
Outreach to Non-Degree Seeking Graduate 
Students: Aspects of Student Focused 
Critical Librarianship and Fostering an 

Inclusive Research Community

Jordan S. Sly & Suzy Wilson
University of Maryland Libraries

jsly@umd.edu and wilsonsc@umd.edu  

mailto:jsly@umd.edu
mailto:wilsonsc@umd.edu


●

●

●



●
○
○
○

●
○

○

○

○



Non-Degree Student Profile









Average = 53

Range = 23-86



Small sized 
college

Medium sized 
college

Large research 
institution









Yes

No

Haven’t 
decided yet



none

I would take a Religion masters if it were offered.  

Available funding

One PhD is enough for me

Only personal satisfaction

usefulness at retirement age

quality of education

I have the luxury of learning without the requirement of 
taking exams

These are some questions I need to answer:  1. Am I 
intellectually up to the challenge of pursuing a graduate 
degree?  2. Am I able, willing and motivated to dedicate the 
hours required to pursue the degree?  3. What would be 
the cost and can I afford it?

Identifying the most rewarding field of study.

To do what?

time and need

Life situation

Having to work full-time, kids, scheduling



Golden ID 
Student

Just taking 
classes

Professional 
Development

Trying out a 
program

Pursuing a 
certificate







Library Experience



1-2 times per 
year

About once a 
month

Twice or more 
per month

At least once 
per week

Never



Prevalence of Online 
Resources

How the Library is Used Change Over Time

“The last time I made 
regular, substantial use 
of an academic library 
was in 1970. It would be 
easier to describe the 
similarities than the 
differences between an 
academic library in 1970 
and the UMD library of 
today.”

“

”

“Superior Search Interface”

“





Top 4 Unfamiliar Terms:

1. Makerspace (17)
2. Research Commons (14)
3. Information Literacy (11)
4. Research Cycle (10)



So What?



Why care?
A. Potentially influential alumni network
B. Potential students
C. Continuing students 
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Why care?
A. Potentially influential alumni network

Based on the data we collected:
1) Highly educated cohort
2) Mostly in professional careers 
3) Older population 
4) Leisure time for enrichment 
5) Motivated, but disconnected



Why care?
A. Potentially influential alumni network
B. Potential students 
C. Continuing students 



Why care?
A. Potential Students & Continuing Students

Based on the data we collected:
1) Nearly 52% of respondents were 

trying a program, working towards a 
certificate, or otherwise engaged in 
professional development

2) Almost half of respondents aged 40 
and younger

3) Exploring seems common



Next Steps



Next steps
A. Partner with strategic communication
B. Targeted library services / resources
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Opportunities: 
● We have an opportunity to engage a cohort coveted by 

alumni relations offices and donation campaigns
● We can partner with development and communications 

offices across campus to deliver information and target 
advertisements for library workshops

● Demonstrate the continued and innovative value of 
libraries to an influential group

● Demonstrate creativity to university administration in 
areas of fundraising and student engagement

● Potential to develop external partnerships and resources



Next steps
A. Partner with strategic communication
B. Targeted library services / resources



According to our data:

● Skilled group of students with high research aptitude 
● Many noted unfamility with navigating newer resources 
● Skepticism regarding some resources
● Misunderstanding of library/general information landscape
● Feelings of being out-of-touch, unskilled, etc. 
● Multiple mentions desirous of library workshops
● Opportunity for librarians to work with experienced 

researchers 



So we will:

● Fall 2020: workshops aimed at specific non-degree 
groups

● Develop these workshops to focus on the needs 
observed in this study

● Conduct assessment to ensure our projected needs 
match actual needs

● Begin working more closely with the Graduate School for 
marketing workshops and library services in general 



Thank you!

Jordan Sly, jsly@umd.edu
Suzy Wilson, wilsonsc@umd.edu 
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