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THE ATTENDANCE ABOUT SPORT EVENTS OF THE 50+ COHORTS
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Abstract

The population of Hungary, similar to the European countries, shows an ageing tendency. 
The life expectancy at birth and after 65 is growing, as a consequence of which the increased 
years of life can become meaty besides adequate life quality. An important related area is 
activity and sports. Accordingly, it can become a priority task to involve the older generations 
into sport consumption and sport tourism. In their study the authors examine the connections 
between the attitudes toward sports and sport tourism among the Hungarian population 
with particular regard to the 50-70 years old people. Based on the results of the survey, 
carried out within the framework of the project EFOP-3.6.2-16-2017-003: “Cooperative 
Research Network in Economy of Sport, Recreation and Health”, focusing on the sport 
consumption habits of the Hungarian population the sport-attitudes and travels by reason 
of sport of the elderly cohorts are demonstrated. On this basis proposals, sports and public 
health programmes and sports tourism projects can be drafted, which could level up the 
consumption and activities of the elderly to a higher level. 
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Introduction

Sport, transforming into a worldwide leisure time movement since the second half 
of the 19th century (Elias, 1971), has extended the related researches and economic 
activities as well. With the exception of professional sportsmen, ordinary people do 
sport and recreational activities in their leisure time – also, these are among the 
most popular pastimes (Andorka, 2006). It is a question, though, to what extent 
this activity, usually associated with the youth (Csóka, 2019; Lampek et al., to be 
published), appears in the daily routine of the elder generations, or in their consumer 
behaviour. This includes not only the integration of active and regular movement 
into their lives, or purchases connected to sports (like season tickets to fitness 
halls, equipment, media contents), but also travels with sport motivations, which 
is a basic condition for sport tourism. The discipline of sport tourism requires an 
interdisciplinary approach, due, on the one hand, to trends continuously changing 
also in this area (Törőcsik – Jakopánecz, 2018, Törőcsik – Csapó, 2018), on the 
other hand, because of the comprehensive demands of the industry reaching over 
nations. As regards the consumer demand trends, sport appears as a primary travel 
motivation, both in its active and passive form, which requires the development of 
alternative travel goals, tourism types and tourism products (Csapó et al., 2018, 
2019, Gonda – Csapó, 2018, Csapó – Törőcsik, 2019). Similarly to senior marketing 
(Törőcsik, 2016), senior tourism too has gone through a  slow but considerable 
transition in the last decades, during which the senior citizens have become more 
and more important actors of tourism industries economically, as opposed to former 
perceptions (Gyulavári – Ásványi, 2019).

Considering the ever growing proportion of the elderly people both in Europe 
and Hungary, we must pay more and more attention to the increase of years spent in 
health and also to the quality of life experienced, so that people aged over 50-60 years 
can spend their old years in as good intellectual and physical condition as possible 
(United Nations, 2017, Monostori – Gresits, 2018, KSH, 2019). 

The focus group of the paper is the generation aged 50-70, as during this period 
of their lives they experience several psychological, physical and social changes 
(including the experience of midlife crisis, followed by the change at the age of fifty, 
then entering old age), all of which result in changes in their attitudes and habits 
(see among others Frolkis, 1980, Erikson, 1982, Gorman, 1993). These changes 
can be seen also in the attitude and behaviour concerning sport and travel. The 
period before, during and after retirement brings about fundamental changes and 
adaptation constraints in the lives of both the individuals concerned and the people 
in their direct environment (Giddens, 2003, Turai, 2009, Vargha, 2015). Incomes 
are decreasing (one must consider how much s/he can spend); the elimination of job 
and social contacts is starting; the new leisure time is a problem in the beginning 
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or permanently (what to do with it); and the loss of the respect of the younger 
generation for their skills and expertise can lead to mental problems like the feeling 
of being redundant or the decay in the physical condition.

The inclusion of the elder generations into sport tourism is a new challenge and 
market for experts also because Hungary lags behind the European average as regards 
the sport activities of the population (Ács et al., 2011, Global age-watch index, 
2015, Lampek, 2015, European Union, 2017, Eurobarometer, 2018), and so the 
alleviation of the generational problems can also be approached from the direction 
of passive sport opportunities, in addition to the active ones.

The paper is focused on leisure time sport tourists, whose motivation can be of 
push character (Hinch – Higham, 2001), in which case their main motivation is 
the desire to get away from ordinary days, belonging (to a community), cherishing 
friendships and the creation of the chance of doing something that they would not 
do otherwise. The research question of the authors is the attitude of the generation 
aged 50-70 to sports, sport activities and disciplines, and how these attitudes and 
interests, or the reason for not doing any sport influence travels with active or passive 
sport motivation.

