteristic:
Educational Level some college some college
Weekly Salary $81-$131 $131-$180
Hours Worked Per Week Lo over 40
Reason for Entering personal chance
Broadcasting desire
Area Worked In miscellaneous sales
Eventual Job Objective adnance in grow with

own field company
Perceived Importance of Salary fairly important very important
Perceived Importance of the very important very important
Use of Her Abilities
Perceived Importance of Her very important very important
Opportunity to Advance
Perceived Importance of Her fairly important very important
Job's Value to Society
How She Describes Her Salary good good



TABLE 14
(continued)

»y

Under 30 Years 30 Years
and Over

Characteristic:
How She Describes Her Opportunity poor good
to Advance "
How She Describes the Use of Her good good
Abilities
How She Describes Her Job's Value good

to Society

good

——



The women in both groups heard about the openings
for their present jobs from a source outside the media,
although the older women entered the industry by chance
and the younger women entered because of personal desire.

Perhaps the fact that broadcasting is no longer
Just a male profession encourages more women to enter
the industry because of personal desire as opposed to
chance.

The eventual job objective of the older woman is
to stay and grow with the company while the younger
woman wants to advance in her own field.

Both women feel that at their respective stations
a woman's chances are the same as a man's, except they
believe that the chances are worse for getting into a

management position.

The Education Factor

The respondents of this survey were divided into
two educational categories: college graduates and those
without a college degree. The following observations
were made.

The typical woman in both educational categories
is under 30 years of age, is married, and works 40 hours
a week., Surprisingly, the weekly salary of the college

graduate ($81-3130) is less than the weekly salary of

50



the woman surveyed without a college degree ($131-$180).
This difference is even more startling considering the
college graduate has worked for a longer period of time
at her present job (2-5 years) than the respondent witﬁ-
out a college degree (a year or less). In this study,
at least, a higher educational level does not necessari-
ly mean a higher salary.

In examining job aspects, the woman without a
college degree believes her salary, opportunity to ad-
vance, use of her abilities and her_job's value to so-
ciety are all very important to her. The college grad-
uate feels everything is very important to her except
salary, which she feels is fairly important to her.

The typical woman without a college degree seems
quite content in describing how these job aspects are
actually provided her. She describes them all as good.
The college graduate, however, is less satisfied. Al-
though she describes her ability to advance and her job's
value to society as good, she says her salary is fair
and her opportunity to advance is poor.

The typical women in both educational categories
believe that at their respective stations a woman's
chances are the same as a man's, except they believe her

chances are worse in getting into a management position.
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Among the other observations made during the
analysis of data were:

--The college graduate responding with a journa-
lism or radio-TV major is employed in the area of news;
The typical non-media major is employed in sales.

--The part timer is employed in the miscellaneous
job area.

--The woman who entered the broadcasting industry
by chance works over 40 hours a week while the other
works a regular 40 hour week. |

--The woman who entered by chance is employed in
the traffic department while the woman in the non-chance
group works in sales. |

--The chance group earns $81-$130 a week while the

woman in the non-chance group earns $131-$180. This

salary difference may be explained by the fact that those

who chose to enter broadcasting may be better trained,

thus earning a higher salary.
--Al11 job aspects (ie. salary, opportunity to ad-

vance, use of abilities, and job's value to society) are

good for the chance group and likewise the non-chance

group--except the non-chance woman feels her opportunity

to advance is poor.
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--The eventual job objective of the chance group
is to stay and grow with the company while the non-chance

woman wants to advance in her own field.



