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Abstract

The driving force of the civilization comes from the progress of human beings, and
it won’t be accomplished without the assistance of science and technology. The rapid
development of market economy along with the innovation of science and technology
enables human life to be brought into a new height and a wider range. At present, by
entering the Internet era and stepping into this mobile internet platform, everyone's
life can be more closely related to the economy which builds up a huge commercial
database source. Data collection, analysis and integration are critical factors that make
each economy bond together in the vast sea of business, and the collection and
application of large data has become the most urgent problem the Internet era needs to
cope with.

Mobile Internet advertising platform emerges in this particular era, with the
measure of collecting and processing massive data of cconomic downstream.
Supplemented by accurate position of advertising delivery as well as interactive
manner, it would quickly establish a link between enterprises and consumers which
promotes the development of economy. However, due to the rapid development of
mobile Internet, the relevant supervision and regulation system has yet to reach the
perfect level in a timely manner, some methods of the revenue and cost confirmation
for advertising platform system still exist loopholes and the financial risks of artificial
manipulation.

This paper aims to understand the business model and the identification of fraud
risk based on the development trend of the industry, and it hopes to further determine
the important accounts and audit objectives. By means of case study, the paper takes
X company as the research object, then it adopts the company's business model as the
main line to analyze the revenue and cost confirmation within the company’s profit
model, and further clarify the difficulties and key points of audit. The author holds the
view that the focus point of the audit changes according to the diversification of profit
model under the operation process in the mobile Internet advertising company.
Mastery of business processes and each operation line in business systems, the
applicability of income model, the accuracy of revenue and expense confirmation
method, as well as effective design of audit procedures will greatly assist auditors to

find the financial risk and audit issues.

Key words: Mobile Internet; advertisements; Income Audit; Expense Audit
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