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Abstract

Nowadays China is at a crucial point of society change and there is a new middle
class emerging in the Internet Era. They are called dominant force of this society.
More importantly, they are regarded as the important driving force for the

“Consuming Updating”  of the market.

At the same time, during the delivery of commercial information, the
advertisements in Wechat which combine with hardware advertising and soft
advertising emerging with internet are playing a very important role in affecting the
consumption value of people,especially for the middle class who like to use mobile
internet. However, there is no study analyzing how this new type of advertisements
constructs the valuation of consummation and the explanation of it. Therefore, this
research tries to explore this question.Besides, we discuss the conclusion based on the
new we-media and advertisement in wechat.
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