R EY: 10384 RS ER
25, 26520141151280 UDC

B r3

B+ % L’ X

AR B AL/ BT 8 5 B ERL A0 R A R
R SRIEHG

The Design of Chinese Intermediate Listening and Speaking

Course Based on Authentic Language of Chinese TV Public

Service Advertisement

F RSt

Y FHITEL: FRFE HIR
+ W & MR MINRERF
WLRKBH: 2017 F A
WXL A FER A 2017 5F A
FiaF A 20075 A

BT e
PERIN -
2017 £ H



BiIREZMIL X FE SRR

ANELZ AR SCRANAETITIR T T, T 58 KB TR o
ARNAEWRLEE TS H AR N stk e R R TR, 4E L
F L 207 AR B, IR A ERIEAN CRTTRAmE 7 AR AR

e G )

T3 AL SN DR
AT TR, 3R15 ( ) R () 2 2R B S Y
B, fE ( ) SERESEN. GEEULFESHIEE

VR R 1 o NS A PR, ARG BRI BN A, AT AAME

AN (%42 -
£ A H



B IXFEFAIR I EEUE R F A

AR NIRRT AR e N RN ] 226 26 )8 AT St 70D
SN E DR B A FH LA 30, JR ) R 1T B BN IE AT A
W CEFERAUR MR RO » SOV SCHEN T TR 521 i &
S P 8 ) A ) o A N R SR T RS s s S SO N 4 T e
it = A A S PR O AT R R, R SRV SR RN A B
Zwiifi, SRAHSCEN. 4 En ey e o7 NE B A A0t 3.

REALRSE T

( ) LB TR RE 2 2 ¥ ERE N IRE A1,
B TR HRE, W RE M BRI

( ) 2. AR, @R BRI

CEAELL EAHNAS 5 4T “ v 7 B EAHN N R A8 5T
Rije O BT TR PR E R R B W A8 50, RAE TR RS
T2 R B E WAL U N AT AR ST . B IR ANHE |, ERIA
NAFFENW L, YIEH FIR AL

PN (%8 -
F H H



H A

R

AL BT P E AL A ) i N SRR RO TR T SRR U
TSR AN T 2015 4F 8 H 3] 2016 4 7 F kb & ¥ Je WIS MR Z AL 5 B a4 T
WAE HUT & R, #0243 S 7 Estonia Viljandi Gumnasium = Al Paalalinna #1+ .
FEH 7 1R), AR A S A 2 21 ) DL R 2 2] R SR I A 45 1, JT e 1 DA [ e
A TR R N FL SR F D0 v R Ul AR A I 2 it 5 SR I 7T, IR AE S
B AR AR 25 AR 5 ST B DU AN 1) R AT AN SO AL &, (S R BE I B A e
AR AT

RICEH SR T RELIER S A A SRS, A5 I AR, 2
PR CE IR . RUTE BRI G AL 3 SO N ERTEA, 25 a R E AL AR
IE T« SCARE DA SGR IR ], 2R 7 BRI rTAT PEARL 2, et 7T
A ST TR BDGE P R B R FE B KA L, AN I Bt R RCR A
F SPSS #E47 1 Xf ELSEERA 78, I PRE AR A5 R SRS IR Wi e 25
R BUEHOR . e RRW], Dl E AL A 28] E N B SSER S H T- 005
R R AL, A TR AR e S AN S SRR A, RN A TR AR
Yt FHEAZ bR

HwE, FENA THIRREREEZ S, PTRNE. TTRTE SRR,

BE, XTRSEERL TE N THE S BEESUR A BT SR AT 1 A
S, RIRRERT T 25 R 7 .

B, WESGERL, REEA AR ST TSR, SRR A
WETR L  EAE B AL . R E AL AT A S SUBEE IS SR, SRR
[ AL 7l N DO T T R A AT AT

FVYE, B e U R G B ot A POE AR U U R R AT 1R AR
Beito WA EDOEIT UL RE . #E T WK HEENEFRETHEHES
T, B R RDOEWT B RECE RN, BRRHCEEN R RS FEEHR. #
PR A FOR R LR B AR AR RAE CE I LRI G Rl AN
IRENR S G HEAN L B & BEAVEEAT 1 0.

v



SERE, FEER TSI BRI R A A, R A T
TS G HEANA, WREWSN . AR Wridilge =S J7 470 b
Gt

#7535, P Viljandi Gumnasium & =4E% AL B IANDUE PRI 24 R
SEENT G, FIF SPSS22.0 o St 25 BEAE HEAT b

BLE, BEAMARER IR, SR a5 AR AL, IS S
ik

KR : HUAER: hEBRAR S SUERE: HE it



Abstract

Abstract

This paper is mainly about the design and application of the Chinese
intermediate listening and speaking course based on Chinese TV public
service advertisement. During August 2015 to July 2016, I went to
Confucius college of Tallinn University in Estonia as a Chinese teaching
volunteer. Teaching tasks are mainly concentrated in Vil jandi Gumanasium
and Paalinna school. According to students’ learning problems and the
feedback of learning needs, the design and application of the Chinese
intermediate listening and speaking course based on Chinese TV public
service advertisement was being carried out. According to the students
study situation and the teaching problems, this teaching design has been
constantly improved and summarized in order to make this paper be more
perfect and practicable.

This paper first discussed the concept of advertising and television
public corpus, and then used the input hypothesis, multimedia teaching
theory, audio-visual method theory and constructivism theory as the
theoretical basis, combined with the language and cultural
characteristics of China TV public service , explained the selection
principle, discusses the feasibility and scientificity of this subject.
Based on the above, the teaching program was designed. After that, I use
the SPSS to compare the experimental results of the teaching design,
through the classroom monitoring results, the results of the
questionnaire, listening and speaking test results to test the teaching
effect. The results show that the China TV advertisement for the real
corpus used in intermediate Chinese listening and speaking class, improve
students’ learning interest and learning enthusiasm, and helps improve
the students’ listening and speaking ability of oral communication.

This paper is divided into seven parts:



Abstract

The first chapter mainly introduces the reason, the research content,
the research methods and the significance of the research topic.

The second chapter mainly introduces the summary of the current
research on the real corpus and the application of advertising in the field
of language teaching.

The third chapter mainly talking about the definition of real corpus
and Chinese TV advertisement. In order to verify feasibility of this topic,
I disscuss the theoretical basis, the language and teaching
characteristics of Chinese TV service advertisement.

In the fourth chapter, the overall design of Chinese listening and
speaking course is designed based on the model of Dick’s systematic
instructional design. Through the questionnaire survey and analysis of
students ability and demand, I determined the intermediate Chinese
listening and talking teaching syllabus, including teaching objects,
teaching philosophy, teaching objectives, teaching points, teaching
principles and teaching content and topic set, and at the same time
analysis the arrangement of vocabulary and grammar.

The fifth chapter mainly elaborates the investigation and analysis of
experiment results, including the purpose of 1investigation,
investigation method and content. I analysis the result based on class
monitoring, observation questionnaire and the test.

In the sixth chapter, I took the Vil jandi Gumnasium A class and B class
as the teaching experienment object, using SPSS to analysis the result.

The seventh chapter summarized the research process of this paper, the
conclusions of the innovation and shortcomings, and hope the follow—up
improvement.

Key words: authentic corpus; Chinese TV public service advertisement;

Chinese intermediate listening and speaking; teaching design
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