View metadata, citation and similar papers at core.ac.uk

brought to you by .{ CORE

provided by Xiamen University Institutional Repository

C OMMERCIAL TINES
y

361005
DELL
!
2, n/30
B EiNsnE
_____ el | et e T
npebin | Sk _ mhR
. 1 o omme e : i
| : f PRt .. #
R N vl g ole BHR L} e i i
e (DR B e B S L R
ﬂ s
Al e L e e
] ' A R
o R i______.h_.jiﬂﬁt;___ e - SESE |
(B A B L R
3B W
2004 15 274 31

© 1994-2010 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net


https://core.ac.uk/display/323926216?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

C OMMERCIAL TINES
y |

18-35

POP
1.
2000 7
2 .
2003 1
3.
2003 1
31
30%+3% x 20%+4% x 20%  28%
28% 3% 33%
39%
33%
1
1
( )
30 35 30 30 40 100
12 15 30 40 30 100
10 8 20 20 0 100
5 4 20 60 20 100
25 29 30 30 40 100
5 2 30 50 20 100
6 & 20 60 20 100
7 4 20 60 20 100
100 N/A 100 N/A N/A N/A N/A
N/A N/A N/A 28% 39% 33% 100
2/3 72%
40% 1 . ,
, 6t

30%

35% x 30%+15% x 30%+8% x
20%+4% x 20%+29% x 30%+2% x

2 Anne Coughlarf, MarketingChannels’,
6" PrenticeHall
3
l O th

2004. 15 274 35



