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2. Conceptual framework: two models of deliberation 

2.1. A liberal model of representation 
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2.2. The step towards the deliberative model 
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3. Methodology of analysis 
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 Table 1. Research sample. Analyzed websites by country in 2010 and 2015 

Country Parliament chamber Websites 

Argentina 
Senado de la Nación www.senado.gov.ar  

Cámara de Diputados de la Nación  www.diputados.gov.ar  

Chile 
Senado de Chile www.senado.cl  

Honorable Cámara de los Diputados  www.camara.cl  

Colombia 
Senado de la República de Colombia www.senado.gov.co  

Cámara de Representantes www.camara.gov.co  

Ecuador Asamblea Nacional de Ecuador www.asambleanacional.gob.ec  

France 
Sénat www.senat.fr  

Assemblée Nationale  www.assemblee-nationale.fr  

Sweden Riksdag www.riksdagen.se  

Spain 
Senado  www.senado.es  

Congreso www.congreso.es  

Italy 
Senato della Republica www.senato.it  

Camera dei Deputati www.camera.it  

United 

Kingdom 

House of Lords www.parliament.uk/business/lords  

House of Commons www.parliament.uk/business/commons  

United States 
U.S. Senate www.senate.gov  

House of representative www.house.gov  

Own elaboration 

3.1. A framework of categories 

http://www.senado.gov.ar/
http://www.diputados.gov.ar/
http://www.senado.cl/
http://www.camara.cl/
http://www.senado.gov.co/
http://www.camara.gov.co/
http://www.asambleanacional.gob.ec/
http://www.senat.fr/
http://www.assemblee-nationale.fr/
http://www.riksdagen.se/
http://www.senado.es/
http://www.congreso.es/
http://www.senato.it/
http://www.camera.it/
http://www.parliament.uk/business/lords
http://www.parliament.uk/business/commons
http://www.senate.gov/
http://www.house.gov/
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Table 2. Categories of Internet use with the aim of promoting citizen participation 

Author Categories 

Inform Deliberate Decide 

Hagen The most basic level of 

participation. 

Informed citizen discussion 

in everyday spaces. 

The greatest level of 

participation. Constant activity 

in political organizations. 

Vedel Transit and infinite access 

to information, used by 

various agents to improve 

their communications. 

Setting up an online public 

space. It allows the 

expression and exchange of 

opinions. 

Impact of active participation in 

decision-making. 

ONU Offer of public information 

through websites as a basis 

for citizen participation. 

Interactive methods used to 

request public opinion, meet 

demands and contributions 

and ensure a feedback 

process. 

Scope of the government's 

commitment to electronic 

participation, which is taken into 

account in decision-making 

processes. 

Own elaboration from: Hagen (2000), Vedel (2003 y 2007) and ONU (2014) 

3.2. Subcategories of analysis 

Table 3. Proposed categories and subcategories of analysis 

Category Subcategory Conceptualization 

Deliberate Discuss Configuration of an online public space in which, under conditions of 

accessibility and transparency, the expression and exchange of citizen 

opinions is allowed. 

Engage Construction of a civic obligation towards the forms of public action 

and decision, via Internet. The institution guarantees tools of citizen 

involvement in organized consultation processes. 

Own elaboration from: Vedel (2003), Macintosh (2004), Aichholzery y Kozeluh (2008) y Giraldo (2012) 



ISSN 2386-7876 – © 2017 Communication & Society 30(4), 77-97 

84 

3.3. Analysis Model 
3.3.1. Category system 

Table 4. Category System 

Category Subcategories Context units (Analysis indicators) 

Deliberate Basic Axes of 

Political Action 

Discuss Discussion forums and chat rooms 

Blog Services 

Opportunity to send messages to the institution 

Conducting opinion surveys 

Levels of 

Participation 

Engage Sending requests via email 

Collective Construction Services 

Presence in open social networks (deliberation) 

Measurement of interactivity 

Formal process of electronic consultation 

Own elaboration from: Hagen (2000), Vedel (2003 y 2007) y ONU (2014). 

3.3.2. Data measurement system 
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4. Results 
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Source: Own elaboration 

Table 5. Values and progression in the deliberate category (2010 - 2015) 

Country 

DELIBERATE 

2010 2015 

Variation in 

percentage 

points 

2015/2010 

(multiplier) 

Argentina 4,9 10,8 5,9 2,20 

Chile 26,1 27,0 0,9 1,04 

Colombia 10,5 34,8 24,4 3,33 

Ecuador 43,3 33,9 -9,3 0,78 

Spain 3,7 9,8 6,1 2,66 

Italy 8,2 15,9 7,7 1,94 

Sweden 10,0 13,4 3,4 1,34 

France 23,7 38,0 14,3 1,61 

United States 15,7 9,8 -5,9 0,62 

United Kingdom  29,1 24,6 -4,5 0,85 

Average 17,5 20,7 3,2 1,59 

Source: own elaboration. 
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Table 6. Values and progression in discuss and engage subcategories (2010 - 2015) 