Material and methods

In May-June 2018, a  direct questioning of 2,000 people was done in order to 
examine the behaviour and attitude of the Hungarian population concerning several 
issues related to the consumption of sports. The questioning was representative of the 
Hungarian population aged 15-74 as regards gender, age groups (10 year intervals) 
and the region of the place of residence. The objective of the quantitative survey was 
to get a valid image of the sport consumption habits of the Hungarian population. 
As regards sport consumption, special attention was paid in the questionnaire to 
the issue of sport-motivated consumptions and travels, some findings of which are 
presented in this paper. The processing and analysis of the results was done with 
IBM SPSS Statistics 24 and Microsoft Excel 2013 softwares. This paper is about 
the frequency analysis of questions related to sport consumption, a  demography 
background analysis by gender and generations – with special regard to those aged 
50-70 (n = 680 persons), and a comparison to other sport consumption categories. 
During this a Chi-Square test was made to detect if there are statistically justifiable, 
significant differences in the sport-motivated travels in the responses of the groups 
created by generations, and in responses to questions concerning sport consumption 
categories – at 5% significant threshold value (in connection with this, in all of 
the figures or in their contexts ‘p’ value is indicated). As regards categories of sport 
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consumption, the following topics were analysed: active participation, consumption 
of sport events as experience, consumption of sport-related products and services, 
and the issue of no sport.

Looking at generations, respondents were divided into age groups with a classic 
cohort methodology (Pál et al., 2017) – young generation (up to 29 years of age), 
middle generation (aged 30-59) and seniors (60+) (Smith – Clurman, 1997) in 
a comparison to our focus group, those aged 50-70. In some cases this group was 
divided into two groups: those aged in their fifties and in their sixties.

Results

An important issue when examining attitudes concerning sport activities and sport 
consumption is the opinion and feelings of the consumer group surveyed when 
they hear the expressions ‘sport’, ‘sport activity’. Considering the total sample of 
2,000 people it can be said (Csóka – Törőcsik, 2018) that the expression ‘sport’ 
evokes positive emotions from respondents on the whole and basically – in each 
generation, but the intensity of positive attitude somewhat lessens with the aging of 
the respondents. (We asked evaluation along a ten-point Likert scale where value 1 
meant that the expression evoked very negative feelings in the respondent, while 10 
meant very positive ones.) Members of the senior generation have negative feelings 
by more than 20% than the young have and show a 10% worse opinion than those of 
the middle-aged generation. The gradual worsening can also be detected in the ten-
year intervals as well. The opinions of respondents aged 50-70 shows that more than 
50% of them have a more positive opinion about the expression (values 7-10 on the 
scale), but it must also be mentioned that many of them agreed with the statement 
saying that “sport is for young people” (measured with a five-point Likert scale where 
1 means a  total disagreement and 5 means full agreement; p=0.000<0.05). More 
than 13% of them fully agree, and in comparison with the complete respondent 
base 10% more are inclined towards agreement. It can also be said of the respective 
age group that the proportion of persons interested in sports (35.7%, considering 
responses at 7-10 value) and indifferent ones (37.1%; values 1-4) are by and large the 
same. On the whole, slightly more than half of the group are rather not interested in 
sport (disciplines and doing sport) (at a ten-point Likert scale: 1 – not interested at 
all, 10 – very much interested), and there is no significant difference related to the 
age, between those in their fifties and sixties. The authors thus think that interest in 
sports come more from attitude differences than from the age of respondents in the 
50-70 age group, as opposed to the three-generational division where the youth are 
definitely more interested in sport.
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The picture is further nuanced if the sport habits of this same generation are 
taken into consideration too: 68.2% of them do not do any sport and another 22% 
used to do sport but have already stopped it. Unfortunately, only 67 persons of this 
age group are active in sport now. The reasons for non-sport – by the declarations 
of respondents – are health (32%), age (31%) and lack of time (30.5%) that were 
mentioned (Figure 1). As regards health reasons and age, significant differences 
(p=0.013<0.05 and p=0.000<0.05, respectively) can be seen between the segment 
aged 50-59 and the one aged 60-70, not surprisingly “in favour” of the latter. To the 
opposite, lack of time as an excuse is more frequently mentioned by those in their 
fifties (p=0.000<0.05). Among those mentioning laziness (p=0.012<0.05) it is those 
in their fifties who prevail by over 60%. While significant differences can be seen in 
the three-generational breakdown of the total basis of 2,000 respondents among the 
generations in both the lack of company and the lack of sport motivation (Csóka 
– Törőcsik, 2018), this cannot be seen in the age group 50-70 years old; also the 
two sub-groups are not sharply differentiated by the excuses “no possibility nearby”, 
“cannot afford it” and “do not want to display my body” – these reasons do not even 
appear in responses in considerable numbers.

Figure 1: Why do you not do any sport now?
Source: edited by the authors; respondents aged 50-70 not doing any sport, n=613, in percentage 

of mentions. Significant differences that can be statistically justified with a Chi-Square test 
between the age groups aged 50-59 and 60-70 due to health restrictions (p=0.013<0.05), age 

(p=0.000<0.05), lack of time (p=0.000<0.05) and laziness (p=0.012<0.05).

