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FOREWORD

This study seeks to understand the domestic utilization and marketing of sharks and rays
in Java and Sumatera as well as the international trade of Indonesia’s shark and ray
products. The study team would like to record their sincere thanks to the SEAFDEC
Secretariat and Marine Fishery Resources Development and Management Department
(SEAFDEC-MFRDMD) for initiating the idea to conduct the study in Indonesia. The study
was conducted by officers from Center for Fisheries Research, Ministry of Marine Affairs
and Fisheries, Jakarta Indonesia with financial and technical support from SEAFDEC-
MFRDMD.

This pioneer marketing and trade study of sharks and rays in Indonesia sponsored by
SEAFDEC has explored the status and trends of sharks and rays utilization, marketing
and trade at 10 sites in Java and Sumatera. The findings of this study are useful to serve
as an essential basis for developing appropriate fisheries management policies and
actions, and thereby promote national responsibility for sharks and rays resource
management issues including international trade issues such as Non-Detrimental
Findings (NDFs). The findings from this study will also be useful as a guideline in
expanding similar study to other islands in the future.

In particular, we are indebted to all officers from the Ministry of Marine Affairs and
Fisheries and local officers based at all study sites in Jakarta, Palabuhanratu, Cirebon,
Indramayu, (West Java), Tegal, Cilacap, Semarang (Central Java), Surabaya (East
Java), Banda Aceh and Sibolga (Sumatera) for their continuous support and to facilitate
our study either in terms of information or leads, is highly appreciated. Without their
support, it can be safely said this study would have not been able to implement the field
surveys and visits to landing centres and discussions with the fishers and industry
players, who are the targeted stakeholders of the study. Their input serve as the core
data for the study.

However, it was the readiness and warmness of the fishers at all study sites to share with
us their experiences, insights and information that touched us deep with appreciation and
admiration. Despite their struggle to earn a good income, their respect to the ocean and
its content is remarkable that deserve respect and appreciation. This report is dedicated
to them.

Last but not least, we would like to thank the Japanese Government for supporting this
project under Japanese Trust Fund VI and express special thanks to Dr. Kom Silapajarn
(Director-General of SEAFDEC), Mr. Raja Bidin bin Raja Hassan (Chief of SEAFDEC-
MFRDMD), Dr. Kenji Taki (Deputy Chief of SEAFDEC-MFRDMD) for their endless
support to conduct this study in Indonesia. Special thanks to Dr. Lilly Aprilya Pregiwati
(SEAFDEC National Coordinator for Indonesia, MMAF) and Dr. Toni Ruchimat (Director
of Center for Fisheries Research, Agency Research and Human Resources, MMAF) for
their support in this study.



ABBREVIATION

CITES

FAO

FMA
FishStatJ
IPOA-Shark

MFRDMD

MMAF

MPA

NDFs
NPOA-Sharks

PERSIPINDO
SEAFDEC

The Convention on International Trade in Endangered
Species of Wild Fauna and Flora

Food and Agriculture Organization of the United Nations
Fisheries Management Area

Name of software for Fisheries Statistical Time Series of
FAO

International Plan of Action for Conservation and
Management of Shark

Marine Fishery Resources Development and Management
Department

Ministry of Marine Affair and Fisheries

Marine Protected Area

Non-detrimental findings

National Plan of Action for Conservation and Management
of Shark

Perhimpunan Pengusaha Sirip Indonesia

Southeast Asian Fisheries Development Center
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