TABLE 15

Characteristics of the Typical Broadcast Woman
in South Dakota According to Educational Level

Characteristic: Without College With College
" Degree Degree

Weekly Salary $131-$180 $81-$130

Period of Time a year or less 2-5 years

at Present Job

Hours Worked Per Week Lo Lo

Perceived Importance very gairly

of Salary important important
to her to her

Perceived Importance of very very

Her Opportunity to Advance important important
to her to her

Perceived Importance of the very very

Use of Her Abilities important important
to her to her

Perceived Importance of Her very very

Job's Value to Society important important
to her to her

How She Describes Her Salary good fair

How She Describes Her good poor

Opportunity to Advance '

How She Describes the Use good good

of Her Abilities

How She Describes Her Job's good good

Value to Society

Sk
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51bid., p. 50.
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CHAPTER IV
SUMMARY, CONCLUSIONS, AND SUGGESTIONS

This study enabled a profile to be drawn of the
typical woman in broadcasting in‘South Dakota. This
woman in 32 years old, married, and does not have chil-
dren. She works 40 hours a week for a salary of $131-

$180. This woman has only worked for one station and
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plans to continue in broadcasting for about 5 more years.

The study showed that women are in a wide variety
of broadcasting job areas including news, management,
sales, engineering, traffic, and announcing. The job
areas that pay a significantly higher salary than others
are management and news.

The majority of the women in this study heard
about the opening for their present job from a source
outside the media, such as their own initiative.

Self initiative explains why personal desire was
one of the main reasons given for entering broadcasting.
Chance was the other main reason given, which may be ex-
emplified by the fact that about three-fourths of those
surveyed were living in the present town when they took
their current job.

Less than one-fourth of these women are college

graduates, but of those who are, their major field of
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study was either liberal arts or radio-TV.

Most of these women want to be employed in a
worthwhile manner. They feel that the use of their
abilities is more important to them than their salary
or opportunity to advance.

The area of discrimination does not appear to be
a problem for a large number of those sufveyed. Only
about one-fourth said they felt discriminated against
on the job because of their sex. Likewise, only 20 per-
cent said they felt favored on the job because of their
sex.

The main reasons given by these women for leaving
their present job, if they choose to, were personal
reasons (ie. family, health, etc.) or general job dis-
satisfaction. If they stay employed at the station,
however, their eventual job objective is either to ad-
vance in their own field or to stay and grow with the
company.

This study also compared South Dakota broadcast
women's attitudes with those of broadcast women in na-
tional surveys. Of particular interest was a national
study conducted by Abigail Jones Nash in 1974 of women
working in broadcast journalism. These comparisons show

the following:
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Nash found that two-thirds of the newswomen said
they had been discriminated against on the job because
of their sex; areas of pay, promotion, and story assign-
ments were frequently mentioned examples.1 Only one-foﬁrth
of those surveyed in this study felt they had been dis-
criminated against on the job because of their sex. The
findings of Nash regarding sex diécrimination are ex-
plained by the fact she surveyed only women working in
broadcast news--an area strongly dominated in the past
by men.

Naegel's study of women in radio shows that those
presently content in their jobs perceive themselves as
discriminated against more than those who are presently
discontented in their jobs.2

At the same time that many newswomen in the Nash
study report sex discrimination, a large number in the
same study report having been favored in some way be-
cause of their sex. Almost half of the respondents said
they had been favored on the job mostly in order to in-
sure equal opportunities with men. Many said that they
had been hired because their station "needed" a woman to
appease the FCC. Others said they had been put into
anchor spots specifically to get a "female face"” on the

3

air, or to provide "balance" to the news team.
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About 20 percent of the respondents of this study
said they experienced on-the-job favoritism because of
their sex. Since this study dealt with all areas of
broadcasting, including jobs predominantly handled by |
women--such as traffic and continuity, fewer women here
felt they were hired to insure equal opportunities with
men, or hired because their station needed a "female
face" on the air. The majority of those surveyed in
this study were not "on-air" employees.

Regarding employment opportunities, Nash found
that from one-third to three-fourthé of the newswomen
‘responding felt their opportunities in various areas of
employment were not as good as those of men.u This study
revealed that the majority respbnding felt their job
opportunities were the same as men except for the op-
portunity to enter management.

