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Silver Lining

The	
  silver	
  lining	
  of	
  a	
  situation	
  is	
  the	
  bright	
  prospect.	
  

tions	
  tactics.
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Overview of the Lincoln Saltdogs

	
  

	
  

	
  

Situation Analysis
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Research

Research Objectives | What We Need to Know
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Secondary Research

Methodology Key Findings
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Competition

Primary	
  Competition Secondary	
  Competition	
  

Lincoln	
  bars

Local	
  concerts

Key Insights

activities.
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Primary Research

Methodology

Key Findings

Tube.

Key Insights

pealing.
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but	
  in	
  Lincoln.

S
tr

en
g

th
s

W
ea

k
n

es
se

s
SWOT Analysis



12Join the pack. Pack the park.

ognition.

T
h

re
a

ts
O

p
p

o
rt

u
n

it
ie

s
SWOT Analysis



Campaign



14Join the pack. Pack the park.

Demographic Profile

Ways in which families get their 
information:

Internet
Television

How families spend their free 
time:

Psychographic Profile

Primary types of social media 
used by family members:

Target Audiences

Other Key Audience Insights
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Goals & Objectives

Marketing Goals and Objectives

Goal:	
  

Objective

Advertising Goals

	
  
Positioning Statement

Budget
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Media Overview

The	
  channel	
  a	
  

leverage	
  a	
  channel
ships
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Owned Media
The Saltdogs current owned media consists of:
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Goals & Objectives

Goal:
	
  

Objective:

	
  	
  
	
   Tactic:
	
  	
   Tactic:
	
  	
   Tactic:	
  

Objective:	
  
	
  
	
  	
   Tactic:	
  

	
  	
   Tactic:	
  
	
   Tactic:
	
  

Objective:	
  

	
  
	
   Tactic:	
  

	
  	
   Tactic:
	
  	
   Tactic:	
  

Public Relations



Creative

Owned, Paid and Earned
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Creative Brief

Campaign Theme  
Join the pack. Pack the park.

Campaign Personality

Tonality

Opportunity

Why We are Advertising

Our Proposition Is:

Join	
  the	
  Pack.	
  Pack	
  the	
  Park.

And they will believe it because
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Paid Media
Print - Lincoln Journal-Star Newspaper  
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Paid Media
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Paid Media
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Rotary Billboard Advertisement

Paid Media
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Paid Media

Radio 30-second spot
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Promotional Brochure

Paid Media
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Earned | Owned Media

Facebook

Who’s	
  Packing	
  the	
  Park?	
  	
  

University	
  of	
  Nebraska	
  Lincoln	
  

employees	
  and	
  their	
  families	
  are	
  

“Packing	
  the	
  Park	
  at	
  tonight’s	
  

game	
  against	
  Sioux	
  Falls	
  Canar-­‐

ies.	
  Join	
  them	
  in	
  packing	
  the	
  park	
  

tonight!	
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Facebook

Pack	
  Leader	
  of	
  the	
  Week	
  

	
  	
  
Congrats	
  to	
  our	
  “Pack	
  Leader	
  of	
  the	
  

Week”,	
  Bryan	
  Warner.	
  Warner	
  led	
  the	
  

pack	
  to	
  victory	
  over	
  the	
  Sioux	
  Falls	
  Ca-­‐

naries!	
  Like	
  this	
  photo	
  to	
  show	
  Howard	
  

your	
  support!	
  	
  

Earned | Owned Media
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Facebook 

Pack	
  Member	
  of	
  the	
  Week	
  

Jimmy	
  Evans,	
  a	
  6-­‐year-­‐old	
  from	
  Lincoln,	
  

is	
  our	
  “Pack	
  Member”	
  of	
  the	
  week!	
  He	
  is	
  

ready	
  to	
  play	
  ball!

Earned | Owned Media

Jimmy	
  Evans,	
  a	
  6	
  year	
  old	
  from	
  Lincoln,	
  is	
  our	
  Pack	
  Mem-­‐

ber	
  of	
  the	
  week!	
  He	
  is	
  ready	
  to	
  play	
  ball!
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Join the Fanny Pack Frenzy

Earned MediaEarned Media
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Instagram  

	
  
Promotional Events

“Tail”	
  Gate:	
  Party	
  with	
  the	
  Pack	
  	
  

	
  
Bring	
  Your	
  Fanny	
  Pack	
  

Join	
  the	
  Fanny	
  Pack	
  Frenzy	
  	
  

Earned Media
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YouTube Video

Join	
  the	
  Pack.	
  Pack	
  the	
  Park	
  with	
  Homer	
  video:

Earned Media
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Budget Estimates

Owned Earned

Paid

Total
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Evaluation

of	
  the	
  season	
  to	
  the	
  beginning.
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Thank you
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