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Secondly, there must be effective national scientifechnological and
industrial base, capable of continuously generammgvations and transform them
into products with stable demand in the markeis o coincidence that the leaders
of the innovation economy are the most economiailyeloped countries, where, on
the one hand, a high level of saturation of theketawith all sorts of goods and
services is observed, on the other hand, a strdegtdic and industrial potential for
the development and implementation of innovaticas leen gained.

Innovation is the development and production of rmewmproved products,
technologies and processes.

Innovations can be classified as follows:

technological innovations aimed at the creatioml anplementation in
production of new products, technologies, modetimra of equipment,
reconstruction of buildings, the implementation ofeasures to protect the
environment;

- industrial innovation, focused on expansion ofpiction capacity;

- economic innovations related to changes in matbhbg@roduction planning;

- commercial innovations aimed at changing targeketing activities;

- social innovation, related to the improvementvofking conditions, social
security of the staff;

- Innovation in management to improve the orgaitmat structure.

Thus, only innovation based on knowledge and treafisechnological
progress, can make a significant contribution te #tonomy and cause it to
overcome the crisis. As for support, the regionatharities should stimulate the
creation of special government agencies that sidesithe development and
implementation of promising innovations.

Such system allows improving the overall competitiess of the products and
the profitability of its operations.
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Modern physical culture and sports is a complex aadtroversial socio-
economic phenomenon. On the one hand, it is a matimeasure and matter of
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national pride, significant political capital antfegtive tool of political life, on the
other hand, it is an important economic resourcenean of disaster recovery,
performance productivity increase, formation oflgudauman capital. At present the
impact of physical culture and sports on the cansness and social life of people is
increasing. This trend can be seen in the growpaonhof physical culture and sports
in key areas of human activities: economy, edunaticulture; deepening of
integration processes to social sport structuresoofety; intensive development of
sports as an independent social institute; stremgily of the impact of sport on
socialization and education of the individual, farglifestyle, etc. The dynamics of
the development of the sport and its species i€raond more linked to the economy,
trade and professional orientation of the partigipaf sports events. Sports industry
unites not only athletes but at the same timerim$otraditional commercial activity
of business organization, which in turn allows taken money in a competitive
environment both in national and in internationmirs [2, 5].

Installation of a new ideology, the ideology ofqgsity of a healthy lifestyle,
physical training as the basic principles of healtld longevity in the public mind, is
a strategic priority of the state policy in Ukrairkhis policy should be based on a
systematic and integrated approach to solving tloblem of health and physical
activity of the population, starting with the fagilfrom kindergarten to form a
healthy nation. The overall level of health is #@ecion of the development of the
country, its vibrant existence, the question ofamatl security. In recent years, the
level of health of Ukraine's population has dedirsggnificantly, especially one of
the younger generation. Thus, only 6% of secondasiyool students can be
considered healthy, about 60% suffer from chrongeakes [1, 2, 5]. In this
connection, an integral part of public policy isaaild a modern sports infrastructure,
active promotion of comprehensive physical mobitifyhe population, improvement
of the legal framework, creation of a favorableastment climate and conditions for
investments, government support for children andtlycand mass sports, active
cooperation of the authorities, general public abdsinesses in this area.
Development of physical culture and sports has meca business, which includes
both a non-profit component, aimed at obtainingaoeffect, and commercial, the
purpose of which is to achieve economic resultsthf end result of non-profit
activities in the sports industry is a non-comnedrg@roduct, sports events, which
result in social impact in the form of unity, contment to peace, a healthy lifestyle
through sport involvement of the general publie, &md result of commercial activity
Is a commercial product (goods and services),zaabn of which is accompanied by
economic performance.

At the same time, there are not enough playgrowpmsts schools, equipment
and expertise in Ukraine, as well as there are wdemm sports and recreation
complexes with developed infrastructure. Modernrisp@s become an important
sector of the economy of many countries. It hasolred significant financial
resources and a large labor force. Nowadays thel lefv development of sports
industry is one of the factors that affect the @televelopment of society, level and
guality of life, business activity.
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Despite unfavorable global market conditions, tle®nemic crisis sports
industry has a positive trend. Sponsors are fimagnsports projects more and more,
advertisers are increasing budgets for sports sybusinesses are investing in sports
clubs, and governments are actively renewing spofitastructure and stimulate the
development of the sector as a whole. An importantponent in this process is the
development of individual sports that form the @letrend for the industry of sport.
This is primarily historical popularity of a spofgr instance, football in England,
cricket in India, rugby in New Zealand or baseiathe USA.