As a measure of general job attitudes, Nash asked
newswomen to rate the importance of various job aspects,
and then to evaluate how well each is provided in her
present job. The respondents in the Nash study felt
"use of my abilities" was an important job characteristic
with practically all rating this aspect "very important”.
Having a job that was valuable to society and an oppor-

tunity to advance were rated "very important" by about



three-fourths of the respondents, but only about one-
third rated salary as a very important job aspect.5
How well are these job qualities provided to news-
women? Nash found that about one-fourth of the respon-
dents reported that salary and an opportunity to advance
were poorly provided in their present job, with about
two out of five respondents claiming these two aspects

were very well provided. Almost three-fourths said that

the "use of abilities" was very well provided, and most

said this was true of the social value aspect of the Job .

Comparing the results of the Nash study regarding
‘this question with the results of this research found:

--A large majority of the‘respondents of this
study also feel that "use of abilities" is very impor-
tant.

--About one-fourth less respondents in this study
feel their opportunity to advance and their job's value
to society are very important.

--Over one-half of the respondents in this study
feel salary is very important compared with one-third

in the Nash study.

Rating how well these various job aspects are ac-
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6

tually provided in her present job, showed the following:

-_About one-fourth of the respondents in both
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studies feel their opportunity to advance is poor.
--Almost three~fourths of the Nash respondents
said that "use of abilities" and the "social value" as-
pect of the job were very well provided,7 whereas in
this study only about one-fourth of the respondents rated
these job aspects as excellent, with about a half rating
them as good.
The typical respondent in)the Nash study is under
30 years of age, single, with some college experience.

She has been in the broadcast journalism field for less

than 4 years.8

Forty-two percent of the Nash respondents heard
about the opening for their present job from a source
outside the media (ie. an advertisement, Job Service,
their own initiative, or from a friend).9 The response
to this question by those surveyed in this study was 57
percent.

Regarding salaries, Nash reported 43 percent of
the newswomen surveyed were earning $150 per week or
less; 37 percent said they earned $151 to $250 per week;
and 20 percent reported salaries of more than $250 per

10 The average salary of those responding in this

week.
study was in the $131-3180 range per week, with those

working in news and management earning higher salaries.



As in this study, the Nash respondents gave a wide
variety of reasons why they might leave the field of
broadcasting. The most frequently reported reasons were
Job dissatisfaction, as well as family, health, and per-
sonal reasons.

This study concludes that the women in broadcast-
ing in South Dakota are quite similar to the typical
broadcast employees profiled in'other studies. The dif-

ferences between the Nash study and this one appear to

be caused by the fact that the Nash respondents are only

from the broadcast news area and not representative of

other working areas included in this research.
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Through examining the data gathered from this study,

suggestions for further research can be made. First,
since this research is a base line study of women broad-
casters in South Dakota, similar studies could be con-
ducted in successive years to point out trends in the
number and type of women working in the profession.
Another area of further research could involve
educational background. For example, this study showed
an interesting revelation about salary and educational
level--the woman without a college degree received a
higher salary than the college graduate. A study could

be designed to show how educational experience and
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training determines what job area a woman broadcaster
will work in, and thus what salary she will receive.

From a study such as this, insight may be gained into
what employers look for in employees besides educationél
background. Perhaps a study such as this would show a
flaw in today's higher education system, or it may simply
show that college graduates are interested in the mere
satisfaction they get from working in certain Jjob areas
as opposed to working in areas that command a higher
salary.

Another area of further research could deal with

‘the discrimination question. This study showed that the

typical woman in news experienqed on-the-job sex discrimi-
nation while those in the other job areas did not. What
factors inherent in the news area contribute to sex dis-
crimination? And why is this discrimination not felt in
other areas? In addition, what effect does this ex-
perienced discrimination or lack of it have on job sat-
isfaction or eventual job objectives?

Research of this type could help build a stronger
profile of women in broadcasting in South Dakota, which
in turn could contribute to a better understanding of

the overall broadcasting industry.



FOOTNOTES

INash, pp. 50-5k.

2Naegel. p. 54.

.3Nash. p. 63.
4Ibid.. p. 56.
51bid., p. 69.
6Ibia.

