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Experience Marketing: New Marketing Mode in New Economy Times
HUANG Zhi—feng
(Xiamen University, Xiamen, Fujian 361005)

Abstract: By expounding experiencing matketing in the new economy times and analyzing the difference between expernencing marketing

and traditional marketing mode and the basic characteristic of the experiencing marketing, on the basis of which biings forward some tactic sug-
gestions about how to camy out the experiencing marketing in the enterprise such as satisfying custome? s individuation demand experiencing

items convey experience thiough excellent sewice.
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