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Rethinking Scholars’ Frame: Integrating Theories of
Communication Process and Effects

CHEN Yan-ru XIE Xin

( School of Journalism and Communication Xiamen University Xiamen 361005 Fujian)

Abstract: The purpose of this paper is to rethink the “frame” in news production and communication theory produc—
tion. The concept of stereotype proposed by Lippmann and other related research results are crucial to the theories of com—
munication process and effects. On the one hand they are the key points of information selection and explain the news pro—

” that restrains the theoretical imagination in the

duction process; on the other hand they use the way of “guided choice
fields of communication process and effect as theories mentioned in this paper generally refer to “information selection”.
We endeavor to explain these two points and then ferret out the inner relations between those theories through five pairs of
concepts: objectivity and subjectivity reality and news construction information collection and diffusion macroscopic and

microcosmic viewpoints collectivism and individualism.

Keywords: information selection stereotype communication effect frame
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