7Iviad.

8Nash. pp. 41-42,
INash, p. b4&.
10Nash. p. b47.

11Nash. p. U49.
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SOUTH DAKOTA STATE UNIVERSITY
BROOKINGS, SOUTH DAKOTA 57006
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Donna Butler
KKLS, Box 460
Rapid City, S.D. 57709

Dear Ms. Butler:

Have you ever wondered how many women in South Dakota are
doing the type of work you do? Or what their salaries are? Or
if they've ever experienced sex discrimination? :

As a woman working in broadcasting myself and as a graduate
student in broadcasting at South Dakota State University, I have
chosen to do a study of South Dakota women in broadcasting for my
master's degree thesis.

A comprehensive study of this type has never been done before.
Preliminary research has told me there are. currently 154 women work-
ing in non-clerical facets of broadcasting in South Dakota. You
are one of these women.

The success of this research project depends on you. Enclosed
is a self-addressed stamped envelope within which to return a question-
naire. I sincerely hope you will take time to return this questionnaire
to me as soon &s possible.

Once this study is complete, I will be very happy to send you
a copy of the results.

Thank you for your cooperation.

Sincerely,

o M D--”'(Q
\~~kr\¢?;j?;Ji§3 DT RED

Kathy Mitchell

P.S. Please do not remove the gummed label from the back of
the questionnaire.

KM/gg
Enc.



SOUTH DAKOTA STATE UNIVERSITY
BROOKINGS, SOUTH DAKOTA 57006
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KESD-TV
. CHANNEL 8
Kay Douglas
KXRB, 100 N. Phillips
Sioux Falls, S.D. 57102
Dear Ms. Douglas:

Two weeks ago I sent you a questionnaire concerning your role as a
woman in broadcasting in South Dakota. This survey is part of a state-
wide research effort to provide a profile of women employed in similar
work as you.

There are 154 women in broadcasting in the state. Over half of
these women have already returned the questionnaire.

The success of this study depends on cooperation from all. 1
sincerely hope you will take time to fill out the enclosed question-
naire and return it to me as soon as possible.

Your help in this research project will be greatly appreciated.
Thank you.

¢

Sincerely,

Kathy Mitchell

P.S. I will be happy to send you the results of this study if you so
desire. Also, please do not remove the gummed label from the
back of the questionnaire.

-



KF.SD-TV
CHANNEL 8

SOUTH DAKOTA STATE UNIVERSITY :
BROOKINGS, SOUTH DAKOTA 57006 e
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August 10, 1978

Dear Respondent:

Thank you for returning my questionnaire concerning
women in broadcasting in South Dakota. The response was
excellent with 82 percent of those surveyed---126 women-—--
returning the questionnaires.

Enclosed you will find a summary of the results of
the>study. The completed thesis will contain a more de-
tailed look at the results and implications of the study.
Tﬁe thesis will soon be available at the Journalism Depart-
ment at South Dakota State University in Brookings.

Once again, thank you for your cooperation.

Sincerely,

Sty eSS

Kathy Mitchell
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1.

24

3.

k.

QUESTIONNAIRE 69
NOTEs _All responses will be kept confidential,

uadee B3O =91
What is your age? ﬁ&@\\x& = =

What is your marital status?.
single QE divorced-separated _ A2
married _(o | widowed _ 3

Do you have children?

Yes D4 N _bLD

If yes, how many?

What is your educational status?

high school graduate or less _2() college graduate X
technical school graduate D__ postgraduate work 3__
some college _\_‘&:)_ graduate degree __3_3__

If you attended college or a technical school, what was
your major field of study?

radio-TV _kig_ liberal arts ié
speech-theater _l fine arts _LQ
journalism |\ science _EL_
political science _%_ secretarial A_‘_\L_

business administration \S Other (specify)

engineering _&

On the average, how many hours a week do you work? HO s X under —N
ovelt NO=NS
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8 o

9.

10.

