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Six Measures for University Reading Promotion
—Empirical Study of Reading Promotion in Xiamen University Library

Wu Mingjie Lin Zhenfeng Li Jinqing

Abstract  Based on the case study of reading promotion in Xiamen University Library the paper puts forward
several strategies of reading promotion: taking the advantages of the existing environment attracting readers’ attention
by following the popular reading trends establishing clear and organized themes to organize systematically developing
innovation by using technologies collaborating and encouraging teamwork and making an evaluation and immediate
feedback to award the excellent. By reflecting on the case study the paper gives four practical suggestions: improving
the existed reader feedback evaluation system expanding the current digital format content resources applying the
reading promotion strategies into daily tasks and making innovations in contents and forms in the future planning of
reading promotion activities.

Key words  Reading promotion; Library; Strategy; Innovation
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