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Development Barriers and Path Choices
of Digital Culture Industry in China
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Abstract: Digital culture is the direction of cultural industry in the future. It is a new trend of cultural indus-
try based on the development of digital technology and the integration of creative industries. China is sup—
posed to take advantage of regional advantages and digital cultural industry should be an integral part of e—
conomic development. The advantages of China’ s cultural industry are expected to be combined with the es—
sential opportunities of the “Belt and Road”. At the same time the cultural resources of cultural venues
should be integrated. From the perspective of protection virtual reality and visualization technology should
also be available to application in China; the reproduction and promotion of cultural heritage should be pro-
moted and characteristic cultural databases established. In addition market construction and policy support
should be carried out in terms of technology capital human resources and intellectual property rights in
order to make the digital cultural industry a dominant industry in China with an international influence.
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