70

Which areas do you currently work in? NOTE: If your job is
a combination of those listed below, check those applicable.

producing &C1
directing !
weathercasting |

general reporting _\(n

feature reporting '!55

promotion Sg
community calendar _ A >

programs aimmed at
homemakers or women _:El____

shooting news stories 5

studio cameraperson 5
newscasting &S

writing, editing newscasts kL
continuity S8
film or tape editing __llgL__

~administration-management S S

on-air announecing _szk;___
disc jockey %?

selling ads E5Q2

writing, producing ads 33

art, set design, set
construction S

Other (specify) _\2X

What percentage of your working time is spent in each job area?
Please put estimated percentages next to the check marks in the

previous question.

What is your weekly salary?

Less than $80 _ 8 $231-280 8
$81-130 E&& $281-330 éL

$131-180 2\ $331-380 _ >
$181-230 Over $380 _o

How long have you worked in your present job?



11,

Salary

Opportunity to advance

Job valuable to society

22

13,
14,

i,

16.

17.

18 °

Very
[P
Use of my abilities lﬁQﬁé
Do
L0

71

For each, rate presents Impo ce to How job actually
provides?

Excellent Good Fair Poor

nipgesuby ) SR
BV e v 4

o R o M e S1f

=
(o)
ct

f g ERE g

o |k

Was your previous job in broadcasting?

Yes DO\ No X No previous job

How many years have you worked in broadcasting?

How many stations have you worked for?

What was your age when you started in broadcasting?

Were you living in the present town before you took your
current job in broadcasting?

Yes jﬁ_ No S

How did you first hear about the opening for your present job?

Why did you enter the broadcasting industry?

chance Ef>§
personal desire = |

creativity, self-expression D<=
advancement _::L__

family, friends, teacher _AJQL
training, experience, aptitude X3
new industry-growth potential,_l:&_

other (specify)



i

19.

20,

21

22 o

72

If you leave your present job, what do you think would be the
most likely reason?

family, health, personal fifs other (specify) &&

another broadcast job a& will stay in present
- s Job indefinately _2 3

another media job,

not in broadcasting &EB don't know E]

job dissatisfaction (low
salary, unequal status, no
chance to advance, frustration,
disinterest)

In what areas would change significantly improve your on-the-job

performance? _

fairer compensation practices §§g>
improved cooperation by co-workers
better overall leadership &i55

better on-the-job training 5565

improved physical equipment _ 20

clearer direction as to what to do _Q
better working conditions 5;~§2

other (specify) _')

none ‘) g

About how long do you think you'll work in broadcasting?

Less than 5 years ESSQ 21-30 years 5

5-10 years EBE& 31-40 years 3
11-20 years Z;fi Over 40 years _<2_

If you plan to continue in broadcasting, what is your eventual
job objective?

to have full or partial ownership in a station 3
to stay and grow with the company >

to reach a management level 55)

to work in a larger size market E}=55>

to advance in one's own field _4Q

to work for a network 5;;

other (specify)



"

At vour station, how would you estimate a woman's chances
of these things, compared to a man's chances? Would you say
the woman's chanceg are better, the same, or worse?

Better Same Worse

Oof being hired « « ¢« ¢« ¢ ¢ ¢ o o o &

of béing promoted ', « ¢ . /s o TS
of gettlfig ALEalse « « afidie o = 1hee

of getting into a management position

22
ot s
=
o
of being laid 0ff .« o o o o cul B L3 \als 2ald
ki SR~
<
R

of being given important work
assignments .« ¢ < ¢ ¢ ¢ ¢ o o 0 0 .

of her work being fairly
evaluated by Superiors . « o« o« oo o

of her needs and suggestions being
considered by management . « « o o o

24, In your work, have you been digcriminated against in any
way because you are a woman?
Yes D S No 8‘|
If yes, explain.

25, In your work, have you been favored in any way because you

are a woman?

Yes 2 No Tl

If yes, explain.

Would you like a copy of the results of this study?

Yes No

THANK YOU!
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