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 Purpose- This study aims to analyze the effect of product 
uniqueness on impulsive purchases with price variables as 
intervening variables  

Design/methodology/approach- Quantitative methods 
are used to explain the relationship between variables 
with multiple regression analysis. 

Findings- Product Unique Variables and Price Variables 
affect the Impulsive Purchase variable, the Price Variable 
affects the Impulsive Purchase variable. And the price 
variable is not an intervening variable between the 
Unique Product variable and the Impulsive Purchase 
variable 

Implication/Limitation - Then the company can 
prioritize the Product Uniqueness variable first, because 
it provides the greatest influence compared to the price 
variable in creating Impulsive Purchases. 
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