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Fig.1 Tourist crowding perception influence factor model based ’

on" environment-perception-adjustment behavior"
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State of the Art for Tourism Psychological Capacity of Scenic Spots
LI Yuan,LYU Yi— ping
(School of Architecture and Civil Engineering s Xiamen University s Xiamen 361005 ,China)

Abstract: The study of tourism psychological capacity is of great significance for improving scenic spot management, tourism ex-
perience quality,scenic spot planning and dynamic adjustment. This paper reviews the current status of research on tourism psy-
chological capacity by domestic and international scholars in recent years. It covers all the aspects of concept definition, evalua-
tion index, calculation method, influencing factors and coping strategies of tourism psychological capacity of scenic spots. It is
found through our study that:1) The definition of tourism psychological capacity is not unique and involves disciplines such as
economics,cultural characteristics, management, psychology. It is, however, generally accepted that the tourism experience and
social impact of the maximum use level of scenic spots are two important factors. 2) Crowding perception has become a com-
monly used measuring index, reflecting that the study on" adjustment behaviot' in response to crowding perception has begun to
emerge. 3) Visual simulation is gradually replacing conventional narrative discourse,and the simulation method is in its prelimi-
nary exploratory stage. 4) Preference for micro-environmental factors,degree of influence and relationship with people.time and
space may become important factors of tourism psychological capacity in the future. 5) Starting from the soft aspects of policy,
propaganda and management.it is of more practical significance for scenic planning and space adjustment to further explore the
micro-environmental impacts on walking in scenic spots and coping strategies.

Key words: tourism psychological capacity;carrying capacity of scenic spots; crowding perception; tourism simulation; tourism

behavior



