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Will “High Opinion” Bring “Good Impression”?
An Empirical Study based on the Samples of Taiwan Youth

Wang Han Zhang Suixin Chen Chao

Abstract:In exploring the relationship between cognition and favorability the previous study generally starts from the
two perspectives of cognition and evaluation. One is the quantitative perspective emphasizing the amount of knowledge while
the other is the qualitative perspective arguing the role of subjective evaluation. This paper however claims that multi—
cognition and high evaluation are not necessarily favorable feelings and the evaluation of mutual “similarity” is the key
factor that affects favorability that is the more similar the subject and the object are the easier it is to generate good
impression. In view of this argument this paper makes a careful investigation of the “favorability” of four different
dimensions of culture economy politics and people trying testing the correlation between similarity and favorability. The
empirical results show that the correlation between similarity and favorability is confirmed in culture economy and politics
but the influence of similarity is not significant. Based on the first—hand data collected mainly through questionnaire survey
and interviews with young people in Taiwan this paper conducts an empirical study on the above views which the writers
believe will prove to be very instructive to the mainland’ s current work on Taiwan youth.

Key Words:similarity favorability young people in Taiwan
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