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An Analysis of the Feature of Taiwanese Tourists in Fujian Inbound Tourist Market

LIN Derong
(T ourism Depariment , Xiamen University, Xianen 361005, China)

Abstract: The Taiwanese tourist market has been taken an important position in the development of Fujian inbound
tourism since 1987. This market segment, however, has undertaken great changes in market structure, tourist flow, and
tourists’ consumption from 1980s to the begiming of 21 century. The author believes that analyzing the features of Tar
wanese tourists in Fujian inbound tourist market ( including the market structure and the consumption paterns) will have
implications for Fujian tourism firms in developing suitable tourism products to meet the needs of this market segment.
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