View metadata, citation and similar papers at core.ac.uk brought to you by fCORE

provided by Universiti Teknologi MARA Institutional Repository

"LIFESYTLE PROFILE OF CONDOMINIUM
DWELLERS AND MARKETING
IMPLICATION"

WAN NASYATUL HUSNA BINTI WAN ISHAK

BACHELOR OF BUSINESS ADMINISTRATION (HONS)
(MARKETING)
SCHOOL OF BUSINESS AND MANAGEMENT
MARA UNIVERSITY OF TECHNOLOGY

APRIL 2000 NS S SR B



https://core.ac.uk/display/333871808?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

LETTER OF TRANSMITTAL

DECLARATION OF ORIGINAL WORK VIEW

1, Wan Nasyatul Husna Binti Wan Ishak, (I/C No. 770918-14-6136),

hereby declare that

1. This work has not been previously accepted in substance for any
degree, locally or overseas and it's been concurrently submitted for

the degree or any other degree.

2. This project paper is the result of my independent work and

investigation except where otherwise stated.

3. All verbatim extracts have been distinguished by quotation mark

and sources of my information have been specifically

acknowledgement.

Signature



ACKNOWLEDGEMENT

The completion of this thesis could not have been achieved without the
guidance and help from a lot of individuals and groups. First and foremost | would
like to express my humblest devotion to Allah the Almighty for without His
blessings | would not even be here. My utmost gratitude, respect, love and
admiration for my family who have always been there for me, whether in providing

moral or financial support.

Subsequently, | take this opportunity to thank Mr. Tan Bak Hai the Sales
Manager of Marketing Department of Talam Corporation for giving me the
opportunity to get an view of the real take on marketing and hands-on experiences
in the housing industry. My supervisor, Mr. Sik Kian Chung, and colleagues who
I have enjoyed working together. | have truly enjoyed the 3 months as part of the
Talam Corporation's workforce. The experiences | had obtained were precious and

memorable.

Next to Mansor, Dahlia and Zack, thanks for taking control of the wheel

and smoothing out the ride.

A zillion of thanks go to my thesis advisor, Dr. Baayah Baba, whose
wisdom and knowledge have benefited me more than I could have ever imagined.
Thank you for your advice and guidance throughout the entire duration of the

course.

Wan Nasyatul Husna Wan Ishak ii



Also my appreciation to Mrs. Normah Dali, Head of BBA program,
for her inputs and constructive criticisms for without them, | could not have
found ways to improved any 'unseen’ weaknesses. My thanks go to the clerks
at the students' affairs office for their help and untiring patience with my
constant quirks as a student. | would also like to thank my classmates who |
have enjoyed learning and studying together for the past couple of years.

Hope all the hours of doing research and brainstorming will finally payoff!

Thanks to the Mr. Hamdan Hj. Mohammed for his help and support and

for his recommendation to Mr. Tan Bak Hai.

Lastly, to Hamzarul Hazmir Hamdan, who have always, find ways to let

me know how much he loves and cares for me. Thanks for everything!

Wan Nasyatul Husna Wan Ishak
BBA (Hons) Marketing

April 2000



ABSTRACT

This study attempts to delineate the condominium dwellers' lifestyle
dimensions, their desired condominium physical characteristics and attributes and
socio-demographics in the more prestigious and less prestigious areas. The study
also attempts to evaluate the relative importance of these dimensions in

differentiating between the two groups of condominium dwellers.

Six lifestyle dimensions, eleven socio-demographics and five
condominium physical characteristics and attributes variable were examined and
compared to differentiate between the two groups of condominium dweller. Only
two lifestyle dimensions, six socio-demographics and two physical characteristics
and attributes variables were found to be significant in differentiating between the

two groups of condominium dwellers.

The results of the lifestyle dimensions reveal that condominium dwellers
in more prestigious area are more "artistically-biased", like art galleries and enjoy
attending concerts. Alternatively, their counterparts in the less prestigious area are
more "neighborhood-conscious" , emphasize a neighborhood at the same social

class and prefer to have neighbors of the same race.

A stepwise discriminate analysis was used to differentiate between the two
groups of condominium dwellx in term of lifestyle dimensions, condominium

physical characteristics and attribute variables and sociodemographics.

The findings of the study could have significant implications for
condominium development in Malaysia, particularly with respect to formulating
marketing sfrategies, government policies and social communication programs.
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