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AMERICAN INSTITUTE OF ACCOUNTANTS ,

RULES OF PROFESSIONAL CONDUCT ¢
Including amendments and additions prepared by the com-
mittee on professionel ethics and approved by the council
Septemter 17, 1923.

(1) A firm or partnership, all the individual members of which are members of
of the Institute (or in part members and in part associates, provided all the mem-
bers of the firm are either members or associates), may describe itself as "Members
of the American Institute of Accountants," but a firm or partnership, all the in-
dividual members of which are not members of the Institute (or in part members and
in part associates), or an individual practising under a style denoting a partner-
ship when in fact there be no partner or partners or a corporation or an individual
or individuals practising under a style denoting & corporate organization shall not
use the designation "Members (or Associates) of the American Institute of Account-
ants."

(2) The preparation and certification of exhibits, statements, schedules or
other forms of accountancy work, containing an essential misstatement of fact or
omission therefrom of such a fact as would amount to an essential misstatement or a
failure to put prospective investors on notice in respect of an essential or material
fact not specifically shown in the balance-sheet itself shall be, ipso facto, cause
for expulsion or for such other discipline as the council may impose upon proper
presentation of proof that such misstatemont was either wilful or the result of such
gross negligence as to be inexcuscblo.

(3) No member or associate shall allow any person to practise in his name 2s a
public accountant who is not o member or an associate of the Institute or in partner-
ship with him or in his emnloy on a salary.

(4) No member or associate shall directly or indirectly allow or agree to allow
e commission, brokerage or other participation by the laity in the feos or profits
of his professional work; nor shall he accept directly or indirectly from the laity
any commissiong brokeragc or othor participation for professional or commercial busi-
ness turncd over to othors as cn incidont of his scrvices to clients.

(5) No member or associato shall cngago in any business or occupation conjointly
with that of a public accountant, which in tho opinion of the oxecutive committce or
of the council is incompatiblc or inconsistent therowith.

(6) Mo member or associate shall cortify to any accounts, exhibits, statcments,
schedules or other forms of accountancy work which have not bcen verified entirely
under the supervision of himsgelf, o member of his firm, one of his staff, a member
or an associgte of this Institute or a member of & similar association of good
standing in & foreign country which has been approved by the council.

(7) No member or associate shall take part in any effort to secure the enactment
or amendment of any state or federsl law or of any regulation of any governmental or
civic body, affecting the practice of the profession, without giving immediate notice
thereof to the secretary of the Institute, who in turn shall at once advise the ex-
ecutive committee or the couneil.

(8) No member or associatc shall dircctly or indirectly solicit the clients or
encroach upon the business of another momber or associate, but it is the right of any
member or associate to give proper service wund advisc to those esking such service
or advico.

(9) No member or associcto shall directly or indircctly of for omploymont to an
ecmployec¢ of a fellow member or associntc without first informing said follow membor
or associate of his intent. This rule shall nct be construcd so as to inhibit no-
gotiations with any one who of his own initiative or in rosponsc to public advertisoe
mont shall apply to o momber or an asgsociato for ocmnloyment.



AMERICAN INSTITUTZ OF ACCOUNTANTS (cont'd)

(10) No member or associate shall render or offer to ronder professional service,
tho fee for which shall be contingent upon his findings and the results thereof.

(11) No member or associate of the Institutoc shall advertise his or her pro-
fessional attainments or service through the mails, in the public prints or by other
written word  but any member or associcte may cause to be published in the public
prints or otherwise what is technically known as a carde A card is hereby defined
as an advertisement of the name, titlo (member of American Institute of Accountants,
C. P. 4., or other professional af filintion or designation) and address of the adver-
tiser without further qualifying words or lotters, or in the case of announcement of
change of address or personnel of firm the plain statement of the fact for the pub-
lication of which the announcemont purports to be made. Cards permitted by this rule
when appearing in newspapers shall not excesd two columns in width and three inches
in depth; when appearing in magozines, directories and similar publications cards
shall not exceed one quarter page in size. This rule shall not be construed to in-
hibit the proper and professional dissemination of impersonal information among a
member's own clients or personal associates or the properly restricted circulation
of firm bulletins containing staff personnel and professicnal information.
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