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RESUMEN

En la presente investigacion se planted el siguiente problema: ¢ Cual es la relacion
entre el mensaje publicitario y la decision de compra del catalogo impreso Esika en
estudiantes de 20 a 30 afios del Instituto Modabell, Los Olivos 2016?. Asimismo se
determind el objetivo de identificar la relacion que existe entre el mensaje
publicitario y la decision de compra del catalogo impreso Esika en estudiantes de
20 a 30 afnos del Instituto Modabell, Los Olivos 2016. A partir de la técnica de
encuestas, se ha realizado una recoleccion de datos cuantitativos siendo asi el
instrumento del cuestionario el que permiti6 mostrar los resultados. Con un factor
de validacion de 75% y confiabilidad de 0.75. Llegando a la conclusion que existe
relacion entre el mensaje publicitario y la decision de compra del catalogo impreso

Esika en estudiantes de 20 a 30 afios del Instituto Modabell, Los Olivos 2016.

Palabras claves: Mensaje publicitario, decisién de compra, catalogo.
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ABSTRACT

In the present investigation was raised the following problem: What is the
relationship between the advertising message and the buying decision of the printed
catalog Esika in students from 20 to 30 years of the Institute Modabell, Olivos 20167.
It was also determined the objective of identify the relationship that exists between
the advertising message and the buying decision of the printed catalog Esika in
students from 20 to 30 years of the Institute Modabell, Olivos 2016. From the
technique of surveys, there has been a quantitative data collection so that the
instrument of the questionnaire that allowed to show the results. With a factor of
validation of 75% and reliability of 0.75. Coming to the conclusion that there is a
relation between the advertising message and the buying decision of the printed

catalog Esika in students from 20 to 30 years of the Institute Modabell, Olivos 2016.

Key words: Advertising message, buying decision, catalog.