 Subcategory Discuss Subcategory Engage 

Score Variation in 

percentage 

points 

2015/2010: 

multiplier 

 

Score Variation in 

percentage 

points 

2015/2010: 

multiplier 
2010 2015 2010 2015 

Argentina 0 0 0 - 9,8 21,6 11,8 2,20 

Chile 24,3 12,9 -11,5 0,53 27,8 41,2 13,4 1,48 

Colombia 9,4 24,7 15,3 2,63 11,5 45,0 33,5 3,90 

Ecuador 61,1 38,2 -23,0 0,62 25,4 29,7 4,3 1,17 

Spain 0,0 0,0 0,0 - 7,3 19,5 12,2 2,66 

Italy 0,0 0,0 0,0 - 16,4 31,8 15,4 1,94 

Sweden 0,0 0,0 0,0 - 19,9 26,8 6,8 1,34 

France 7,3 34,0 26,7 4,66 30,7 42,0 11,3 1,37 

United 

States 
16,7 12,5 -4,2 0,75 14,7 7,0 -7,7 0,48 

United 

Kingdom 
14,7 6,3 -8,4 0,43 43,4 42,9 -0,6 0,99 

Average 13,3 12,8 -0,5 0,96 20,7 30,7 10,0 1,75 

                                                           

1
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Source: own elaboration 

                                                           

2
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Source: Own elaboration 
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5. Discussion 
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6. Conclusion 
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Methodological Annex 

Coding map. Content analysis (coding system: weighted presence) - Category: Deliberate 

Subcategory - 

Context Unit 

(CU) 

Unit of analysis Weighing Maximu

m value 

of CU 

Discuss - Forums 

and chat rooms 

Presence of open chats (generalists) 1(x5) 36 

Presence of open chats (thematic) 1(x5) 

Presence of open chats (generalists) 1(x5) 

Presence of open chats (thematic) 1(x5) 

The citizen needs to subscribe as a user of the page to 

participate in the forums / chats offered 

1(x5) 

The historical contents of the forums and chats are 

published on the website 

1(x3) 

Agents moderating the discussions in the forums and in 

the chats offered are officials of the technical team of 

the web page of the parliament 

1(x2) 

The agents who moderate the discussions in the forums 

and in the chats offered are officials of the 

communication team of the parliament 

1(x3) 

The agents who moderate the discussions in the forums 

and in the chats offered are the representatives or their 

advisors 

1(x5) 

The topics proposed in the chats and forums are related 

to the parliamentary agenda 

1(3) 

Discuss - Blog 

Services 

The website has blog services for representatives 1(x1) 3 

The website has blog services for identified and 

interested citizens 

1(x1) 

The citizen can post comments in the blogs contained 

in the web of the institution 

1(x1) 

Discuss - 

Opportunity to 

send messages to 

the institution 

The citizen can send brief messages to be published on 

the website of the institution 

1(x2) 4 

The citizen can make comments on the website of the 

institution 

1(x1) 

The citizen can make comments on the policies 

discussed and adopted in the parliament in different 

spaces to forums and chats 

1(x1) 

Discuss - 

Conducting 

The institution uses online surveys to know the opinion 

of citizens on issues related to the legislative agenda 

1(x10)  
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opinion surveys The results and the number of participants in the survey 

are visible to all citizens 

1(x5) 30 

The citizen needs to register as a user of the page to 

participate in the survey 

1(x5) 

Citizens' surveys are updated according to changes in 

the legislative agenda 

1(x5) 

Citizens can comment on survey results 1(x5) 

Engage- Sending 

requests via email 

Citizens can send petitions related to legislative 

activities via email or using some other mechanism 

present on the institution's website 

1(x10) 30 

The citizen receives a formal response from the 

institution to the request made 

1(x5) 

Response time of the institution to the citizen once it 

has formulated its request 

1(x5) 

The questions of the citizens and the answers of the 

institution are published in the webpage of the 

parliament 

1(x5) 

Citizens are identified in the publication of petitions 1(x5) 

Engage - 

Collective 

Construction 

Services 

The parliament website offers wiki services and / or 

other collective building tools 

1(x1) 1 

Engage - Presence 

in open social 

networks 

The institution has profiles created in social media 1(x5) 30 

The institution makes a deliberative use of the profile 

created in the social media 

1(x10) 

The institution makes a participative use - decision 

making - of the profile created in the social media 

1(x15) 

Engage - 

Measurement of 

reach / interactivity 

The website uses tools to measure the reach and 

interactivity generated with citizens 

1(x7) 7 

Engage - Formal 

electronic 

consultation 

process 

The institution has, within its website, a formal 

procedure so that the citizen can comment / suggest 

about the policies, laws, projects and other 

parliamentary products proposed and / or approved by 

their representatives 

1(x2) 3 

The formal procedure includes the obligation of 

response by the institution towards the citizen 

1(x1) 

Source: Own elaboration. 