As only 9.9% of the generation aged 50-70 do sport at some level, it is more 
useful to turn our attention to other sport motivations of non-sporting respondents: 
it is worth examining, among other things, general features of sport motivated 
travels, the domestic or international character of sport motivated travels, and their 
frequencies and goals. The fact that the larger part of the senior generation is inactive 
in sport does not mean that they do not have passive interest; they may even have 
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sport as a new hobby. When, in connection with this, general sport motivated travels 
were examined, we found that 92% of the generation aged 50-70 do not travel, as 
opposed to 87.2% of all Hungarians participating in the survey (CSÓKA et al., 
2019). Sport activities improve the willingness to do sport at this generation too, as 
25% of those still actively doing sport travel with sport motivations, as opposed to 
only 13% travelling with sport motivations among those no longer active in sports; 
their proportion is still negligible, however, compared to the share of non-travellers. 
This means that the propaganda and popularisation of sport motivated travels for 
the seniors should not be approached from the willingness to do sports. Among 
the excuses for no sport by the respondents in their fifties and sixties it was only 
the existence or absence of interest in sport that showed a  significant difference 
(p=0.000<0.05) as regards sport motivated travels – it is evidently the ones interested 
in sport who more typically travel; the willingness for sport motivated travels was not 
significantly impacted either by age, health conditions or laziness.

In connection with the sport motivated travels of respondents aged 50-70 we 
asked whether they had been travelling for sport within Hungary or abroad in the 
year before the questionnaire survey (2017). The majority (88%) of those few who 
do travel with sport motivation had actually travelled for sport in Hungary in the 
previous year – typically 1-4 times, but some were willing to travel up to 10 times. 
The number of travels for sport abroad, on the other hand, is negligible, only a few 
persons indicated their single experience of this kind. The reasons for travels of those 
few who had travelled in Hungary in the previous year are featured in Figure 2. It 
reveals that most of them had been spectators or attendants at the respective event.

Figure 2: What was the reason for your sport travel in Hungary in the last one year?
Source: edited by the authors; those of respondents aged 50-70 who travelled  

in the previous year, n=59
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As interest in sport in general and in sport disciplines, as well as participation in 
sport events as spectator has a positive impact on sport motivated travels in this age 
group, we examined the events of which sports have the strongest impact on moving 
out. In Figure 3, only sports showing significant differences are displayed, in decreasing 
percentages of the sport motivated travels. The respondents aged 50-70 are most 
typically attracted by soccer (43.4%), swimming (37.4%), handball (34.6%), water 
polo (31.3%) and motor sport (26%) news and events. Despite the general popularity 
of these sports in Hungary, the proportion of respondents interested from the examined 
age group remains below 50% in each case. The figure reveals that football attracts the 
largest number of people, and this sport is the main motivator of sport related travels 
as well (5.9%). This is followed by handball with its 34.6% popularity rate, of which 
5.3% actually travel. Interestingly, swimming grabs the attention or a larger number of 
people and still it attracts less people to travel than handball does. Sports evoking the 
least enthusiasm include fitness halls (5.4%) and e-sports (2.4%), but the opening up 
of seniors towards these novelties may be indicated by the fact that some respondents 
were motivated by these, even though in negligible numbers.

Figure 3: Relationship between sport motivated travel and interest in sport disciplines: 
“Are you interested in news and events of the following sports/disciplines?” – “Do you 

travel with sport motivation (doing sport, visiting a sport event)?”
Source: edited by the authors; respondents aged 50-70, n=680
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Conclusions

An important issue in connection with sport related habits is what feelings people 
have towards sports in general, if their attitude is positive or negative, as the factors of 
the attitudes have a strong influence on openness for sport activities and even sport 
related travels. Looking at the age group of those 50-70 years old we can see that they 
have positive attitude towards sports on the whole, they do not necessarily associate 
sports with the youth, only, although a 10 per cent higher share of them agree with 
the latter statement than in the Hungarian population younger than them.

Despite the fact that according to the self-declarations the majority do not have 
any medical challenge limiting sport activities, and more than 30% have overweight, 
and also somewhat more than 20% of them have obesity, only a small fraction of 
the age group are active in sports. Those in their fifties usually neglect sport for lack 
of time or due to laziness, their ten years older counterparts do so mainly because 
of their age and the concomitant changes in their health. The generation examined 
more typically does not require sport and it is not necessarily a problem for them if 
they have no partner for sport, but it is known from literature that the presence of 
social motivations has a positive impact on sport habits.

As regards passive sport-related activities, the cohort examined involves almost in 
the same proportions persons interested and not interested in sport news and events, 
and this interest is not a function of their age, it comes more typically from different 
attitudes towards sports. Ninety-two per cent of the generation does not travel with 
sport purposes; if they still do, it is usually participation in sport events as spectators 
or attendants. The habit of active sports, on the other hand, has a positive impact on 
the motivation to travel also at this age group.

Accordingly, the propaganda and popularisation of sport motivated travels for the 
seniors should not be approached from the willingness to do sports; instead, larger 
emphasis must be placed on the interest in the respective sports, no matter if these 
are team or individual competitions. Although the larger part of senior tourism is 
built on health care, the vitalisation of sport motivated travels still means unused 
possibilities and markets, as the senior do not completely refrain from these activities. 
For this purpose, interest in sport must be gradually increased, maybe in an organised 
form, connected to travels with other motivations, placing an emphasis on building 
social contacts.
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