Conducting of sports events ensures the developofentiustries directly or
indirectly related to the field of sports. For exde) during international sporting
events number of fans is increasing, including ifpreourists, that stimulates the
development of service industries like hotel angrigd business, trade, catering and
leads to increased profits for companies produboogl, sports symbols, souvenirs
etc. gives additional orders for industrial entesgs, promotes the development of
infrastructure in the region, where the internai®ports competitions take place.

In this regard, there has been an increase inuh@er of institutions offering
full range of services in the sphere of physicdiure and sports of stadiums, sports
halls and swimming pools to fithess centers andtspeenters. The participation of
the most popular athletes in advertising campasuiggests using sport as part of the
marketing strategy by producers of different typégproducts, which also suggests
its increasing role in national and global econorBports goods are products
characterized by three main features: designedeiet the specific needs of people;
produced by certain manufacturers for sale; pueshast free market price. The
image is a symbol of prestige, sport record haddassime. However, in dealing with a
particular person all depends on the creativity emmimon sense. There should be a
consonance between the brand and the person dmgpevent. For example, Nike
was the first to put its shoes on Michael Jordaentits shoes became top selling
running shoes of the year [3].

Sports for business is a very effective channgdromote their products and
services. The scale of the global sports industtiay can be reflected in the profits:
2006 - 107 billion dollars ; 2009 - 112 billion tats; 2012 - 129 billion dollars; 2015
- 146 billion dollars (according to experts) [3, dhese data clearly shows that the
global financial crisis has almost no effect on tevelopment of global sports
industry.

Thus, the development of sports industry has aqueced tendency to growth
as evidenced by the increase of profit of sporb€land increased funding, with it,
the growth does not stop investment: the numbénage wishing to invest finance in
sport is only growing. Sport is not limited by artpaular sector of the economy, it
affects many economic sectors (manufacturing sjgatsls, sales, sports food, sports
media, sports tourism, health, sports pharmacolety,). Manufacture of sports
equipment, sportswear and souvenirs has becomefdhe world's largest industries
in the modern society. Promotion of sports andaase in the number of people
involved in it creates demand for sports manufactuthat has transformed this
industry from secondary to dynamically developimgoThe development of sphere
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of physical culture and sport makes a significamtcbution to the economy of
many countries since the popularization of spatgl$ to the growing demand for
sports facilities and place to do sports.
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In recent years, more and more managers beganato tte the fact that
accounting data is not in a position to meet thewgrg information needs of
enterprises in the transition to a new level ofiless. Therefore, this issue is very
relevant today, more active attempts to find andl@ment other alternative system
capable to answer any questions . In an unstathy@mamic external business
environment is particularly relevant is the introtlan of financial control, planning
and analysis of financial and material flows in di®yd of small businesses. One of
the most effective modern technologies such comrthhe system of budgeting and
management accounting of the company. Managemeuating - a system of
internal operational management, the main purpbséhich is to provide managers
throughout the enterprise information they need ntake better management
decisions. Accounting and financial account doe$ mmvide the information
strategy and tactics of the internal managemenhefenterprise. Managers at all
levels requires a considerable amount of operdtiaf@mation, which by its nature
can’t be provide in financial account. In additidimancial accounting information
prepared for internal and external users on this lmhsiniform rules of conduct. In
the present situation it is important to accurapfn the costs and profits, control of
all cash flows of the enterprise. To do this, yaed to have a fairly accurate and
timely information on all counts. One of the moshportant factors in the
competition is to control costs in order to redymeduction costs. Availability
management accounting system that reflects thecosstlof production, allows the
company to develop effective measures to reducdugtmn costs and production
costs, increase profitability. The main objectiaes the organization of management
accounting information processes and the formaifaratabases:
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