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On National Consumption Education
WANGLe - zhong WANGLIi - ming
(China Ga Ecoromic Mollege, Shandong , Yantail , 264005 , Ching)

Abstract : Greatly inplementing nationd consunyption education is of vitd necesdty in China today with rich tradi-
tiona culture, underdeveloped nationd quality and irregular marketing operation. National consunption is different
from diploma education and professond technical training. It’ s both for comnon knowledge education and qudity ed
ucation. The education is intended for families. And its content includes criticizing and accepting traditional culture;
development nodern consunyption conceptions; dermondrating daily shopping knomedge ; increasng sense of if - de-

fense; indructing a scientific and reasonable way of managing noney metters. National consurmption education should
be popular , various vivid and interes - orientated.
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